CHICAGO 


PUBLISHED 
WEEKLY at 100 
E. OHIO ST. 
DEL. 1337 


| 


res 


Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 


NEW YORK 


330 WEST 
FORTY- 
SECOND ST. 
LO. 4-2737 


Vol. 19, No. 20 


May 17, 1948 


Entered as second-class matter Jan. 6, 1932, at the post office Chicago, Ill., under the act of March 3, 1870. Copyright, 1048 by Advertising Publications, Inc. 


10 Cents a Copy, $2 a Year 


Rough Proofs 


Gladys the beautiful reception- 
ist says she sees that Remington 
is going to make electric shavers 
for Hudson motor cars, and she 
thought the National Safety Coun- 
cil was opposed to one-arm driv- 


ing 
Me be 


“In the land of fighting salmon 
—art director wanted,’ says an 
agency ad. 

What’s the disposition of the 
clients? 

ae Te 


“How do you fish—with a rod 
wy a net?” asks Forbes. 

That’s an embarrassing ques- 
tion—some unfortunate sportsmen 
after a bad day are willing to use 
anything. 

i ee 


By an interesting coincidence, 
B. Crosby has vaulted to new 
heights in the Hooperatings at the 
very same time the Pittsburgh Pi- 
rates are showing the way in the 
National League standings. 


ISN'T DONE—This is the picture in 
magazine ad by Drewry's Ltd. of South 
Bend, Ind., to which Canadians object. 
Mounties don't drink on duty, although 
doing so here and on trademark. 


Canadians Aroused 
by Drewry Mountie 


v 
| 
| 

“Interest in the problems of the | 
befuddled sphere we live in is now | 
epidemic,” says the Minneapolis | 
Star & Tribune. 

But strange to say, the befud- 
dlement continues unabated. 


we 


“Speakers for commercial radio | 
indicated they are a bit fed up 
with unceasing criticism from edu- 
cators and the intellectuals,’ the 
story says. 

Don’t spoil the fun of the intel- | 
lectuals by giving them nothing 
to criticize. 


vi v 


An iconoclastic correspondent | 
suggests that in staging advertis- | 
ing contests the promoters ought | 
to try to arrange as the first prize | 
1 front seat at Lana Turner’s next | 
wedding. 


i ee 


‘Ben Duffy urges agencies to 
issue billings figures,’ headlines 
the world’s greatest advertising | 
journal. 

Some of the boys are willing to| 
record their hits but not their er-| 


rors 


oe 


That’s right—the first name of | 


Maxey Jarman, who has done such | 
a vreat job in putting General 
Shoe on the right feet throughout 


country, isn’t Max but Maxey. | 
a 


efining confidence, Time says} 
“to the small boy it’s a bent | 
Din on the end of a string.” 
But not after he starts reading | 
” 6Life. 


. 2 @ 


(he Oregonian goes with the | 

J’'- gon market like baseball with! 
soca pop,” the ad says. | 
most places the approved) 

‘0: bination is hot dogs and Coca- | 


7 3 


‘levision is going ahead at 
a rapid rate that the tycoons | 
he industry wish they could 
ise their future with the aid 
crystal ball. 


Copy Cus. 


Drinking on Duty 


M.P. Suggests Ban 
on ‘Life’; Brewer 
Unaware of Ruckus 


Ortawa—Spotlighted by a for- 
mal protest in Parliament, con- 
troversy has developed here over 
the use of “Mountie” copy in the 
new national campaign 
Drewry’s Old Stock ale by 
Drewry’s Ltd. U.S.A., South Bend, 
Ind. 

Drewry’s executives in South 
Bend, oddly enough, were un- 
aware of the ruckus until queried 
about it by AA Wednesday. 

Arthur L. Smith, federal mem- 
ber of Parliament for Calgary 
West, rose in the House of Com- 
mons May 10 to “ask a question” 


'of the Minister of Justice, Rt. Hon. 


J. L. Isley. 

Said Mr. Smith: “I wish to ask 
a question of the Minister of Jus- 
tice arising from an advertisement 
for Old Stock ale which appeared 
in Life of April 26. In the adver- 
tisement are three cuts of a mem- 
ber of the Royal Canadian 
Mounted Police who is obviously 
on duty because he is carrying his 
gun. He would appear to have 
his horse in one hand and a bottle 
of this Old Stock ale in the other 
and he is drinking from the bottle. 
In one of the other cuts it would 
appear that he is in very bad 

(Continued on Page 57) 


All or Nothing 


irks FM independents. 
See ‘In Washington’, 
Page 20. Other features: 


Ad-libbing 
Advertising Market Place 
Coming Conventions 


Creative Man's Corner 30 
Department Store Sales 24 
| Editorials 12 
| Getting Personal 28 
Information for Advertisers 12 
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Conlon lroner, 
Washer Prices 
Slashed Heavily 


Step Taken to Fight 
Inflation; Company 
to Use Television 


really is a price reduction was an- 


lon division of Conlon-Moore Cor- 
poration, biggest factor in the au- 
tomatic ironer industry in the 
U. S. 

Besides amounting in effect to 
more than 25% reductions, Con- 
lon’s price drop on its new ironer 
and washing machine comes many 
months before it has to negotiate 
|wage increases with employes. 
| This sets it apart from some ap- 
|pliance manufacturers who re- 
| cently have announced smaller 
| price cuts and makes unchallenge- 
|able the announced reason for the 
| change—to halt inflation before it 
|}completely disrupts industry. 
| The new Conlon washer is full 
| size with self-draining tub, bal- 
|loon wringer rolls, three-vane agi- 
|tator and other features. It will 
retail at $89.95. It is called a bet- 
ter model than its predecessor, 
which has sold at $129.95. Its 
closest price competitor is said to 
be the Speed Queen at $99.50. 


Ironer at $129.95 


The price change on the ironer 
is even greater. The new model 
will retail at $129.95, which is 
about 31% less than the price tag 
on the former Conlon ironer. With 
additional sideboards and cover, it 
will retail at the same price as 
Sears ironers sold by mail order— 
about $150. The full-size ironer 
has “feather-touch” control, two 
speeds, double thermostats, quick- 
heating ironing shoe, non-sag 
cantilever construction and other 
features which have made Conlon 
the top manufacturer in this field. 
(It makes ironers sold by some 
other leading appliance manufac+ 

(Continued on Page 59) 


Cuicaco—A price reduction that | 


nounced here Wednesday by Con- | 


what weve 
gen er: 


S. ons nen wet cee to eet Yona te see, 


BILL AND COO—tatest addition to 
National Distillers Products Corpora- 
tion's menagerie is a pelican in colonial 
costume plugging Mount Vernon 
blended whisky. Newspaper and maga- 
zine ads featuring the pelican break to- 
day (May 17) and will be followed by 
painted bulletins and store material, all 
prepared by Kudner Agency. 


PoPAI Study Looks 
Good, Maurer Says 
in Prelim Report 


Seagram to Base 
‘Golden Spike’ Drive 


on Point-of-Sale 


New YorK—Preliminary reports 
,on the sales test being conducted 
| by the Point of Purchase Adver- 
' tising Institute in Rochester and 
| Syracuse indicate considerable in- 
|creases for individual products 
| when displays were used and de- 
clining sales for leading competi- 
|tors, J. Ward Maurer, advertising 
|manager of Wildroot Company, 
told the second annual PoPAI 
|} symposium here last week. 
| The tests, undertaken by PoPAI 
|through Fact Finders when the 
Advertising Research Foundation 


was unable to perform them, are} 


being run to determine the effect 


of window displays on the sale of | 


|four drug products and four hard- 


ware products in a 60-store panel | 


(Continued on Page 62) 


American Bakers Association and 


governors. 
ABA president until the annual 


The actions must be approved by 


_ Last Minute News Flashes 
Bakers Plan $5,000,000 Drive; Binner Resigns 


Cuicaco —C. P. Binner resigned 
head of the Baking Industry Pro-| 
motional Program after a three-day meeting of the ABA board of 
Arthur Vos Jr., Denver baking executive, will serve as 


last week as president of the 


convention next November. The 


board decided on a $5,000,000 annual budget for the BIPP program 
of consumer education and on continuation of the program until 1951. 


the ABA convention. Foote, Cone 


& Belding here handles the account. 


LBI Sets $180,000 Ad Budget 
New York—Rear Admiral F. E. M. Whiting, president of Licensed | lions of people what radio pro- 
Beverage Industries, told AA that the LBI executive committee on May | 8ram 
12—after two years of discussion—gave the go-ahead signal for a | picked up the phone to hear the 
| $180,000 advertising campaign on behalf of the liquor and wine in-| familiar question recently. 
dustries, through Fuller & Smith & Ross. 
run primarily in newspapers or magazines is still undecided. 


Allstate Names Goodkind; 


Whether the campaign will 


Nathan Joins Agency 


Trade Ad Status 
as ‘Cost’ May 
Be Thing of Past 


Services’ Auditors 
Omit Advertising 
in Defense Setup 


WASHINGTON — Unless there is 
some unexpected development, the 
General Accounting Office will 
soon score a complete victory in 
its running fight to eliminate 
trade and technical advertising 
from the cost items covered in 
national defense contracts. 

A revised set of cost principles 
has been completed by the top 
auditors of the armed services for 
the many billions in preparedness 
contracts soon to be issued. It 
pointedly omits any provision for 
advertising, forcing contractors to 
pay these items out of their profit, 
if at all. 

The proposed cost statement is 
a repudiation of the principles ob- 
served during the war, when rea- 
sonable advertising cost allow- 
ances were recognized in order to 
encourage a healthy trade press 
which disseminated business and 
technical information for war in- 
dustries. 


Held Throughout War 


These advertising costs were 
paid throughout the war despite 
continuous opposition on the part 
of the General Accounting Office, 
and a number of outbursts in Con- 
gress against alleged “abuse” of 
the privilege as a cost item in war 
contracts. Thus, trade and tech- 
nical advertising enjoyed a more 
favorable position than other 
|forms of advertising. 

While a contractor could charge 
his trade and technical advertis- 
|ing against his contracts in the 
| same way that he charged labor, 
materials and other items, other 
advertising enjoyed recognition 
only as a legitimate business cost 
consideration in contract renego- 
tiation or in the computation of 
|high wartime taxes. 

Since preparedness contracts are 


‘expected to run around $5 billion 


this year, and to reach $7 billion 
in the foreseeable future, the 
elimination of trade and technical 
advertising as recognized costs 
will presumably prove a_ hard 
blow to business papers in many 


| Hooper Is Called 
and Found Waiting 


NorwaLk, Conn.—C. E. Hooper, 
whose organization has asked mil- 


they were listening to, 


His caller was a contestant on 


Procter & Gamble’s “Truth or 
Consequences,” who had been of- 
fered $250 by Ralph Edwards if 


|  CHtcaco—Allstate Insurance Company, a subsidiary of Sears, Roe-| she could find Researcher Hoope1 
buck & Co., has appointed Goodkind, Joice & Morgan, Chicago and at home with the radio tuned t 


_ Hollywood, to handle its advertising. 
| used for a campaign to begin in California later this month. 


Nathan, formerly with George H. 


Newspapers and radio will be 
Henry 
Hartman Company, has joined the 


Chicago staff of GJ&M as account executive and merchandising coun- 

sel and will continue to handle the Burgess Seed & Plant Company was relaxing by the radio after 

account, Galesburg, Mich., which has named Goodkind as its agency. 
(Additional News Flashes on Page 63) 


|the NBC audience participatior 
| show. 

The lady won her money and 
paid no consequences. Mr. Hooper 


finishing his first projectable rat- 
ings. 
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4dvertising 


age, 
vertising specifically, but the) technical information for the in~| Pept pouy 
chemistry, electronics and heavy Army and Air Force auditors con- | dustry, are not really an adver-_| , ne £ Ht | 
| industrial goods. tended that trade and technical |tising expense to effect sales so ; sy ay b 
advertising should be acceptable | much as an operating expense in-| —ia@ Be . 
: Will Be Watched as “administrative costs.” |curred as a matter of policy for 
Contractors are free to pay for In an effort to avoid the con-| the benefit of the business and the 
advertising out of their “fee”—or troyversy which raged back and _ industry.” 
“profit” — but obviously their forth between the Army and Air| Because the Navy provided in 
spending will be reviewed more Force auditors and the General|its contracts for auditing under 
closely than it was during the) Accounting Office, the Navy dur-|the principles of the “Green 
war, when a sizable amount of|ing the war issued as the basis| Book,” the General Accounting 
such advertising could be charged for jts accounting an “explana- | Office was never able to question 
to the contract. ” 'tion” of TD 5,000, popularly|trade and technical advertising 
Past basis for auditing Army| known as the “Green Book.” /payments to Navy contractors. 


contracts has been Treasury De- 
Book Was Specific Wartime Case Cited 


cision 5,000, an official ruling dat- . | 
ing back more than a decade, list-| In this “Green Book,” the Navy! But throughout the war the! 


fields, particularly in aviation, 


ing the acceptable cost items in| conceded that as a general rule|General Accounting Office ques- | 


government contracts. 
This ruling did not mention ad- 


431 6. Dearborn &t., 


Chicago 5, Illinois 


‘advertising is inadmissible as a 
| cost item. But it ruled that “cer- 
tain types of advertising of an 
|industrial or institutional char- 
|}acter placed in trade or technical 
journals, not primarily with the 
|object of selling particular prod- 
ucts but essentially for the pur- 
pose of offering financial support 
to such trade and technical jour- 
|nals, because they are of value 
for the dissemination of trade and 


tioned advertising payments to) 
Army and Air Force contractors | 
who were protected merely by 
TD 5,000, and two days before 
V-J Day, officially held up adver- | 
tising payments claimed by the) 
McDonnell Aircraft Company, St. 
Louis. The decision was never 
appealed. 

Possibly because of the hearings 
in the Howard Hughes case, and 


because of the criticism, the 


INDIANAPOLIS 


Bere iy 


...and an EVENING Newspaper Market! 


@ Take a good look at the Indianapolis market 
.- + 63.5% above the national average in per 


capita net effective buying power! 


Also, during the past year Indianapolis 


jumped from 17.01% of Indiana’s total retail 


sales to 18.49°7,—the largest 


state. So you see the people in Indianapolis 


have money to spend and are 


Now just a few more facts. An impartial 
survey cenducted by Sales Management re- 
cently showed that Indianapolis is the nation’s 
third best test city in the 100,000-500,000 group 


—and that in this city the adv 


ence ratio of evening newspapers over morning 


newspapers was eight to three. 


For resultful coverage of Indianapolis and 


the 33 surrounding counties your logical choice 


OWNING AND OPERATING RADIO STATION WIBC 


DAN A. CARROLL 110 E. 42nd St., New York 17 « The JOHN E. LUTZ CO., 435 N. Michigan Ave.. Chicago 11 « JOS. F. BREEZE, Bus. Mgr., Indianapolis 6 


increase in the 


advertisers! 
spending it. 
anna Raa ama ies oe acne ie 
' 
' Per Capita ' 
1 ' 
' Net Effective Buying Power : 
' 1 
. Indianapolis ... $1950 Detroit........... 1554 4 
ertisers’ prefer- t Louisville .1807 Minneapolis......1856  § 
: Columbus, O..... 1475 Chicago.......... 1781 H 
. Cincinnati........ 1794 Milwaukee....... 1751 . 
: Cn ne 1597 . 
' 
CS Oe 


ABOVE 


the NATIONAL 


AVERAGE in 
Net Income Per Capita 


is The Indianapolis News . .. an evening 
newspaper with the largest advertising volume 
and the greatest reader influence in the market. 
For 79 years The News has been the most 
powerful medium in its market . . . because 


central Indiana people believe in it and in its 


*Sales Management's Survey of Buying Power, 1948 Edition 


—IN DAILY ADVERTISING 
—IN READER RESPONSIVENESS 
—IN THE HEARTS OF HOOSIERDOM 


= 


America, addresses the charter meeting 
Seated to the right are: F. C. Sowell, 


. Z 6 “a 
2. 
tn NK 


CHARTER DAY—Elon Borton, president of the Advertising Federation of 


geo, 


of the newly-formed Nashville adclub. 
president of the Nashville group and 


general manager of Station WLAC; Governor Jim McCord; James H. Armi- 
stead, vice-president of the local club and vice-president and advertising direc- 
tor, Newspaper Printing Corporation; and Henry W. Boyd Jr., president of 


General Shoe 


Corporation. 


services determined to unify their 
auditing under a single set of 
principles. 

The new proposal represents a 
modified version of the Navy 
“Green Book” with some of the 
more controversial items elimi- 
nated. 

While the contractor may be al- 
lowed a slightly more generous 
“fee” or “profit” in lieu of the 
items which have been eliminated 
from cost, in addition to his trade 
and technical advertising, he will 
no longer be able to collect for 
such items as dues to organiza- 
tions, entertainment expenses, 
bonuses and insurance on officials 
and similar items. 


Radio Advertising 
Costs Too Much, 
Says Ed Kobak 


New YorK—In response to a 
question by AA at a luncheon 
given recently by executives of 
Mutual Broadcasting System to 
editors of advertising and radio 
journals, Edgar Kobak, Mutual 
president, said: “Radio advertis- 
ing costs too much.” 

Apparently some sponsors of 
high-budget shows agree. Mr. 
Kobak cited as an example the 
action of General Foods in drop- 
ping the long-established Fanny 
Brice program and its reported 
switch of others. He emphasized 
“the values of medium-rated 
shows.” 

The specific question concerned 
Mutual’s net billings after dis- 
counts which range up to 45%. 
(Its gross billings in 1947 were 
$22,372,711.) This. figure Mr. 
Kobak refused to disclose. But he 
cited his network’s higher dis- 
count basis as evidence of its ef- 
forts to give greater value to ad- 
vertisers. 


MBS ‘Milhome’ Rate Same 


About 95 of Mutual’s 502 sta- 
tions, he added, have reduced 
rates in the last year. Some, how- 
ever, have increased rates. “Our 
cost per 1,000 radio homes—our 
milhome basis,” he explained, “is 
the same as a year ago.” 

The “need for selling,” Mr. 
Kobak said, has brought “more 
interest by prospects in the last 
three or four weeks. Some of 
these advertisers are new to net- 
work radio. Others have not used 
this medium for 10 years or more.” 

MBS co-op shows are now at 
the “highest ever level,” and prob- 
ably will represent time sales of 
between $5,000,000 and $6,000,000 
this year. 

In its AM station lineup, Mr. 
Kobak said that WGST, Atlanta, 
“probably will move to Mutual,” 
replacing WATL. Mutual also 
would get a 50,000 watter in De- 
troit. 


MBS claims to be the only one 
of the four coast-to-coast AM net-| 
works to have television stations | 
in both Chicago and Hollywood. 


Its Boston station will start in 
June, Washington in August or 
September, and New York in late 
fall. Five of Mutual’s shareholder 
stations either have video stations 
already on the air or on the way. 
Mutual, he said, is assured already 
of 11 television stations. A co- 
axial cable television network 
will be effected “as soon as New 
York is operating.” 


Nash Appoints Compton 
Sales Promotion Manager 


R. R. Compton, central regional 
manager, has been appointed sales 
promotion manager in the United 
States and Can- 
ada for Nash 
Motors division, 
Nash - Kelvina- 
tor Corporation, 
Detroit. He 
joined the com- 
pany in 1940 as 
district manager | 
in Charlotte, 
\ aE oe 

R. M. Neyhart, 
who joined Nash 
in 1947 as a dis- 
trict manager in 
the Philadelphia zone, has been 
named assistant sales promotion 
manager for service. 


‘Scientific American’ 
Makes ‘New’ Debut 


The Scientific American, New 
York, made its second debut in 
103 years last week with the June 
issue—new in scope, layout and 
ownership. Edited for an esti- 
mated 1,000,000 people “whose 
educations give them an informed 
and active interest in science,” 
said Gerard Piel, editorial board 
chairman, the issue is concerned 
with such subjects as electrons, 
“The Future of the Amazon,” and 
“The Luminescence of Living 
Things.” 

Net paid circulation of the [first 
issue is 45,000, of a total print 
order of 100,000. Some _ 10,000 
copies have been placed on 
selected newsstands. 


R. R. Compton 


For over 60 years 


THE MARTIN CANTINE COMP 
SAUGERTIES, N. Y. | 


Specialists in Coated Popers since ll 
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FAIRCHILD BUSINESS PAPERS — SERVING BIG 
BUSINESS WITH A FASTER NEWS TEMPO. . 
The ‘new Fairchild Building triples our 
publishing plant capacity... equips us 

for a better job of reader service. 
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n, New 
ng he A perennial store nightmare is the high turnover of sales on new items and new constructions that do a new job. 
t and ° P ° 
mn esti- personnel. This turnover became excessive during the aii 
—— Does the retailer like the Sales Manuals? We'll say he . 
ee: war and the labor shortage that continued. Good sound oc. 
1 board Nhe does. Since the manuals are printed in Fairchild Publications ¢ 
ncerned merchandise is too often thrown at the mercy of a sales- " 
ap ne ; ; ; he finds his number of copies inadequate for his needs. e 
Livin person who endows it with virtues it neither possesses 
' And we have been unable to provide more than 20% 
° 
pets nor needs... or who is ignorant of the virtues it actually ' eit 
10,000 of the reprint requests received since the beginning of the 
ed on possesses . . ..or who makes gratuitous performance Ae . Pain : 
. war. But we hope to do better trom here on. 
<a promises that eventually become chickens home to roost. 
$ stil , ‘ 
- For 1948 Fairchild will publish 36 sales manuals, covering 
No wonder the Fairchild Sales Manuals prove so handy to ; ; 
. 4 pe b h 34 subjects — with a total circulation of 1,000,000 . . . all 
store owners. They are designed to do many things: teac 
m ’ 4 of which will be kept handy by retailers for ready and 
/ store people how to sell specific merchandise; help sell more 
ys iz continuous reference . . . truly a powerful ally for the 
merchandise more easily by providing the answers the con- ; 
apes retailer and advertiser. 
i sumer obviously will ask; provide basic training to new help 


in service, store deportment, ahd the general approach to — Just another reason why advertisers say their ads carry more 


the consumer; provide continuously up-to-date information _ significance when they appear in Fairchild Publications. 


FAIRCHILD PUBLICATIONS 


7 East 12th Street, New York 3, N. Y. * Phone ORchard 4-5000 
Covering the Textile, Apparel, Home Furnishings and related industries 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


WOMEN’S WEAR DAILY DAILY NEWS RECORD RETAILING HOME FURNISHINGS MEN'S WEAR FOOTWEAR NEWS FAIRCHILD BLUE BOOK DIRECTORIES 


Bein - ge AE ve iow or. ag Ss PORES ot as » he Be LE NS eR i eC as ae Boe hr AE ans es % eee oe: aoa ee ie, See ge", at SUR jee. ae ee Se a By a Se ee ae, 
ae a itl =, Pi al tas, zi er 5 at A = #h oe, dias; 3 ae a ee, ee ae eae a. ie TO Pe : : Soe ae Mays grit pe Lam F 2 ye ad . Sane.” Pi edie is iad So mage 
Par ok ee fay) cei tai: Maes akee _cimine pik ga a Se Ge eee ye re ees re i he a Pn Pe Sea eee ey. lem : ee at i Sa ae 

CC ee a ae ae a is eee Fg abn eae ee yi we ee ee > a ith = 
: Oe. ee ee a Tae Lk nig Tee hae oA» aaa ; Sie ells ts Fata = re ad ets RS Bt § , roy et ee ae 3 Slate oe Ee 4 : oe 
eee ® - a eee a Sa |.) See aa apes ee ait Aeagee widah = z eer ee ee +e ees mes thee _ fe 
ras” jighe * DF ed. ty Sea ee Ne: epee pais eg a Sse F ppiiie .° . ce ieee Hes, = au ay ee Mo od : ce a 2 ane - Te eka ae 5, : sets 
aes Ps ene vi pe Se ie ee hae bie al ie Po Se eS a, ae a Pe ee ” 4 Oe We ee ee ee | a ia Br PSO Pago, were od Lee ee Sl Nee ae : " wir pee 4 
oat, pe ee ee ee ee eg a On ke ee Pog a Py ee te Ege ee Ee ee in ae ae 
Pe ae eee ee a a | Ll ee . ISS a eS "ee are f See ie Bemtaoric: glue 
=i gs a ‘sae eee re atte im ok 7 eet OES a area og fe raed : : Eo ee , es ee os ee ay ae . ee ie) es = tee Pe ae ae pres ideas ag - 4 ee - ve ee fe, eee ae hae ae ny Ws 
| . i AP au 
i Loo ’ ee ee 
’ 5 eae x 
: | /. ~~ 2ogee re 
: am a a eee ee: - 
‘a i aa ia 
7. — | ay we ~ a . 
= es me 7 ss eh. dee ; . 
Se : z ie Beez : By 
me Seay > Mi bs i aoe age: ae 
Eo SS ees. ae es, Sg tie OR a tS i. 
eri fs : oe a Z 
E er 2 4 % ort: Y Bir ee 
; ae best 5 ae ARS Paget, 
. he eRe. me Se eas 
Ses a Bax = s¥ - é + id fe ties 
ms oe ae er es re R RR ior 
OS ies te $3 3% ee Ma a 7 
: ee ee ee ee eS f a os Bee. Wii ee es 
4 ee BE Te P. ’ : —— $e 7 eS j ee Pee ee ll ee ae Eo Sy . 
Re RAGAN 84 eC -@ai bh eigen . 
: ; ia a” gato 7 7, elem ji oes Ee Eee ¢ ae % Rees : 3 x as cw 
ae ee se ae & — a .. x, Py Die eg ee Bip ee ee aoe bes aE rs By se E 
see ee ie $ A ie: ot ag ae os P d Es Bc agg Scape wae ‘ ies Wig Pir agua i 
3 REE i cogg OR SR i ON LS ee ies ’ Gide Re Ee ok wg ma oa Pi: eo WER ee ae 
‘ eet Beige. eat ee % * ace ; - - ey i ing SREP EE: < warn, ze po ee 
on Ay ; —-— pp y Sees... 
Mees as set 3 , 4 $ : od ; oe Ee > Re, se ee ter : Pe a ' ek 
aS ea Se ; ; ee 4 6 ss ae, © i Me nee ee fea: eee nee 
phasis ee Shae es # Ip z ee ae GE ig , ae ee eres nh . 2S i an 
as Re Cia ees : tie eas $2 Wie _ a Be eee i ; , ' 4 ‘ a ee : : nee Sa Lo 
Ne ea a Bes Bek - % g ie} — st 86 eis 7 “a He% s ee 
Bae LE eee is . = Ee ile 
Beis i SNCS ee ae oo f: i’ — ; Bee Png 4 Lic ee 
: 3 P Ss sa Sia ange Ci iy oF i * ~~. oe Piithadg! sm “@ 
g ra = $: one i a haa - . ’ pe: te 7 
$ ee E es ae ge ete zs ite ee My / “cz a” ee Z ™~ Be ‘ 
ee. edn ee Pee ores ocernsee Br as G # 
ee OO ns , hae a Abe 2 
ite OR aes poe ten iene ER . Senne : ait 
ee 2 SI IR Bs Pes a z : a ii 54 ‘ P i 
ee i te a aa aa yam ae ae ae - a a 
2 acess ae : ce a ee tines 3 *% bag 
eas ee i eae ae. $ : * é : 
Be Me a aes 4 : ° i a ms 
ee ee i wn a eal ee 
sta ti ons Be E ss al ae ee ‘ i sie we 4 
_— dies 4 a eZ > ee # . 
he way. Le ale e ‘ ¥ a 
ae ee fnmnee ° , EB a 
already ee te : =" i ‘a 
~ 5 a ae ee io, 3 ae pie Vo 
A CO- Se ae ee, a ie eed aie Ba . si (MRS 7 _ 
Bs & Ps A, gene 5 tage Whe ee . 
network ee dee tr 4 hei “i 
E : es a cack 
as New il pee 
, y en, et pee E 
. j nee © came yc a 
i ae ee ee , 
————a = =— , 
‘‘ e: fei ia tee eS 4 
ee 3 SUL ee 
* % Em - gt OS < oe 
.¥ Mee, , ghee tus . 
ae Fs g% e > ae ge : Me : 
% - oe. Ee ae oe 
~ - AP ZZ, A ee ' ‘ 
“i J * % A ies pe } ba - ; ~ 
° é eae , 
by. Mi Oe 2) aa } 
ye Pe od JIN — of 
WG 7, iy "i N 4 
a if LIZA feo a“ 
i a fk aS a 
és xP ED ii A \ . a . ee ; 
Pan ‘ Mitiipea, Mee XS wa ee 
ded Shere Ss 5 Sa BES we 
Ae a WEE ESSE eA tgs wy’ BAe: SaaS oe i 
rer, gl 8S sae. SMG a % Re amg Ba e 
pte SO PF LSE Oey: @ J : Bee 9s ae ee 
T Bia aay ee Liye ‘ Be am é 
} oy ity pO Ls fT hr, ae wait Be as 
© RS Nar ee, Sees 9 %, owen aS 
P “e oy (heme. be * % z hs 
OO Le on ee 7 : 
Le le aS 4 ; 
OL of hig ®% s r4 
“ x by Bik hea 
ath big Of ; 
Vi, pee “ee 
ee ¥ aye Jf? ? 
ay a , Fe ” ® 
Z . i : 
#4 J : 
a SS ' om 
eo: 
eee 
ee ios 
iin 
ree 
7 . 
; 
“ye 
. 
ps 
S | ae 
| Be a ¥ 
Sh te 
bs _S eeeatar ai 
ae 
iia 
os: 
ial: 
a 
Sec can 
REN cA SORA est R a 4 thee WO AIMS Oy Cie Calle Seat eat este ey CR GLA RA onl Go Mc oo as dere dart 2 Sse ie yk a alien Ppa eae Saenger cra 9 he, LE Sa : che. Reg ache TR 
iy , ; ' : ON PSS aT oe ae ect, ee «| el re a 
ar 7 a2 - 


Ls, 
je 


Lilli Ann Starts Drive 


women’s clothes, 
campaign for women’s — ond | 
in The Californian, Har- 
per’s Bazaar, Mademoiselle veer 


— = ‘in Textile Field 


coats 
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Vogue. The agency is Bots 
Constantine 
York. 
* 
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For Lack of Ads, 
Leader Is Lost 


SHAWNEE ON DELAWARE, Pa.— 


|The textile field is wide open for 
| aggressive advertising, and “in no 
_ other industry, today, would it| any leading brands. 


‘take so little to become the out- 
| standing advertiser in any elected 


| textile field.” 


This was the essence of a thor- 
ough lecture on what’s wrong 
with textile advertising, delivered 
to the Third National Textile 
Seminar by Anson C. Lowitz, 
vice - president of J. Walter 
Thompson Company and JWT’s 
account executive on Textron, Inc. 

Mr. Lowitz warned that concen- 


tration of brand preference has/|ers, textiles and its allied indus-| identifying the yarn, 
tries employ nearly twice as many! manufacturer . . 
| was the only label that counted 


already appeared in many fields; 
that three automobiles control 


| two-thirds of the market; that the 


leading brand of soap flakes has| 
| 45% of the total sales and the top | 


| 


| 


| three brands 85%, one brand of! 
| cheese has 68% of total sales, 
three brands of cigarets hold 71% 
|of the market, three millers pos- 
sess 57% of the flour business de- 
spite “thousands of local millers.” 

But textiles have not developed 
A consumer 
panel study showed that the lead- 
ing brand of slips had only 6.9% 
of the total sales and the leading 
brand of nightgowns had only 
4.4%. 


2nd Largest Industry 


Mr. Lowitz said the textile in- 
dustry is second only to the food 
industry in total value of products 
and in number of manufacturing 
establishments. In terms of work- 


as food. 
The fallacy of the textile busi-| 


ness has been its dependence on | 


the retailer and end-product man- 
ufacturer. “Men who for years 
have gambled millions in futures 
and spent fortunes building up 
great mill empires have been 
openly afraid to invest more than 
trivial sums in proven merchan- 
dising techniques which have 
lifted new or unknown producers 
in other industries to the 
heights of industrial leadership,” 
Mr. Lowitz charged. 

He recalled the grim facts of 
the dress industry: from 1929 to 
1943, 25% of all dress firms failed 
each year, and in March, 1943, 
less than half of the companies 
had been doing business for as 
long as two years. 

He pointed out that the vast 
majority of dresses bore “no labels 


We've never tried to under-rate prestige advertising—and we never said we 


could give it to you. If we could, we’d have to charge “prestige” rates! 


But that’s exactly why THRILLING FICTION GROUP can deliver sales at a profit — mighty 


important in anybody’s book. 


It figures out this way. 2,117,864* copies of Thrilling Fiction magazines are bought at news- 
stands, every month, by the kind of men who are typical American consumers. That’s ABC 
circulation, mind you—not readership figures. Every issue is read by 2.6 people, as proved in 


“The Basic Marketing Study of Pulp Magazine Readership,” by Dr. Daniel Starch and Staff. 


Now, add the fact that Thrilling Fiction readers devour every issue from front to back—also 


proved in the Starch survey. Top it off with the lowest cost of any leading male-read maga- 


zine—only 71c per page, per thousand. 


The result? A low cost-per-sale! And that means profit! 


*6 months average Dec. 31, 1947, ABC statement 


THRILLING FICTION 


10 East 40th Street, New York 16 
9 South Clinton Street, Chicago 6 
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‘Day in Research at CBS 
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fabric or 
the price tic ke 


Most Lost Money 


Further, he said, dress depen. 
ments in the majority of depar 
ment stores lost money regular) 
from 1929 to 1942, although in the 
departments where branded tex. 
tiles predominated the story, 
showed profits. 

During the war, when manufac. 
turers curtailed private brands iy 
favor of nationally - advertise 
brands, retailers learned “that 
profits are higher, turnover js 
faster, selling costs are lower and 
returns are smaller when products 
are pre-sold to consumers through 

. national advertising.” 

Retailers now expect, Mr. Lo- 
witz reported, a manufacturer 
produce consistently fine merchan- 
dise, use sound distributive prac- 
tices, have fair pricing policies, 
and maintain adequate national 
advertising. 

Unfortunately, he said, many 
textile manufacturers continue 
feel that “advertising is the other 
fellow’s responsibility . . . an ex- 
pense, rather than an investment.” 
While the curve is up, still in 
1947—an alltime high for the in- 
dustry—the total expenditure for 
men, women’s and _ children’s 
clothing, blankets, domestics, floor 
coverings, yarns, textiles and fin- 
ishes “failed by one million dol- 
lars to equal the combined adver- 
tising appropriations of the four 
largest soap advertisers!” 


Pick Media Unwisely 


Nor does the industry pick its 
media wisely, in Mr. Lowitz’s 
opinion. The bulk of textile ad- 
vertising goes into fashion maga- 
zines, which are valuable, but 
“these fashion publications reach 
only a fraction of the total con- 
sumer market, leaving the vast 
majority of America’s families be- 
yond the limits of brand influence 

. In contrast, the Ladies’ Home 
Journal alone is read by four and 
a half million women—more in 
the upper income brackets than 
the total of all readers in all in- 
come brackets of the five fashion 
publications.” 

He then reported the small 
number of textile advertisers. In 
1933, only three invested as mucl 
as $150,000 in magazine advertis- 
ing. In 1941, there were eight; in 
1945, 22; in 1947, 61. Only 26 last 
year reached the $250,000 or more 
mark ... “think of it, in an in- 
dustry of approximately 26,000 
mills and plants!” 


Suggests Industry Program 


Of the 61 advertisers, Mr. Lo- 
witz pointed out, 42 issue annual 
statements. In no year since 1933 
did a single company fail to make 
a profit when it invested at least 
$150,000 in advertising; and in 
only five instances during the 1|4- 
year veriod when a company in- 
vested only $100,000 did they (al! 
to make money. 

He urged a three-point prog:am™ 
on the industry: (1) producers of 
finished textile merchandise ‘ 
cast off tradition and use mocert 
merchandising techniques for © ‘h¢ 
competition is weak, the time 
ripe, the possible returns are | 40- 
ulous;” (2) the great mills «a 
gain security by attaining ©°- 
sumer recognition of their | 
ucts (partially through ver a! 
integration, of which Textron 
prime example); (3) concen 
on the women who buy té 
products because her “fait! ! 
your name and merchandise’ °#! 
help win stability and mar © 


| leadership. 


vf 


Fay Day, formerly directo ‘ 
research at WTOP, Washin 
has been named assistant man % 
of research for CBS Radio * 
rather than assistant manage ° 
Radio Sales, as previously rele °° 
by - Columbia. 
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French Prices | The Bouffan t Town Coat Retailers’ Role 
Begin to Show | ‘ ) od a's 


Trend 

: Té : 
Upward Trend 
: 
Government Apprehensive| 
Over Movement Gaining} 

. ‘ 

—Buying Offices Expect 250 | 
Franes’ Per Dollar patel 
By B. d. PERKINS 
Wireless, Fairchild News Service | 
Paris, Jaa, 27 Prices in man- 4 
ufacturing. stores, hotels and res- 
taurants with fore'kn cllieftéle are 
RZAin moving Ap, increases 8 far] 
are small and isolated, but the Gov- | 
ernment is apprehensive that the; 
movement may gather patiget: ad. | 


and minimize the devaluation. ad- 
vantages promised as aids to the ex- | 


port trade and tourism: Contrariwise | 
one or two restaurants whose pat- a 
tronage has been much dimsinisi —— 


have cut prices in a 
to attract business. 
Opponent, of the 
scheme are guzgesti 
trstiists are fearfal ry 
nist drive for an ther. 
nerease. making it di 


porters to §tablize pri 


: lin F h bea 
Continued on Page 


“<2 


No Chance 


By Staff Correspe 
Fairchild News Se 
WV ASHINGTON Jan. 27. 
mah Jesse P. Wole 
Mich.) of. the House 
Committee asserted late 
thaf any effort to revive 
tion W, the expired.c¢ 
credit control order of th 


lutely nowhere during 
mainder of the 80th Congres 

Mr. Wolcott's comments. 
just before he caught a trai 
Chicago where he is. addre: 
an auto dealers convention to 
row. Mr, Wolcott said that ‘to 
consumer credit eontrols bac 
at this time would be “like res 
sour hand lighth on a toy 
loon,” for all the good it would 
in restraining domestic cer 
expansion 


at 


; I or 
‘ , 
Kide the tying th! 
Ride him in 1948... , 
depend on him for 


i 
this... and more, too! 
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The blouse Bre _ 
tion has had all-out afe., 
2 young afternoon and infirm. 


evening costume How will this 


affert spring sales of full skirted 


cocktail frocks? 
= > e 


Darling of the sports world in 
resort stiling is the sunback or 


bare-shoulder two piece frork tt 
is selling in matt hing or contrast 
top jackets. In many versions it 
gives the effect of a biouse and 
akirt save that with removal of 
the jacket the wearer has a one- 
piece simmer sports frock. How 
will this Rit sales of loses ‘ 

s we meapensive gunmmet 
a : es? 


——— 
selling, fatining out 
basiward from 


was re 
; Richmond yesterday. 
i 


‘eum toohing for mas te 


fitted. cout sil- 
heuette i ex- 
pressed in a series 
of silk ~ worsted 
models by Nicola 
Lalli in which the 
padded hipline is 
exaggerated and 


rounded te give 4. 


bouffant style 
that is mew to 
town coats. The 


skirt fulness is 


distended from 
very shaped, large 
hipline pads arch- 
ing the coat away 
from the figure 
in a buoyant, 
floating manner, 
Contributing to 


Is Shaping Fast 


Decision Due Shortly—Stores 
Viewpoint to Be Considered 
in Framing Voluntary Pacts 

| for Manufacturers. 


ee, 


By MORT SINGER 
Washington, Jan, 27:—A vital’ dee 
cision concerning the roje of retaile 
ers in the Government's voluntary 
controls program is rapidly shaping 
up in the Department .of Commerce, 
Fairchild News Service learned ree 


| top" liably today, and may be announced 
these shortly. - 
the Officials concerned with the ad- 
iders ministration of the Taft-Wolcott 
mum voluntary agreements law are con- 
the | sidering activating the department's 
rug  S2-man retail advisory committee 
very in the program, after initial pro« 
line ducers’ meetings have gotten under 
he way. 
in! Wants Retailers’ Views. 
ik- {t is understood that John C. 
te. Virden, head of the newly formed 
e- Othee of Industry Cooperation, is 
ry now mvinced that the voice of 
is Merchants should be. heard before 
aw any agreements on Aliowations of 
hy Inventory controls are tinaliged. 
e There’s lithe disagreement with 
retailers’ contention that the store 


ork 3, N-Y- 


ay 


ar to 
_ainted gen- 


ported in New 


_a by telephone in Rich- 
Rhoads said that Mi: 
continue in his 
Asked whether he 
{was contemplating the appointment 


as general m 
replied, "That is 


the question. If any change 
Thompson's status takes 
you will be notified.” 
Mr. Thompson has been consult- 
& Rhoads for se. ena! 
forming his own 
with W L.. Stens- 
ys, and privr to 
president of Aas 
handising Corp 


siewpo nt is important m any agree. 

iments drawn up by manufacturers, 
The only question vet to be fesolved 
by Commerce offitinis ig Hist at 
What point retailers should be 
brought into the picture. 

At the moment, spokesmé@n ovint 
ouf, they are interested primarily in 
}getting steel, farm machihery, oil, 
textiles and leather manufacturers 
ito Agree to cooperate with the OIC. 
wo meetings with industry have 
been held The steel meeting 

rought a pledge of cooperation 

om the steel producers, 

f Today, over 40 farm equipment 

anufacturers assured the Com- 

ree Department that they agreed 
ih the general aims of the Taft- 
pleott Act, and suggested that an 
ustry committee be appointed to 
insider the feasibiiity of volun- 
agreements.” This was not 
e as far as the steel people 
willing to go in their first 
ing, but Government officials 
opeful that the advisory body 
come up with more. specific 
psals. 
Merchandising Background. 
ewly appointed special assist- 
the +! rsecretary of Com- 
"age Thirty-cight 
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N.Y. Club Elects Haire 


Andrew Haire, of Haire Pub- 
lishing Company, New York, has 
been elected president of the Ad- 
vertising Club of New York, suc- 
ceeding Eugene Thomas, sales| 
manager of WOR, New York. | 
sas Figg my hy — | television operations now are un- 
pany "and John Ryder, Norm Ad- der the direction of Sidney N. 
vertising, vice-presidents, and|Strotz, who has been appointed 


James Brewer of Brewer-Can- administrative vice-president, fol- 
telmo Company, treasurer. lowing the resignation of Frank E. 
Mullen, executive vice-president. 

Mr. Mullen, associated with the 
network since its formation in 
1926, left to become president of 
ithe G. A. Richards-owned stations 
WJR, Detroit, WGAR, Cleveland, 
and KMPC, Los Angeles. It was 
reported that he would receive a 
sizable salary boost, plus stock in 
|the company. His resignation from 


‘Mullen Resigns; 
Strotz Heads NBC 
Video Operations 


New York — NBC’s expanding 


Bink Hi 


|'NBC, where he also was a mem- 


ber of the board of directors, is 
effective July 1. The veteran radio 
executive will fall heir to Mr. 
Richards’ No. 1 problem—an FCC 
probe of charges of news slanting 
by KMPC. 

With NBC since 1933, Mr. Strotz 
previously was vice-president for 
the western division—the opera- 
tion of which he will continue to 
supervise, . dividing his time be- 
tween New York and Hollywood. 

Other resultant changes in the 
television personnel: Noran E. 
Kersta, director of the television 
department, becomes executive as- 
sistant to Mr. Strotz; Carleton 
Smith, manager of the television 
department, is promoted to director 
of television operations, with 
Norman Blackburn, national tele- 


Ramee” Sa eag A Oe e BC « 


vision program manager, reporting 
to him. 

Charles P. Hammond, previously 
vice-president and executive as- 
sistant to Mr. Mullen, was named 
assistant to President Niles Tram- 
mell, but his assignments remain 
substantially the same. John H. 
MacDonald, formerly administra- 
tor of the company’s fiscal affairs, 
gets a new title—coordinator of fi- 
nancial activities. 

Administrative vice-presidents, 
Ken R. Dyke and Harry C. Kopf, 
who previously reported to the ex- 
ecutive vice-president, now will 
report to Mr. Trammell. 


KELO Now 5,000 Watter 


KELO, NBC’s Sioux Falls af- 
filiate, has increased its power 
from 250 to 5,000 watts. 


This is a popular saying in Philadelphia . 


‘Td rather be home reading The Bulletin" 


. . for, in this City of 


Cadillac Putting 


Over $2,000,000 
Into Newspapers 


Detroitr—Cadillac division 
General Motors has shifted its aq. 
vertising program this year t 
meet the changing economy of the 
nation, the division’s advertising 
department has disclosed in re. 
vealing that it will allot a record 
share of its advertising funds 
newspapers. 

Of the company’s $4,000,009 
budget for 1948, slightly more 
than $2,000,000 will be spent in 
newspapers, it was disclosed. The 
remainder will be spent in 1} 
magazines and in outdoor ads. 

Registration figures for 194 
show that 28% of all Cadillacs are 
in California and Arizona, and 
MacManus, John & Adams, which 
handles the account, has expanded 
and accelerated the Cadillac pro- 
gram on the West Coast. 


More Can Afford Them 


“We feel that in the past 10 
years there has been a definite 
shift in the nation’s economy and 
that today a larger segment of 
the population can afford Cadil- 
lacs than ever before,” a Cadillac 
advertising department of ficia! 
said. 

The expansion of the news- 
paper program to include all large 
dailies in the larger cities was 
made to reach this new potential 
The newspaper copy has been kept 
to a name basis. 

In analyzing the shift of the 
Cadillac market to the West, it 
was disclosed that New York 
which formerly was first, is now 
second with 14% of the Cadillacs 
However, the heavy concentration 
of Cadillac advertising continues 
in the metropolitan areas of New 
York, Philadelphia, Los Angeles 
Chicago, Detroit, San Francisc 
and Boston. 


Ist Outdoor Drive Alone 


Cadillac’s magazine program in 
cludes Fortune, Harper’s Bazaar 
Holiday, House & Garden, The 
New Yorker, Newsweek, The Sat 
urday Evening Post, Time, Town 
& Country, U. S. News-World Re 
port and Vogue. 

This program is under way de 
spite the fact that the company 
has orders on hand for more cars 
than can be produced in the nex! 
30 months. 

Included in the program is th 
first use of outdoor posters by 
Cadillac alone. Several years ag¢ 
24-sheets were used for combina- 
tion display by Cadillac and La- 
Salle. 

The program is called by Cadil 
lac officials a new approach to an 
entirely different segment of th 
population whose accumulation 0 
surplus money puts them in the 
Cadillac class. 


Ad Council Offers 
‘Miracle’ Booklet 


“The Miracle of America ’ 
16-page booklet, has been is:uée 
by the Advertising Council a: th4 
initial piece of material in the 
council’s drive for a better u: ier 


Homes, spending the evening with The Bulletin is a popular practice 
with more than four out of five families. 


standing of the American 
nomic system to be made : 
able to the public. ‘ 

Free copies of the booklet _ 
be offered in the May 25 iss: © be 
Look. The magazine has pre! ° 


When a newspaper is read in the home — in the evening — 
advertising messages get a real break. That's why so many adver- 


. Pall , Hi iR 

: T : ica’s third | t. a two-page article containin ©* 
tisers use The Bulletin to cover America’s third largest marke cerpts from. the booklet, v icy the 
Night after night, The Bulletin goes home — stays home — and was prepared by J. Frederic Ww ian 


hurst of the Twentieth Ce 
| Fund. 


Electric to Mercready 


Electric Products, Inc., J: 
City, distributor of air condi 10? 
ing and refrigeration equip! 
has appointed Mercready & 
Newark, to handle its advert 


is read by the entire family! 


In Philadelphia—nearly everybody reads The Bulletin 
Evening and Sunday 
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‘(RST WITH YOUNG MOTHERS—The ComMPANION leads 


“1e entire women’s service field in the percentage of 


‘amilies with younger children. That’s proved by the 
2°47 Starch figures. The COMPANION has the special 
opeal that attracts youthful parents in the most 
‘tive buying period of their lives! 


WOMAN’S HOME 


SBRIDGES 


Bootleg dentistry got a set-back 
»»- because women acted! 


DENTAL STANDARDS MUST BE RAISED — That 
was the demand of thousands of stirred 
women readers of recent COMPANION article 
“Will You Be a Victim of Bootleg Dentis- 
try?” Requests for more than 45,000 re- 
prints poured in from individuals and civic 
organizations who were determined that ex- 
isting conditions must be improved. And 


THE MAGAZINE OF PERSONAL SERVICE, 


FIRST IN VISIBILITY —The 1947 Lloyd Hall Editorial 
Reports show that the CoMPANION has the greatest 
percentage of editorial material in the women’s serv- 
ice field. No wonder the Starch reports put the 
CoMPANION at the top of its field in “noted” adver- 
tising visibility of the major space units! 


COMPANION 


Monthly Circulation More Than 3,750,000 
HOME SERVICE, PUBLIC SERVICE 


leading newspapers in every part of the 
country pressed this drive when they gave 
publicity to the article in their news columns. 
A consistent ability to arouse intense 
reader interest and action makes the Com- 
PANION outstanding in the women’s field. 
And here is more striking proof of the 
dynamic editorial vigor of the COMPANION! 
Photograph by Beattie-Watts 


FIRST — WHERE MOST IS SPENT —In the women’s service i 
field the COMPANION has the greatest circulation per- . 
centage in those areas which lead the country in dollar 
volume retail sales. That’s what the 1947 Consumer 
Market Data Book shows. COMPANION readers have 
more to spend—and they spend it! 
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sey City, currently advertising 
new Palm Sweet hand deodorant 
in Hartford newspapers (AA, May 
3), is now controlled—not by 


Block Drug Company, Jersey City. 
Vick disposed of this interest sev- 
eral months ago. 


(Simpson-REILLY, LTD. ) 
Publishers Representatives 


SINCE 1926 

LOS ANGELES GARFIELD BUILDING 
SAN FRANCISCO RUSS BUILDING 
SEATTLE NEW WORLD LIPE BLDG. 


Block Drug Has Cosmetic | 


Cosmetic Distributors, Inc., Jer-| 


Bristol-Myers 
Tests New Sentry 


on Pacific Coast 


Vick Chemical Company—but by 


New York — Bristol-Myers 
Company has opened a broad ad- 
vertising and merchandising test 
in eight Pacific Coast states for 
Sentry, a new cream oil hair 
grooming preparation. 

The new product was an- 
nounced first by a cut-in on west- 
ern stations on the company’s na- 
tional NBC program, “Mr. District 
Attorney,” last Wednesday. 

This will be followed by spot 
announcements in key markets, 


; ce ae pple ale 8 
SOUTH CLARK STREET » CHICAGO + WABASH 6284 


and insertions in Pacific Coast 
|editions of The American Weekly 
‘and This Week Magazine begin- 
|ning May 30. 

To introduce Sentry to the 
trade, Bristol-Myers has sent two 
bottles of the preparation to every 
retail druggist in California, Ore- 
gon, Washington, Idaho, Montana, 
Nevada, Arizona and Utah. 

John P. Hardie, vice-president 
in charge of sales, explained that 
this area was selected for the test 
“because it isa self-contained unit; 
it provides an adequate sample; it 
has complete variety of climates 


south; it is thoroughly served by 
excellent newspapers and radio 
stations.” 

Young & Rubicam handles the 
account, 


Pepsodent Names Jeifery 

Tad Jeffery, who joined Lever 
Brothers before World War II, has 
been appointed assistant advertis- 
ing manager of the Pepsodent di- 


vision. 


Radio Makers Say 
1948 Sales Will 
Top Last Year's 


Cuicaco—Dollar sales volume of 
radio sets, including FM and tele- 
vision, in 1948 will equal and 
probably surpass that of 1947. 

That opinion was shared by 
leading manufacturers at the an- 


and living habits from north to| nual Radio Parts and Electronics 


show here where 7,000 manufac- 
turers, distributors and sales rep- 
resentatives exchanged informa- 
tion on the latest equipment. More 
than 160 companies displayed their 
wares. 

Bond Geddes, executive vice- 
president of the Radio Manufac- 
turers Association, co-sponsor of 
the show, said that dollar volume 
is up in radio despite the fact that 
production this year will fall be- 


432,089 


weekday all-time high circulation 


554,187 


Sunday all-time high circulation 


The 


National Representatives: Dan A. Carroll, 110 E. 42nd St., New York 17—The John E. Lutz Co., Tribune Tower, Chicago 11 


¢ These were the average net paid 


circulation figures of The Detroit News 


for the six-month period ended 
March 31, as submitted by the 
publishers to the A.B.C. 


¢ These are the highest circulation 


figures attained for any six-month 


period in The Detroit News’ 


75-year history. 


Detroit News 


‘THE HOME NEWSPAPER 


> fim 
€ 


Owners and Operators of Radio Stations WWJ, WWJ-FM, WWJ-TV 


low last year’s 20,000,000 sets. The 
spread of television, for which 
parts are costlier, has provided the 
boost for dollar income, he said 

“Radio has become a Dillio; 
dollar industry as a direct resu); 
of FM and television productio 
during 1948,” he declared. 4 
sharp increase in FM and TV <e 
production, he said, is the resi); 
of a rise from 100 to 550 FM sia. 
tions and from 6 to 23 TV stations 
in the past year. 


TV Costs Will Stay High 


“Although the high cost of Ty 
receivers is retarding sales, de- 
liveries are still on a quota basis, 
which indicates a healthy and 
continuing demand,” he = said 
“Other television bottlenecks in- 
clude (1) the high cost of parts 
because of intricate design and 
elaborate engineering required, 
(2) lack of skilled TV servicemen 
for installation purposes, and (3) 
mechanical difficulties with Tv 
antennas. When these are elimi- 
nated, especially when antennas 
can be self-contained as in radio 
today, production can and will in- 
crease.” 

“The advent of TV has, on the 
negative side, left many manu- 
facturers with a heavy inventory 
of table models and consoles. Nor- 
mal buyers are holding back in 
the false hope that they will soon 
be able to purchase a single pack- 
age of FM, AM and TV at sub- 
stantially reduced costs. Industry 
production facts, however, do not 
warrant such optimism at this 
time.” 

He said that progress is being 
made toward a single package unit 
but that “even if and when it can 
be mass produced, the cost wil! 
remain comparatively high.” 


Vets Giving Impetus 


War veterans trained in radio 
who are building their own sets 
and transmitters, he said, are giv- 
ing a tremendous impetus to the 
parts industry. 

“The export market is the 
largest drawback to the industry 
| this year. Increase in freight rates, 
coupled with the decrease in ex- 
port markets because of restric- 
tions, high taxes and other import 
prohibitions, have caused a drop 
of 25% in the export market for 
American radio sets and parts 
sales. Also, our government has 
curtailed the amount and types of 


export equipment and refused 


trade with foreign countries where 
there is marked currency instabil- 
ity.” 

New products at the show in- 
cluded a new-model Walco 32x24- 
inch television image magnifier for 
enlarging the image in receivers 
with 20-inch tubes. The lens of 
| the magnifier is made of plexiglas 
|and filled with mineral oi]. The 
| Webster-Chicago Corporation here 
| displayed a new wire recorder, 
| designed for home recording in 
‘connection with a radio receiver 
or high fidelity amplifier and 
speaker. 


608 Take Four A’s 


Advertising Exam 


A total of 608 persons took te 
second annual American Assoc!:- 
tion of Advertising Agencies e*- 
amination for advertising held 
11 cities throughout the count:y 
in the past three weeks. Sev» 
out of eight candidates were m:'¢ 
and the average age of the gro! 
was about 26 years. 


The exam was given in NW 
York, Boston, Philadelphia, |: - 
troit, Chicago, Cleveland, Pit 


burgh, Dayton, Minneapolis, Po: '- 
land, Ore., and Los Angeles. 


| ABP Issues Booklet 


The Associated Business Papé 
New York, is sending 10,( 
copies of a new leaflet which © - 
scribes briefly each ABP activ! 
The booklet was written for ‘ § 
purpose of acquainting advertis« * 
and agencies with the associat! 


f) 
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PRACTICALLY 
EVERYTHING /V 


And so, today not only 1,800,000 men, but 1,500,000 women 


are reading TIME each week... from cover to cover! 


Why do so many women 
read so much of TIME? 


A leading psychological consultant found some an- 
swers to that question, He conducted interviews with 
hundreds of TIME-reading women . . . found that they 
read TIME for many of the same reasons men read it. 


And in addition they read TIME for a lot of typically 
feminine reasons, like these: 


“| know many women who read TIME. 
Women are more interested in world affairs 
than they used to be. They have to be—and 
they should be! This past war has affected 
all of us. It has made both sexes realize that 
we are in the most critical period the world 
has ever known.” 


WHO are these women with interests as wide as TIME? 


Most of them are wives or daughters of TIME-reading men. 
like their husbands and fathers, they are educated well above 
‘ae average. Their interests, incomes, and level of living are 
equally high. 
Theirs is an intelligent interest in practically everything 
‘at's going on. So they feel a natural wish to be well-informed 
~havea deep-rooted habit of finding that information in TIME. 


...read every week by the men and women who are America’s best customers 


In a week they do more planning and discussing and man- 
aging—in the home and out—more buying and consuming 
and recommending than most women do in a month. And all 
of this with a confidence that comes from understanding 
what’s going on. 

When you can get their interest and gain their confidence, 
you've got something. The best place to get both is in TIME. 


“Intelligent conversation on timely topics 
every week is what I get from TIME. It 
appeals to me as one adult to another. It 
doesn’t talk down to me as a person or as 
a woman.” 


“You would be surprised to hear the con- 
versations my family carries on. I had to 
learn, too, in order to keep up with them. 
I don’t want them to feel their mother is an 
ignoramus. So I began to read TIME.” 


TIME 


The Weekly 
Newsmagazine 
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More than 1,500 retailers and prospective retailers of video sets packed the grand ballroom of the Hotel Sheraton on March 23 to learn how to cashinon the Tribune’ s television “Open House’ 


lore th 


r- 


- Chicagoland Goes td- 


—launched with more than $90,000.00 worth offad, 


Sunday Tribune — the largesttel¢ 


66 UR television sales in April will equal those It showed the advance promotion which would b& yideo 

during the four previous months put together.” — put behind the section both in the newspaper anf§hictor; 

“It has been necessary to back-order both our on the air. It reproduced the window display bamyo; , 

medium and high priced models. Business is up about __ ners, pennants, salesmen’s lapel buttons and othethan ¢ 

' 100 per cent over 30 days ago. selling aids to be supplied by the newspaper to pUin 194 
‘“‘We have been forced to allocate sets to dealers. over “Chicagoland Television Open House.” The 

Our increase is between 75 and 100 per cent.” The Trade Gets Behind It! heseas 

. . . these are typical of the reports made by re- On March 15, some 500 representatives of manMhomes 


tailers, manufacturers and distributors of television —_facturers and distributors gathered in WGN’s mai contai, 
sets following the “open house” promotion launched studio to hear the Tribune and WGN-TV outlin tising 
last month by the Chicago Tribune. their joint plans for bringing television to Chicagtaj|.rs 


A Promotion Designed to Sell! land on a full-market scale. The 
Eight days later, more than 1,500 retailers draw 


Hudson-Ross, Wabash & Adams 


When its video affiliate, WGN-TV, began final ; . Bweck-e 
} from every neighborhood and suburb of Chicag@, 
preparations to launch a regular schedule of day and trom 1 
; : : Rana packed the grand ballroom of the Hotel Sheraton ¢ 
night telecasting, the Chicago Tribune invited the decora 


ie haa : ‘ ; ; learn how they could tie in with the open house (riv4 
trade to join in an organized, community-wide drive There they heard the mayor's proclamation i 


designed to get prospects into the stores of retailers. _yiting the city to avail itself of the opportunity to g 
An outline of the proposal was presented to some _ acquainted with television and setting April 5 to ! 

1,500 manufacturers, distributors and retailers. It as the city’s official period for Chicagoland Tele 

told about the special tele section which the news- _ vision Open House. 

paper would place before more than 1,000,000 Chi- A Potential of $30,000,000.00 


cago and suburban families on April 4. What television meant to retailers in establish 


. La - 3 ¥ 
~ A 


The Fair Store, State, Adams and Dearborn 
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METROP 
SALES TRENDS 
| WASHING MACINES TELEVISION REFRIGERATORS 
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a», NET: 


: a 


House" More than 500 representatives of television manufacturers and distributors gathered March 15 in WGN’s main studio to hear the 
Tribune’s plans for cracking the Chicago market for television. 


J Lelevision Open 


Ofadvertising in a single section of the Chicago 


resBtelevision section ever published! 


ould b 


video centers was set out in detail with specific case | House’? banners and pennants. Stores, large and 


er aN@histories to illustrate how the experience of New small, loop and outlying—virtually everywhere tele- 
ty ba York and Philadelphia projected a potential of more __ vision is sold in this great market—got behind the 


| othe 


than $30,000,000.00 at retail for the Chicago market drive. 


t u . : . 

nity P _ Tribune Sales Power in Action! 
Chen, on April 4, the Sunday Tribune placed in Here is a spectacular demonstration of Chicago 

| better than three out of every four city and suburban —- Ty jbune sales power—of the kind of selling action 

man'@homes the largest television section ever published, 4 nq dealer support you can get when you build your 

's mal 


containing more than $90,000.00 worth of adver- Chicago advertising program around the Chicago 


outlin tising from tele manufacturers, distributors and re- Tsthene 
hicag@ tailors a , 

— To get more sales, distribution and brand standing 
draw be photos on these pages show how, over the — in the Chicago market today—and to build solidly 
*hicag k-end of April 4, retailers thruout Chicagoland, for the future—build your promotion around the 
aton tl trom Waukegan on the north to Gary on the south, Tribune. Rates per line per 100,000 circulation are 
» drive de orated their windows and salesrooms with “Open among America’s lowest. 
tion | March average net paid total circulation: Daily, Over 980,000—Sunday, Over 1,600,000 
y tog 
5 tol ead pod 
a icago Uribune 

THE WORLD'S GREATEST NEWSPAPER 
Chicago Tribune representatives: A. W. Dreier, 810 Tribune Tower, Chicago 11; E. P. Struhsacker, 220 E. 42nd St., New York City 17; 

bl she W. E. Bates, Penobscot Bidg., Detroit 26; Fitzpatrick & Chamberlin, 155 Montgomery St., San Francisco 4; also, 448 S. Hill St., Los Angeles 13. 


MEMBER: AMERICAN NEWSPAPER ADVERTISING NETWORK, INC., FIRST 3 MARKETS GROUP, AND METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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Market Data and Statistics 


In our issue of May 24, ADvER- | 


TISING AGE will make an experi- 
ment, with a separate, 48-page 
section devoted principally to a 
descriptive listing of available 
market data material. 

Included in the list (which in- 
cidentally cannot now be added to 
for this issue) are about 500 sep- 
arate pieces of market data in- 
formation, ranging from single- 
page sheets to elaborate reports of 
very detailed, costly investiga- 
tions into one or another phase of 
marketing statistics. 

While ApDvVERTISING AGE each 
week lists new published material 
of interest to advertisers and 
agencymen in the Information for 
Advertisers column on this page, 
next week’s special section will be 
the first attempt to publish, at a 
single time, a comprehensive list- 
ing of all available market data. 
The listings in our May 24 issue 
will not, we know, be complete. 
Many worth while items will be 
omitted because they have not 
been submitted to us. But just 
the same, the list will be the larg- 
est compilation ever made, and 
should prove of value to everyone 
interested in market facts. 

There is such a wealth of sta- 
tistical and market data available 


The Delivered 


The Supreme Court’s recent de- 
cision in the Cement Institute 
case, outlawing multiple basing 
point systems for this industry, 
has again caused deep concern 
among merchandisers, as did the 
Staley and Corn Products case of 
three years ago. 


At first glance, the high court’s | 


decision seems to outlaw all de- 
livered prices, where delivery 
costs are a measurable part of the 
total cost. But apparently this is 
not true. Unfortunately, as some 
legal commentators have pointed 
out, the Supreme Court decision 
in the Cement Institute case was 
not a clear-cut decision on the 
basing point practice, but instead 
was inextricably bound up with 
the particular facts at issue in the 
cement case. 

The court in effect held that the 
facts bore out the Federal Trade 
Commission contention that bas- 
ing point prices in the cement in- 
dustry amounted to price - fixing 
and unfair competition. It did not 
categorically say that all delivered 
price operations were either price 
fixing or unfair competition. 

The dissenting opinion of Mr. 


from private and governmental 
| sources, and such a comparatively 
small amount of it is known to 
any particular individual or or- 
ganization, that ADVERTISING AGE 
believes the compilation in the 
May 24 issue will make a real 
contribution to the field. 

An even greater contribution 
might be made if it were possible 
to overcome the numerous diffi- 


sort of central reference library 
for the entire marketing field, in 
which statistical and research data 


would form the backbone of the | 


collection. 
The Chicago chapter of the 


establishment of a marketing li- 
brary for some years, and ap- 
parently is approaching its goal. 
If well conceived and executed, 
and adequately publicized and 
used, such a library might well 
provide the model for other li- 
braries to be set up in central lo- 
cations, where researchers, statis- 
ticians and marketing and adver- 
tising men can explore the whole 
field of existing data before en- 
gaging in original research which 
might duplicate studies already 
made. 


Price Bugaboo 


Justice Burton pointed up one of 
the dilemmas which too sweeping 
an interpretation of the Supreme 


Court action might create — the | 


fact that complete elimination of 
delivered price operations would 
inevitably make it impossible for 
any producer to compete actively 
at any distance from his plant or 
plants, where freight or other de- 
livery charges were a significant 
item. 

It has been suggested that only 
Congress can adequately and com- 


pletely clear the air on this im- 


portant point, and it seems to us| 


reasonable that Congress should 
do so, as quickly as possible. 

Certainly, in the normal opera- 
tion of a normal business, there is 
nothing wrong with the fact that 
an f.o.b. price is the same for two 
customers, although one sale may 
have cost two or three times as 
/much, in sales expense, as the 
other. Similarly, there seems 
|/nothing wrong in equalizing 
|freight rates to provide equality 
‘of delivered prices, where the 
facts of the situation indicate no 
|problem of price-fixing or lessen- 
| ing of competition. 


culties involved, and set up some | 


American Marketing Association | 
has been working toward the) 


"I've written copy for pressure cookers, 
things that use steam, so your steam shovels shouldn't present any problem.” 


The following documents may tp 
| secured without charge from co; 
panies sponsoring them or throu; 
ADVERTISING AGE, by any nation; 
advertiser or advertising agen, 
executive writing on his busines 


| letterhead. Address ADVERTIsIy 

| Ace, 100 E. Ohio St., Chicago }; 

@| No. 3015. Power to Move thg 
Mighty. 


Forbes Magazine has issued th; 
brochure, which illustrates Forbes 
influence with top executives. ] 
‘shows particularly the coveragg 
‘given to the magazine’s 30th annj 
, : |versary banquet for the men se 
steam irons, hair curlers and all sorts of (jected as “today’s 50 foremos 
business leaders.” 


Double Take 

Sweet are the uses of publicity. 

Particularly when the guy run- 
ning the publicity recognizes the 
place for the light touch. 

The book business has been in 
|the throes of controversy over the 
‘advertising of Truman Capote’s 
\“Other Voices, Other Rooms,” 
which featured in advertising a 
Life photo of Author Capote lying 
| langourously on a divan. 


|duplicate, featuring Max Shulman, 
the zany Minnesotan whose three 


(“Barefoot 
| with Cheek,” “Feather Merchants” 
and “Zebra Derby’) are now com- 
| bined in one volume, called “Large 
Economy Size.” 

According to the publisher ‘“al- 


/earlier novels Boy 


| 


though these three books were 
written by Shulman at the age of 
eight, critics have pointed out that 
they show the insight and pene- 
tration of a man of nine.” .. 


| 

|Do Men Like Cheesecake? 

| We are pleased to report that a 
study by the Minneapolis Star and 
| Tribune over the past four years 
|shows that “cheesecake” has a 
higher readership among girls and 
women than among men and boys. 
A picture of a bathing beauty who 
has been chosen queen of “Na- 
tional Foot Health Week” at- 
tracted 91% of women in the 12- 
20 age bracket, 86% of adult 
women, compared to 82% of boys 
12 to 20, 81% of adult men. 

This confirms Ad-libbing’s See- 
ing-and-Noting Poll, an independ- 
ent research organization, which 
has discovered that three times as 
many women as men look at pic- 
tures of Lana Turner Topping, 
and make 350% more critical re- 
marks. 


And Now N’Orleans 

Up to now New Orleans has 
been free from Wild Irishmen, as- 
sorted varieties of Madmen, etc., 
which distinguish (that’s hardly 
the word) the used car business 


in other cities. Recently one Wil- | 


liam Bridge has switched to 
“Willin’ Willie.” 

“Willin’ Willie” offers bargains 
in used cars. His friends can’t 
understand how he can let those 
cars go so cheaply. His language 
is folksy and picturesque. In 45 
days after becomin’ willin’ he was 


bandit. 


|has hired a lobby hostess-recep- 


Comes now Louise Thomas of) 
| Doubleday & Co., with a deadly | 


No. 3049. ‘Out of Sight. 
Mind.’ 

A series of ads, with artwor 
cropped and copy condensed, tell; 
the Metropolitan Sunday Maga 
zine Group’s story in this brochurg 
issued by the Metropolitan Group 
A section is devoted to new fact; 
and figures on circulation, flexibi! 
ity, readership, merchandising 
family coverage, and a list of 194) 
advertisers. 


No. 3054. Reaching the Buyin 
Influences in the Purchase 0 


Out o 


doublin’ his business. 

We are looking forward to the 
auto dealer who will call himself 
Bloated Bill, the retired bank 


Jottings 
First National Bank in Phoenix 


tionist who hands out bright new | 
pennies to children of bank Hospital Pharmaceuticals. 
|patrons. .. | In this folder, Hospital Man 

After 24 years, Harris Bros. Gas agement reports on two surveys 0 
Station of Cadillac, Mich., is|500 hospitals; one, made to de 
switching its newspaper advertis- | termine “Who are the conferee: 
ing. In 1924 it started saying|in the purchase of drugs or phar 
'“Get Gas at Harris Bros. Gas Sta-|maceuticals in your hospital?’ 
'tion.” Since Feb. 13, 1924, each | tabulating respondents’ titles, and 
issue of the Cadillac News has|the other, a study of readership of 
carried an ad with this wording,|HM’s Hospital Pharmacy depart 
change of type being the only|ment. Included is a representa 
modification. Probably a record|tive list of the publication’s 1941 
‘for consecutive use of newspaper advertisers among manufacturer 
|advertising, and slogan. . 'of drugs, pharmaceuticals and bio 
| According to her press agent, | logical products. 

“more than 50% of her (Helene 
Paul, New York astrologer) pres-|N°- 3056. What Range Dealer 
ent clients are business men.” . .| Say. 

Did you know that April 25 to, A wealth of information abou 
|May 1 was National Baby Week? |Tural America’s ranges — wha 
As what week since 1941 hasn’t| kinds dealers are selling, and the 
been? |division of range business betwee 

Add non-sequitur leads: “Spring | the various types of fuel in buy 
is the innocent of the seasons,|ing centers—is provided in thi 
young, natural and bright. And | report, issued by the research de 
like all the innocents it possesses| partment of Country Gentlema’ 
an unexpected . . . Renoir’s Chi|Sales and opinions of range deal 
Chi and My Alibi are the poetic |ers in 39 small towns are put int 
affinities of Spring. Chi Chi, the|tabular form. 

Symbol, My Alibi, Spring itself.” No. 3057. Geographic Study 0 
aires fan eal maya Estimated $775,000,000 Line 

The National Pickle Packers | & Domestics Market. ; 
Association probed prodigiously. | Haire Publishing Company hé 
Prolonged precise planning per-| issued this U. S. map, which ! 
fected press presentation of Dill|@¢companied by tables showin 
Lamar Pickle, 23, Rolling Fork,| Population, income and genera 
Miss., as NPPA’s “Man of the | merchandise sales by geograph 
Year”... | districts, and estimated sales | 


It has been said that a hangover | ;owels, oy veal aga and othe 
inens and domestics. 


is the worst distance between two | 


= tee - No. 3045. Automotive Facts. 

Some 100 office employes of | The Philadelphia Inquirer b# 
William R. Warner-Richard Hud-|. ed this detailed analysis ‘ 
nut companies have completed the | a pe a ieee "and 
company’s DuBarry Success commercial vehicles) in the Phila 


Course 2 
. . . . . . 4) 
Hunt Foods gave each employe delphia trading area during 19 


with six months’ or more service 
a subscription to Life so its work- 
ers could see Hunt’s weekly ads... 

Petrosino Bros., in New York’s 
Washington Market, has a truck 
panel which reads “If it swims we 
have it”... 

Prentice-Hall has issued “Make 
Your Own Luck,” by Paul W. 
Ivey, which contains the Lucky 
Seven rules of selling... 
| White Stag Mfg. Company, Port- 
|land, Ore., has donated complete 
| ski outfits for the U. S. Olympic First of a series of month 
ski teams... market studies, this report, issu® 

Inez Holland House has a book-|py Outdoorsman, tabulates 
let called “Eliminate Nu rsery/| when, where, and mode of trav 
Nerves,” which ought to qualify as | figuring in 1948 vacation plans ° 
another advertising disease ... | the publication’s readers. 


No. 3028. Advertising’s Contridi 
tion. 

The Wall Street Journal has * 
sued this collection of messag® 
written by leading adverusil: 
men to demonstrate advertisins: 
force in marketing products 4” 
in fostering relationships betwee" 
manufacturers and the pub! ° 


No. 3059. How America’s OW! 
doorsmen Will Spend [he 
1948 Vacations. 
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T. W. LORD, Empire State Building, N.Y.C. 
Longacre 5-5232 


WON'T CLIMB 

WITH 
UT-OF-DATE 

“FIGURES!” 


You need today’s facts 
and figures on Philadelphia — 
America’s 3rd market! 


If you want to scale new heights in 

sales, be sure you have the latest statistics on 
Philadelphia. Today’s data shows 

THE INQUIRER at a new level in productivity... 
and first in advertising. 
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Philadelphia Jewelers gave the 
Inquirer Leadership in 1947 


NOW IN ITS 15TH CONSECUTIVE YEAR OF TOTAL ADVERTISING LEADERSHIP IN PHILADELPHIA 


Che Philadelphia Pnguirer 


Exclusive Advertising Representatives 


ROBERT R. BECK, 20 North Wacker Drive, Chicago 
Andover 6270 


West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-79.46 


GEORGE S. DIX, Penobscot Building, Detroit 
Cadillac 6005 
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THE WESTERN 


FARM LIFE © 


_ reaches the Nation 
- NO. 1 MARKET FOR 
POTATO PRODUCING 
_. MACHINERY ~~ 


“#4 THE WESTERN FARM 
“LIFE —Circulation 131,592 

(Dec. 15, 1947). Total Farms 
in “The Sure-Crop Area” 


Last year “The Sure-Crop Area harvested 
255,000 acres of potatoes—more than any 


other farm market in the country. 
Acres Harvested 


This important potato machinery market is 
served by THE WESTERN FARM LIFE, one 
of the Nation's leading Farm and Livestock 
publications. In the 8 Mountain States: first in 
Circulation; first in Advertising Linage; first 
in Reader Service. 


hen Representative: THE KATZ AGENCY, h 


New York ¢ Chicago © Detroit ¢ Atlanta ¢ Dallas « Kansas ( 
Gets ’ San Francisco * Los Angeles | a 


| Fairchild Begins Air 
‘Delivery to West Coast 


Daily air delivery of all Fair- 
child newspapers to the West 
Coast started this month, cutting 
in half the present delivery time 
between publishing headquarters 
of the company in New York and 
California, Oregon and Washing- 
ton. 

An average of 3,000 pounds of 
newspapers is now being flown by 
United Airlines to the West Coast 
each publishing day. 


Gets Kelpie Account 


Kelpie (U.S.A.) Ltd. has named 
Earle A. Buckley Organization, 
Philadelphia, to handle the adver- 
tising of its no-shrink process for 
wool. Direct mail, trade publica- 
tions and magazines will be used. 


Gibson Appoints Grey 

Gibson Distilling Company has 
named Grey Advertising Agency, 
New York, to direct the advertis- 
ing of Gibson’s XXXX, Selected 
8, Vat 100, Old Ripy, Cascade and 
Wilken Family. 


She is on her way, to the neighborhood shopping center. She 
has a list of grocery items — baby foods, bread, soap, — 
what not? What store? The chain grocery store or super- 
market, of course, since she is one of the majority who do 
their buying in person rather than by phone. 


Other items are also on her list. She must go to the drug 
store, get a new waffle iron at the appliance store, zipper 
fasteners and aluminum ware at the variety store. 


FZ: 


She can do all this shopping within easy distance of her 
home. Because she lives,in a particular kind of neighborhood. 
It is a family section, a populous one and growing. Its fam- 
ilies earn consistently and spend in volume for better living, 
— the only kind of market chain store companies seek out 
for store locations. 


Scientific research is employed to make sure that every groc- 

“4 ery chain store is in the center of a high-traffic, high volume 
neighborhood. And always other kinds of stores are in that 
same neighborhood center. 


Family Circle readers are concentrated in the families that 
make these stores profitable. Your advertising in Family 
Circle is therefore made profitable, automatically, whether 
you sell foods, drugs, household equipment, electrical appli- 


ances, what not. 
Ju ly 


covers the neighborhood market 


@ 


‘Fortune’ Praises 
Koons Ad Series 


on Foreign Aid 


New Yorx—Charles A. Koons 4 
Company, exporter here, has dis. 
covered a successful ad formul 
composed of a variety of ingre- 
dients from Maimonides to the 
Marshall Plan. 

The success formula is heralded 
in a pamphlet just published by 
Fortune, which explains that the 
purpose of the series, begun last 
August, is to call attention to the 
needs of friendly nations “in 
terms of equipment and tools” and 
to “stimulate thought and action 
by business and government lead- 
ers on the world’s economic prob- 
lems and America’s economic re- 
sponsibilities.” 

These purposes were achieved 
and more besides, as the ads drew 
comment from many columnists, 
radio commentators, congressmen, 
and business and government 
leaders from many parts of the 
| world, Fortune says. 


8 Degrees of Charity 


Commenting on the first ad, 
which quoted the 12th century 
Spanish philosopher Moses Mai- 
monides, Fortune says that “eight 
centuries after his death, Maimo- 
nides’ words, as set down in the 

. . ad, turned out to be as per- 
tinent to 20th century problems 
as they were when first uttered. 
No reader failed to apply them to 
‘stop-gap’ aid and the Marshall 
Plan.” 

The ad cited eight degrees of 
charity defined by Maimonides, 
the first involving only charity 
“with no particular thought of the 
receivers, their problems or their 
hopes” and the eighth and best 
calling for “not only assisting re- 
duced fellowmen with money, but 
providing them also with the tools 
and the confidence to meet their 
own needs.” 

Other ads dealt respectively 
with this country’s oil problems 
in the Near East, aid for China 
and export of machinery as a 
means of curbing the increase in 
food prices. 

In a letter reproduced in the 
Fortune pamphlet, Charles A 
Koons, company president, says: 
“Although our campaign was not 
specifically directed toward ob- 
taining immediate business, we 
have received some very tangible 
‘returns from our effort, not only 
in interest displayed by worth 
while concerns but also in in- 
quiries which have already led to 
/actual business consummated.” 

The series is placed by Terril! 
Belknap Marsh Associates here. 


Plans Video Section 


The New York Times on Sun- 
day, June +13, will issue a special 
supplement, covering develop- 
ments in both the fields of tele- 
vision and radio to date and ex- 
pected future expansion in those 
| fields, with special emphasis on 
| television. 


ABC to Transfer Goggin 


Richard Goggin, on the ABC 
television production staff in New 
York, will become the networks 
director of television programming 
in Los Angeles in July. 


Drops Paint Account 


Theodore A. Newhoff Adver:is- 
‘ing Agency, Baltimore, has re- 
signed the account of the Bo 't!- 
/more Paint & Color Works. 


NAAN Adds Timbes 


Morris Timbes Advertising, !°°. 
| Mobile, Ala., has been electec ‘° 
membership in the National \¢- 
vertising Agency Network. 


Burns to Broiles 


Jeanne Burns, formerly w!" 
Gardner Advertising Agency, 5! 
Louis, has joined Rowland Bro !es 
Advertising, Inc., Fort Worth 


Advertising Age, May 17, 1548 
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Now leading U.S. in new home construction 


... it's America's third largest market! 


AMERICA IS MOVING WEST ... TO STAY! In the nine-month period 
(January through September, 1947,) building permits with a total value 
of $175,998,000 were issued within the city limits of Los Angeles. This 
was $63,000,000 ahead of second-place New York. Today building in 
Los Angeles is running far ahead of 1947. Acres of new homes are 
needed to care for the flood of people continuing to pour into this ever- 
richer market. To reach the people of Los Angeles . . . now America’s 
third largest market . . . tell your story in the Los Angeles Times — de- 
livered to more homes than any newspaper in the West. 


CIRCULATION—ABC Audit Report for twelve months ending March 31, 1947: Daily, 400,811: Sunday, 747,852. 


LOS ANGELES ¢ 


REPRESENTED BY CRESMER AND WOODWARD - NEW YORK, CHICAGO, . 


GET THE FACTS ON LOS ANGELES . . . NOW AVAILABLE 


The Research Department of The 

Times has completed a comprehen- 

sive survey of the Los Angeles 
market—including studies of popu- 
lation trends, sales analyses, buying 
habits, routes, etc. These valuable stud- 
ies are outlined in the booklet “Los Angeles 
—City Without Limits.” Write The Times 
today for your FREE copy. 
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r NEED HUMAN-INTEREST RESEARCH? 


, Alexander McQueen serves national ad- 
: vertisers with keen human-interest stories 
on their products. Popular, interesting, 
true. 
ALEXANDER McQUEEN 
5222 N. Lakewood, Chicago 40, Ill. 
Phone RAV. 9010 


| 


McCluskey Transferred 


William McCluskey, manager of 
WLW Promotions, talent booking 
subsidiary of Station WLW, Cin- 
cinnati, has joined the television 
sales staff of WLWT. William 
Harkness, a member of the sta- 
tion’s rural talent staff, has been 
named to succeed Mr. McCluskey. 


185 North Wabash Avenue 


Chicago 1, Ill. 
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John Shepard Il 
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More than a quarter of a cen- | rectors of Yankee Network. 
tury ago, John Shepard III, vice-| He was born in Boston, March 
president, then, of the Shepard/19, 1886, of an old New England 
stores of Boston, moved all the|family long prominent in Boston 
pianos out of a salesroom on one|and Providence merchandising 
of the upper ‘circles. He began his career in the 
floors of his Boston Shepard store in the family 
store to make tradition—at the bottom. He 
way for a radio worked long and hard hours up 
| broadcasting sta- the ladder to become vice-presi- 
ta 


Advertising Age, May 17, 1948 


less obstacles. It was from this 
station that the first regular FM 
program of 16 hours daily was 
broadcast in America. It began 
July 24, 1939. Not long after this 
he applied for and was granted 
the first commercial FM permit in 
New England. This was issued to 
the Yankee Network’s Mt. Wash- 
ington station, WMNE. 
| From the very beginning, John 
|Shepard’s name was closely as- 
sociated with FM, and it is inter- 
esting to review his achievements 
in the light of the present rush for 
FM licenses. 

With the Yankee Network grow- 
ing, the job fell to him of housing 
|all activities under one spacious 


er sant roof. This was accomplished only 
tion. He wee & , dent of the organization. : after months of preparation 
visionary pio- Radio was coming into being meetings, and building. The prea 
/neer. Today he when John Shepard III was an|.,. . re . 
~ . dios, designed especially for FM 
is the dean of established merchant. He became broadcasting, are located at 21 
‘Boston radio. | keenly interested in all phases of : 


When one thinks 
| of Boston radio, 
one thinks of 
'John Shepard 


early broadcasting. Radio became 
his hobby, and a sort of secret 
‘love. He would desert the execu- 
‘tive offices of the Shepard store to 
act as salesman in the new radio | 
department. He was quick to see| 


John Shepard II! 
III, chairman of the board of di- 


it pays 


to use 


Both Hands 


in 
Big St. Lovis 


&, 
chy | 


‘ete, "| 
1 


DINE WAN 


ae 


Waal 


the commercial volume of radio) 
‘broadcasting and the hobby be-| 
|came something more than a 
hobby. He began to devote time, 
energy and money in studying and 
|experimenting with the new me- 
‘dium. 

By 1922, he was broadcasting. 
| Instead of deserting the executive 
offices to act as a salesman in the 
‘radio department, he deserted the 
|executive offices, whenever he 
| could steal time, to announce over 
his station. 

As his interest in radio in- 
creased, fellow merchants in Bos- 
'ton and Providence wagged their 
heads. They thought he was 
'spending too little time with the 
‘business affairs of the Shepard 
{ | stores and too much time “fooling 
f around” with the new - fangled 

radio. What people said and 

'thought bothered the engrossed 

, | JS very little, so little that he soon 

8 gave up his merchandising career 

\for broadcasting—a then none- 

|too-lusty youngster that he was 

,destined to play a great part in 
{ raising. 

As a result of his work and in- 


| 
| 
| 
| 
| 


‘terest, WNAC, one of the nation’s | 


pioneer radio stations, went on the 
air July 31, 1922. The assets of 
\the station at that time were two 
= /announcers, a control room, a 


|clothesline antenna, and Shepard’s 
| firm belief in the future of radio. 
| When WNAC went on the air, 
ithe “father of Boston radio” in- 
‘troduced two basic rules which 
| were to guide the operation of his 
|station. They were that the sta- 
|tion must be an integral part of 
the community and it must make 
|every effort to give its listeners 
|the very best in entertainment. 
|The rules have never been for- 
|gotten, and even now guide the 
|operation of the Yankee Net- 
work’s 25 home-town stations 
from Bangor to Bridgeport. 


Two—handed aim really pays off when the target is the | 


nation’s ninth biggest market. That market is the com- 
pact St. Louis retail trading zone where over 475,000 
families live. In this zone are concentrated more than 
four-fifths of the 176,000 St. Louis Star-Times evening 
reading families. Here you have a combination of rich 
market and intensive coverage teaming up to give low- 
cost impact that really selts merchandise in St. Louis. 
For best results, it pays to use both hands in big St. Louis. 


ecg THE ST. LOUIS STAR-TIMES 


Represented Nationally By The George A. McDevitt Co. 


IN 1947 THE STAR-TIMES CARRIED 34.8% OF TOTAL DAILY DISPLAY ADVERTISING IN ST. LOUIS 


WNAC grew and prospered and 
the enthusiasm of John Shepard 
III has never wavered. The same 


‘enthusiasm prompted him to in- 
|stall permanent lines between 


WNAC and WEAF, New York, to 


jair the first American network 


| broadcast on Jan. 24, 1923. 


This 


| hook-up led to the organization of 


the Yankee Network, the first 
regional network in the country. 
With the passing of the years, 


|Mr. Shepard did not stop being a 


| pioneer. 


He was the first in New 
England to tackle FM. He did 
this in the fall of 1937, shortly 
after his close friend, Major Ed- 
win H. Armstrong, discussed the 
subject with him. Shepard was 
quick to realize the importance of 
FM to New England. 

Firmly believing in the future 
of this new phase of broadcasting, 
he gambled with an experimental 
FM station in Paxton, Mass. 


Before the station made its air| 


debut, Shepard overcame count- 


‘Brookline Ave., Boston. Here or- 
iginated some of the finest musical 
programs ever heard anywhere 
on the air—over FM. 

Shepard knew New England, 
and he knew radio and he wanted 
to give the area the world’s finest 
music. He has brought New Eng- 
land’s critical music lovers Bee- 
'thoven, Bach, Shubert, Brahms 
| and other masters through the 
flawless transmission of FM. Ar- 
rangements were made by him 
with the foremost colleges in New 
| England and famous New England 
choral societies to broadcast ex- 
clusively over FM from Yankee 
Network studios. When Yankee 
recently received Variety’s award 
for “Expanding Radio’s Social 
Usefulness,” it was another trib- 
ute to a man who is conscious of 
/radio’s relation to the community. 
| Even before the FM problem 
j}had been solved, John Shepard 
was tackling television. All the 
resources of the Yankee Network 
are now fully behind WNAC’s 
| new television station, which is 
!now under construction and will 
|be on the air the fall of this 
year (people who know John 
| Shepard say he will have it on the 
|air by midsummer). 

He has a way of getting things 
/done that comes from having a lot 
of courage. Last fall he blandly 
announced that he was “not pay- 
ing any attention” to the ban of 
James C. Petrillo, president of the 
American Federation of Musici- 
ans, on the duplication of network 
musical programs over standard 
and FM stations. He said he was 
regularly duplicating them over 
WNAC, and WGTR and WMNE, 
his two FM stations. 

Radio is still in its infancy, he 
avers. Through his television 
clinics, he has been doing all he 
can to educate New England busi- 
ness men to the potentialities of 
television. At an age when some 
men retire, John Shepard is look- 
ing forward to developing tele- 
vision in New England with the 
same enthusiasm that he de- 
veloped radio back in the very 
early ’20s. Only this time, the 
business men of New’ England are 
not shaking their heads and 
worrying about “foolishness.” 
They have come to know that 
John Shepard knows. 


Allied Promotes Levey 


Sanford H. Levey, who has been 
with Allied Radio Corporation, 
Chicago, distributor of radio and 
electronic equipment, since 1933, 
has been appointed sales manager. 
He succeeds Walter F. Marsh, who 
has joined the Leroy W. Beier 
Company. 


WIBX Increases Power 


WIBX, CBS affiliate in Utica, 
N. Y., is broadcasting on its new 
power of 5,000 watts. Previously 
the station operated on 250 watis. 


Changes Page Size 

Dog Supply Topics, St. Louis, 
has been changed from a tabloid 
size publication to a standard 
|8x 11 inches. 
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English Adman 
Asks $4,000,000 
Survival Drive 


gn costing almost $4,000,000 has | 


en proposed by John Nicholas NAB Names Smith 


Smith of Station 
|KFAC, Los Angeles, 


the Rumble, Crowther &| 
\.cholas agency here “to inspire 
r people . . . boost Britain and | 


f.ture with eloquence.” 

In a speech before the London 
Publicity Club, Mr. Nicholas 
charged that “Britain could not 
hold her own against outside com- 
petition, even if her people 
worked like galley slaves,” and 
said that a Commonwealth coop- 
eration drive is essential for sur- 
vival. 

Acidly critical of the govern- 
ment’s advertising and public re- 
lations programs, Mr. Nicholas 
declared: “Our national propa- 
ganda has got into the hands of 
self-conscious intellectuals and 
desiccated officials who are afraid 
of being corny. There is plenty 
of technique, but no flow of soul. 


‘Have Wider Vision’ 


“Our competitors in Russia and 
in the United States possess a 
vision wider than their private 
destinies. Here at home, our 
people only see their job in rela- 
tion to their wage packet. They 
cannot see what they are doing 
in relation to their fellow workers 
in other parts of the Common- 
wealth.” 

As a solution, Mr. Nicholas pro- 
posed that (1) a reconciliation be- 
tween labor and management is 
now possible and should _ be 
brought about; (2) a campaign 
should be set up to boost Britain 
and the Commonwealth commer- 
cially and industrially by insti- 
tuting a voluntary levy of 1% on 
all ad appropriations, and get ad- 
ditional support from newspapers, 
heavy industries and film com- 
panies, and (3) Commonwealth 
business men should get together 
to plan the strategy of the £1,- 
000,000 Operation Commonwealth 
drive. 


Station KXIC Debuts 


Station KXIC, Iowa City, Ia., 
1,000 watt station, went on the air 
May 9. Robert Snyder is general 
manager and commercial man- 
ager, with Herb Olson as program 
director. 


PRESSURE-SENSITIVE 


POINT- OF - PURCHASE ADHESIVES 


Give your salesman a Kleen-Stik gum- 
med poster and watch him smile! Kleen- 
Stik eliminates all dealers resistance. 
No moisture... no glue. . . no tacks 
- No messy stickers to ruin fixtures 
ond inflame tempers. Simply peel the 
protective covering and press the piece 
‘to place. There it remains—indoors 
“r out—wuntil removed. No razor blades 
lifts right off! 


4et it up and Keep it up ! 


\ small spot on each corner or a thin 
‘trip down each side is all you need. 
Holds securely to any hard, smooth sur- 
‘ace; resists heat and moisture. Yes, 
every space is a Kleen- 

Stik Place! 


‘vailable through any 
orinter or lithographer 


EN-STIK PRODUCTS, Inc. 


mi S. indiene Ave. Chicago 16 


Start Bowron Rye Ads 


Bowron & Jackson, Toronto, has 


To Jones & Brakeley 


Intra- Mar Shipping Corpora-| 
begun a series of ads for Rye | tion, New York, has placed its ad- 
Crunch, Swedish all-rye bread, in vertising with Jones & Brakeley, 
| selected Canadian dailies. 
i\McCracken, 


,ONDON — An advertising cam- | 4g8ency. 


New York. Business papers will 


the | be used to promote an established 


freight forwarding business and a 
new air cargo service. 


Ellis Keehn Moves 


Ellis Keehn, art, copy and pro- 


n@ named director of the 16th district duction service, has moved to new 
: e Commonwealth, and advertise|of the National Association of quarters at 64 E. Lake St., 
cour glorious past and our glorious | Broadcasters. 


cago. 


‘Scholts Names Coutt 


Leo E. Coutt, formerly public 
relations director of Modglin 
Company, Los Angeles, has been 
named head of the newly organ- 
ized public relations division of 
Scholts Advertising Service, Los 
Angeles. 


Elects Enoch Brown 


Enoch Brown, vice-president 


and general manager, has been| 
Chi- | elected president of the Memphis | 
‘Publishing Company, 


Memphis, | 


publisher of the Commercial Ap- 
peal and Press-Scimitar, succeed- 
ing the late John H. Sorrells. Mr. 
Brown will continue as general 
manager. 


314. N MICHIGAN AVE., CHICAGO 1, ILL. 


/o 


The faces best known at the banks on Main Street belong to the most sub- 
stantial citizens, those who own the businesses, build the stores and factories, 
own the surrounding farms. In such towns, you'll find the wealth of the 
nation—America’s greatest buying power. 

Readership of news magazines is another sure guide to the leading 
families. In America’s home towns, they prefer news reports that are human, 
unbiased, crisp. That explains why PATHFINDER has attained second place 
among all national news magazines so quickly and first place on Main Street. 


98% of PATHFINDER’S million leader-reader families are subscribers. 


Remember they are also the leaders in America’s wealthiest trading 
centers, where the big farm income goes to market. PATHFINDER is becom- 
ing a great force in American life today. 


Pathfinder 


America’s SECOND LARGEST News Magazine 


GRAHAM PATTERSON, President + also publisher of FARM JOURNAL + Biggest in the Country 
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Larsen Offers | 


heaviest load. 


some memento of the visit. Over 
Prime requisite of good bank | 40,000 advertising thimbles, and 


advertising, he insists, is dignity.| countless blotters, calendars, pen- 
Formula for Good Much of current bank advertising cils, and other premiums have 


Bank Advertising 


jis being cheapened by trying to be | been passed out in this way dur- 
too 
MINNEAPOLIS — “Fifty per cent | Twin City bank, he said, land- 


The | ing the past decade. 


“novel and original.” 


advertising, 25% hard work, 25% | Scapes its painted posters and puts Guild Names Seidel 


good treatment of customers, and|@ strong emphasis on dignity in| 
ts full showing of car cards. 
A believer in personalized ad- ufacturer of women’s hats, has ap- 


a base of common honesty, are the |! 


factors in the success of a bank- | 


ing institution,” Roy Larsen, presi- | vertising, 


Guild Fashions, New York man- 


pointed the Seidel 
Agency, New York, 


Advertising 


Mr. Larsen to place its 


told the 


'Canadian Group Elects 


| J. L. Frink, president and gen- 
‘eral manager of Square D Com- 
‘pany of Canada, Toronto, elec- 
trical distribution and _ control 
equipment, has been elected chair- 
man of the Toronto branch of the 


Canadian Manufacturers’ Associa- | 


tion. 


Littelfuse Names Hughes 


_ Jack Hughes, formerly in the 


|/been appointed vice-president jy 
|charge of sales of Littelfuse, Inc 
|Chicago, manufacturer of circui 
breakers, switches, fuses, mou. 
ings and accessories. 


Chase Forms Own Firm 


Marvin L. Chase, formerly » 
the sales staff of James Gray, Inc 
has formed the Chase Direct M jj 
Service Corporation, with offices 
at 246 E. 44th St., New York, t 
jhandle lithography, letterpress 


dent of Twin City Federal Savings | group that no one ever leaves a| advertising in national consumer| public relations department of| printing and a complete direct 


& Loan Association, 


told adclub | Twin City bank officer without! media. 


|General Motors Corporation, has 


‘mail service. 


members at a meeting here. 

He noted that his bank, which | 
now is the largest of its kind in) 
the nation, increased its assets) 
from $3,500,000 a decade ago to 
$62,000,000 today. In 1937, he re- 
counted, the bank decided to ad- 
vertise, and spent $8,000 for pro- 
motion. This year the account, 
which is handled by McCann- 
Erickson, will spend nearly $100,- 
000 on advertising alone. 

As in the past, Mr. Larsen de- 
clared, emphasis will be on radio 
promotion, with news broadcasts 
and station breaks carrying the 


$16,250,000 
A YEAR ON HATS 


... and 164% million* isn’t just hat 
pin money! Foreign Service families 
hold the purse strings to over 5 bil- 
lions a year! That’s a lucrative mar- 
ket to aim at in your advertising—and 
be sure of plenty of bulls’ eyes. Here’s 
why: : 


Foreign Service serves its readers — 
with monthly articles of veteran in- 
terest they can’t find in any other 
magazine. Readers are loyal to 
Foreign Service—with loyalty that ex- 
tends to your advertising. Reach and 
sell this rich market by advertising in 
Foreign Service. 

* Based on estimated $5.00 


| of for 1,300,000 reader 


Write for Free Copy 
of Daniel Starch Survey 


The Travelers 
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Y abrtiser 


Jantzen Budget 


Hits $1,000,000 


PORTLAND, Ore.—Jantzen Knit- | 
ting Mills this year has increased | 
jis national advertising budget to 
«| 000,000, which is $150,000 over 

y previous year. 

Full - page, full - color Jantzen | 
ads will appear in May and June. 
i. ues of Esquire, Mademoiselle, 
Liie, The Saturday Evening Post, 
Seventeen, Sport and True. 


Most! ers, and where none is scheduled 


of them promote swim suits but|in a dealer’s vicinity, posters are 

some are women’s tailored sun-| supplied free (the dealer paying 

clothes promotions. for plant space). Miniatures of 
Among dealer helps this year is|the national poster are sent to 

a large mechanical display of one | dealers free. 

of the ads. This display is being) Botsford, Constantine & Gard- 

sent to a number of larger dealers. | ner here handles the account. 


Dealers may also obtain “comura” | 


store and counter awning displays | 

designed by W. L. Stensgaard | Frey pobvcated soll New York 

Associates, Chicago, for $2.25 a ee , Ao ene or AR at ap- 
The company is using a large| pointed Mortimer Lowell Com- 

number of 24-sheet outdoor post | pany, New York, to handle its ad- 


vertising. 


Mayo Transferred 


John B. Mayo has been appoint- 
‘ed manager of the Omaha office 
of Beaumont & Hohman, succeed- 
ing the late Paul Jones. Mr. Mayo 
was formerly in the agency’s 
Cleveland office. 


Promotes Edward Ryan 


Edward J. Ryan, director of 
press relations of North American 


Aviation, Inc., Los Angeles, has 
been appointed director of public 
‘relations. : 


10 Years o 
¢ Insurance for Busi 


Insurance Co, 
Home Insurance 
Johnson & Hig 
The Travelers ] 


e Company 
gins 


During 1947 


n 
ewsweekly Magazines, 


*Based on Publishers’ 


The Travelers Insurance Companies handle more than half a million 
employee claims every year. They offer safety engineering and sickness 
prevention services that enable employers to earn substantial rate 
credits ... thus cutting the cost of employee insurance. For 14 years, 
The Travelers have used the pages of Business Week to tell manage- 
ment about their many insurance services. 

The reason isn’t hard to find. Leading insurance advertisers know 
that Business Week reaches a very high concentration of Management- 
men ... men who decide what types of insurance their firms need, and 
with what companies it will be placed. Also, these men have high in- 
comes, and are big buyers of personal insurance. ; 

In a nutshell: Advertising dollars invested in Business Week “work 
harder,” produce more, because— 


WHEREVER YOU FIND IT, YOU FIND 
A MANAGEMENT-MAN...WELL INFORMED 


More in Bw 


ress Needs Advertisers) 


Nsurance Companies 


ADERSHIp! 


Because BSN brings news thot its read- 
| ers convert into sales, it's the best mes- 
| senger for your sales-message. 


+ “4 Te. Kr ks Pe 


—that you're in business to do business; 
that you're on the lookout for immediate 
sales. 


Not tomorrow, but now. Let 
BSN help you do it! 


* 

, r 

* 4 Agee ees © 
RMS ae “ob i le. ES pit. oe 


—when you use the same avenue 
of communication your 
customers do 


eer aN 


You « spread the prestige of your 


products in the magarine acknowledged 
the biggest success 


Don't bolster your sales quota—Beat it! 
Use BSN where the cash customers ore 
looking for you. 


Ls. 


The fight is on tor the same dollar. it's 
| @ healthy fight. Make it profitable. Use 
the Ist paper 
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| FM. 
They also are concerned about 
television broadcasters who are 


* * * 


By STANLEY E. COHEN, Washington Editor. 


Nets’ ‘All or Nothing’ While some FMA eee 
: Irks FM Independents mostly network stations, consid- ° 
WasHINGTON—Some of the in- 


dependent FM broadcasters here | ences the independents claim the 


uses cent network announcement mak-|is given away to the advertiser. 


ing topnotch radio shows available | 


affiliates. 


complain that set makers are not |isfy the convincing and persistent |real need for an enumeration o/ 
sufficiently aggressive in plugging | demands of the marketing world. equipment capable of picking Ip 


It looks as if the radio industry | 


set ownership has reached a point 
of saturation which makes the 
ered duplication justified, at least | Our favorite congressional crys- |inquiry superfluous (AA, May 
until FM can deliver larger audi- | tal ball foresees clear sailing for| 10). There was an immediate re- 
By. | the revised Hagen bill (H.R. 6208) | action from the regional F S- 
for a regional FM Association |«3}) or nothing” policy discour- | providing a business census saath sociation we Rng here, wide 
meeting last week took an unen-|ages original programming, and|next year. Since there is no|passed a resolution demanding a 
thusiastic second look at the re-|makes FM look valueless, since it ‘longer any danger that the pro-|radio question. Now FM Associa- H ted that Paul Hoff : 

posed census will create jobs for|tion’s executive director, oe . om on 7 
Confident there will be 700 FM | Democrats at the time of the fall Bailey, is rallying broadcasters 
on an “all or nothing” basis for | transmitters serving 84% of the |election, House rules committee |and trade groups, including NAB 
duplication on FM facilities of| population by the end of the year, | members are said to be willing|and the advertising associations, 


Bill 


the FM broadcasters continued to | to let it reach the floor, and to sat- ' with the argument that there is a pathy 


|“broadcasting’s three new sey. 
ices—FM, television and faec. 
| simile.” 


reported to be continuing good | will not give up its radio question * & & 
‘music and other audible program- |f°r the 1950 population census Taking over as Secretary 
ming on their FM channels in the | Without a fight. The Census Bu- Commerce, Charles Sawyer 


_periods when their television cam- | "#4, anxious to eliminate unnec- Ohio said last week he felt } j; 
‘eras are unmanned and inactive. | ©°5@™Y questions, maintains that 


chief job was to maintain te 
economy of the United States. * [py 


that the less government conto! 
of inflation or anything else, ‘he 
better; but, obviously, where con- 
trol is needed to preserve ow 
economy, it should be provide.” 


former Commerce Secretary 
Averell Harriman “are setting out 
to restore the economy of Europe.” 
Denying that he is out of sym- 
with their purposes, he 


Habitat Habit 
(Washington, D. C.) 


drinks in coffee, sports and news at breakfast. 
Mom collects recipes and the low-down on high 
fashion. Sis absorbs Society and This Week. 
Pictorial magazine gets perused by all. . . . 
Certainly, it takes more than features to make 
" a paper an indispensable advertising medium. 
The Star has what it takes: dominant circula- 
tion in Metropolitan Washington (80% home 
delivered) , dominant classified lineage, bonus 
Sunday circulation, dominant retail and _na- 
tional display. Advertisers who build their 
Washington campaigns around The Star capi- 
talize on a good Washington habit. 


The Washington Star 
Washington, D. C. 
Represented nationally by 
Dan A. Carrout, 110 E. 42np St... NYC 17 
Tue Jonn E. Lutz Co., Trisune Tower, Cuicaco 11 


Sunday morning. Junior dashes—pianissimo— 
for first crack at Star funnies. Pop leisurely 


added: “If this great capitalistic 
country here doesn’t demonstrate 
its ability to survive, any effort 
to save the world in other fields 
would be useless.” 

* x * 

It looks as if everyone wants 
to work for Paul Hoffman. So far 
his Economic Cooperation Admin- 
istration has 32,096 applications: 
but it has hired only 306 em- 
ployes, of whom 128 have been 
borrowed from. other government 
agencies. Hoffman renewed his 
promise last week that ECA will 
not mean a reconstruction of the 
huge procurement organization 
which bought goods for shipment 
under lend-lease. His office will 
concern itself largely with consult- 
ing European nations and certify- 
ing their needs. Movement of 
goods within the certified cate- 
gories will continue to be initi- 
ated and carried through by pri- 
vate exporters in the U. S. and 
importers in Europe. Once the 
general type of goods has been 
certified, Hoffman will have noth- 
ing to say about the brands or 
makes of a_ particular product 
which are paid for by ECA money. 

* * * 


Clinton Anderson, who stepped 
down as Secretary of Agriculture 
after a rather praiseworthy term 
of office, told the University of 
Pennsylvania’s Wharton School of 
Finance and Commerce that to- 
day’s pattern of farm production 
is still based on an abnormal ex- 
port situation, and that a period of 
painful adjustment threatens. His 
formula for easing the adjustment 
‘is to work through international 
agreements toward stabilized ex- 
port markets, and to provide a 
price cushion which protects farm- 
ers against the results of over- 
production. Anderson claims that 
industry meets price breaks by 
cutting production, but that farm 
output is relatively inflexible, 
leading to disastrous fluctuations 
which can be alleviated only by a 
national policy placing a _ fair 
“floor” under farm prices. 

* e * 


War Assets Administration, 
which may go out of business (as 
such) at the end of next month, 
reported last week that it now has 
| only about $6 billion’ of property, 
| mostly aircraft components and 
real estate, left to sell. During 
four years of effort, War Assets 
| has moved $29 billion of military 
|property. About $13 billion of it 
|was sold, for approximately *4 
| billion. The remainder was scra)- 

ped, given away or leased. 

| In renewing the suggestion t! + 
|the disposal job be turned over ‘0 
‘the Federal Works Agency, A ‘- 
ministrator Jess Larson observ d 
that the cost of operation rep!:- 
sents an increasing proportion »f 
receipts, and that at some futu ¢ 
|point it may equal income fro” 
| disposals. 


| Publicker Ups Bonyun 
| 


H. A. Bonyun Jr., assistant sa.°s 
manager of Publicker Industrics, 
| Philadelphia, industrial alcoho! 
| producer, has been appointed ge'- 
| eral sales manager, succeeding t'€ 
| late John G. Griffin. 


general,” he said, “my feeling js 
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vertising Age, May 1%, 


ation of 
kin AA < . O’'Bri ing. The account was previously| way to enter the Philadelphia| begin operations soon, has dis- 
mete 1 inneapolis aya ° paar poe handled by Deglin-Wood, Inc. Mr.| market, using newspapers and di-| closed. 
ad fee. D ] ime te - “~~ "” at Hilton was at one time advertis-| rect mail. When wide distribu- More than 100 FM stations are 
Auto ediers | tenaee the MB a eo ing manager of the National Hotel tion is established, national maga-| broadcasting minor league con- 
PR D - | Cedar Shingle Venema | Cc divi- Management Company, of which zines, radio and other media will tests and 76 will carry major 
tary of Open rive lsion. A campaign Pow ah = the Hotel New Yorker was a unit. be used. league games, the FM Association 
ryer oj \|INNEAPOLIS—The Minneapolis| launched in trade publications to} M R to Buckl a os, Co pecanien ' 
felt } is HBAviomobile Dealers’ Association | Promote Centigrade red cedar | on nay © Suc oY. _ | 200 FM Stations A ints Jewell Agen 
ain te ‘a. opened a five-week campaign shingles. | Earle A. Buckley Organization, to Air B ball Pppo gi cy 
See, “in Biot 1AGRuNS Bewepeges Ss fe) Eitan | | divest he etvertuing of lien Bar| 0 er 200 FM stati ay ban nepeinsed Jowk Abra: 
eli ; 4 : i 4 | n pwards o stations | pany has appoin ewe ver- 
— b - ” pon cyto ae bd peed joe nope — pri | Chemical Company, Forest City, will carry play-by-play broadcasts tising Agency, Oakland, Cal., to 
a the t noe sad . el New Yorker, New York,|N. C., maker of Mon Ray liquid | of baseball games this season, a| handle its advertising. Radio, 
, horse traders. as appointed Peter Hilton, Inc.,| deodorant, which has been sold | survey of the 482 stations now on | newspapers and magazines will be 
= con- The we ne wae eopeats Re New York, to handle its advertis-' only in the South. Plans are under the air, and those planning to used. 
our the signature o ranchis 
vided.” dealers in the city, is headed by 
1an and 72-point lettering which reads: | 
etary HB«a Pledge ... to the Minneapolis 
ting out Hear buyer.” Featured in the ads 
jurope.” is the association’s oval Fair Trade 
ff sym- 7 Cars emblem. 
ses, he The campaign resulted from the | me P 82 | 
italistic HB adoption of a five-point code, said its impossible 
mstrate to be the first of its kind which | 
y effort 9M provides that association members 
r fields will: 
1. Clearly reveal all items mak- 
ing up the time contract cost; 
| Wants 2. Complete all instalment con- | 
So far H¥ tracts at the time of sale; 
Admin- 3. Provide the buyer with a 
cations; Hi copy of the contract; 
6 em- 4. Refund a part of finance) 
e been and insurance charges in the event | 
rnment of prepayment of a contract, and | 
‘ed his 5. Furnish the customer with a_ 


‘A will Hi statement of the status of his in-| 
of the HM curance at the time of cancellation 


ization of finance contract, and deliver | 
pment original policy to customer upon 
ce will satisfaction of mortgage. 

onsult- 

-ertify- Avoids Possible Laws 

r tg Rather than wait until a law) 


> initi- preventing “packed time finance | 
oy pri- contracts” and “kick-backs” was 
S. and found necessary, the association 
decided to adopt the code and) 


ce the 
s been break the ad series, which runs | 
» noth- on five successive Sundays in the | 
nds or Minneapolis Tribune. 
product A departure from the normal | 


money. public relations approach of deal- | 
ers and dealer groups, the move) 

tepped may set a pattern for other asso-— 

culture ciations throughout the country. 


y term Window decals, counter cards, 
sity of stuffers and windshield stickers 
hool of support the drive, which is 
at to- handled by Erwin, Wasey & Co. 
luction OF See 

al ex- 

riod of ( buys Outdoor Ad Plants 
is. His The Minnesota Mining & Mfg. 


stment Company has purchased a group 

a ee y ewenia’ . 
ugg saya ou cant cover California’ss Bonanza Beeline 
een plants, which formerly operated 

on. as the Empire Advertising Com- ® : n 

a thst [fn the Ariernang Eats without on-the-spot radio 
ks by plays of Hanford, and the United 

t farm Outdoor Advertising Company of 


exible, — Beach, will be known as the 

lations mpire Advertising Company, ‘ j i es 

Tae 9 Il inc, with bebdinmeters tm South No wonder Beeline people spend more dollars on retail pur 

1 fair [J San Francisco. . chases than all San Franciscans and all Seattleites combined. 
Beeliners have 2 Billion in buying power! 

ration, How do you talk to these prosperous shoppers? Only with 

a8 ye on-the-spot-radio. Because Beeliners live in a part of California 

“4 has and western Nevada that is virtually surrounded by moun- 

ss tains . . . mountains that reduce outside radio signals. 

fae Yes, you need the five BEELINE stations, the stations 

Assets located right in major Beeline cities. Together these stations 

ot blanket the whole Bonanza Beeline market . . . individually 

ly 34 “ they’re local favorites. KWG Stockton, for instance, goes back 

sera) oie toe 27 years! Check Raymer for the whole Beeline story. 

nia § *¢SPEZED= | 

ver (0 


eo f° SERVICER 


= |. *S4vves— MCCLATCHY BROADCASTING COMPANY 


on of . a quality work and speedy service 
Future 's nade possible by a unique producticn 
from Ml **hnique developed dering 38 yours es SACRAMENTO, CALIFORNIA @ PAUL H. RAYMER CO., National Representative 
*Xperience in commercial, publicity and 
news photography. KFBK KOH KER N KWG K MJ 
’ let us prove it , ' Sacramento (ABC) Reno (NBC) Bakersfield (CBS) Stockton (ABC) Fresno (NBC) 
sales toon ny suiielie enue an tear | 10,000 watts 1530 ke. 1000 watts 630 ke. 1000 watts 1410 ke. 250 watts 1230 ke. 5000 watts 580 ke. 
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Champ ‘Hoard’s 
Daityman’ Cow 
Judges Named 


Fort ATKInson, Wis.—Alan Bal- 
antyne of Electric Auto-Lite Com- 
pany, Toledo, rang the bell in the 
1948 cow judging contest for ad- 
vertising men, sponsored by 
Hoard’s Dairyman. He had a per- 
fect score. 

As in past years, the contest 
offered admen an opportunity to 
exhibit their knowledge of inti- 
mate bovine characteristics by 
ranking four cows in each of five 
breed classes. 

And Mr. Balantyne scored 500, 
agreeing with the five judges re- 


| given to two contestants. Roy W.|Dearmont, Earl May Seed Com-| Rosenbaum Opens Visual 


Longstreet, Longstreet- Abbott & 
'Co., St. Louis, Mo., and Charles 
Mz. Christensen, Barrington, II1., 
|shared the honors. 

There was a three-way tie for 
\fourth place, with E. T. Leavitt, | 
| International Harvester Company, | 
‘Chicago; Walter B. Krueck, Allied | 
Mills, Inc., Ft. Wayne, and W. H 
| Buchanan, Consolidated Products 
|Company, Danville, Ill, all scor- | 
ing 455. 

Fifth award winner was R. E.| 


pany, Shenandoah, Ia. with a) 
score of 450. The winners all re- 
ceived plaques, some _ delicious 
cheese and had their photographs 
in print. 


Gets Hat Account 
Campbell & Sons, New York, 


‘| maker of Aqua-Pruf line of men’s | 


hats, has named Lindsay Adver- 
tising, New York, to handle its 
advertising in trade publications 


and magazines. 


Advertising Age, May 17, 19% 
baum, has been appointed vice- 
president in charge of research. 


Arts Film Studio 


Max Rosenbaum, formerly di-| Crise Names McCarty 
rector of education of Spiegel, The Pittsburgh office of Mc- 
Inc., Chicago, and educational ad-| Carty Company has been appoint- 
viser to Schenley Distillers, has| oq to handle th dvertisi 
formed Visual Arts Production,| cic” spre” moan Cohen 
In ith oft 2 W. 46th St. | Crise Mfg. Company, Columbus, 
nc., with offices at - 46t . O., maker of heat control systems 
n- a in etsident ot for hand fired furnaces and the. 

. i ontrols for automatic 
the new company, which will pro- ony wheats. Trade public 7 
duce a series of motion picture tions, catalogs, direct mail and 
features and short subjects in the! jobber-dealer promotions will be 
East. His brother, Sidney Rosen-| used. 


garding the merits of each cow.) 


Second place honors 
Horace Peabody, Babson Bros. 
Company, Lebanon, Ind., and V. 
Woodling, Friedrich Studio, De- 
troit, both of whom scored 465. 


went to 


Third place awards also were. 


(Advertisement ) 


Ask Media Men 
About the 
Business Market 


By E. S. Pratt, 
Vice President 


La Roche & Ellis, Inc. 


If you just can’t help having 
your own personal hunches, then 
you really need the independent 
recommendations of your media 
man as a checkup on your indus- 
trial and commercial marketing 
plans. 


The media man has a hard- 


boiled, seientific approach to the) 


sales problems of a hard-boiled 
field. He studies your problems 
thoroughly and creatively. 


He uses all the available statis- 
tics and case histories (there’s not 
enough useful data, we all agree). 
He knows the coupon returns and 
sales results from other marketers 
in the same field. He may even 
make a survey of his own if the 
problem demands it. 


Your media man analyzes the 
claims and editorial impact of) 


competing publications. He weighs | 
one media group against another | 


for the specific reader interest in 
your own advertising message. 


He may even bring an entirely | 


new concept into your marketing) 
program through his wide experi-| 


ence in many fields. 


For instance, media men today | 


are enthusiastic about the mass 
technique in business advertising. 


This method, borrowed from the 
consumer field, gets a product P| 


service widely known and under- 
stood throughout the _ business 
community —so that no prospect 
will escape your sales story. 


Whatever your problem, bring 
the media man into your plans— 
and you may learn a great deal 
about marketing to business men. 

. . 7. 


This column is sponsored by 
Nation’s Business to promote the 
use of a “mass technique” in sell- 
ing the business market of Amer- 
ica. 

Four leading general business 
magazines offer you in 1948 a 
combined circulation of 1,335,000 
executive subscribers, over 15 mil- 
lion pages a year on 12-13 time) 
schedule. The combined rate for | 
a black-and-white page in all four 
papers is only about $9,875. 


Guaranteed Circulation B&W Page 

Nation’s Business. . .575,000 $3,000 
U. S. News 
World Report ....350,00C 2,400 
re 235,000 2,900 
Business Week..... 175,000 1,575 


We'll be glad to give you case 
histories of advertisers who have 
found such “mass” selling profit- 
able. Nation’s Business, Washing- 
ton, D. C. 


When you march on 
the small tow 
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Four Steps 
fo Success = 


@ Sparkling new Household 
format! 


@ 40% more advertising — 
more 4-color ads! 


@ New high circulation—over 
2,000,000! 


@ Still the lowest cost per 1000 
readers—4 colors, $3.00; 
black and white, $2.25. 


n market... 


wi 
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Biggest State 
Food Ad Heralds 
Red Owl Growth 


HopKINS, Minn.—Red Owl 
stores here used a 16-page ad, 
jarzest ever carried in a Minnesota 


ipertsmg Age, 


Hennepin County Review, was; where shoppers may browse 
_also the largest food ad ever used through catalogs and order foods 
|in either a daily or weekly news- by telephone from the Sears, Roe- 
| paper in the state. The new facili-| buck & Co. store here. 
ties will be headquarters for Red Olmsted & Foley Advertising 
Owl’s operations reaching 679 | Agency, Minneapolis, handles the 
store outlets in nine midwestern | account. 
states and will house an advertis- | 


ing staff that prepares copy for) To Clark-Wandless 

weekly newspaper, to announce 400 newspapers in the area. Clark - Wandless Company bon} 

the opening of a new home office,|) The supermarket features a |been appointed exclusive United named vice-president and general 

warehouse and supermarket wasted) betty 54-foot, completely self-| States representative of Stations | sales manager for Canada for the 

er.ng six acres. service meat case and a booth, be-| TGL and TGLA, Guatemala City,|Toledo Scale Company of Canada, 
The ad, which appeared in the| lieved to be the first of its kind, Guatemala. Toronto. 


WABD Reequips Studio 


tion in New York, will spend 
$250,000 to redecorate and reequip 
its studios. The principal expendi- 
ture will be for studio, transmitter 
and remote pickup equipment. 


‘Names Predhomme 


E. H. Predhomme has been 


** 
at 


<> 


ut 


No trick to drumming up trade here! More than half of America’s 
retail outlets are found in small cities and towns. And Household is the 
only big monthly aimed directly at this market! 

But there’s morse to Household success than just reaching buyers. 
Household moves these bigger, better families to buy! With every issue, 
Idea-Planned editorial pages plant in their minds more than 255 
practical ideas for easier, pleasanter living. 

Today these big families have the greatest purchasing power ever. 
Yet Household continues to reach them at the lowest cost per page per 
thousand —$2.25 for black and white, $3.00 for 4 colors. No wonder 
“Success is a HOUSEHOLD Word!” 


Capper Publications, Inc., Topeka, Kansas 


HOUSEHOLD 


| 


WABD, DuMont television sta- | 


| 
| 
| 
| 


| 
| 


MAY 


lo 


Saturday 


“It’s a 
50,000 watt boy, 
Mr. Time Buyer!” 


We're sure that this newcomer, 
Television Station WATV, will 
make a mighty valuable addi- 


tion to your media family. 


His new RCA 50,000-watt 
transmitter—the most powerful 
in the New York Area— will 
blanket America’s Richest Mar- 


ket™ with your sales message. 


You can learn more about 
this high-powered newcomer by 
calling or writing Station WATV— 
(and don’t forget to ask about 


the special Pioneer Rate Plan.) 


*WATY Prospectus now available 


WATY 


Sans as 


TELEVISION CENTER 
‘NEWARK, NEW JERSEY - 


serving New Jersey and 
Metropolitan New York 
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Statistical Tabulating 
Opens N. Y. Office 


Amer. Bantam Renews 


@ EXPORT @ | Driver’ Prize Offer 
a —— a, — Statistical ees eet: 
pany, Butler, Pa., manufacturer of | Chicago, has opened a New Yor 
TRADE «SHIPPER Supercargo truck trailers, is again | office at 50 Broadway. 
: . offering the annual award in the) M. G. Bastianello, formerly 
Circulates in the U. S. A. American Trucking Association's with International Business Ma- 
gt Big ned of a i= contest. | chines Corporation, | New York, 
read e winner, who will receive a\has been appointe ew or 
o " . Norge, kitchen-type home freezer, sales manager of the company. 
by Export Managers filed with Birds Eye frozen —s, 
and the Supercargo trophy, will | . 
of be selected from among those who to Samer . cite 
earn “Driver of the Month” ristopher J. Raines, fo 
LEADING AMERICAN awards during the year in state with Rickard & Co., has been ap- 
MANUFACTU RERS trucking association contests) pointed production manager of 
| Badger & Browning, Boston. 


throughout the country. 


MEN WHO ARE MAKING HOUSTON GREAT 


sit 


madine? 


jucwes} 


‘aa 


li 


ebb Mading is the sort of man to 
make any city proud. He built his 


business from scratch into Houston’s largest 


independent retail drug concern, with 16 
thriving neighborhood stores. But that’s not 


all. The kindly character of this pioneer is 


imprinted on the city’s civic and social life. 


Yes, sir, Webb is considerably more than 


a big advertiser in the Chronicle. He’s one 


— = —— a a | 


STOO TLL 


of our best advertisements. 


“Chronicle space brings us the best 
returns,” he says; “so naturally we 
use it most. But | think reader- 
interest has as much as circulation 
to do with the paper's outstanding 
leadership as an advertising medium. 
At home | read The Chronicle my- 
self because it’s a first-rate news- 
paper. It suits me all-around.” 


The Chronicle suits most local and national 


advertisers, too, as indicated by its large 
lead in total advertising over other Houston 
newspapers. In 1947 The Chronicle led 
Houston’s second newspaper by 7,203,543 


lines of advertising! 


The Houston Chronicle 
LARGEST CIRCULATION IN TEXAS 


R. W. McCARTHY THE BRANHAM COMPANY 
Notional Advertising Manager National Representatives 


FIRST IN HOUSTON IN CIRCULATION AND ADVERTISING FOR 35 CONSECUTIVE YEARS 
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Federal Reserve Figures on Department Store Sales 


WaASHINGTON—Dollar volume of 
department store sales for the 
week ended May 1 were up 8% 
over the volume of sales for the 
corresponding week last year, ac- 
cording to Federal Reserve Board 
reports. 

For the third successive week, 
the Dallas (11th) district led all 
other districts in percentage in- 
crease of sales over 1947, with a 
14% rise. Houston again led the 
cities in the tabulation with an in- 


‘DEPARTMENT STORE 


SALES INDEX © 


1935-39 EQUALS 100 


Week to May 1, ’48* .p301 
Week to Apr. 24, ’48*.p294 
Week to Apr. 17, '48* .293 
Week to May 3, ’47*..279 
Week to Apr. 26, '47* .265 
Year of 1947 285 


*Not adjusted seasonally. 
pPreliminary. 


| crease of 38% over the correspond- 
| ing week of last year. 


The Philadelphia (third) and 
Richmond (fifth) districts failed 
to show increments in sales vol- 
ume, with losses of 1% and 2%, 
respectively. 

Only Miami, Baltimore, Wash- 
ington and Philadelphia, among 
the cities, registered losses, and 
none of the four dropped more 
than three percentage points. 


Yr.-to-Yr. % Gain 
Week Ending 


Federal reserve Apr. Apr. May 
district and city 17 24 1 
UNITED STATES.. 8 11 8 
Boston District... . 2 7 5 
New Haven ..... 3 13 7 
Eee —l 5 3 
Springfield ...... 4 12 10 
Providence ...... 5 6 9 
New York District. 6 10 8 
3... ere —?2 4 6 
a 10 8 12 
oe. Freee 8 12 8 
Rochester ....... 4 r7 4 
ge) ae —2 6 1 
Philadelphia Dist... r4 rg —1 
Philadelphia i. Se 6 —2 
Cleveland District. . 7 9 11 
ee 4 5 16 
Cincinnati ...... 2 10 10 
Cleveland ....... 9 7 11 
eee 16 rs 15 
Co er re 14 11 9 
Pittsburgh ...... 7 13 9 
Richmond District. . 5 ri0 —2 
Washington ..... 7 22 —2 


Baltimore ....... 2 --1 —3 
Atlanta Distriet ... 12 ris g 
Birmingham 12 11 g 
rr eee --1 5 —9 
pO PT TE 16 r26 
New Orleans .... 12 19 
Nashville ....... 4 0 4 
Chicago District... 11 10 
SY -cacer ese 5 7 ‘ 
Indianapolis ..... 9 — 
| 13 15 
Milwaukee ...... 19 15 2 
St. Louis District... 11 15 2 
Little Rock ..... 23 46 8 
Pe 6 23 3 
i Men so sese de 9 7 8 
pS eee 9 19 " 
Minneapolis Dist... . ° ° . 
Minneapolis ..... ° ° . 
| ae ° ® . 
Duluth-Superior. ° * . 
Kansas City Dist... 13 15 10 
eee 6 2 14 
... . RNS 22 19 1 
Kansas City ..... 8 14 12 
eT Pee 19 7 Fy 
Oklahoma City .. 25 23 1] 
CO ere 25 26 15 
Dallas District .... 25 27 14 
SS 21 16 1 
Pert Worth... 26 21 1 
Se 32 60 38 
San Antonio .... 18 28 20 
San Francisco Dist. 5 10 4 
Los Angeles Area 0 7 ti 
yo” aaa ° ° . 
San Francisco ... —2 12 3 
iy |” 24 18 6 
Salt Lake City .. 33 ° ° 
BDEEO “Liane wore 11 2 4 
r—Revised. 
*Data not available. 
. ‘ 
Mystery Theater 
Sets Essay Contest 


Listeners to the “Molle Mystery 
Theater” will be offered $25,000 
in prizes for the best essay of 200 
words or less on “My Closest 
Shave.” Announcement of the 
competition was made May 14 on 
the NBC broadcast. 

Grand prize for the contest, 
which closes June 23, is a $3,500 
vacation trip. Young & Rubicam 
is the agency for the Centaur- 
Caldwell division of Sterling 
Drug, sponsor of the program. 


To Peterson & Kempner 


Peterson & Kempner, New York, 
has been named to direct the ad- 
vertising of John Reiner & Co., 
Long Island City, N. Y., manufac- 
turer of diesel generator sets. 


KSBR Names Ueberroth 


Vic Ueberroth, formerly man- 
ager of Allied Advertising Agen- 
cies, Inc., San Francisco, has been 
named commercial manager of 
FM station KSBR, San Bruno, Cal. 


ALLEN-KLAPP CO. 


The News-Sentinel is read in 97.8% of all 
homes in Fort Wayne every weekday. 


THE NEWS-SENTINEL 


FORT WAYNE, INDIANA 


* NEW YORK—CHICAGO—DETROIT 


Fort Wayne comprises 
Indiana’s second-largest 
market and The 
News-Sentinel reaches 
*16,630 more homes there 
than does the morning 
paper. 

* (Source A.B.C. 12/31/47) 
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Pearlduck to Seidel 


Pearlduck, Inc., New York, 
manufacturer and distributor of | 
barber tools and miscellaneous | 
equipment and national distribu- 
|tor of Ace hard-rubber combs, has 
|named Seidel Advertising Agency, | 
|New York, to handle its adver- 
tising. 


STOCK CUTS 


Complimentary 144-page 
Handbook of top illustra- 
tions to Printing and Adver- 
tsing Executives. Write on 
business letterhead. 


STIVERS STUDIO 


113 New Montgomery St. 
Sen Francisco 5, California 


| VER 2,300,000 retail 
sales and service ae 
with car owners since yesterday / 


(RVING -CLOUS PUBLISHING CO. 
Om FLOOR DALY NEWS BLDG. CHICAGO ) 
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THE GASOLINE SERVICE- STATION FIELD 


+ B8@OOK IN 


ers in the field of telev 


"More Ad Records 
for Most Media 
Due, Brewers Hear 


ATLANTIC Criry—Advertising in 
virtually all types of ‘media will 
set all-time records ing§948, lead- | 
ion, news- 
papers, magazines and outdoor | 
advertising agreed at a conference | ¢ 
here May 6. 

In a panel discussion before the 
72nd annual convention of the 
United States Brewers Foundation | 
at the Hotel Traymore, they pre- 
dicted that $10,000,000 will be 
spent by advertisers and broad- 
casters on television programming 
this year, and that magazine ad- 
vertising volume will reach $475,- 
000,000 for 1948. 

Alfred B. Stanford, director of 
the Bureau of Advertising, Ameri- 


The Atlanta loaned a ives ‘Come 

- Urban Market (70 towns of 2,500 
or more population) family cover 
age of 58.2. Daily, 66.4% Sunday 
ee 70 Market Centers are located 
in counties which accounted for 
: 7. 9% of Georgia's 1947 Retail Sales. 


rees: ABC 
Report and Publisher's 
aeanoatean of Sept. 30. 
1947; 1940 Census and 
Sales Management. 


PUD 
| sociation, ai that total dis- 
play linage in newspapers was up 
15.5% over last year during the 


first three months of 1948. 
Mullen Tells Climb |goods producers such as brewe:; 
|advertise to the consumer, thi 
The rise in magazine adver- | must begin to think about mo 
oe volume paralleled a climb) practical help for dealer anc 
magazine circulation, W. H./ wholesaler.” 

Mullen, director of the Magazine; He urged the brewers to bri 8 

Advertising Bureau, told the| their advertising to the level : 

brewers. Readership increased | the dealer’s own back yard.” 
from 91,000,000 to 167,500,000 in| “You can do this by forgetting 
10 years, he said, while advertis-| the astronomical reports of maga- 
ng jumped from $228,000,000 to|zine circulation which have no 
$442,000,000 in the past five years.|\concrete effect on the dealer's 
John M. Paver, president of the| morale,” he said. “Instead, tel! 
National Outdoor Advertising Bu-|the dealer the number of impres- 
reau, declared that the dollar vol-| sions you are carrying in the pa- 
ume of outdoor advertising has|pers of his neighborhood; the 
increased 187% since 1943. Brew-| . umber of people in his neighbor- 


ers alone, he announced, have , 
’ —" hood who are reading the ads; the 
more than doubled their use of number of people in his area who 


outdoor displays in that period. - . 

Television’s rapid strides were|9%¢ S¢ens his posters and pro- 
Be scribed by Cyril Hartman, of | 8™@™s. 
J. Walter Thompson Company, 
New York. He predicted a rapid 
increase in both the number of 
outlets and sponsors. 

“By the end of the year, the 
Middle West will be connected with 
the present network, and 40,000,- 
000 persons will be served by tele- 
vision,” he said. “Moreover, at 
the end of 1949, there will be ap- 
proximately 84 stations operating 
in 42 cities.” 

236 Video Sponsors 


Sponsors increased from 31 to 
81 during 1947, Hartman reported, 
and at the end of March of this 
year, there were 236. 

At another panel discussion of 
the convention, Edwin L. Morris, 
advertising manager of Pabst 
Sales Company, Chicago, said na- | 
tional magazine advertising costs 


AT 
A mee CREAT YEAR 
"48 | 
IS GOING 


EVEN BETTER! 
' Autos, frinstance 


GAZETTE ceao in “automotive oisptay,12 mos., -47°131,69 7 Lines 


years. 

“Consequently, the space buyer 
must make his dollars go furthe..’ 
he declared. “Although packa ‘ 


Names Newell-Emmett 


The Texas Eastern Transmis- 
sion Corporation, Shre rt, La., 
owner of the Big Inch aiid Little 
Big Inch natural gas pipe lines, 
has appointed the Newell-Emmett 
Company, New York, to handle its 
public relations and institutional 
advertising. Previous Texas East- 
ern newspaper ads have explained 
the importance of natural gas and 
what it means to consumers. 


Fresh’nd-Aire Adds Two 


M. F. Noble, formerly in the 
sales methods division of the 
Western Coca-Cola Bottling Com- 
pany, and E. W. Gutgsell, for- 
merly with Ox-Fibre Brush Com- 
pany, have been named assistant 
sales managers of Fresh’nd-Aire 
Company, Chicago, a division of 
Cory Corporation. 


GAZETTE veao inautomorive DisPLAY, ist3 Mos., 48-34,03/ LINES 


* Authority — Media Records, Inc. 


The Gazette Leads in Advertising and in Circulation 
— Al Has for Over Half a Century! 
x 
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Class is Class 
—and Mass is Mass 


and never the twain can mix 


The late Conde Nast said that — 
“. . a community of active interest in what.the publication 
presents editorially is the only safe criterion of a class paper.” 


For 15 years our publishing formula has _ the world directly influences the decisions 
followed this sound principle ... Success- = which this class of men must make from 
ful executives — who constitute America’s 
top market—have a “community of active 
interest” in the all-important news of na- 
tional and international affairs... because | Which supersedes all other news both in 


what transpires on the economic fronts of | importance and urgency. 


day to day in the conduct of their corporate 


and personal affairs . . . It is this news 


U.S.News & Wor-p Report is the only publication in America devoted 100 per cent to 
the news of national and international affairs. Adherence to this principle of class contents 
is the “criterion” which makes U.S.News & Wor-p Report the only class publication for - 
those who are . 


The one publication that covers the greater part of the top executive market with a mini- 
mum of waste and at the lowest advertising investment is 


U.S.News & World Report 


Guaranteed Circulation 200,000 
Just released a 
‘“‘AMERICA’S od a ee At present delivering, since the merger of The 
EXECUTIVES REPOR ) . : ‘orld R , 
USEFULNESS OF THE MANAGE- United States capes! and W or eport, a 
MENT MAGAZINES THEY RE- substantial bonus well in excess of guarantee 
CEIVE.” 
Copies available wpon request. NEW YORK 


STON e PHILADELPHIA ° CLEVELAND e DETROIT e CHICAGO e SAN FRANCISCO e LOS ANGELES e SEATTLE 


* USEFUL NEWS FOR IMPORTANT PEOPLE * 
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NBC Adds TV Stations; 


Plans 16-Station Net 

NBC has signed affiliation con- 
tracts with three more television 
stations. The outlets, all of which 
are operating commercially, are 
KSD -TV, St. Louis; WWJ - TV, 
Detroit, and WTMJ-TV, Milwau- 
kee. 

At the same time the network 
announced that it expects to have 
a 16-station interconnected net- 
work, linking midwestern stations 
to its present East Coast setup, by 
the end of the year. 


Jaques Names Best 

Jaques Mfg. Company, Chicago, 
has appointed Gordon Best Com- 
pany, Chicago, to handle the ad- 
vertising of KC baking powder. 


Write for new 
proofs No. 108. No obliga- 
tions. EYE*C TCHEAS. 


. A 
10 EB. 88 St, N.Y. C. 


Re-Learn Prewar 
Ad Principles, 
Emery Advises 


Cuicaco—With the return of 
the buyer’s market, advertisers 
and agencies had better brush up 
on the principles of advertising 
that they learned before the war. 

That recommendation was made 
by Carlyle Emery, vice-president 
of Ruthrauff & Ryan, Chicago, in 
an address at the Chicago Feder- 
ated Advertising Club’s last 
luncheon of the year. 

He declared that “we must for- 
get the fun of the past six or 
seven years,” stop being mere 
“patrons of art and literature” in- 
tent on creating ads that please 
the eye and ear and remember 
that “the primary purpose of ad- 
| vertising is to sell goods.” 
| “Too many ads are aimed at 
| pleasing the copywriter, the artist 
|and the advertiser rather than the 
consumer,” he said. Advertisers 


must learn, he said, to now peo- 
ple, understand them, avoid talk- 
ing down to them and remember 
that people buy what they want 
first and what they need second.” 

Outlining the opportunities for 
advertisers despite increased com- 
petition, he declared that of to- 
day’s homes 33% have no refrig- 
eration, 43% no toasters, 16% no 
radios, 44% no heating units, 30% 
no bathtubs, 20% no running 
water, and 50% no telephones. 
Moreover, two thirds of the homes 


are so “wretchedly antiquated” as | 


to need replacement. 


Pontiac to Use Video 

The Pontiac Dealers Association 
will sponsor the telecasts of the 
University of Michigan football 
games, both at home and away, 
next seascn. 


‘WGFG, WJIM to Meeker 


_ Robert Meeker Associates, New 


| York, has been appointed national 
|sales representative for WGFG, 
|Kalamazoo, and WJIM, Lansing, 
| Mich., both ABC affiliates. 
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“Ceramics —a word used to describe all products 


of the industry, collectively, are made of minerals 


and chemicals, subjected to high temperatures lover 
1300 degrees). Included are products of glass, pot- 


tery, porcelain enamel, and abrasives 


AO view, 


“We are living in 
a Ceramic 
World” 


tells you... ¢ 
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Inc., 


the largest publishing organization devoted exclusively to building. 


Norman Paige, gen’] mgr. of the Philippine Broadcasting Corp., 
Manila, has been spending a month on the West Coast... Vie West, 
Pillsbury Mills publ. relations dir., is finding it expensive to have 
a Presidential candidate on his premises. Many of the Stassen news 
items mention his nat’] headquarters in the Pillsbury building, Min- 
neapolis, and every time the Pillsbury name appears in print, the 
clipping service to which Vic subscribes dutifully clips and mails 
it to Vic. Some weeks there are several thousand of them—at seven 
cents each... 

Poet Rod Maclean, ad director and assistant cashier of the Union 
Bank & Trust Co., Los Angeles, has written a new song called “Re- 
member Another September,” to be published by Metro Music Co. 
It was played on the First Nighters program (CBS) April 29. . . 

Spotted in the Letters dept. of Varsity, the Parents’ Institute's 
“young man’s magazine”: Gentlemen: I especially like Varsity 
since it is not over- 
crowded with adver- 
tising. I am 17 and 
a senior at Norwich 
Free Academy—Wal- 
ter E. Brown. Dear 
Walter: It’s all in 
your point of view. I 
would like to see 
more advertising in 
Varsity. I am 38 and 
advertising manager 
of Varsity—Allison R. 
Leininger. . . 

W. A. P. John, 
chairman, and James 
R. Adams, pres. of 
MacManus, John & 
Adams, Detroit, were 
hosts May 6 to 45 vis- 
iting officers from 
Craig Field, Ala., who 
made a_e study of 
agency operations 
during a_ three - day 
Detroit field trip. . . 
‘Most valuable mem- 
ber of 1947” is the 
new title given by the 
Dallas Advertising 
League to Thomas J. 


AWARD WINNER—Joy Garrison Berghell, R. W. 
Webster Advertising, Los An-eles, holding trophy 
awarded to her by Los Angeles Advertising 
Women for best complete campaign of the year, 
and Frances Holmes, who in 1909 founded the ‘irst 
advertising agency in the United States that was 
headed by a woman. Mrs. Berghell’s entry was a 


McHale, ad mgr. of series of 12 Mutual-Don Lee spreads which ap- 
“Dallas,” the C. of C. peared in advertising publications during 1947. 
magazine... 


An IWANOM (I Was A Newspaperman Once Myself) was pre- 
sented to Ray Schneider, public relations director of Brown & 
Bigelow, St. Paul, by the Twin Cities Newspaper Guild at its an- 
nual Gridiron banquet in Minneapolis. . . 

Hottest deal in radio this month involves Frank Burke, editor of 
Radio Daily, who is swapping his English sheep dog for one of 
CBS publicity director George Crandall’s goats. . . 

Ben Sonnenberg, head of the publicity outfit bearing his name, 
is a slave to fashion—along with all the gals snipping off their 
locks, Ben trimmed his walrus moustache down and now sports 
the “new look.” ... 

Laura B. Mang, media director at Moser & Cotins, New York, has 
been awarded honorary membership in Gamma Alpha Chi, na- 
tional advertising sorority. .. Robert D. Sullivan of Young & 
Rubicam is currently circling the globe in the interests of Y&R 
clients. . . 


SURPRISE PARTY—Frank Starbuck (second from left), publisher of the Racine 

Journal-Times, receives a photograph album at a surprise party given by mem- 

bers of the company's 20-Year Club to commemorate his 50th anniversary 

with the paper. Making the presentation is Louis Wortmann, president of ihe 

club, and at right are Harry R. LePoidevin, secretary-treasurer of the paper 

and A. J. Horlick, chairman of Horlicks Corp., and a member of the Journal: 
Times board for 37 years. 


Ralph Starr Butler, advertising pioneer recently retired fron 
General Foods, is featured in the May 25 issue of Look... 

Special division chairmen of the Greater New York Hospital As- 
sociation include Philip Everest, executive director, National As- 
sociation of Transportation Advertising; Kerwin Fulton, presiden'! 
of Outdoor Advertising, Inc.; Edwin 8S. Friendly, vice-president and 
general manager, New York Sun; Spyros Skouras, president, 20th 
Century Fox; Theodore Streibert, president of WOR, and Theodore 
S. Repplier, president of the Advertising Council. . . 

“Just call me Chief Ta Yonie” is what Eugene S. Thomas, sales 
manager of WOR and New York advertising club president, is 
telling friends these days. Gene was incorporated into the Navaj« 
tribe during the recent visit of the Phoenix Advertising Club to 
New York... 
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Joint Committee 
Seminar Draws 
40 U. S. Firms 


New YorK—A three-day test 
eminar of the Joint Committee 

the Association of National Ad- 
ertisers and the American Asso- 
ation of Advertising Agencies 
vas held here the first week of 
May to acquaint industry officials 
vith details of the committee’s 
ampaign for greater understand- 
ing of the American economic 
system. 

A group of more than 60 rep- 
resentatives from 40 companies 


Brothers Bag Company; Robert 
Canniff, Servel, Inc.; Gerard B. 
Meynell, American Cyanamid & 
Chemical Company; Dr. James E. 


United States Treasury 
ment. 

Ken Wells, the joint ANA-Four 
A’s committee’s director of opera- 
tions, acted as moderator and dis- 


Depart- 


cussion leader throughout’ the 
meeting. 
WSIX-FM Power Up 


Station WSIX-FM, Nashville, 
which made its debut on the air- 
waves March 15, has _ received 


‘Bathurst, National Association of | 
Foremen, and Frank B. Mitchell, 


| 
| 
| 


INTERNATIONALLY-FAMOUS 


the Atlantic City Boardwalk attracts 
millions of visitors every year from 
every state and nation. 


Take advantage of this gigantic mar- 
ket. Display your message on this 
dominant head-on location. 


WRITE FOR DETAILS 


. FCC authorization to boost its| 
presented material on successful| radiated power to 71,000 watts, | 
community and plant programs| making it the most powerful FM | 


The B.C. Maxwell Co. Atantic City NJ 


and participated in round table| station in Tennessee. 


discussions of their presentations’ | 
aspects. 

Don Belding, Foote, Cone &|! 
Belding, and chairman of the) 
Joint Committee, expressed hope 
that the seminar will be the first | 
of regular monthly conferences on | 
the subject. He announced that 
he will continue as committee 
chairman for another year and 
that Clarence B. Goshorn, Benton 
& Bowles, had been appointed to 
the newly-created post of deputy | 
chairman. 

The committee’s sound-slide 
film, “This Is Our Problem,” de- | 
signed to serve as a “blueprint” | 
for the campaign, was shown dur- | 
ing the meeting. The picture re-| 
views early beginnings of the! 
American system, how American | 
economy works and points out the | 
necessity of future improvement. | 

Belding Likes Film | 

Mr. Belding, during a talk at) 
the close of the seminar, com-| 
mended this film and said the, 
committee is working with the) 
motion picture industry in order | 
to produce more films of this type. 
“Our next step will be to find a 
home for this work,” he said. 

The committee has prepared a 
“Plan for Action” kit outlining the 
campaign of which 3,500 have al- 
ready been issued to organizations 
interested in setting up programs. 
Forty-eight copies of the slide- 
film are now circulating through 
various organizations in this coun- 
try. 

Among those who presented ma- 
terial to the seminar were John 
W. Anderson, the Anderson Com- 
pany; Gilbert T. Hodges, New 
York Sun; C. D. Alexander, Bemis 


KNOW 
ST. PETERSBURG 


KNOW 


Che Evening 
Independent 


The Sunshine Newspaper 
Famous Free Offer 


Every year since 1910, the entire home edition 
' The Evening Independent is given away 
‘ee every day the sun fails to shine before 
PM—press time. in all these years the 
verage has been less than five sunless days 
er year. Thus, the ‘Sunshine Newspaper'’ 
‘S popularized St. Petersburg as the ‘'Sun- 
ine City." 


St. Petersburg Represents 
45% of the $264,073,000 
‘ampa-St. Petersburg Market 
ou NEED The Evening Independent to cover 


® evening field. No Tampa newspaper has 
’ much as 600 average daily circulation in 


'. Petersburg. 


Represented Nationally by 


DELISSER, INC. 


few York Philadelphia 
“hicago Atlanta 


NEW REPORT on 


GROCERY PRODUCTS 
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Covers 5 months of buying activities 


reported weekly by 400 families .. . 


compares findings of first and second reports 


Marketing men everywhere acclaimed the first report 
on Grocery Products from the Pittsburgh Continuing 
Consumer Purchase Panel . . . one of the most ambitious 
consumer survey programsever undertaken in Pittsburgh. 

Now The Press brings you the second report on the 
Panel’s grocery buying activities. It covers 5 months. 
It is a study of the diaries which 400 families kept of 
their buying activities and mailed in weekly to the 
famous Retail Bureau of the University of Pittsburgh. 
In addition, this report compares purchasing activities 
during the period it covers with similar activities in the 
previous period. 


Represented by the General Ad- 
vertising Department, Scripps- 
Howard Newspapers, 230 Park 
Avenue, New York City. Offices 
in Chicago, Cincinnati, Detroit, 
Fort Worth, Philadelphia, San 


Francisco. 


PITTSBURGH CONTINUING 
CONSUMER PURCHASE PANEL 


conducted by the UNIVERSITY OF PITTSBURGH 


Only The Pittsburgh Press brings you findings of 
the Continuing Consumer Purchase Panel. 

And only The Press can deliver the goods for grocery 
advertisers in Pittsburgh. The proof is in the space- 
buying of shrewd grocery advertisers. Last year, the 
evening and Sunday Press—exclusive of This Week 
Magazine—carried half a million more lines of grocery 
advertising than the other evening and Sunday paper, 
exclusive of supplements. Press evening editions alone 
carried 650,000 more lines of grocery advertising than 
the morning paper. 

If you would like to see the second Pittsburgh 
Continuing Consumer Purchase Panel report on Grocery 
Products or get more information about grocery adver- 
tising in The Press, write or phone your Press Repre- 
sentative. And remember, all Scripps-Howard Repre- 
sentatives are Press Representatives. 


The Pittsburgh Press 


No. ] for MARKET FACTS, too! 
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® Remember 
WM. F. RUPERT 


Compiler of national birth 
lists EXCLUSIVELY for the 


post fifty years. : increase its circulation guarantee Like most Americans, the crotchety individual who con- 
LIST 90 Fifth Ave., New York 11 a eal —. and advertising rates. The cir- ducts this Corner travels occasionally. And, like most 
CH 2-3757 Life. culation guarantee will jump from Americans, when he plans on going somewhere he likes to 

1,600,000 to 1,800,000. know something about the place he is going to visit. 


Adds R. D. Mathewson 


Richard D. Mathewson, for- 
merly manager of Newsweek’s in- 
ternational editions, has been 
named general manager of United 
Nations World. He was formerly 


‘Redbook’ Increases Ad 
Rates and Circulation 


Effective with the October is- 
sue, Redbook, published by Mc- 
Call Corporation, New York, will 


The four-color page will be 
raised from $5,525 to $6,200; black 


QP awas Oe 


The Creative Mans Corner 


Because of this characteristic—which, from observation, 
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ll ee eT 


— 


and one color page from $4,350 
and black-and-white 


he believes he shares with a good many of his fellow citi- 
zens—he is given to poring over travel leaflets and folders. 


to $5,200, ‘ Bae - 
Indeed, he believes it is because of this general character- 


istic that travel agencies—which ought to know—are so 
generous with the literature they make available. 

Since this type of informative selling works so well for 
places, it has been a constant mystery to this Corner why 


page from $3,675 to $4,400. 


Alport Adds Product 
Development Section 


Alport Associates, Portland, 
Ore., advertising and public rela- 
tions firm, has added a product 
development department to handle 
the advertising, publicity and 
merchandising problems connected 
with securing national distribu- 
tion for new products. The agency 
has moved its offices to the 
Equitable building. 

Portland Shingle Company has 
appointed the agency to handle its 
advertising. 


‘Re record each month 


of the finest perfume 


and cosmetic advertising 


BEAUTY FASHION 


| publishers of DRUG AND CO 


SMET Y- 


eae 
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he 


Camind Cal the camera fam eth flash bulbs im hes vest, 
© Come tastung mito Statler, where you really are & guest. . 
“Your hoqpitality is great, « pute me at my case, 

And I'M & genius,” he prockamed. “Just watch the birdie, \plecan. 


“The pepieet pic of happiness,” the candid genius sand, 

“Woukd be s unshng gratirman on Statler's wondrous bed. 
Bot whee | poe the memtel might Sunmdrnd eprings amd more 

Pt tum to sheep and when | shoot bus sale has turued lo amore 


“Por perfect compustion and distiuctive eating plresure 
. The mrels prepared by Matter hele are detetety treasure. 
Whee | wt down to ome of them, my art sure takes « beating 
Here waster, you take pectures I'm muck too busy eating 


Orhs SAH SORFON + SURRAEO 


. 
omar + 1 owe + wanencron 


stance OFA) O MOTE PEMMET Vara MOTH WmuAm PeniE 


“Now picture you at Statler when the muse starts to play, 
fo When wagers damcers famous Lands combine to make you gay. 
Or fans an the frendieness you find om thes hated 


©... Here's « tip for your trip! Try to plan your visit to « Statler for 
Pritay, Saturday. or Sumday —thet'» whee you U heve the best chasce 
of griting the bind of accommodet cas you want’ 


And candidly,” sad Candid Cai. “you'll ad cach picture ewell.” 


hotels do not go and do likewise in their advertising. The 
Statler advertising, for example, is invariably done in a 
most craftsmanlike manner—but, in this Corner’s opinion, 
invariably overlooks giving the potential guest a preview 
of what he’s likely to find in the way of a room, or a lobby, 
or even an entrance. Before anybody buys anything, he 
generally wants to know, at least, what it looks like. And 
Statler advertising consistently avoids realistic presentation 
for entertaining presentation. This may attract more read- 
ers, but does it sell more rooms? 

This Corner feels that if a person planned to go, say, to 
Buffalo, he would be more inclined to make a reservation 
at the Buffalo Statler if he had some concrete idea of just 
what he was going to reserve there. Of course, as has been 
mentioned here so many times, The Corner makes this ob- 
servation as a lay individual, a potential Statler guest—not 
as an advertising expert. Maybe the boys who pound the 
typewriters for real dough are more hep to these things 
than the people they’re supposed to influence. Could be 

. could be. 


JUR NATIONAL ADVERTISING 
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5 TIMES AS EFFECTIVE 


— Increase YOUR sales 14.6%" * 
——— 
[ Certified audited records show Artkraft* signs 


’ 
THEY RE THE FINEST to be 999/1000 perfect over a period of years. 


For over a quarter century we have regularly served leading merchandisers including Westing- 
house, i Delco-Heat, Shell, A & P, Pittsburgh Paints, Lowe Brothers Paints, Dupont, 
General Electric, Red & White Food Stores, and many others. 
EXCLUSIVE UNDERWRITER APPROVED FEATURES INCLUDE: 
®@ Porcel-M-Bos'd letters raised out of heavy sheet (not against) tube supports, providing a definite 
steel. 75% more attractive and legible. centering where tubes enter the sign. Makes un- 
@ All-welded electro-galvanized frame. sightly bushings unnecessary. 
@ Bonderized and baked synthetic enamel or porce- @A heavy duty phosphor bronze spring clip on the 
lain finish. end of the electrode has a fork-like end opening 
@ No exposed bolts. for positive contact with the bus bar and easier 
®@ Removable streamlined front end permits access removal for service. 


for servicing without use of tools. . @Cold cathode fluorescent tube grid illuminates 
@ Rugged copper bus bar replaces ordinary cable. dealer's name panel, eliminating lamp replace- 
@ Positive tube mounting. Tube sections rest on ments. 


ARTKRAFT* SIGN COMPANY 


Division of Artkraft* Manufacturing Corporation 
Lima, Ohio, U.S.A. 


THIS COUPON FOR YOUR CONVENIENCE 


THE ARTKRAFT* SIGN COMPANY 


SIGNS OF 
~ Division of Artkraft* Manufacturing Corp. 

LONG LIFE* FOR | S00 Kibby'Street "Lima, Ohio, U.S.A. 

Please send, without obligation, details on Artkraft* signs and in- 


QUANTITY BUYERS “ structions on how to set up a successful dealer sign program. 


We are interested in a quantity of outdoor dealer neon signs. 
) We are interested in a quantity of Porcel-M-Bos'd store front signs. 


CE i a i i a i ee a ee ee eee 


eREEE } 
““HOW TO 
SET UP A 
SUCCESSFUL 
DEALER 


SIGN 
PROGRAM” 
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Radio Promotion 
Finances Outlined 


New YorK — NAB’s long pro- 
jected all-radio presentation, 
which is expected to get a gala 
sendoff here at the end of the 
year, will be financed by station 
subscriptions based on net income. 

The contributions, to be added 
to the $50,000 network fund, will 
vary from $25 to $1,000, using the 
same brackets designed to de- 
termine NAB membership dues. 
Gordon Gray, WIP, Philadelphia, | and now places advertising for t! 
is chairman of the committee han-/| entire company with the exce} 
dling the promotion, which will | tion of the Honor brand froz« 
aim to tell radio’s story with em- | foods which is handled by Kels 
phasis on the advertising aspects.| Norman Advertising, San Fra! 

Details of the project, which | cisco. The Stokely division w: 


will feature a 40-minute film, will| Previously handled by the Gare 


isi S 
be discussed at the NAB conven- a. Company, 


tion in Los Angeles this week by | 

members of the committee. ‘ 
Production of the film is under Revere Adds Stations 

the direction of Victor Ratner,| Revere Camera Compan: 

CBS vice-president. All plans for through Roche, Williams & Clear: 


h ti ict have been| Chicago, has renewed its 15-mi! 
le gg cn tng Al | ute Mutual music fest, “All St: 


are to show radio through the 
eyes of two animated early 
Americans, who return to look 
over the strange new world and 
are amazed by the ramification: 
of the broadcasting industry. 


Stokely Division 
to Calkins & Holden 


Stokely-Van Camp, Inc., In 
dianapolis, has appointed Calkir 
& Holden, New York, to hand! 
advertising for the Stokely div! 
sion. The agency has handled th 
Van Camp division since 193 
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**Proved by actual audited research. on |the element of surprise. However,|,. heard at a new time, Thurs 
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A nd then, I suppose, you lure him 


through the Canal to the West Coast! 


Judson: Well, that’s what I had in mind. It’s a 
great publicity gag to impress dealers. 


Chairman: But, Judson, how many times do I 
have to tell you that what we're trying to do is to 
build up a steady demand for our product? You 
can’t move goods without advertising continuity. 


Judson: But this fellow /ooks continuous — and 
Rome wasn’t built in a day, as the man says. 


Chairman: No, and a 
sound business isn’t built 
by ideas like this one. It’s 
done by selecting a good 
sound market like the 
1,800,000 REDBOOK 
families — with a record 
of having purchased prod- 


ucts like ours regularly. They'll buy our product if 
we tell’em how good it is—and keep on telling 
‘em—every month in the year. Full pages every 
month cost only $44,100 —that’s my idea of 
continuity. 

Have you ever figured out what it means to have 
the 1,800,000 REDBOOK families buying our 
product regularly? Quite a business, isn’t it? 
They've got SIX BILLION DOLLARS to spend, and the 
majority of them are under 35, so they spend it. 
Why don’t we start telling em in REDBOOK? 


BEDBOOK 


444 Madison Avenue, New York 22, N. Y. 
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Gemeroy Gives 
‘the Treatment’ 
fo Contest Pros 


Rules Out Entries 


on Which Help 
Has Been Received 


SEATTLE — Gordon F. Gemeroy, 
professional puzzle contest man- 
ager and money raiser here, has 
decided that professional puzzle 
“experts,” who sell answers to 
amateur contestants, must be 
eliminated from the national con- 
test scene. 

To prove that he means to ex- 
terminate the “interlopers and 
parasites that infect honest con- 
tests,” as he puts it, he recently 
threw out 179 identical solutions 
to one of his puzzle contests, and 
refunded the money which the 
contestants had included with 
their answers. 

The identical answers, he 
charged, had been sold by an un- 
fortunate professional puzzle ex- 
pert in New York for $20 per solu- 
tion. To bring the puzzler’s ac- 
tivities to a halt, he managed to 
secure a preliminary injunction 
and later a temporary order re- 
straining the New Yorker from 
selling more of his answers. 


Rolls Up His Sleeves 


Then, rolling up his sleeves, he 
wrote each of the 179 contestants 
who had the same answer. The 
letter read: “It is too peculiar a 
coincidence that 179 ties should 
have occurred in this same 
bracket of 348,240, as a result of 
the use of the same path, particu- 
larly when it is known that not 
more than five ties have been 
found in any other number 
bracket.” 

Without admitting, in his letter, 
the possibility that some of the 
answers could be coincidental, Mr. 
Gemeroy lashed out bitterly at 
the 179 contestants. Said he: “We 
warned everybody, when sending 
out the tiebreaker puzzle, to have 
absolutely nothing to do with (the 
answer-seller) ... It is rather dif- 
ficult for us to feel sorry for peo- 
ple who wasted their money by 


52,000 COPIES MONTHLY 


accepting — 


’s ‘bait’ and by so|of money contributed by the sus- 


doing endeavored, in violation of| pected contestants, Gemeroy in- 
the rules, to fraudulently and dis-| cluded a promotion piece on his| professional contest answer sellers 


honestly to win 


prizes.” 


Chides ‘Dishonest’ Entrants 


attempt 


cash | latest $8,000 ‘contest for a book | before. 
| agency. 


The question of the professional 


i“ orthopedic wing to boot. 


Mr. Gemeroy has tangled with 


In one early bout, he re- 
\calls, he was running a contest, 
|his first in Seattle, in which en- 


Not content with charging the @uring professional money-raiser | States. 


179 with fraud and dishonor, Mr.|Gemeroy’s recent contest to col-| 


While checking over the high- 
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tioned, would be a criminal ; f- 
fense. He asserted that he hq 
/already consulted a criminolog)st 
| and that he could name the Can.:- 
dian from whom the “suspect;’ 
| had received help. The three vo!l- 


‘contest “expert” came to a head|tries were limited to the United untarily withdrew their answers 


| the highest in the contest. 
| On other occasions, Mr. Geme- 


Gemeroy chided them for buying | lect $200,000 net for a Bremerton,| scoring solutions, Mr. Gemeroy roy has mailed names and ad- 
Wash., foundation to buy a sur-|thought he detected a familiar) gresses of puzzle “experts,” whom 


an answer which “was away lower | 
than nearly 40 other individual | 
and different higher solutions re- | 
ceived by us from honest contest- | 
ants.” 

Acting under the rule which) 
gave the contest judges “absolute | 
and final power to decide any and | 
all questions which may arise,” he | 
then declared that the 179 solu- 
tions had been disqualified. ‘““How- 
ever,” he added, “to be more than | 
fair to the dishonest contestants, | 
our contest judges have instructed 
me to return to you, with this let-| 
ter, your subscription to our build- | 
ing fund.” 

Payoff, however, was the fact 
that with the letter and the refund 


plus naval hospital. 
Gimmick Is Simple 


| handwriting on three entries—one 
he had seen in Canadian contests 
|of several years earlier. He 


he accused of plying an illicit 
'trade. His object, of course, is to 
discourage answer-sellers and 


. The contest gimmick is simple.|checked the winning answers of! drive them out of business. 


Contestants work a numerical | 


puzzle, and send in the answer 
with their contributions. 
is a tie for first place, the con- 


testants are required to work an- 


other puzzle in order to break it, | 


and then split up the prize money. 


Object of the contest is equally | 
‘simple: raising money from the ally Gemeroy. He sent telegrams mail, handle all records, keep 
contributions, part of which is|to the three contestants warning books and make deposits. 


paid back to the winners. The 
Bremerton deal brought in $420,- 
000, enough to buy the building, 
set up an endowment, and build 


If there | 


the old contests, found several 
| with the identical hand, called in 
a handwriting expert who decided 
the same person wrote them all, 
and then took action. 


Action Was Characteristic 


The action was characteristic- 


|them that the top 10 winners 
| would be required to sign sworn 
affidavits that they had received 
no help. False swearing, he cau- 


In order to maintain amateur 
'status for the Gemeroy contest- 
lants, he now excludes any en- 
trant who has won $200 or more, 
from all future Gemeroy contests 

And to protect himself, Geme- 
roy insists that the sponsor have a 
representative handle incoming 
Cur- 
rently, that representative is 
| Courtney T. Glass, a retired officer 
of the Seattle First National Bank. 

“Keen competition,” says pro- 


and freezers! 


their homes in 


They spend more 


* 

What a market editoria! 
screening gives you for sofas 
and carpets and refrigerators 


have incomes among the high- 
est for all big magazines—and 
actual figures show that they re- 
place big purchases more often 
than their neighbors, keep 


and more complete repair. 


BH&G families 


more prompt 


to live better. 
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fe- ional Gemeroy, “is the life of 
na.ional puzzle contests. Thou- 
sai ds of persons make puzzles 
ther hobby. We are determined 
-o <eep the competition fair, hon- 
sst and open.” 

Evidently solving puzzles is a 
hooby so long as the contestant 
contributes money without win- 
ning more than $200 or buying an 
answer. 


Adclub Elects Officers 


Theron Brown, sales promotion 
manager of Lance, Inc., has been 
elected president of the Charlotte, 
N. C., Advertising Club. Other 
officers elected are: Ben K. Mc- 
Kimmon, vice-president; Mrs. | 
Wilmot Calloway, secretary, and) 


Personal Products 
Starts New Meds Drive 


Personal Products Corporation, | 


Milltown, N. J., is using color ads 
for the first time for Meds in a 


|/new schedule in Charm, Cosmo- 
|politan, Ebony, Glamour, Good | 


Housekeeping, Junior Bazaar, 
Mademoiselle, McCall’s, Modern 


Romances, Our World, Redbook, | 
Today’s Woman, True Confessions, | 
True Romance, True Story and| 


Woman’s Home Companion. 


In addition, the ads will appear | 
in a special educational campaign | 
for nurses in RN and the Ameri-| 


can Journal of Nursing. The 


| agency is Batten, Barton, Durstine 


& Osborn, New York. 


Heads Sutherland 


B. B. Robinson, president of 


Ralph Baker, treasurer. —- : r 
qnnttiiantiilaitiibie BACKSTAGE HUDDLE—Principals of the new Philip Morris quiz show got to- 


gether backstage at CBS on opening night. The group includes Zenn Kaufman, Motion Picture Enterprises, has 


National Distillers | merchandising director of Philip Morris & Co.; Phil Baker, master of ceremonies; fs wr = . vt est = _— 
Pushes Sunny Brook Bruce Dodge, program producer; Milton Biow of Biow Company, and “Johnny. bo nye Be ge sony 0} cameea| 


National Distillers Products| as president and chief financial 


Corporation, New York, is launch- try and color pages in Life for Old used. The campaign slogan is| officer. The reorganization will | 
“Come over on the Sunny Brook/| result in increased facilities for | 
to 600 lines in more than 380 In addition, car cards and out- side.” The agency is Lawrence commercial films and motion pic- | 


ing cartoon ads, ranging from 100 Sunny Brook whisky. 


newspapers throughout the coun- door bulletins and posters will be Fertig & Co., New York. tures for use in television. 


(TT 


ae az 


family 
is your Market 


HIS family leads a comfortable suburban kind of life. They take a car 

for granted, a comfortable home for granted. Their income is big enough 
for the things they want, and big enough so that they replace major equip- 
ment — such as refrigerators and washing machines — more often than their 
neighbors do. 


What would you say to a market of three million hand-picked families like this? 


Better Homes & Gardens gives them to you. 


We can do it because our editorial content of 100% service articles appeals 
exclusively to the people whose big interest is better living for a family. 


Our 100% service screens out casual readers, screens in the families looking 
for ideas and know-how on better living in better homes. 


And analysis shows that the families we screen in are this kind of better- 
than-average prospects for all that’s new and good! 


Better find out all about the hand-picked 3,000,000-family market editorial 
screening gives you, when the BH&G representative calls soon to tell you 


about it. 
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Greenville, S. C., has 
within a 21% mile radius 
of City Hall more than 
107,000 people, and 
_ within a 10-mile radius 


more than 


- 123,000 PEOPLE 


| 
| They are your... 
| 
| 


Their effective buying 


income is greater than 
150 Millions of dollars. 


This growing market is 
served by two news- 
papers whose growth 
and prestige have kept 


pace. 


| PIEDMONT) 


Greenville N s 


MORNING & SUNDAY 


| GREENVILLE PIEDMONT 


EVENING 
TOTAL DAILY CIRCULATION 85,901 


Represented Nationally by WARD- GRIFFITH COMPAPY . INC. 
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Be sure to see 
FREE BANKADS bank 
advertising service. Every 

' ad illustrated with timely 
atching photo. Com. 


Grosset & Dunlap 


Tests Dictionary 

Grosset & Dunlap, New York, is 
testing “Words: The New Diction- 
ary,” with ads every other day in 
the Milwaukee Journal and the 
Rochester Democrat - Chronicle. 
The ads urge readers to order the 
dictionary by phone, and list all 
the booksellers in the city with 


IM EXCESS OF 200,000 
; ABC MEMBERSHIP 
GEORGE T. HOPEWELL, EASTERN REPRESENTATIVE + 101 PARK AVENUE, NEW YORK 


their phone numbers. 

Booksellers in these cities are 
featuring window and store dis- 
plays of the dictionary and are 
distributing circulars. The $2 dic- 
tionary will be advertised in other 
cities if this test drive proves suc- 
cessful. The agency is Sussman 
& Sugar, New York. 


GMA Appoints Marshall 


David Marshall, formerly as- 
sistant to the director of public 
relations of American Airlines, has 
been appointed director of infor- 
mation of the Grocery Manufac- 
turers of America, New York. He 
succeeds Hazen H. Morse Jr., who 
has resigned to become editor of 
Living, Suffolk County, L. I, com- 
munity magazine. 


Increase Borden's 


Southwest Sales 


Each Plant Decides 
Own Ad Campaigns; 
Uses Several Media 


Unusual Campaigns 


DaLtas—Unconventional adver- 
tising and merchandising tech- 
niques adopted as the result of a 
strike at Borden’s Houston milk 


| UNDERSTAND NEWSWEEK IS ONE OF THE TOP 4 
OF ALL GENERAL MAGAZINES IN TOTAL ADVERTISING 
PAGES. CARRIED OVER 2800 PAGES LAST YEAR. 


*. 


ei 


THATS RIGHT... AND THEY'VE GOT THE BLUE-CHIP 
ADVERTISERS, TOO! IT’S BECAUSE NEWSWEEK DELIVERS 


THE GREATEST CONCENTRATION OF LEADERS IN 


BUSINESS, INDUSTRY, AND THE PROFESSIONS OF ANY 


GENERAL MAGAZINE ... AND AT THE LOWEST 


COST PER THOUSAND! 


77iii it 111111) \) WSs 
SWAN le 35 


NEWSWEEK...THE MAGAZINE OF NEWS SIGNIFICANCE 


nil date 


a ae 
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| plant before the war, have boon e 
|sales at the plant to the poin; 
where the Houston operation 
now the largest in the South an 
one of the largest in the nation 

The Houston plant, which oper. 
ates semi-autonomously in the 
Borden southern division, itsel; 
autonomous, found it necessary 
just prior to Pearl Harbor to sel] 
its milk at a “platform price” to 
all grocery stores that would pick 
up their own milk in their own 
trucks. 

To accommodate the stores 
which could not call for their 
milk, the plant leased its trucks 
to independent vendors who re- 
sold the milk to stores. As a re. 
sult, the previous close route sup- 
ervision was ended and new mer- 
chandising techniques had to be 
devised. 


Newspaper Ads Carry Load 


Borden decided to concentrate 
practically all advertising of the 
Houston plant in color newspaper 
copy, using themes similar to “Let 
your grocer be your milkman,” 
and “Buy from your grocer and 
save the difference.” In the eight 
years since the drive began, sales 
have skyrocketed, with practically 
the entire volume sold through 
grocery stores—and a large por- 
tion of it in two-quart containers. 

The results of the buy-it-at-the- 
store push in Houston are typical 
of the southern division’s mer- 
chandising achievements. With 
the regional office located in Hous- 
ton, under President Ben Putnum, 
a policy of independent plant op- 
eration has been instituted for all 
local milk and ice cream plants. 

Each local plant manager makes 
his own decisions regarding sales 
and advertising, and it is an un- 
written rule that no regional office 
representative will ever try to dic- 
tate canned sales, advertising or 
merchandising promotions to the 
local plant manager. 


Co-op Effort in Ads 


Outstanding feature of the mar- 
keting program in the division is 
the cooperative effort in planning 
and detailing merchandising pro- 
grams. The division’s agency 
(Tracy-Locke Company, Dallas) 
formulates the programs for the 
coming year, but only after re- 
peated conferences with the Bor- 
den advertising committee. The 
committee is composed of regional 
office representatives and repre- 
sentative plant and sales man- 
agers from operating plants. 

Following the advertising con- 
ferences, the agency puts the pro- 
gram in visual shape, and pre- 
sents it at a regional sales meet- 
ing. At this time, every local 
plant manager is given the oppor- 
tunity to accept or reject any or 
several of the individual drives 
which he may feel do not fit in 
with his operation. 

The plan has successfully ac- 
|/complished its two objectives: to 
‘create programs which hit hard 
/and can be sold to and by local 
plants and, secondly, to secure 
/much greater cooperation from 
the plant manager in furnish ng 
\the local merchandising follow- 
| through necessary for success t!:an 
would be possible with a reay- 
made deal “handed down” to h ™. 


Product Promotions 


The milk advertising for ‘¢ 
Borden southern division is be ed 
on a series of product promoti: "5, 
averaging five per year. Ice cre ™ 
is similarly merchandised in * P- 
‘arate product or flavor campai: °5, 
|which, this year, will total ei it. 
‘The ice cream drives are Pb ilt 
around seasonal flavors, with 
current push centering on str: v- 
/berry, with the theme, “Five 1 9 
strawberry circus.” The five 1 8 
idea features cones, sunda 5, 
dishes and take-home packa: °S 
|Elsie, of course, is the ringmas *: 
|with copy keyed to the line: “: 
the tastiest time of your life, ‘Y 
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Borden’s strawberry ice cream.” 

Backbone of the promotions are 
the newspaper ads, with color in 
markets where newspapers will 
accept it. Follow-through always 
s an intensive point-of-sale push. 
One of the exceptionally success- 
ful annual ice cream promotions is 
the “halt for a malt” campaign, 
which has never failed to boost 
malted milk sales materially every 
year since its inception. 


Buttermilk Drive Cited 


One of the most interesting 
merchandising promotions is the 
New Year’s Day buttermilk cam- 
paign. Traditionally a hot weather 
drink, with the natural peak of 
sales in July, the company never- 
theless decided to attempt to level 
off the sales curve. In 1936, in- 
vestigations as to the most apro- 
pos time for the effort turned up 
the fact that alkaline and hang- 
over remedies reach peak sales 
during the Christmas- New Year 
season. 

Since buttermilk itself is a 
natural alkalizer, a New Year’s 
buttermilk drive was _ instituted. 
Old-timers scoffed at the idea of 
selling buttermilk in January, but 
all plants in the division approved 
the push. Copy has varied in the 
12 years since the promotion was 
started, but the basic, successful 
idea is unchanged: “After too 
much rich holiday fare, butter- 
milk helps set you right.” 


Gift Cards Used 


Gimmicks used included gift 
cards which customers could send 
to friends plagued by “morning- 
after’ problems. One card read: 
“Can’t remember where I went, 
don’t know how the time was 
spent, but gosh, whatta time it 
must ’a been, ’cause look at the 
hulluva shape I’m in.” 

Other cards, with a takeoff on 
the old southern — superstition 
that it is good luck to eat black- 
eyed peas on New Year’s Day, 
were sold to Borden routemen for 
the regular price of a bottle of 
milk. The idea clicked. In Dal- 
las, one popular individual, who 
evidently had quite a reputation, 
awoke New Year’s morning to find 
more than 100 bottles of butter- 
milk on his front porch. 

Outdoor posters, radio spots and 
newspapers were used for the 
drive and, after two years, Jan- 
uary buttermilk sales topped those 
of July, with the southern division 
leading all Borden divisions in 
buttermilk sales per route. 


Mason Candy Buys 
Keystone Program 


Mason & Magenheimer Confec- 
tonery Mfg. Company, Brooklyn, 
has signed to sponsor “Keeping 
Up with the Wigglesworths,” a 15- 
minute transcribed show, over a 
list of Keystone stations in the 
southern and southeastern states. 

The program had been carried 
sustaining on more than 120 Key- 
stone stations. The candy manu- 
ufacturer, which made the pur- 
chase through Moore &- Hamm, 
expects to give the show national 
coverage by fall. 


Woman’s Day’ Ups Ad 
Rates and Circulation 
Woman’s Day, New York, the 


Atla tie & Pacific Tea Company’s 
Mag ‘ine, will increase its adver- 
‘Sin rates and circulation guar- 
ante . effective with the February, 
194° issue. 


T= circulation guarantee will 
5® r ised from 3,000,000 to 3,300,- 


The four-color page rate will 
from $9,500 to $11,500 and) 
he lack-and-white page will be| 
als | from $7,000 to $8,250. 


em Appoints Wolf 


KH rold P. Wolf, formerly con- 
sult at in the New York and Chi- | 
“28 offices of Booz, Allen & Ham- 
= management engineer, has | 
appointed manager of the| 
iercial research department | 
heem Mfg. Company, New 


Koret's Corduroy 
Sportswear Drive 
in ‘Mademoiselle’ 


San Francisco—A spread ad in 
Mademoiselle in August will kick 
off Koret of California’s repeat of 


last year’s successful “back to 
school” promotion of corduroy 
sports garments. 

This year’s campaign is built 
around the theme, “Corduroy for 
49ers.” Dealer promotional aids 
are being offered by Koret in the 
form of blow-ups of the Made- 
moiselle spread, dealer mats tied 
in with the spread, point-of-sale 
display pieces and suggested win- 
dow display plans. 

All of the corduroy merchandise 


will carry “as seen in Made- 
moiselle” hangtags. A schedule of 
full-page advertisements in trade 
publications will feature Koret 
“Corduroys for ’49ers.” 

Abbott Kimball Company here 
is the agency. 


RCA Names Lewis 


C. M. Lewis has been appointed 
sales manager of broadcast and 
industrial equipment of the RCA 
engineering products department. 
With the company since 1934, he 
will make his headquarters in 
Camden. 


To Rodgers & Brown 


The William-Fredrick Press, 
New York, has appointed Rodgers 
& Brown, New York, to handle its 
advertising. 


WHAT ABOUT THE SALES 
4 OU ARE CONTINUALLY LOSING? 


30,000,000 


CIRCULATION 
COSTS $1,000 
WRITE BOX 1236, CINCINNATI, OHIO 


Wher a 


shops she has a 
picture in her 


mind... 


woman 


and you can count on your product being in her buying 


picture if you’re in McCall’s! 


McCall’s exclusive Three-Magazines-In-One make-up 


gives your message the position and emphasis it deserves. 


When your advertisement appears in McCall’s Style and Beauty 


section, the inspiring and informative articles by McCall’s editors 


create a mood and a picture in the minds of more than 


3,800,000 women. Your product finds a natural place in that 


picture at the precise psychological moment when a woman's 


buying impulses are formed and fixed. 


oure in the picture 
when you’ 


Every month McCall's editorial and advertising 
pages inspire “mental pictures” that guide the 
spending of women in more than 3,800,000 homes. 


re in 


MM, 


THREE MAGAZINES IN ONE 
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AFTERNOON 


MON. THRU FRI. 47.3 


12:00 - 6:00 


ws | 72 | vs | so | 22 | 74 | Vear by Zenith 


EVENING 


SUN. THRU SAT. 43.7 


SB 


3.6 § 7.5 13.6 | ottecst | 5.8 23.9 


Signe On | Cuicaco— Unanimous approval 


tea has been given by the public, the 
= /movie-makers and telephone com- 


pany engineers to “television- 
| phonevision,” which would enable 


i". e REMAINS THE OVERWHELMING CHOICE OF | set owners to see new movies and 


THE SOUTH BEND AUDIENCE 


Today, with two competing stations in South Bend, WSBT continues 
to hold by far the largest audience. Note, too, that no out-of-town 
station comes close to WSBT in listener loyalty. Throughout the 
; nation very few stations can match the audience allegiance earned 
and maintained by WSBT. For the above Dec.-Jan. period — among 
all Hooper-rated Columbia stations—WSBT ranked 2nd in the morn- 
ing, 4th in the afternoon, and 6th in the evening in share of audience. 


PAUL H. RAYMER COMPANY . NATIONAL REPRESENTATIVE The receivers will be ready for | 


plays in their homes at a charge 
added to their monthly telephone 
bills. 

That statement was made by 
E. F. McDonald, president of 
Zenith Radio Corporation, Chi- 
|cago, in announcing to dealers 
| that the company intends to be on 
the market this year with com- 


5000 WATTS bination television-phonevision re- 
960 KC + CBS oeivers. 


phonevision operation the moment 
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For further information, call your local telephone business 


New telephone customers... about 2,000,000 of 
them last year...mean new users of the Classified 
Telephone Directory (‘yellow pages’). Through 
Trade Mark Service, you can let them know 
where to buy the products you advertise. Let 
them become new customers for you, too. 


Trade Mark Service in the ‘yellow pages’ is a 
simple, effective plan. It consists of showing 
your trade-mark or brand name over a list of 
your local outlets. You can buy this service in 
one or all of 1880 directories ...with a total 
circulation of 27,800,000 for complete national 
coverage. 


Telephone users everywhere depend on the 
‘yellow pages’ for quick, handy “where to buy 
it” information. And you can depend on Trade 
Mark Service to direct more customers to 
your dealers. 


office or see the latest issue of Standard Rate & Data. 


Advertising Age, May 17, 94 


| the telephone company and m yj. 
makers decide to go ahead vj 
phonevision. The telephone cp. 
pany would use existing teleph o, 
lines and would only need to ip. 
stall a smal) “gadget” or outs ic 
box on the receiver connectin: ; 
with the telephone. 

In a letter to dealers throug) oy; 
the country announcing the com. 
pany’s plans, Mr. McDonald said 

“We hope the Federal Com- 
munications Commission wij! 
promptly open up the high hang 
television frequencies above 309 
me. that they have set aside as 
the permanent home of television. 
so that when we come on the mar- 
ket with our combination teleyj- 
sion-phonevision receivers they 
will be capable of receiving bot! 
the high and the low hands an 
not be obsoleted rapidly as wil! be 
the present type of television re- 
ceivers.” FCC has fixed Sept. 2 
for a hearing on opening of thes 
high frequencies (AA, May 10 


Provides the Box Office 


Mr. McDonald said that phone- 
| vision, in which receipts can be 
shared by the telephone company 
| and the “producers of entertain- 
ment,” provides the box office that 
is essential to producing “the type 
| of programs necessary to put tele- 
| Vision set sales into the millions.’ 
| Declaring that phonevision is t 
| television what the record player 
is to a radio-phono combination 
Mr. McDonald said that the Zenith 
combination set will bring in al! 
free television programs in addi- 
tion to “phonevising” major sports 
events and “all those things that 
cannot today be televised free be- 
cause of high production cost.” 
“Free” television sets cannot re- 
ceive the phonevision programs 
because one or two basic fre- 
|quencies are taken out of thé 
original signal and sent by tele- 
phone. 

Phonevision has been pro- 
nounced “sound and practical” by 
telephone company engineers and 
“should add only $10 to the retail 
price of the television receiver, 
Mr. McDonald said. As to its po- 
tential popularity, he cited a re- 
cent survey showing that of a 
cross-section of television set own- 
ers in New York, Philadelphia and 
Chicago 62% would be willing to 
pay for extra programs. 


Competitors Diminishing 


Mr. McDonald also told dealers 
that the number of competitors in 
the radio industry is shrinking 
just as did the number of com- 
petitors in the automobile indus- 
try. He said that although a total 
of 1,000 different “makes” of cars 
have been produced, there were 
only 10 car manufacturers in 1941 
and the “major volume was con- 
centrated in three concerns.” 
“More than 700 brands of radios 
have already passed out of ex- 
istence,” he said. 

In a separate pamphlet sent to 
stockholders, Mr. McDonald 
claimed that phonevision will “ex- 
pand and improve” free television 
He said that television programs 
comparable to first-run movies 
cost many times more per hour 
produce—more than “advertisiné 
sponsors can afford to pay.” 

“Phonevision, by providing 4 
method of pay-as-you-see b: 0ad- 
casting of these costly fea’ irés, 
will make television sets se! 
the millions,” he asserted. ‘ vith 
larger audiences, advertisers wil! 
be able to spend more mon » “ 
provide better free program: 

He said that television t i" 
/mitters will begin phone, 10 
_ broadcasting as soon as practi ble 
after tele-phonevision sets °s!” 
_moving into the hands of the u- 
| lic, but that it is impossible a ths 
| time to predict the date. 


| rtieanar 320% 
Gets Lingerie Accoun 


| The Venus Lingerie Com) 2"): 
‘New York, has appointed thé 
Charles Jay Company, New © 0": 
'to handle its advertising. 
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Miy 17-21. National Association 
roadcasters, annual conven- 
on Biltmore Hotel, Los Angeles. 
May 21-22. International Affil- 
iatiun Of Sales and Advertising 
Clubs, annual convention, Cleve- 
la! 
May 24-25. Inland Daily Press 
Ass ciation, spring meeting, Con- 
gress Hotel, Chicago. 


May 24-27. American Public! 


Relations Association, annual con- 
vention, American University, 
Washington, D. C. 

May 26-29. Associated Busi- 
ness Papers, annual convention, 
The Homestead, Hot Springs, Va. 

May 27-28. .Public Utilities Ad- 
yertising Association, annual con- 
vention, Hotel Cleveland, Cleve- 
land. 


June 13-16. Advertising Asso-| 


ciation of the West, annual con- 
vention, Sacramento, Cal. 
June 13-16. Advertising Fed- 


! 


eration of America, annual con-'| 
vention, Hotel Netherland Plaza,’ 


Cincinnati. 


June 13-16. National Industrial | 
Advertisers Association, annual | 


convention, Lord Baltimore Hotel, 
Baltimore. 


June 14-15. American Market- | 


ing Association, spring conference, 
Hotel Statler, Washington, D. C. 


June 16-18. National Federa- | 
tion of Sales Executives, annual | 


convention, Waldorf-Astoria Ho- 
tel, New York. 

June 19-25. National Associa- 
tion of Display Industries, na- 
tional convention and display 
show, Hotel New Yorker, New 
York. 

June 23-26. Newspaper Adver- 
ising Executives Association, sum- 
mer conference, Chateau Fron- 
tenac, Quebec, Canada. 

June 28-29. Canadian Adver- 
tising and Sales Federation, an- 
nual conference, King Edward 
Hotel, Toronto. 

July 21-23. Lithographers Na- 
tional Association, 43rd annual 
onvention, The Greenbrier, White 
Sulphur Springs, W. Va. 

Sept. 26-29. Mail Advertising 
Service Association, annual meet- 
ing, Bellevue - Stratford Hotel, 
Philadelphia. 

Sept. 29-Oct. 1. Direct Mail 
Advertising Association, annual 
convention, Benjamin Franklin 
Hotel, Philadelphia. 

Nov. 14-17. Printing Industry 

America, annual convention, 
Biltmore Hotel, Los Angeles. 


f 


Four A’s Unit Elects 


Nelson Board Chairman 


Herbert O. Nelson, San Fran- 
‘isco. manager of Ruthrauff & 
‘yan, has been elected chairman 
! the board of governors of the 
iorthern California chapter of the 
American Association of Advertis- 
ng Agencies. 

Henry J. Krieger, vice-president 
' Honig Cooper Company, was 
“ected vice-chairman. Continu- 
‘1g s members of the board are 
“. © Moseley, vice-president and 
nan ger of Foote, Cone & Belding; 
Harrison T. McClung, vice-presi- 
‘ent and assistant Pacific Coast 
manger of J. Walter Thompson 
Company, and Wilson Cosby, 
Particr in Cosby & Cooper. 


Boxoffice’ Appoints 
Mix and Roush 


Floyd M. Mix, a former editor 
v Popular Mechanics, and more 
he tly editor-manager of L. F. 
“ar nghouse Company, Topeka 
uO sher, has been appointed 
al iging editor of the Modern 
er section of Boxoffice, Kan- 


, Who has resigned. 

. Herbert Roush, formerly vice- 
’re dent of Carter Advertising 
Ag icy, Kansas City, has been 
d manager of advertising 
and service for the section. 


sdS_ ity, Mo., succeeding J. Harry | 
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‘Hormone Cream 
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that “flattering skin improve- from five to nine times more. 
ments” are possible. It is claimed that a similar dress| Kemmerrer, Inc., Los Angeles, is 
Another color page is scheduled Purchased at retail would cost’ the agency. 


Opens Ad Play for the Oct. 4 Life, and two-color 
2 h "Lif ’ Ad pages will run in Harper’s Bazaar + BE 
W it 11e and Vogue. Monthly insertions in GAA 
New York—“Hormone creams Women’s Wear Daily, a regular @BA 


will not work wonders for every | Schedule in shopping newspapers Si PRIZES CA 
woman,” Hirestra Laboratories and weekly co-op department FIR — TER snow 
frankly admits in its four-color store ads fill out the program. i) PRIZES ZZ poor POS a 
in the May 3 Life. Sessions Advertising, Columbus, CON BB gui \ share 

page ay f , BBZz us ver 

The ad, said to be the first hor- QO., directs the account. §S —“O“7aHA> + plus a a Best™ Po oe 
mone cream copy accepted by the @ yuo PRIL A une “Hee t ood artist on 
magazine, is part of a $100,000 Barbara Brinton Offers BBA we bey pA e ropt'* 


promotion set up by the labora- . 
tories to plug Endocreme hormone Dress Making Package 


cream. Barbara Brinton Ltd., Los An-| 

Copy describes Endocreme as —-* pyre gies — 
“the first successful hormone making dresses. The package in- 
cream... the only hormone cream ojydes materials cut to an “ex- 
with vars 11-year record of proven cjusive” design and all findings 
results,” and skillfully suggests | necessary for sewing the dress at 


You lose over half . 


it 


of Baltimore every evening ~ 


if you're not in the News -Post 7 : 


@ Half measures can't sell full volume anywhere. And in Baltimore you 
cut your sales potential to less than half if you're not in the News-Post. 
For the News-Post is the only evening paper that goes into 52.3% 
of Baltimore's 398,994* homes every evening. 


@ Full sales volume is a ‘‘must”’ in Baltimore's constantly expanding 
market. Here, in 1947, food sales alone were over $370 million.** 


@ You put sales into high gear when you put your message into the 
News-Post. The News-Post packs a powerful sales punch every 
evening with 208,719 families, who live within the A.B.C. City and 
Retail Trading Zone. (Total Net Paid 222,605.) 


To bring your Baltimore sales up to par bring 
your Baltimore market information up to date. 


*A.B.C. City and Retail Trading Zone based on Bureau of 
Census 1947 Report for Baltimore Metropolitan District. 


**Sales Management Survey of Buying Power, 1948 


Ist in circulation in the 6th largest city 


altimore News-Post 


A HEARST NEWSPAPER — Represented Nationally by HEARST ADVERTISING SERVICE 
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Rheinstrom Finds 
Europeans Tense, 
Wrapped in Gloom 


New YorkK — Although he con- 
ceded that Macfadden’s publish- 
ing operations abroad are “doing 
very well despite adverse condi- 
tions,” Carroll Rheinstrom, presi- 
dent of Macfadden International, 
painted a gloomy picture of post- 
war Europe to the New York Sales 
Executives Club. 

During a five-month jaunt, 
which took him through Western 
Europe, as well as Poland, Greece 
and Turkey, Mr. Rheinstrom was 
struck by the atmosphere of im- 
pending conflict, the strong tide of 
Communism, and the tension of 
people—as well as their plans for 
escape in the event of another 
conflict. 

Some of his impressions: 

England: “any visitor is struck 
by the tremendous fortitude of the 
building . the impression is 
that the masses of the people are 
better off than ever before and 
well satisfied” (and Mr. Rhein- 
strom says they are not aware that 
this is an artificial situation, which 
can only be maintained while the 
U. S. supports it). 


‘Encouraging Picture’ 


Holland: “a very encouraging 
picture.” He was impressed with 
the 12-hour work day, while puz- 
zled by the printing union’s wil- 
lingness to work 12 hours, but re- 
fusal to let a night shift operate 
the press for a 24-hour period, or 
to countenance a three-shift, | 
eight-hour arrangement. 

Scandinavia: “jittery and ner- 
vous, only 15 to 20 minutes by air 
from the Russians.” 

Poland: “Warsaw is a vast ruin 

. only 600,000 live in what was 
once a city of 2,000,000. The Com- 
munists talk in terms people can 
understand: a full stomach, a roof 
over their heads—not in abstrac- 


‘predicted that the next eléctions 


from the government. 


Greeks Dispirited 
In Italy, “Communists have cap- | 


Underground during the war.” 
‘no choice to make between the/man army. 


government and the rebels. He| 
disliked what he saw of the black |na mic, 


goods, and Benicves reer 
|}would sweep the Communists |army could wipe out the rebels, | ogical infiltration. He added that 
but that the “gravy train” of | proper selling of the difference 
American aid is too lush to spoil | between static or monopolistic cap- 
by quick victory. 
Turkey’s business men seemed 
italized on their leadership of the|much like those 
|States to Mr. Rheinstrom, but he pn 
He found the Greeks a dis-|could not see how so small a 
pirited and exhausted people, with |country could support a million- Adclub Elects Way 


in the United 


competitive 


opinion in our favor. 


L. C. “Les” Way, publisher of 
the Canadian Weekly Editor, Van- 


“| lo Flouse o 
Glyco Products 
Brooklyn and Natrium, 
ae _ manufacturer of chemicals, § 
|italism and free competitive cap- appointed the House of J. Haycoy 


Wiss 


Appoints Willert 

Arthur E. Willert, formerly with 
: - F. W. Woolworth Company, has 
He said Europe, lacking the dy-| couver, has been elected chairman|been named sales manager of 
capitalism |of the Advertising Club of the| Rogers Plastic Corporation, North 


market sale of American relief|practiced in this country, falls| Vancouver Board of Trade. Wilbraham, Mass. 


mw y, 
w. 


italism could swing the tide of| Twiss, Advertising, New York, t 
| handle its advertising. 


tions like freedom.” 

He visited Czechoslovakia ny 
two months before the coup which | 
swept the country into the Rus-| 
sian orbit; he found the Czechs | 


but the Communists losing ground. 
Czechs to whom he talked, freely 


WORKS LIKE MAGIC™ 


But you don’t have to be a magician 
to handle it! Anyone... your steno 
or office boy ... can set card-stock 
Fototype. Work wonders right in 
your own office-- have professional 
layouts ready for photo-reproduc- 
tion in a jiffy. Save up to 90 per 
cent on typesetting costs as well. 
Write for our free catalog of 125 
type styles and sizes now! 


* This entire ad set with Fototypel 
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% That means ANYTHING from shirts to shave 


cream... moccasins to motor boats... bus trips to 
bowling balls... cigars, photo film, wire recorders, 
topcoats, luggage, sunglasses, hair tonic, lawn sprinklers, 
binoculars—a list without end. 


More than ONE MILLION circulation 
- +» more than 412 MILLION male readers 
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campbell Elects Willits |Merges Offices Texsun Breaks 


Day, Oliver G. Willits, vice-president | Constructioneer, which has had | : : 
N. Va, of the Campbell Soup Company, | offices in’ Harrisburg, Pa., and Al-| $175 000 Canned yp = Texsun ads. The yn 
ls, has # Canden, N. J., has been elected a|bany, N. Y., has consolidated its | a ae aia + aanied | 
aycen jirector of the company. He has offices at 556 High St., Newark, | 4 7 ’ 
ork, te en With the organization for|N. J. Resident representatives will | Citrus Juice Push however. 
the past 33 years. be located in Albany and Harris-| Westaco, Tex.— Although the Black - and - white copy kicked 
—_—_—— burg. | fresh fruit shipping season is over | off the canned juice drive, with 


To Adair & Director | : , 
ly with Adair & Director, New York, Appoints Squier 
ly, has has been appointed to handle the' Paul H. Squier has been ap- ita : 
ger of M advertising of Monnikendam,| pointed promotion manager of|. The W. B. Geissinger agency, where Texsun does half of its 
, North ff putch art importer. Newspapers| Harvey & Carey, Buffalo, operator Los Angeles, which recently was| total business. Primary emphasis, 
will be used. of a chain of drug stores. | awarded the $500,000 account for- | however, will be placed in San 


| until fall, Texsun Citrus Exchange | color ads scheduled for later this 
| here has opened a $175,000 sum-| month and June. Heaviest push | 
|mer push on canned citrus juices.| will be made in the 10 markets} 


_ 


- Your advertising gets more readers per thousand 
circulation in POPULAR MECHANICS because our 


readers—having the RM.Mind—read ads deliberately. 
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|meriy handled by Grant Advertis- | Antonio and Houston, where copy 
ing, Dallas, will step up the use ad has been scheduled in the Express 
and Chronicle magazines, respec- 

tively. 
Life will carry ads through the 
summer as will This Week Maga- 


zine. 


of the 27 markets where the ex- ' 
change does 73% of its business 

also is planned for the summer 
months. 

The local Geissinger office is 
managed by Don Butts, formerly 
with the Florida Citrus Commis- 
sion, who is working with W. B. 
Geissinger, formerly with Sunkist, 
to develop a long-term brand- 
name promotion. 


IU. Names Lampertine 
P. W. Lampertine, formerly edi- 


torial 


division of National Research Bu- 
reau, Chicago, has joined the dis- 
tributive education staff of In- 
diana University, Bloomington, 
and will organize a state-wide re- 
tail advertising and sales promo- 
tion service. 


A radio spot drive in most 


director of the retail store 


The 40th retail market 
DAVENPORT 
ROCK ISLAND é 

MOtid$seowN &gaeue 
BAST MOLINE 
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“FIRST to broadcast 
regular ‘daily dozen’ 
programs.” 
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QUAD CITIES 


WOC woe-rm 


5,000 Watts, 1420 Ke. 
BASIC NBC Affiliate 
Col. B. J. Palmer, Pres. 
Buryl Lottridge, Mgr. 


DAVENPORT, IOWA 


National Representatives: 
FREE & PETERS, Inc. 
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"Two Name Sullivan — 


Daniel F. Sullivan Company, 
Boston, has been appointed to 
handle the advertising of South- 
worth Machine Company, Port- 
land, Me., and Western Water- 
proofing Company, Boston and 
New York. 


Royal Promotes Starrett 


David B. Starrett, standard ma- 

> chine sales manager of Royal 

a Typewriter Company, New York, 

has been appointed vice-president 

: in charge of sales. Mr. Starrett 

: joined Royal as a junior salesman 
in 1915. 


Director of Women's Activities for WBNS. - Eleven 

years as the leader in fashion, food, and home 

broadcasting. Fern 

Robbin Review’ is followed day after da 

163,550 families who comprise the WBNS audience 
# in Central Ohio. Women take Miss Sharp's recom- 
7 mendation for a product 
with the natural sales results 
for her sponsors. 


JOHN BLAIR 


Sharp through her 


Roberts, ohnson & Rand 
Commemorates 50 Years 


In its brochure entitled “The 
First Fifty Years,’ Roberts, John- 


son & Rand division of Interna- | 
tional Shoe Company, St. Louis, | 
the company | 


notes that when 
started, most of every advertising 
dollar was used to sell its shoes 
to its dealers. Today, however, 
“more than 90 cents of every avail- 
able advertising dollar goes into 
consumer advertising to help sell 
shoes for the dealer.” 


Citing its four branded lines of | 


shoes, the company’s brochure de- 
clares that advertising expendi- 
tures are now almost nine times 
those of its early years. Krupnick 


& Associates, St. Louis, prepared | 


the booklet. 


Corbett Joins Fannaly 
James J. Corbett, formerly pub- | 


licity director of Louisiana State 
University, Baton Rouge, has been 
named promotion director and as- 


| sistant sales manager of Marion T. 
| Fannaly, 


Inc., Ponchatoula, La., 
packer and shipper of fresh and 


| frozen foods. 


With The 


style of editorial technique 


CAPPER’S 


dealers, 


and rural town 


Nebraska, 


Colorado. 


Remember 


Z 


The famous cavalryman’s advice also 
applies to effective advertising campaigns. Get- 
ting there first with the most low-cost inquiries and 

sales is one of the main reasons why CAPPER’S 
WEEKLY is a perennial favorite on space buyers’ 
lists. For years the unique HUMAN INTEREST 


PER’S WEEKLY has made it, “The Feature 
News Weekly of the Rural Midwest.” For 


genuine results, whether direct or through 


“must” on your list to successtully cover 


the big, prosperous, able-to-buy farm 


Kansas, 


WEEKLY... Makes the Sale! 


~ 912 KANSAS AVENUE f 


TOPEKA , KANSAS 


“Cet There Fustest 


Mostest” 


featured by CAP- 


WEEKLY 


is a 


—————— [MSU a 


market of lowa, 


Missouri and 


CAPPER’'S 


Capper Publications, Inc. 


© Lusiness Chart ot the Week ail 
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‘New NBBB Board 
Has Many Admen 


| New Yorx—The annual meeting 
‘of the National Better Business 
Bureau was held last week, and 
17 directors were elected. The 
|board will later elect officers to 
‘replace R. P. Clayberger, secre- 
'tary-treasurer of Calkins & Hol- 
iden, as president; Warren C. 
|Agry, vice-president of American 
| Home Products, as vice-president; 
| Jone L. Anderson, vice-president 
'of McCann-Erickson, as treasurer; 
‘and Harry 
president, U. S. Tobacco Company, 
secretary. 


The new directors are: George 


|¥- Benkhart, General Motors Ac- 
John R.| 


|ceptance Corporation; 
Buckley, Good Housekeeping; 
John M. Fischer, Standard Brands; 
Harry W. Kaley, Ethyl Corpora- 


Dwight Smith, vice- | 


|tion; Edward Krehbiel, retired: 
Lorimer E. Slocum, Young & 
|Rubicam; Fred F. Soule, Conde 
|Nast; John A. Spooner, Textron, 
Inc.; Clyde S. Stilwell, New Jer- 
sey Zinc Company; Charles H. 
|\Watts, Beneficial Management 
Corporation; Phillips Wyman, Mc- 
| Call’s; John N. Garber, Manufac- 
turers & Traders Trust of Buffalo; 
Walter N. Heymann, First Na- 
tional Bank of Chicago; Henry 
Manz, Indianapolis Times; Fred 
|A. Mayfield, Moss-Mayfield, 
|Akron; Neal Murphy, Rochester 
| Democrat & Chronicle; and Roy C. 
'Van Denberg, Savings Bank of 
| Utica. 


Appoints Woodley 
Bloomingdale’s, New York de- 
| partment store, has appointed the 
| Albert Woodley Company, New 
| York, to handle its national 
|fashion advertising. 


2, ’ 
Receiving classified ads 


| at the Buffalo Evening News 


the medium 
where sellers and buyers meet. 


BUFFALO EVENIN 


e | and you sell the WHOLE morker? 


Readers choose the classified social a 
in Buffalo they choose The News— y . i | 
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NEWS 


EDWARD H. BUTLER, Editor and Publisher 
“Western New York’s Great Newspaper” 
KELLY-SMITH CO., National Representatives 
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Bigger Role Urged 
for Editors of 
industrial Papers 


MILWAUKEE — Management 
should employ well trained jour- 
nalists to operate employe maga- 
zines and then give them full re- 
sponsibility for interpreting firm 
policy to employes. 

Internal publications are a vital 
communication medium and in- 
dustry should not turn their opera- | 
tion over to “youngsters fresh 
from journalism schools.” 

That was the advice W. V. Mer- 
rihue, employe and community 
manager, apparatus department of 
the General Electric Company, | 
gave the seventh annual conven- | 
tion of the International Council | 
of Industrial Editors here. Some | 
500 attended the three-day meet- | 
ing May 5-7. 

A recent survey of house or-| 
gans of G-E’s 125 plants showed | 
that 80% of the employes depend | 
on the publications for news of 
G-E policy, Mr. Merrihue said. 
The employes indicated that com-. 
pany news was preferred above | 
sports and gossip. 


Must Be Researchers 


“Editors are educators,” Lester 
Olsen, president of the Olsen Pub- | 
lishing Company, Milwaukee, told 
the group. “Good editors, there-| 
fore, must be researchers. Editors 
and writers who continually 
search for facts are contributing | 
most to their publications, readers | 
ind nation.” He urged studies to) 
liscover more efficient operation 
methods of employe publications 
n the face of rising production 
costs. 
Editors should remember that | 
the reader is the final judge of | 
the value of periodicals, Frances | 
Harrington, editor-in-chief of 
Charm, declared. She told the in- | 
dustrial editors that they should | 
not “write down” to their audi-| 
ence. “Don’t underestimate the | 
mass mind,” she cautioned. “The 
mass mind is intelligent and not 
lull.” She said the woman reader 
wants facts and is not afraid of 
eality. 

Most of the speakers warned 
against “stuffed shirt” treatment 
of news. 


No Stuffed Shirts Wanted 


Larry Lawrence, editor of the 
Milwaukee Journal’s Green Sheet, 
irged the editors to “make things 
and people human.” Management, 


CTLISUILY 


dence in yourself? By building 
up such confidence, by being trust- 
worthy over a long period of 
time.” 


Officers Elected 


The need for “selling America 
to the Americans” was stressed by 
Kenneth D. Wells, director of op- 
erations for the Joint Committee 
to Improve Public Understanding 
of Our Economic System, spon- 
sored by the Association of Na- 
tional Advertisers and the Ameri- 
can Association of Advertising 
Agencies. It is time to tell a con- 
structive story of the advantages 


'of our economic system instead of 


wasting breath trying to shout 
down foreign ideologies, he as- 
serted. He outlined the Joint 
Committee’s plan and purpose. 
Other speakers were John 
Fisher, of the Canadian Broad- 
casting Corp., Toronto, Ont.; R. S. 
Callvert, editorial director, West- 


ern Electric Company, New York;; casting Company by a subsidiary 


William J. Gillerlain, Saturday 
Evening Post, Chicago; Jack Ma- 
guire, editor, “M. K. T. Railroad,” 
St. Louis, Mo.; Harry Ellis, pub- 
lications director, Dr. Pepper 
Company, Dallas, Tex., and 
Charles J. Morse, Peoples Gas 
Light & Coke Company, Chicago, 
retiring president of the ICIE. 

New officers are Herbert F. Heil, 
National Cash Register Company, 
Dayton, president; William C. 
Gentry, New England Mutual Life 
Insurance Company, Boston, Ist 
vice-president, and Jack Grace, 
Nordberg Mfg. Company, Mil- 
waukee, west central area vice- 
president. 

Toronto, Ont., was chosen for 
the council’s 1949 convention. 


Grandwood Gets WOOD 

Ownership of WOOD, Grand 
Rapids, Mich., has 
ferred to the Grandwood Broad- 


|}of ABC. 


been trans-| 


ABC acquired WOOD 
‘along with WXYZ, Detroit, with 
FCC approval dependent on ABC’s 
relinquishing the Grand Rapids 
|outlet at a later date. 


True Reorganizes 


The direct mail lettershop and 
printing plant of James E. True 
Associates, New York, has been 
reorganized and is now operating 
under the name of True, Sullivan 
& Neibart Associates. Mr. Neibart 
and Mr. Sullivan have been with 
the True organization for some 
time. 


| 


WHAT’S GOING ON? 


@ Manulacturers and their advertising 
agencies are using this inexpensive 
clipping service for collecting editorial 
publicity, for making research and ' 
market studies, for maintaining com- 
petitive advertising files and for de 
veloping sales prospects on certain 
types of products and services. 
New Booklet No. 10 “How Business Uses 
Clippings” tells the whole story 


BACON'S CLIPPING BUREAU 


BUSINESS FARM GENERAL 
PAPERS WX PAPERS TH MAGAZINES 
314 So. Federal St.. Chicago 4 
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($47 SOUTH CLARK STREET + CHICAGO * WABASH 6284 
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Swell fellows who often are in- 
‘erpreted in print by inept editors 
1s stuffed shirts.” 


ne said, usually is comprised of | 


SPORTS AGE has the unique distinction of being the first and only magazine in 
the industry to be accepted for membership in the Audit Bureau of Circulations Be 
(ABC) and at the same time to maintain membership in the Controlled Circulation 
Audit (CCA). Taken together. these independent audits afford a complete break- 
down of both paid and controlled circulation. They provide convineing proof of 
the fact that SPORTS AGE reaches far more retailers of sporting goods than any 


This is big news for all space buyers and advertising managers who place advertis- 
ing for producers of sports equipment. 


The announcement of the initial audit of SPORTS AGE circulation by the Audit 
Bureau of Circulations should also be gratifying to the hundreds of advertisers 
who have been successfully using space in SPORTS AGE. Remember that 42%* 
of the SPORTS AGE paid retailer subscribers do not subseribe to any other trade 
publication in the field. 


other trade publication in the field. 


Ask for information on the annual July BUYER’S GUIDE issue. Send for copies 


of both audits. 


Too many industrial editors are 
lagced” for their jobs without 
previous editorial or journalistic 
€xperience, Kirk Earnshaw, in- 
dustrial relations editor, Modern 
Indi stry, declared. Editors should 
‘now what makes the wheels go’ 
‘round in the plant, he said, urg- 
ing ‘hem to get out into the shop 
more often. 

“Your job is to bring manage- 
men and labor closer together,” 
S. | Bernstein, editor of Apver-_ 
llsI.G Age, told the group. “It is 


a ») of mutual education and 
- htenment.” 
H said the editors should stop 
g “yes sir” to management, 
°) stuffing “soothing sirup down 
‘throats of labor” and “stop 


\ being industrial editors.” 


! a question and answer period | 


wing his talk in a panel dis- 
us ion on “Tips to the Editors,” 
Bernstein was asked how 
© e@ organs could gain the 
‘or ‘dence of labor. 

_ here is only one way that I 
a v of,” he replied. “How do 
YOu as an 


society or sports editors and | 


GEYER PUBLICATIONS e 


individual win confi- 


Sparta 


A Geyer Publication 


*Proved by recent survey—detailed report on request 


EST. 1877 @ 


e 


BUSINESS MAGAZINE OF SPORTS EQUIPMENT 


Publishers of GEYER'S TOPICS 
OFFICE MANAGEMENT AND EQUIPMENT, THE GIFT AND ART BUYER, 
SPORTS AGE and Trade Directories . . 


. 260 Fifth Ave., New York |, N. Y. 
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Advertising Age, 


Revival 


~ = FRIGIDAIRE 
GEYERAL MOTORS 


NOT ONE, NOT TWO—"Three great new lines of. refrigera- 

tors," says the ad. Frigidaire used this over-size blowup of 

scheduled ads to describe purpose and philosophy of com- 

pany's advertising to dealers, with suggestions as to how they 
can profitably tie in with it. 


HOW TO USE—Counter cards, streamers and other point-of. tising 
sale material are worthless unless they are used. To Suggest miss! 
effective methods of using the material to set off the com. motic 
pany's products to best advantage in the dealers’ stores, MB actin 
Frigidaire put it all together on the stage. word 

Th 
most 
appes 
seen 
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PACE-SETTERS—The morning sessions of the one-day sales conventions fea- 

tured presentations of Frigidaire's three completely new lines of refrigera- 

tors and other redesigned consumer and commercial products, including 

ranges, room conditioners and water heaters. Both the actual products 
and color slide films were used to introduce the items. 


SALES TRAINING—In addition to commentaries on products, 
advertising and dealer merchandising material, the convention 
speakers also described other sales tools, such as the extensive 
dealer sales training program, which is designed to illustrate 


PHONES WON'T DO IT—To get across the idea that prod- 
ucts must be sold. and do it gently but effectively, the actors 
presented a humorous, professional play. Here Charlie Grant 
of Grant & Huber, appliance dealers, ignores telephone man 


WASN'T BUILT THAT WAY—George Huber, the salesman of the 
partnership, thought he could do his selling job with four phones 
and special seat cushion. At the office late one night, planning his 
vacation, George stumbled across a letter from his partner dissolv- 


the techniques of good, old-fashioned competitive selling. as he installs four new phones on his partner's desk. ing the partnership—and the ‘voice of his conscience’ spoke up. 


Day t 


HOME SWEET HOME—George's conscience took him 

back to the first store of Grant & Huber—a big one to 

take care of expansion. Those were the days when 

George went out to sell in the evening. “Every sale is 
a brick in our home, darling,"’ he explains. 


FLEXING SALES MUSCLES—''Those were the days, George," his conscience told him, 

“when you were willing to work hard, because hard work paid dividends when it came 

to the profit and loss statement. You had a real sales force, held pep meetings, con- 

ducted training sessions, talked over the fine points of appliance sales with your sales- 
men—and built up your business. Remember?” 


PERSONALIZED HELP-—"And in the evening, George,” tail 1 
said his conscience, ‘remember how you cancelled perty 
dates when a salesman needed your help jo get a pros 
pect's signature on the order blank?" George begins to 
see the light, but he's still worried about the letter 


THE AWAKENING—George finds that Charlie's letter dissolving the partnership 

was written at the bottom of the depression—is all a mistake, but it does the job. 

George cancels his vacation plans, throws away the special seat cushion, removes 

the four telephones, and has his partner clucking happily as he outlines plans to 
get back to real selling and promotion. 


NO MORE RUFFLES—Pete the service man also is happy 

as George tells him he's back in the service business. No 

more demonstrations on how to iron ruffles—no more useless 

calls just because a salesman didn't explain the product to 
the customer at the time of purchase. 


KEY TO LEADERSHIP—Final punch comes from blast +" 
nace scene. Furnace is charged with ingredients for le»4- 
ership (products, advertising, selling, etc.) and moe" 
metal guided into mold. As the mold is cracked, it bre aks 

open revealing the Frigidaire key to leadership. lon | 
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Frigidaire Revives 
Old-Time Selling 


Extravaganzas 


Makes $1,000,000 
Plea for Return to 
Hard-Hitting Sales 


Dayton — For the first time in 
seven years, Frigidaire this spring 
dusted off its fabulous, all-day 
sales convention idea, plunked 
down $1,000,000 to put it across, 
pulled out its top sales and adver- 
tising brass for two months of 
missionary work, produced three 
motion pictures and drilled five! 
acting companies to carry the | 
word across the country. 

The result was the smoothest, | 
most professional, hardest hitting | 
appeal for a renaissance in selling 
sen this year. The five stock 
companies, each composed of six 
employe - actors, five stagehands 
and a boxear load of props and 
equipment, spent six weeks play- 
ing one-day stands at key points 
in the 48-state Frigidaire sales 
territory. 

The decision to revive the con- 
vention idea was made late last 
fal. P. M. Bratten, general sales 
manager and the man behind the 
program, told Sales Promotion 
Manager Ellsworth Gilbert that 
they had highest priorities for the 
show, and about the first of this 
year work was begun. 


2 Primary Purposes 


The meeting became the pri- 
mary job of the sales promotion 
lepartment, and the entire staff. 
worked tirelessly to produce a} 
program that would satisfy the. 
showmanship instinct of Mr. Gil-| 
bert. 
The convention had two pri- 
mary purposes: To introduce the | 
most complete line of products in| 
the company’s history and to per- | 
suade dealers and their personnel | 
that they really would have to get | 
tack to hard-hitting selling. 
After receiving a vital assist | 
from the advertising department, | 
the five crews were cast in mid-' 
February and began memorizing | 
their scripts. With one profes- 
ional actor per company, the 
trews went into three weeks of 
back-breaking rehearsal. 


Sales Chiefs Preview Show 


During the week of April 1, all 
district sales chiefs were called to 
Dayton for the show preview, and 
4a week later the shows took to the 
tfaad, on a schedule which in- 
tluded about nine cities per crew. 

Typical of the attention to de- 
‘ail was the handling of the audi- 
ence at the Chicago meeting. Ses- 
‘ions began and ended within 10 
seconds of the scheduled time and, 
at lunch, the ushers guided the 
dealers and their salesmen to the 
ball ‘oom, three blocks away. The 
vriefed route was a block longer 
than the shortest path. Curious, 
AA’s reporter took the shorter 
tou'e—and counted 13 bars. There 
Were none along the chosen path. 


Adds Rasmussen 

Evie N. Rasmussen, formerly 
‘“pywriter of Buchen Company, 
Mas joined the Chicago office of 
Cunmings, Brand & McPherson 
Mon account handling and new 
wUsiness capacity. 


KF AB Names Shoemaker 


_ Don V. Shoemaker, formerly di- 
‘clor of promotion of Station 
SO, Des Moines, has been named | 
‘tector of advertising and promo- 
40n of Station KFAB, Omaha. 


| 


tor, 


AFA Appoints Judges 
Judges of the eighth annual 
competition for outstanding ad- 
vertising club achievement con- 
ducted by the Advertising Federa- 
tion of America, New York, will 
be: Ben Duffy, president, Batten, 


Barton, Durstine & Osborn; Gene Ford sedans top the list of prizes | 


Flack, director of advertising, | 
Sunshine Biscuit, Inc.; Richard | 
Scheidker, vice-president, Ameri- | 
can Association of Advertising 
Agencies; Robert M. Gray, man- 
ager, advertising-sales promotion | 
department, Standard Oil Com- 
pany of New Jersey, and Law-| 
rence M. Hughes, executive edi-| 
ADVERTISING AGE. Judging 
will take place on May 24. 


Silverstein to Croton 


Adolph Silverstein, formerly 
advertising manager of the Pic- 
torial films division of Pathe In- 
dustries, has been named advertis- 
ing and sales promotion manager 


of Croton Watch Company, New 
York, manufacturer and distribu- 
tor of the Aquamatic self-winding 
watch and the Aquamedico water- 
proof. 


Int'l Milling 
Breaks $25,500 


Naming Contest 


MINNEAPOLIS — Five new 1949 


Milling Com- 


in International 
pany’s $25,500 “name the rolls 
contest. 

The contest is being promoted 
in four-color half pages in 100 
newspaper comic sections through- 
out the market area of the com- 
pany’s Robin Hood flour, a new- 
comer to the U. S., though it has 
been sold in Canada for a gen- 


| eration. 
Copy includes a recipe for the 
which of course) 
specifies Robin Hood flour. There | 
is a coupon entry blank and a 
Also sup- 

porting the drive is an ad sched- 

ule in farm publications, weekly 

newspapers and radio stations in 
| metropolitan areas. 


mystery rolls, 


blow-up of the rolls. 


The contest also 


has a retailer | 


tie-in. Grocers whose names ap- | 
pear on the top 15 winning en- 
tries will each receive a $100 
| prize. 

H. W. Kastor & Sons Advertis- 
ing Company, Chicago, is the 
| agency. 


Joins Richard Hubbell | 


| Wanda Marvin Van Brunt, for-| 
|merly radio, television and music | 
| critic and writer of Billboard, and | 
‘editor of Television Analyst, has | 
| joined Richard W. Hubbell & As- | 


'sociates, New York, television 


| management consultant, as execu- | 


| tive assistant to Mr. Hubbell. The 
| firm has moved to larger quarters 
|at 118 E. 40th St. 


FASHION WISE 


This agency produces advertising that 
helps sell many things. We can help 
you sell “fashion” if you have such a 
product. How, if we’re not a “fashion 
agency?” Well, we can make women 
want things. We, too, can be dazzling, 
with yo designed to sell. Women 
are practical buyers. Don’t forget that. 
We don’t. 


FRED GARDNER CO., INC. 
Proven Advertising 
202 E. 44th St., N. Y. © MU 7-4626 


| 


Covering Catholic Schools, Churches, Convents, Rectories, Institutions 


CHURCH PROPERTY 


ADMINISTRATION 


Published bi-monthly at Milwaukee, Wis. 


. a8 convenient as your telephone . . . 
a complete organization skilled in the cre- 
ation and production of promotional and 


merchandising point of sale counter and 


window displays . .. from 


the finished display . . 


RIVER RAISIN PAPER COMPANY, DISPLAY DIVISION 


Monroe, Michigan 


RIVER RAISIN PAPER COMPANY * CORRUGATED 
AND SOLID FIBRE SHIPPING CONTAINERS 
PACKING MATERIALS + FIBRE BOARDS 
CORRUGATED STRAW ~ SILICATE OF SODA 
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A new and different service by River Raisin 


. One Call for All. 
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Burke Opens Agency 


Robert J. Burke, formerly man- 
ager of the Dallas office of Ad- 
vertising, Inc., has opened his own 
advertising agency, R. J. Burke 
Advertising, Inc., in the Film Ex- 
change building, Dallas. Phylis 


Oakes, formerly with Oakes Art| 


Studio and with Advertising, Inc., 
has been named production man- 
ager of the new agency. 


| 


New Publication 
Helps Producers, : 
Stores, Salesmen gy rea publication, which 


CLEVELAND —A new kind of|Started in April, is circulating 
magazine with a unique circula-|among 124 department stores 
tion system has appeared here | throughout the country on an ap- 
which the publisher believes will|Praisal basis for the first two is- 
help department store sales per- | sues. Thereafter stores may sub- 
sonnel do a better job of selling—j|scribe for a year, distributing 


ideas in selling 


women’s, men’s and 


material presents news, trends and, 
in five areas: | 
children’s | 
wear, home furnishings and home | 


eeeeeveeeeeee eee 
| for the store, the manufacturer 
a NEED price lists? /and themselves. 

n print 2 sides and fold in | ration on : : ‘ 
naw Uabasend soles Gee aint teen. Up 3 The magazine is Counter Points, 
to page size 9 x 12, in 8-16-32 page units.|in which ads by manufacturers 
Complete production facilities, New York | . Me . 

City. Quality reproduction. contain salient points on products 
| sold in the store—points that help 


Address 7054, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. ve 
salesmen sell—and the editorial 


THE O)nby STATION 


WY A eee 


HALVES OF THE 


“VANCOUVER AREA” 


copies to all their sales people. 
The price to the store is $1 per 
salesperson. 


Large Stores Buy It | 


Among the stores which already 
have subscribed are B. Altman & 
Co., New York; Neiman-Marcus, | 
Dallas; Crowley, Milner & Co.,| 
Detroit; D. H. Holmes, New Or- 
leans; Mandel Brothers, Chicago; 
Mabley Carew, Cincinnati; Joske’s 
of Texas, San Antonio; and B. 
Gertz, Jamaica, N. Y. 

Mare A. Wyse, publisher, for- 
merly of Fuller & Smith & Ross, 
Cleveland agency, says that the 
magazine is the first to circulate 


— 


THE JOHNSON MORTUARY 

AMBULANCE SERVICE | 

256 SEQOND AVENUE | 
TELEPHONE 1T1 


Le 


“lam so glad our ed in the Classified 
Section brought you in.” 


haste S 


PRIZE MAKEUP—Bill Brown of Industry and Power, baking out a touch cf 
arthritis in Tucson, submits this prize example of the makeup man's art, from the 
Yuma, Ariz., classified telephone book. 


exclusively among department 
store salespersons and that it pro- 
vides manufacturers with their| 
first opportunity to reach this 
greup directly with selling infor- | California’s “outstanding adver- 
mation on their products. tising woman of the year,” and 
The magazine enables the man-| awarded the Frances Holmes 
ufacturer to give to the salesper-| trophy by the Los Angeles Adver- 
son product information that he | tising Women’s Club. The award 
formerly gave to the buyer, who! was based on her program “Wom- 
may or may not have bothered to | €n’s Voice.” ; .- 
relay it to his sales force,’ Mr.| Other award winners are: Best 
Wyse said. copy, Marjot Mallary, J. Walter 
A survey of 60 department | Honeywell aah ye 
stores, Zz =, a ree pay. |lock's, Pasadena; direct mail, Char- 
ers an raining directors had /lotte de Armond, American Wine 
thrown in the wastebasket $22,000 Company; publicity, Mary E. Bu- 


worth of brochures of product- | chanan, Union Pacific Railroad; 
television, Corris Guy, Helms 


selling information received from Bakeri ate i ge, Chine 
a large appliance manufacturer | >@Xe€ries, production, Jerry off, 
for si of ao people. “But be- Abbott Kimball Company; market 


Jeanne Gray Awarded 


Frances Holmes Trophy 
Jeanne Gray, KMPC, Los An- 
geles, has been chosen southern 


P & A produce two types of mats; the Stand- 
ard mat designed for simple screens and line 
subjects; the highly coated premium Precision 
mat for difficult halftones and fine type. 

The Standard mat does a surprisingly good 
job, producing in many instances beyond the 
limits for which it was intended. The highly 
coated Precision mat, more costly than the Stand- 
ard, represents the highest guarantee to faithful 


reproduction. 


When the electrotype patterns for mat pur- 
poses are vinylite moulded, then the combination 
for good reproduction is complete. For this new 
moulding process is now recognized as the finest 
yet developed. And P & A has complete vinylite 


equipment, all of special design. 


PARTRIDGE & ANDERSON COMPANY 


ELECTROTYPERS + NICKELTYPERS + MATRICE MAKERS + STEREOTYPERS 


712 FEDERAL ST., CHICAGO 5, ILLINOIS 
TELEPHONE: HARRISON 3732 


. ‘research, Josephine Hollebaugh, 
cause the stores are paying for|; 9. angeles Sowanenies Publish. 
Counter Points, they are sure t0| org Association, and complete 
use it,” he said. ‘campaign, Joy Garrison Berghell, 
| Editorial features include an | R. W. Webster Advertising. 
‘article on “How to Sell a Hat” by | 


designer Lilly Dache and regular P, G, Hoffman Resigns 
columns on grooming, children’s, Paul G. Hoffman is resigning as 
wear and teen fashions. The basic! chairman of the Committee for 
page rate is $300. Economic Development because of 
Seldenastenael his appointment as federal admin- 
|istrator for economic cooperation. 
Name Standard Agency | He will continue to be a member 
Standard Advertising Agency,| of the CED board. His successor 
Seattle, has been appointed to di-/| will be announced at a dinner 
|rect the advertising of the St.| given by the trustees in Mr. Hoff- 
Charles Winery and Getzum man’s honor May 20 at the Wal- 
Products, Inc., Sumner, Wash. dorf-Astoria, New York. 


FUR Fist 


PRICE 


20° 


GAME 
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"“F-F-G Leads 20 Publications 
in Inquiry Results” 

Howard Shaw, advertising agent for O. F. Mossberg & Sos, 
Inc., writes, “During five months of 1947, Fur-Fish-Game produc d 
the lowest cost inquiries of 20 publications used. Our March 
alone drew 548 inquiries at a cost of only 6c each." 

Fur-Fish-Game, the "Bible of Outdoorsmen", provides an id al 
background to publicize your products. Its low space rates will ree 'y 
_ make your advertising pay. Try it. You'll be surprised. 


The A. R. Harding Publishing Co. |75 E.LongSt., Columbus 15, 0. 


Chicago Pasadena 
Cole & Mason, Superior 6558 J. H. Conrow & Co. 


New York , 
Walter C. Elly, Murray Hill 4-626 
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1e magazine forum sponsored 
y the National Association of 
Jo azine Publishers may pay off 
y | y other directions besides pres- 
j io and public recognition: it 
io <s as if at least six more pub- 
is ers will join. These six pub- 
rs own 17 magazines, with a 
| circulation of more than 2,- 
.000. 
* * ae 
Jery shortly you'll see a cam- 
pa gn for Calvert Distillers which 
ed will feature the pets of celebri- 
The pets will report that Mr. 
X* has switched to Calvert. 
uthern ee 2. 6 


adver- Robert R. Young, chairman of 
» and Hi the C&O railway, has gone to Los 
— Angeles for an 18-day visit to see 
el what can be done about improv- 
“Wom- ing the quality of Eagle - Lion 

films, in which he and Mrs. 
Be: Best Young have heavy personal in- 
Walter vestments. Among his other jobs 
Annette [J there will be the selection of a 
at Bul- successor to Bryan Foy as execu- 
, .- tive producer. Mr. Foy, son of 
: Bu. Eddie Foy, comedian, will remain 
ailroad: on the Eagle-Lion lot as an execu- 
lelms tive producer. 


Ohloff, - he els 


ager, tire division, U. S. Rubber. 
Company, estimates. 


The recent splurge in national 
magazines for the Buffum Pipette | 
ball point perfumer and Golden 
Orchid $100-an-ounce 
(AA, March 8) reportedly fizzled 
badly, 


Chicago, far“less in gross orders | years. Inc., has been appointed promo- 
than it spent for space. en |tion art director of Argosy and| 
* * li j . 

Maico Launches Drive Popular Publications, New York 


Loeb Appointed 


Joseph Loeb Jr., formerly with 
the Federation of Jewish Phil- 
anthropies and the United Jewish 
Appeal, has been appointed ad- 
vertising director of Commentary, 
New York, a monthly journal on 
Jewish issues and problems, pub- 
lished by the American Jewish 
Committee. 


Vy i { John W. Hubbell, assistant to|“P°'* 
$hpsh t . , | 
i FLLLZ' <4 the president of the Simmons)! 


ce De, sgl Simmons Raises Hubbell vis Brownson Advertising, Minne- 


Company, New York, has been Catalog Not Delayed 


appointed vice-president in charge The Baker’s Helper Catalog & 
of merchandising and advertising| Buying Directory for 1948-49 will 
of the company. Norman T. Gil-| be published in June on schedule, 
roy, manager of the Atlantic di-| rather than after a delay, as im- 
vision, has been elected vice-presi- | plied by AA last week. The regu- 
dent in charge of sales. G. D./ lar closing date was May 10. 
Wrightson has been appointed 

senior vice-president succeeding 
Alfred Terrell, who retires from 
this post after having served the 
Simmons Company for almost 50 
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A size for every 
gespeee. Sold by 
tationery, Artist 
Supply and Photo- 
graphic Dealers 
everywhere. 


perfume Appoints Robson 
Walter Robson, formerly in the 


bringing Buffum & Co., promotion department of Bourjois, 


MMH iQ Ag Ss 


The Maico Company, Minne- 
apolis, will introduce “Hear- 
Rings,” a hearing aid receiver 
concealed in an earring, this month 
in Christian Herald, Household, 
Ladies’ Home Journal, McCall’s, 
Newsweek, Our Sunday Visitor, 
Pathfinder, Redbook, The Satur- 
day Evening Post, Time and Wom- 
an’s Home Companion. The agency 


SERVICE 


BINDERY CO., Inc. 
$UPerior 5105 


— DIE-CUTTING 


| 


} 
| 
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market Mr. Young believes that there 
ebaugh, MH can be “good taste” and “quality,” 
ublish- Hj even in “B” pictures. He intends 
plete Hi. improve the grade of Eagle- 
erghell, Lion films before starting an in- 
stitutional campaign for movies 
similar to the job he -has been do- 
as _ BB ing for the railroads. 
oe There’s no truth in the pub-| 
ause of lished report that Samuel Gold- | 
admin- §@ “yn Productions will merge with 
eration. 9 Lagle-Lion. 
nember es 
accessor New York agency circles are 
dinner Mielling a story, probably apo- 
* onl cryphal, about the interview be- 


tween Ben Duffy and Vincent 
Riggio, which ended with Duffy 
and BBDO in possession of the 
$12,000,000 Lucky Strike account. 

According to the story, Duffy 
was hesitant about the kind of 
cigarets he should take into the 
meeting. He didn’t want to carry 
a pack of Raleighs or Kools, and 
he thought a pack of Luckies 
would look too pat. So he went 
without any. 

Early in the interview, Duffy 
searched diligently for cigarets. 
Riggio promptly pushed a pack of 
Luckies (which are as common as 
paper clips in American Tobacco’s 
offices) across to the BBDO man. 
And in a mutually relaxed atmos- 


phere, the discussions went on. 
ae ae fe 


Philadelphia now claims more 
television sets for its area than 
any other city except New York. 
The figures of video receivers in- 
stalled: New York, 125,000; Phila- 
delphia, 35,000; Chicago, 18,000, 
and Los Angeles, 13,500. In Phila- 
lelphia, 33,000 of the 35,000 are in 
homes, 

* * * 

“No slide rule can answer ques- 
tions of personal taste and con- 
venience,” according to Northwest 
Airlines, St. Paul, and it has pre- 
bared a handsome questionnaire 
%00klet to ask passengers what 
they want in finishing touches for 
the airline’s new $1,500,000 
planes. Among such queries as 
“Should we serve liquor in a lux- 
uy lounge?” and “How do you 
‘eel about music in the air?” is 
the following requiring a yes or 
0 nswer: “If you had a choice 
teen a night flight with sleep- 
‘ng berths at extra fare, and a 


¢ Sos, [Bday flight with reclining seats at 
oduced fPwer fare, which would you 
rch od 00se?” 

* oe Ke 
n id: al Pissenger car tire replacement | 


ll rea 'y ‘ales in the next five months will 

ole about 26,500,000 units, com- 
’arcd with 26,730,000 in the same 
riod a year ago, Howard N. 
Hawkes, assistant general man-| 


is 15, 0. 


dill 4-026 


* * . 
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Big Board... 


for smart Midwest farmers! . . . It helped save Howard Van Wyngarden, 


of Monroe, Ia. in a single year . . . 97 miles in milking, 187 miles handling milk, 
135 miles distributing stock feed, 218 miles tending hogs, 91 miles feeding and watering hens—trimmed his 
yearly job trek from 1,092.6 miles to 344.5, saving the airline distance New York to Chicago . . . cut 
seventy-three 10-hour days off his time costs! 

A plot of the farmstead is pasted on a plank, with a small nail at the site of every job. The farmer 
records his trips by threads stretched from nail to nail . . . studies duplication and waste travel. With 
re-arrangement, simplification, extra machinery and better methods, he can reduce distance, effort and time. 


To learn how motion and time studies improve the business of farming, .. . read ““You Walk Too Much”, 


in the May issue, SUCCESSFUL FARMING, page 22. 
eset Ee 
Bird watchers... Friends in feathers add millions to farm profits 
... eat injurious insects, destroy weed seeds ...even hawks keep down 
page 3l. 


J 


rodents and rabbits ...‘‘Farm Birds Are Good Neighbors,’ 


Billion lives lost! ... Polymyxin recently isolated from soil microbes by 
research workers is saving human lives where penicillin and streptomycin 
failed ...‘‘A Billion Lives Sacrificed for One Ear of Corn!,” page 24. 
Most missed market... The best of the nation’s farmers in the 15 
Heart States read few general magazines, listen lightly to networks... 
are reached by SuccessFuL FARMING with 1,200,000 circulation, 
among farmers with best soil, highest yields, largest income . . . 1947 gross, 
$9,890 (excluding gov’t payments) . . . $4,000 above the U.S. farm average. 
Peak production, savings, and demands make SF readers today’s best class 
market ... without which no national advertising is really national. Full facts, 
any office... SuccessFuL FARMING, Des Moines, New York, Chicago, Cleveland, 
Detroit, Atlanta, San Francisco, Los Angeles. 


PORTFOLIOS * MOUNTING. 
* EASELING 
_ PAPER and BOARD LINING | 


360 EAST GRAND AVE., CHICAGO 11, ILL. 
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Wilkes-Barre Responds 


to Bernice Fitzgibbon 

To the Editor: An Open Letter 
to Bernice Fitzgibbon. 

Deer Bernice: 

Youse is awful lucky. Bein so 
smart, I meen. I red your ad in 
the Noo York Times for copy- 
writers. The ad sed only Phi Beta 
Kappas wud be acksepted. That’s 
becuz you gotta be awful smart 
peeple like only Phi Beta Kappas 
can be, to rite guy copy. Now 
luk, Bernice, I reely don’t car how 
you louse up those nice Noo York 
papers with that billboard type 
becuz you think most of us are 
dam near blind, but pleez do me 
one teensy little favor. 

Don’t run eny more ads for Phi 
Beta Kappas. See, I ain’t no Phi 


ki. 2 . 
This department is a rea 


| Beta Kappa man. 
| college man. 


- . ‘ A 
ae et ve : ox ait 
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I ain’t even no! 
Some of my com-| 
petitors think I ain’t even much of | 
a man period. Now if eny of my | 
accounts get wind of the fack that | 
I ain’t got no Phi Beta Kappa Key, | 
it’s gonna be mighty embarrassin. | 
I’ve ben foolin em for nearly 15) 
years. Now you cum along and/| 
expose guys like me. So how 
about you stayin on your side of | 
the fence and I'll stay in my gut-| 
ter. 

And just one mor thing. Pleez 
forgive me for gittin so chummy 
and callin you Bernice. I ain’t 
uselly up to callin folks by ther 
first name when I don’t know em. 
But see, I ain’t never herd if yur 
married or no. I wuz gonna take 
a chance, tho, and call you Miss 


der’s forum. Letters are welcome. 


ct Pl the eS la ¥ ‘ 


Fitzgibbon. I figgered you must 
be single cuz no guy wants to 
marry a dame as smart as you Phi 
Beta Kappas must be. 
Luv and kisses, 
Haroitp SALSBURG, 
Salsburg Advertising Agency, 
Wilkes-Barre, Pa. 


oe 


‘Liquor Is Quicker’ 

To the Editor: I have just fin- 
ished reading the story on Bernice 
Fitzgibbon of Gimbel’s, and her 
tirade against the generally over- 
sexed theme of advertising today. 
Bravo, Miss Fitzgibbon! 

I am weary of having my lova- 
bility, kissability, and other sex- 
appeal-abilities challenged at 
every turn. I resent the inference 
that each time I buy a nationally 


Can You Name 
One Farm Pape 


r? 


Can you name one farm paper that has not increased its 


advertising rate during the war and post-war period? 


You’re right—it’s The Weekly Kansas City Star. 


Despite increasing print paper costs, higher wage scales 


and advances in every other phase of production, The Weekly 


Star has not changed its advertising rate in 17 years. 


For 441,000 paid circulation the rate is $1.50 a line, rang- 


ing down to as low as 90 cents a line. Biggest bargain in the 


farm paper field. 


The Weekly Kansas City Star. 


LARGEST FARM WEEKLY CIRCULATION IN AMERICA 


441,392 Paid-in-Advance Subscribers 


= @ orks in five states 
... home every night 
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advertised product, I am not buy- 
ing it for its more obvious use, but 
am deviously planning to use it to 
ensnare a man. The advertisers 
imply that I don’t buy soap to 
|wash my face, but to use as a 
| Strange, magical sex charm. Prac- 
|tically all consumer goods has 
| turned into man-bait of some kind 
or other. 

Personally, I think it would be 
/a lot easier to catch a man by rig- 
ging up some kind of a big steel 
trap baited with Haig & Haig 
Pinch Bottle—and not worry 
/about making myself more ador- 
‘able, exquisite, or lovely to love. 
Sara SMEERIN, 
Chicago. 
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‘Cites a Survey Problem 

To the Editor: Recently a friend 
|of mine asked me a _ question 
which I challenge any and all 
readers of AA to answer. 

My friend was interviewed by 
a representative of a food research 
survey and this was his expe- 
rience. 

Being a chronic “brand 
switcher,” which he immediately 
made known to the interviewer, 
my friend therefore couldn’t give 
any definite answers to the ques- 
| tions: “Which brand of horse- 
radish do you use?”, “Which gaso- 
|\line do you use?” and so forth. 
|Hence the interviewer asked him 
|to name some of the brands he 
‘had used. He named about 15. 
|The interviewer (this my friend 
|Swears to be God’s truth) marked | 
down the one that was the easiest | 
to spell or that seemed to sound | 
the nicest (anyway, it is definitely | 
not the one he uses most fre-| 
quently). 

Now I ask you, fellow readers | 


done about this? Certainly it is 
a problem that needs discussion. 
Morey R. THILL, 
President, Thill’s Advertising 
Service, Rockford, Il. 
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Yell-Raising Does It 

To the Editor: What in h—1 is 
all the h—l-raising about? Why) 
don’t ad-writers simply use their 
h—lish cleverness to contrive eye- 
stopping, point-making headlines 
like this one in our ad in Parents’ 
for La Rosa Pastina for children: 
Little “Angel” Raising Yell? 

Sam S. BAKER, 
Vice - President, Kiesewetter, 
Wetterau & Baker, New York. 
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Adman Finds Self 
in Beechcraft Ad 


To the Editor: At least once be- 
fore death every man and woman 
is pleasantly amazed to find his 
'or her likeness in a news picture 
‘or a news reel. 

In advertisement drawings the 
odds against are considerably 
greater. 

So when Union Pacific Adver- 
tising Manager H. B. Northcott, of 
Omaha, riffling through a recent 
issue of Newsweek, came across 


of AA, what, if anything, can be| | 7 


| buggy every time it developed 4 


the pictured Beechcraft Bonanza 
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ad he wondered if he shouldn't Hof | 

dun Erwin, Wasey & Co., Beech- MB adv 

craft agency, for modeling fees. Par! 

To prove his point, he struck a Mj Whi 

hurried pose for the photographer, MJ of | 

sent a copy of the enclosed print §J troi' 

to Erwin, Wasey’s Oklahoma City sy 

office. In 

In the meantime, Mr. North- Herp 
cott’s days are interrupted by ij" 
friends who are keeping his tele- ae 
phone jingling and his nights in- J ana 

terrupted by wifely accusations jj i" 

that he has been pocketing his \“*' 
extra job pay check. ju 

Witu1aM G. Murpuy, — 

Union Pacific Railroad Com- sun, 

pany, Omaha. .- 

C. 29 Fore 

Packard Copy Slant omnes 

Held Unfair to Men rent 

To the Editor: Men, what are wel ’The 

gonna do—that is if other manu-j§®!!!s 

facturers of automobiles follow, .\\ 
| Packard’s newest copy slant of re- 

ferring to their products as femi- 

nine. Ot! 

Packard’s latest — “Hello, Gor-j#2i"« 

geous!—Come in—meet the glam-[M()"" 

our queen of the motor carfH The 

world!” And then goes on to gab#jCom 

about a beauty contest. Valle 

| Must we forego the privilege fH ,,in. 

and pleasure we have enjoyed —er S 

‘these many years, yea, the mascu- eet 
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line right to cuss out the old 


quirk or laid down on the job? 

With every mother’s son of us 
having been taught never to sweal 
at a lady, will we have to change 
our habits and address the family 
chariot in polite terms? Example, 
—“please dearie, won’t you kindly 
keep perking until I get to a ga 
rage.” 

And what about the gal drivers 
whose motor -language is jus! 
about as blue as any we ever le! 
fly? Will they change? 

As Al Smith would say, * Lets 
look at the record.” His‘ o'Y—p> 
teaches us that gals have nevelm*ws 
been overly considerate of they... 
gals. 

So, in this ever changing world, 
will the gals go right on swearins 
at the erring auto while we 2¢e"' 
forsooth, must do an about face 
and go sissy, expressing ourselves ioe 
in our nicest and Sunday be='’ ' 

Note Packard doesn’t sec” S°@ou:) 
sure of itself. Observe, it still 
suggests you “Ask The Man Wh° 
Owns One.” 
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Larry CompPrTo? 


Will Grant Advertisin§ 
Agency, Los Angeles. 
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) ) F House Organ Group 
~ T Names 61 Contest 
Award Winners 


MImWAUKEE—The international 
Council of Industrial Editors has 
named 61 publications as award 
winners of the 1948 international 
industrial publications contest. The 
winners were announced at the 
meeting of the group here May 
Dei. 

Marie Margaret Winthrop, presi- 
dent of Tech Agency; Harry J. 
Loynd, vice-president in charge 


shouldn't Hof domestic and Canadian sales, 
, Beech- advertising and promotion of 
g fees, Parke, Davis & Co., and Lee A. 
struck af White, director of public relations 
ygrapher. fof the Detroit News, all of De- 
ed print Mtroit, were judges of the contest. 
yma City The award winners are: 
Internals: Magazines (color-let- 
North- erpress)—"‘Safeway News,” Strat- 


ford Publishing Company, Oakland; 
pted by Pittsburgh People,” Pittsburgh 


his tele- Plate Glass Company, Pittsburgh, 
ights in-MJand “Min & Chem,” International 
cusations Minerals & Chemical Company, Chi- 
ting his igo. Magazines (black-dnd-white 
; . etterpress)—“Better Living,” E. I. 

ju Pont de Nemours & Co., Wil- 
PHY, ington; “Synchroscope,” Detroit 


Edison Company, Detroit, and “Our 
Com- sun,” Sun Oil Company, Philadel- 
phia. 
Newspapers (black-and-white let- 
terpress) — “Ford Rouge News,” 
Ford Motor Company, Dearborn, 
t Mich.; “GHQ” and “The Observer,” 
; Western Electric Company, New 
York. 
Newspapers (color letterpress)— 
at are we ‘The Modern Millwheel,” General 
‘r manu-@@ Mills, Minneapolis. Newspapers (off- 
set)—"“RCA Victor Family News,” 


s follow RCA Victor division, Camden, N. J. 
int of re- 
as femi- Other Internals Win 
Other internal winners are: Mag- 
llo, Gor-@@“ines (planograph)—‘“The Meyer- 
he glam- rd Transfer,” Meyercord Company, 
Chicago, Magazines (multilith)— 
otor carf’The Clark Angle.” Clark Brothers 
yn to gabfm Company, Olean, N. Y. Magazines 
(mimeograph) — “The Round-up,” 
- Valley National Bank, Phoenix. Mag- 
privilege Mi azines (color offset) —“Hiram Walk- 


enjoyed Mer Spirit,” Hiram Walker & Sons, 

e mascu- Peoria, Ill.; “The Squirt Reporter,” 
Squirt Company, Beverly Hills, Cal., 
and “Pharmagraph,” Abbott Labora- 
tories, North Chicago, Ill. (Maga- 
zines (black-and-white offset)— 
The John Hancock Patriot,” John 
Hancock Mutual Léfé Insurance 
Company, Boston. Bulletins (lett@r- 
press) —“The Hall Mark,” Fine Arts 
Sterling Silver, Philadelphia. Bulle- 
tins (offset)—‘“Borden’s Photo 
Flash,” Borden Company, New York. 
Internal-Externals: Magazines 
(color letterpress)—‘“Magazine of 
Light,” General Electric Company, 
Cleveland; “The Humble Way,” 
Humble Oil & Refining Company, 
Houston, and “The Carbuilder,” 
Pullman-Standard Car Mfg. Com- 
pany, Chicago. Magazines (black- 

. ‘ and-white letterpress)—“The Bee 

oy Hive,” United Aircraft Corporation, 
East Hartford, Conn.; “The Texaco 

ard Star,” Texas Company, New York, 
and “Shell Progress,” Shell Oil 
fompany, New York. Magazines (col- 
or offset)—“The Caterpillar Deal- 
er,” Caterpillar Tractor Company, 


the old 
reloped a 


e job? Peoria, Ill, Magazines (black-and- 
on of us White | offset) — “Weyerhaeuser 
to swear News,” Weyerhaeuser Sales Com- 
os pany, St. Paul. Newspapers (black- 
to changeMand-white letterpress) — “Pittsfield 
he family ppparatus Works News,” General 
le. ectric Company, Pittetelé. Mass.; 
gees “Le Lingot,” Aluminum Company of 
ou kin@y@iCanada, Arvida, Canada, and “WIS- 
to a ga-qqeom, Station WIS, Columbia, S. C. 
4 Externals Listed 
rivers 
is just Other internal-external winners 


BS oo enemas (color letterpress) 
vlights,” Southwest Airmotive 
leeaps ny, Dallas. Newspapers (off- 
Ly “Let's *O—“The Overseas Edition of 
A 4 udebaker News,” Studebaker Ex- 
[is'Ol)@port Corporation, South Bend, Ind. 
ve never = sapers (multilith)—The Mead 
of othermm *¢ Reporter,” Mead Corpora- 
“on, Chillicothe, O. Bulletins (col- 

“© ‘erpress)—“The Cadillac Serv- 


» ever let 


ng vorld, n,” Cadillac Motor Car Com- 
swearing Plymouth, Mich. Magazines 
sa Kk-and-white letterpress)— 
we ie Mover Control,” Woodward 
90u! nor Company, Rockford, III. 
our elves ernals: Magazines (color let- 
be ss)—“American Optical Vi- 
American Optical Company, 
sec ‘hbridge, Mass.; “By-Gum,” 
., it s ~ hold Chemicals, Inc., Detroit; 
Van Whom’? tics Newsfront,” American Cy- 
) — d Company, New York; “Tile 
“nd Till,” Eli Lilly & Co., Indian- 
PTO? “Polls, and “Today In Pharmacy,” 
a. , + Squibb & Sons, New York. 
ising s(zines (black-and-white letter- 


“I—“Popular Homes’ Feature 


House Books,” United States Gyp- 
sum Company, Chicago; “Bulletin,” 


Copper & Brass Research Associa- | 
“The Krafts- | 


tion, New York, and 
man,” Kraft Foods Company, Chi- 
cago. Magazines (black-and-white 
offset)—‘‘Sabena Kevue,” Sabena- 
Belgian Air Lines, Brussels, Bel- 


gium, and “Airco in the News,” Air 
Reduction Sales Company, New 
York. 


Magazines (color offset)—‘Depic- 
tor,” Edward Stern & Co., Philadel- 
phia, and “This Earth,” Henry J. 
Kaiser Company, Oakland. 


Associations Win 


Newspapers (black-and-white let- 
terpress)—‘“Vitality News,” General 
Mills, Minneapolis. Newspapers (col- 
or letterpress)—“The Pure Globe,” 
Pure Oil Company, Chicago, and 
“Lincoln-Mercury News,” Lincoln 
Mercury division of Ford Motor 
Company, Detroit. Bulletins (color 
letterpress)—‘‘Alcoa Aluminum 
News-Letter,” Aluminum Company 
of America, Pittsburgh; “Home 
Planning Service Newsletter,” Mere- 
dith Publishing Company, Des 
Moines, and “The Marlite Dealer,” 
Marsh Wal! Products, Dover, O. Bul- 
letins (black-and-white letterpress) 
—“Two Bells,” Georgia Power Com- 
pany, Atlanta. Bulletins (offset)— 
“J-Man Reporter,” S. C. Johnson & 
Son, Racine, Wis. 


Association or Fraternal: Maga- 


|zines (black-and-white letterpress) 


—‘Sugar Beet Journal,” Farmers & 
Manufacturers Beet Sugar Associa- | 
tion, Saginaw, Mich. Magazines | 
(color letterpress)—‘“The Engineer- | 
ing Journal,” Engineering Institute 
of Canada, Montreal, and “Hardware 
& Farm Equipment,” 
tail Implement & Hardware Associ- 


ation, Kansas City, Mo. Magazines 
(black-and-white offset)—‘The | 
Buckeye American,” .Junior Order | 


United American Mechanics, Colum- 
bus, O. Magazines (color offset)— 
“Blectrogram,” Electrical Associa- 
tion of Detroit, Detroit. 


Martin Joins FitzGerald 


John E. Martin, formerly with 
the Republican, Springfield, Mass., 


and the Journal and Evening Bul- 
letin, Providence, R. I., has been | 
appointed head of promotion me 
publicity of FitzGerald, Inc., 

Providence agency. The agency | 
has been named to direct the ad- 

vertising of Willey’s, Inc., mY 
ing goods, and Petersen Awning 
Company, both in Providence. 


Swaney Changes Name 
Swaney, Drake & Bement, Chi- 


cago, has changed its name to 


Western Re-| 


ls oon F. Swaney and has apenes | 
a branch office at 445 Park Ave., 
|New York. 


G-E Promotes Alkire 


| Lura Jim Alkire has 
| nomed acting manager 


of the 


General Electric Consumers In-)| 
suc- | 


stitute, Bridgeport, Conn., 
ceeding Elizabeth Woody, who | 


specializing in refrigerators and 
home freezers last year. 


Smith Joins Caples 

W. C. Smith, formerly division 
sales manager of Omar, Inc., has 
joined Caples Company, Omaha, 
|as an account executive. 


been | 


has resigned. She joined the in-| 
stitute as a senior home economist | 


Cut your composition costs to the 
bone, but get just-like-type reproduc- 
tions by using VARI-TYPE service. 
Ideal for presentations, folders, house- 


organs, etc. Perfect for stencil or 
planograph work. Write or phone for 
specimen sheet of type faces and 
quotations. 


Tech Copy 


RANdolph 
CHICAGO 6. 


es Tel.: 
208 N. WELLS ST., 


oration 
Prep a oir 


Yf 


OUR BUSINESS IS THE HANDLING OF 


PREMIUM and CONTEST Responses 


FREE 16 PAGE BOOKLET 


ddocialed Activities Juc 


MINNEAPOLIS 3, MINNESOTA 


This time of year boys wear holes in the knees of their britches 
and burst their pocket-seams with loads of aggies, "Kinnicks” 
and bull’s- eyes. Marbles in the spring are a part of being a 

boy —just like part of being a parent is knuckling-down to the 


job of providing for all the things children are forever needing! 


No wonder the 


buying institution”! 


Families are always buying. They are a constant market 


for all goods and young families in the process of accumula- 


Family “America’s most 


tion buy more of everything. 


In Chicago, the Herald-American is the preferred news- 
paper of young, active, on-the-way-up families. It is their kind 


of a newspaper. It publishes more of their favorite features, 


gives them greater news coverage quickly and concisely. 


In Chica 


Herald-American because it goes into the home, reaches and 


sells the whole family. 


You can profitably influence the purchases of over 


500,000 families each evening and more than a million on 


go, you sell more by advertising in the 


Sunday by placing your advertising in the 


EVENING AND SUNDAY—when the wade’ Seanily is together! 
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Armstrong, 


To Armstrong, Schleifer 


Schleifer & Ripin, 


New York, has been appointed to 
handle the advertising of Corliss, 


collar and | ey¢ Travel Show 


Coon & Co., Troy, N. Y 


cuff manufacturer. 


Names John M. Sweeney 


Veteran’s Report, 


has 


named John 


Washington, 
M. Sweeney} 


‘Phoenix Ad Club 
Boosts Arizona 


New Yorx—One of the largest, 
most colorful and interesting ex- 
hibits at the International Travel 


Company, Boston, as its New Eng-| here was “Arizona Unlimited,” a 
land advertising representative. 


* a 
Multigraphing 
Mimeogra 
Moiling 


Mechonical 


Addressing from 


Metol Plotes 


8 W. Ontario, Chicago 10, Illinois | 


| - 


THE WAY YOU WANT 


iv! 


project of the Phoenix Advertis- 
ing Club. 
| This energetic club managed to 
|get the cooperation and support 
of all kinds of organizations and 
clubs in Arizona and in five short 
weeks put on a show in Grand 
Central Palace that drew the 
crowds away from most of the 
| foreign travel booths. 
| Mildred May, advertising man- 
/ager of the Valley National Bank, 
| Phoenix, estimates that more than 
$40,000 was contributed to make 
the exhibit possible, not including 
transportation from Phoenix to 
|New York, which was taken care 
|of by the Arizona National Guard. 
A cross section of the state was 


and Vacation Show of 1948 held | 


| represented at the exhibit carrying 
|} out the aims of the Phoenix club, 
which is against sectional adver- 
tising for the state. 

| The National Guard flew up 
'members of the Navajo tribe who 
| were installed in an Indian Trade 
| Post, fashioning the silver, leather 
and rugs for which they are 
famous. 

Since Arizona does not have an 
advertising budget, the Phoenix 
club hopes the success of this ex- 
hibit will be the beginning of a 
spirited advertising campaign for 
the state. 


‘Howe Names Lieberman 


Gerald Lieberman, independent 
television writer-director, has 
been named television director 
and account executive of Leland 
K. Howe Associates, New York. 


Seattle Paper Ups Rate 


The Seattle Post-Intelligencer 
has increased its subscription rates 
by 25 cents a month. The new 
|rate, daily only, is $1.25 a month; 


' daily and Sunday, $1.85. 


The ABC report, for the six month period end- 
ing December 31, 1947, records a total paid 
hospital circulation of 7,062 for HOSPITAL 
MANAGEMENT. This is over 8244% of the 
total net paid of 8,409. No other publication 
has ever provided such a high percentage of 


its total circulation in hospitals. 


HOSPITAL MANAGEMENT 
ABC Total Paid Hospital Circulation 


*. 


ee ee 


the American 


istered hospitals. 
pitals which are not registered. ) 


it «tars a 


Since there are 6,280 hospitals registered by 
Medical Association, HOSPITAL | 
MANAGEMENT provides approximately 800 


more hospital subscribers than there are reg- 


(There are about 700 hos- 


| 


| 
| 


The excellence of this coverage is attested 


by the increasing number of “big-name” ad-| 


1941 | 1942 | 1943 | 1944 | 1945 us 1947 rsoe 
advertisers. 

4 f+ t+ 57000 

ae | 

— / soon 

| / | 

sialh } 5000, 
— 

= 4000 

3000 


The chart tells the story of this fastest growing hospital publication. 


vertisers and advertising agencies selecting 
HOSPITAL 


this is voluntary paid circulation . .. consid- 


MANAGEMENT. Moreover, 


ered the highest quality in the opinion of 
} 


agencies and publishers. 


Cfilal 


- Management 
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Only ot Herry's do a a 


Harry's Food Store does the biggest retail food busine: 
in town by always having 


Cheins the 
pe 


ee 


FOOD FOR LES: 


being the cheapest in fawn, with oi! the | 
heve to weer your sheet out! ° 
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Harry's SETS the prices, chains heve to check them first _ 


“diy tet 
mor 


HARRY'S TELLS THE STORY—The reason chain stores sell for less is because 


the independents set the 


tices chains must meet, or so says Harry's food store, 


San Angelo, Tex., in full-page ads in the San Angelo Standard-Times. To 
prove its point, Harry's produced newspaper ads run in two cities by the same 
chain. Where the chain had competition from Harry's, the prices circled in the 
reprint were noticeably lower than in the city where the chain had no such rivalry. 


Hale Introduces 
Pride Coffee 


McALEsTER, OKLA. — Hale-Hal- 
sell Company, manufacturer of 
Hale’s Leader and Cowboy lines 
of food products and grocery spe- 
cialties, has launched a 13-week 
newspaper campaign in the south- 
western market to introduce Hale’s 
Pride coffee. 

Black-and-white ads, ranging 
in size from 24 to 60 column 
inches, are appearing in news- 
papers in 12 towns and cities of 
eastern Oklahoma. Spot  an- 
nouncements over Station KVOO, 
Tulsa, will promote the new coffee 
as “A Classic in Coffee.” 

In addition, window, floor and 
counter displays will be used. 


Elsewhere in Oklahoma, Ar- 


kansas and north Texas, Hale- 
Halsell is continuing, through 
June, its fall and winter news- 
| paper campaign for Hale’s Leade: 
coffee. 

Gibbons Advertising Agency, 
Tulsa, is the agency. 


Two Name Miami Agency 


Advertising Associates, Inc, 
Miami, Fla., has been named t 
direct the advertising of Royal 
Palm Furniture Factories, Miami 
using newspapers, magazines and 
radio, and Hill Brothers-Stephens, 
Miami, producer of Hill’s private 
stock coffee. 


Y&T Appoints Lowe 


Carroll L. Lowe has been ap- 
pointed manager of bank lock 
sales of the Yale & Towne Mfg 
Company (Stamford Division) 
Stamford, Conn. 


A 


It enables them to use a sefvice Consisting of ad-setting, 
engraving, and printing —all ‘ander’ one roof... Specially 
trained men are always on their toes t6 serve you so well 
that you will come back again. We'can lighten your burde.s 
—and at the same time produce better and more profital @ 
printing for you—at a saving of time, trouble and mone /. 


(~ V7 
IMPOSING group of suécesstiul advertising executives 
and advertising agencies find this a lucky number. 


FAITHOR 


CORPO 


RATIO 


AD-SETTING - ENGRAVING - PRINTI 
400 N. RUSH STREET, CHICAGO 11 - WHITEHALL 2 
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advertising Age, May 17, 1948 
,;or muffler can stop a _ person’s 


rl d Paper Q uits } catching a cold, ab tt the cath be 
=," ; . b , ; a a ” 
British Ad Group bers it can be charme way | 


Calling for more energetic steps | to Quit: 75-Y ear 
hd ‘to insure protection to legitimate | - 
rOr Buck Passing | patent medicines, the Journal sug- Operation Ended 
‘gests that the code be given a. 
“second edition,” to that effect. 


States, which has been printed by | ances,” by George J. Feldman and 
Blakely for 74 years. If the union! Burton A. Zorn. The $5 handbook 
disagreement is settled, the pub-| provides working materials re- 
lication plans to be printed by In-| quired for understanding how the 
land Press here. Power Genera-| Robinson-Patman Act affects joint 
tion also will move to Inland. An-| promotion of a product. 

other publication printed by Blak- | 
ely is Grocers’ Bulletin. 


Blakely Printing 


Cuicaco — Blakely Printing 
Company here, a 75-year-old 
{company which has handled the 
| printing of a variety of publica- 
is being dissolved and its 


Lonpon — World’s Press News, 
ne of England’s most important 
dvertising publications, has re- 
igned from the Advertising As- 
ociation, in protest at the manner 


Hevenor Names Pheatt Ad Law Treatise Issued 


Gl the iow ; : John Pheatt, formerly a mem-|#0MS, — ; . 
n which the ad group ducked its ber of the committee on public re- Operations discontinued. The Bureau of National Affairs, 
hare of responsibility for a slip-/| lations for Rensselaer Polytechnic! A company spokesman said that) Inc, Washington, has published | 
s up in the association’s “poor ad | Institute as representative of the | disposal of equipment has not yet| “Robinson-Patman Act: Adver- 


Verne Burnett organization, has 
been named director of the public 
relations department of Hevenor 
Advertising Agency, Albany, N. Y. 


been decided upon and that the 
building will be “taken by the city 
to make way for the planned Con- 
gress Street highway.” He cred- 
ited “a variety of factors” with 
influencing the company’s decision 
to dissolve, including the current 
disagreement with Local 16, ITU. 

Among the publications affected 


risk” reports. 

The Advertising Association 
egularly publishes “private and 
onfidential” reports of its inves- 
tigating committee concerning ad- 
vertisers—mainly of patent medi- 
cine products—for circulation 
among newspaper proprietors who 
are association members. 


tising and Promotional Allow- 


Gets Furniture Account 
Roll Forming Company, Fuller- 

ton, Cal., has appointed W. B. 

Geissinger & Co., Los Angeles, to} 


Cloth, Card, Hardboard, 
Metal, Glass and mirrored 
silver signs 


We specialize in 
manufacture of point 
of sales signs 


To assist the association in handle its national advertising. A . Field ldest t Silk screen process 
iti isi program for Balboa chrome fur- '§ 4™éerican Fteld, oldest sports-~ p ettention aiven te laaulsles 
cleaning up British advertising, aot men’s publication in the United rompt ntion giv ing 


World’s Press News for more than 
10 years has published informa- 
tion on the suspected and con- 
demned advertisers, obviously 
with the consent and approval of | 
the association. 


Idea Always Risky 


A recent incident illustrated the 
of risk involved. The as- 
woth for the third time, a S. S. Burnett, or “‘Stew”’ to his friends, advertising 
demned Oystrax-tonic tablet ad- manager of The F. E. Myers & Brother Company, 
vertising, and World’s Press News Ashland, Ohio, like many other advertising men, has a 
published the item. ’ penchant for cooking on occasion. He prides himself on . 
Pee The Steuerman Advertising his fried chicken a la Burnett. His recipe, given else- 
alii Agency, New York, which directs | where on this page, calls for only one frying chicken. 
- Oystrax advertising, protested, de- | ‘ : . é oa 
A 4 ~ nem daring that the investigating com- @ Fried chicken is an American custom! Last year millions 
mes. To (guittee refused to permit any tes- and millions of chickens found their way into American 
the same mony regarding the advertising frying pans! These chickens were raised by American 
ed in the Moy the agency. The agency fur- poultry farmers, more than 500,000 of whom subscribe to 
ch rivalry. HBther asserted that it would “air THE AMERICAN POULTRY JOURNAL. 
ee Me controversy in the proper place a , 
s, Hale-for impartial and just decisions.” | @ 92.8%, the circulation of THE AMERICAN POULTRY 
through[m The veiled threat of a law suit JOURNAL, is concentrated in areas which produce 85.3% of 
or news-(™spurred the association into ac- egg production. Talk about cash income! Eggs, $1,479,- 
's Leaderf#tion. It wrote the publication, 981,000.00. Poultry, $1,201,223,000.00. A grand total of 
charging it with a “breach of $2,681,204,000.00 or over 10.9% of the total agricultural 
Agency faith” for having published the cash income. 
“private and confidential” infor- 
mation, though the paper had done * No wonder THE AMERICAN POULTRY JOURNAL readers 
igencyiE ° for 10 years. constitute a big market for Myers’ pumps, water systems 
g World’s Press News replied: | and sprayers, as well as the many other products which 
ied “We do not break confidences . . | are advertised in THE AMERICAN POULTRY JOURNAL. 
ee Saeres pee | @ A schedule in THE AMERICAN PouLTRY JouRNAL will 
; Miami >@red to take a risk ... we are bri d . os han 500.000 chick 
ines anda Prepared to face the music or. ring your advertising story to more than 500,000 chicken 
Stephens, ‘rankly apologize and retract if raisers made prosperous by eggs and poultry. 
s private—™we are in the wrong.” 
BRITISH PHARMACISTS 
2 ASK HARSHER AD CODE 
been ap- ‘ Lonpon — The Pharmaceutical | 
ink lock@ Journal, organ of the Pharmaceu- | 
yne Mis Mtical Society, approves the new Mr. Burnett’s Recipe No. 1 
Jivision) M “code of standards in relation to. , ’ 
the advertising of medicines and “I feel that the Lest recipe for industry 


treatment” as far as it goes, but 
declares that the code does not 
g0 far enough. 

The agreement, with the impos- 
ing title of “British Code of Stand- | 
ards in Relation to the Advertis- | 
ing of Medicines and Treatments,” | 
's divided into three main sections. | 
One section calls attention to four 
acts of Parliament which prohibit | 
any advertising of treatments | 
for cancer, abortion, tuberculosis | 
and epilepsy. 


leadership and volume sales is continuous 
space advertising in the best national and 
special publications. 

“The F. E. Myers & Brother Company 
have been advertising continuously in 
farm journals and special publications 
since 1920, and we have found American 
Poultry Journal readers responsive to 
advertising, and with sufficient income 
and desire to install our modern con- 
veniences.”’ 


Mr. Burnett’s Recipe No. 2 


Fried Chicken a la Burnett: Brown a sea- 
soned frying chicken in butter, quickly, 
turning pieces continuously. When 
browned, remove from skillet, put in an 
open roasting pan. Add one pint sour 
cream. Bake in moderate oven for 90 
minutes. When tender, remove from 


es Another portion of the code bans | . American Peuiiry 
itty the use of cure claims, offers of | Goptge Hee, sounel oven, place pan on flame on top of stove, 
nber. medicine for illnesses which re- | add one pint sour cream. Stir until cream 
tting, quire medical attention, exagger-_ gravy is bubbling. Add one tablespoon 
ated or misleading claims, appeals | tarragon vinegar. Pour gravy over 
cially ‘0 fear, offers of treatment by | chicken and serve. 
well correspondence, the use of words os 
such as college, clinic, institute, | — 
rdens laboratory, doctor, magic, magical, eonqeen 
table Miraculous, and miracle. " a — oe _—, 
net paid circulation ing than any 
ane y. Th Lists 50 ™ : in the field." magazine in the 
_ +e third section lists some 50 field.” 
illnesses for which treatments may 


hot be advertised, although they | 


gs ‘Te not covered by extant acts of, 


arliament. Included are bald-| 
hess, high blood pressure, derma- | 
litis, obesity and varicose veins. | 
The Journal insists that the | 


Words antiseptic and disinfectant | 


fan still be used in copy to boost | 
Completely useless preparations. | 
It also Says that ads can still sug- 


8est that “an iodine pill or sock | 


ADVERTISING REPRESENTATIVES 

New York—A. B. McClanahan Co. Minneapolis —J. P. Maloney Co. 
295 Madison Avenue 1019 Northwestern Bank Bidg. 
Phone Lexington 2-1234 Phone Ationtic 2229 

Detroit— Hil. F. Best les A —Robt. W. Walker Co. 
131 W. Lofayette St. 684 S. Lofayette Pi. 
Phone Randolph 7298 Phone Drexel 4388 
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Summertime Theme 


for the Networks: 


Time on My Hands 


New York — Remaking radio’s 
face for summertime always is a 
tedious chore for advertisers, 
agencies and networks, but this 
year the process seems to be tak- 
ing longer than usual. 

With many sponsors’ warm 
weather plans still undetermined, 
airwave audiences can be sure of 
one thing. This summer’s fare 
will have a heavy sprinkling of 
sustainers. Last week an infor- 
mal count showed NBC and CBS 
each with 11 hiatus spots to fill 
for advertisers who elected to 
go off the air for periods ranging 
from 8 to 13 weeks. 

For ABC and Mutual the pro- 
gram shifts to give big name stars 
a vacation are less hectic. Ameri- 
can must carry replacements for 
four vacationing shows, including 
Philco’s Bing Crosby and Elgin- 
American’s Groucho Marx. MBS 
vacancies which the network must 
pad until the sponsors are ready 
to return in the fall now number | 
four, but two others may be ad- 
ded if Pharmaco, Inc., decides on 
a mid-summer layoff for “Charlie 
Chan” and “Official Detective.” 


Play It Safer 


There are few new names in the 
revised lineup. Last year the 
Borden Company gambled (and 
lost) on “Arthur’s Place,” and | 
Lucky Strike gave a much pub-| 
licized new comedian, Jack Paar, | 
his first big radio break. This year 
finds advertisers playing a safer 
game and putting their money on 
such reliable performers as Sam- 


my Kaye, Perry Como’s Tins, for| 


field substitute; Tex and Jinx, for 
Duffy, ‘and Win Elliot, who shifts | 
from a daytime to a nightime pro- | 
gram for Borden. 

NBC’s no-crime-until-9:30 p.m. | 
rule was responsible for the most 
complicated replacement arrange- | 
ment. Lever Brothers was sold | 
on “Call the Police,” a mystery | 


drama, as a filler for Amos ‘n’| Helbros Watch Company 


Andy—Tuesdays at 9 p.m., EDT— 
but the network refused to relax 


| American Tobacco Co. 


| General Foods Sales 


the ruling (made last year at At-| 


lantic City) by as much as a half 
an hour. After much discussion it 
was decided that Lever would 
move into the 9:30 p.m. Fibber & 
Molly spot for the summer, since 
S. C. Johnson & Son chose to 
sponsor Fred Waring’s morning 
show on Monday and Wednesday 
rather than sign a nighttime re- 
placement. 


Music Predominates 


The 9 p.m. half-hour then was 
assigned to the “Thin Man,” an 
entirely reformed character who 
will make jokes and not attempt 
to track down murderers as Pabst 
Sales Company’s substitute for the 
Eddie Cantor show. To make the 
shuffling even more involved, “Call 
the Police” will debut June 1 at 9 
p.m., despite the ban, and will 
shift to the later period the fol- 
lowing week. Next fall all three 
advertisers are expected to revert 
to their customary time periods. 

Music will predominate in the 
broadcasting day during the com- 
ing months—judging from the in- 
complete schedules. And, as usual 
in radio’s off season, the amount 
of time devoted to eomedy, which 
consistently outranks other types) 
of programs in ratings, will be 
sharply curtailed. 


NIAA Unit Elects Bunker 


Paul C. Bunker, advertising 
manager of the Foxboro Company, 
Foxboro, Mass., has been elected 
president of the Technical Adver- | 
tising Association, Boston chapter | 
of the National Industrial Adver- | 
tisers Association. 


| 
| 


| radio, 


1948 Summer Replacements on Four Major Networks 
AMERICAN BROADCASTING COMPANY 


Sponsor 
U. 8. Steel Corp. 
Pepsodent Division, 


Lever Brothers 
Andrew Jergens Co. 


Elgin-American Div., 
Illinois Watch Case 


Program 
Theater Guild 


Henry Morgan 
Walter Winchell 


Groucho Marx 


Replacement 
Hiatus 


To Be Named 
Arlene Francis 


Ben Grauer 
Hiatus 


Philco Corporation Bing Crosby Hiatus 
Farnsworth Television & Metropolitan Hiatus 
Radio Corp. Auditions 


General Electric Co. 


Andrew Jergens Co. 


Willie Piper 


Louella Parsons 


What's My Name 


Guests 


Date Agency 

Juane7 Batten, Barton, Durstine 
& Osborn 

July 1 Roche, Williams & 
Cleary 

Jaly 25 Robert W. Orr & 
Associates 

April 28 Weiss & Geller 

June d Hatchins Advertising 
Company 

May 23 Warwick & Legler 

June 3 Batten, Barton, Durstine 
& Osborn 

Mid-July Robert W. Orr & 
Associates 


COLUMBIA BROADCASTING SYSTEM 


Ludens, Inc. 
Campbell Soup Company Clab 15 


Campbell Soup Company 


Thomas J. Lipton, Inc. 
Lever Brothers Company 


Lever Brothers Company 


International Silver Co. Ozzie and 


R. J. Reynolds Tobacco Co. Screen Guild Theater 
Spike Jones 

Perey Faith 

Family Hour 
Ameche-Langford 
Phil Spitainy 


Coca-Cola Company 
Coca-Cola Company 
Prudential Insurance Co. 
P. Lorillard Company 
Electric Companies, 
Advertising Program 
Borden Company 


Strike It Rich 


Murrow Newscast 


Arthur Godfrey 
Lux Theater 


My Friend Irma 


Your Song and Mine 


Hiatus 
Hiatus 


Hiatus 

Hiatus 

Vaughn Monroe 
Dick Jurgens 
Foreign Program 
Earl Wrightson 
Hiatus 

Frankie Carle 


Harriet 


County Fair 


Procter & Gamble FBI in Peace and War Hiatus 
Procter & Gamble Beulah Hiatus 
Procter & Gamble Jack Stith Hiatus 
Electric Auto-Lite Co. Dick Haymes Suspense 


Hall Bros., Ine, 


Reader’s Digest 


James Hilton 


July 4 J. M. Mathes, Ine. 
June7 Ward Wheelock 
Company 
July 30 Ward Wheelock 
Company 
July 5 Young & Rubicam 
July 5 J. -— Thompson 
o. 
July 5 Young & Rubicam 
Young & Rubicam 
June 28 William Esty & Co. 
D'Arcy Advertising 
June 6 D’Arcy Advertising 
Benton & Bowles 
June 25 Lennen & Mitchell 
May 9% N. W. Ayer & Son 
July 21 Kenyon & Eckhardt 
July 1 Biow Company 
Mid-July Dancer-Fitzgerald- 
Sample 
Mid-July Dancer-Fitzgerald- 
Sample 
Jualy 8 Ruthrauff & Ryan 
June 10 Foote, Cone & Belding 


NATIONAL BROADCASTING COMPANY 


General Foods Corp. 
Procter & Gamble 
Procter & Gamble 
Standard Brands 


Bristol-Myers Company 
Liggett & Myers Tobacco 


Co. 
Ford Dealers 


Kraft Foods Company 

Lever Brothers Company 

Pepsodent Division, 
Lever Brothers 

Ferd Motor Company 

General Foods Corp. 

DuPont de Nemours & Co, 


Al Jolson 


Colgate-Palmolive-Peet 
Company 
Kraft Foods Company 


Brown & Williamson 
Tobacco Corp. 
Brown & Williamson 
Tobacco Corp. 
Colgate-Palmolive-Peet 
Colgate-Palmolive-Peet 
Lewis-Howe Company 


Pabst Sales Company 
Sealtest, Inc. 
Cities Service Company 


Burns & Allen 

Life of Riley 

Truth or Consequences 
Charlie MeCarthy 


Duffy’s Tavern 
Supper Club 


Fred Allen 


Amos and Andy 
Bob Hope 


Ford Theater 
Aldrich Family 
Calwacade . 
Dennis Day 
Gildersleeve 
Red Skelton 
People Are Funny 
Judy Canova 
Kay Kyser 
Date with Judy 
Eddie Cantor 
Jack Carson 


Highways in Melody 
Jack Benny 


New Faces 
Hiatus 

Hiatus 

Shaw’s Chorale 


Tex and Jinx 
Sammy Kaye 


Hiatus 

Nelson Eddy 
Call the Police 
Corliss Archer 
Hiatus 

Hiatus 

Hiatus 

Hiatus 

Hiatus 

To be Named 
Hiatus 

Hiatus 

Hiatus 
Carmen Cavallaro 
Thin Man 
Ray Noble 


Band of America 
To be Named 


June 17 Benton & Bowles 
July 3 Benton & Bowles 
July 3 Compton Advertising 
June 6 J. Walter Thompson 
Company 
May 30 Young & Rubicam 
June 7 Newell-Emmett Co. 
July 4 J. Walter Thompson 
Co. 
June 17 J. Walter Thompson Co, 
Junel Ruthrauff & Ryan 
June 22 Foote, Cone & Belding 
June 27 Kenyon & Eckhardt 
July 1 Young & Rubicam 
July 12 Batten, Barton, Durstine 
& Osborn 
July 7 Ted Bates, Inc. 
June 2 Needham, Louis & 
Brorby 
Russel M. Seeds 
Company 
Russel M. Seeds 
Company 
July 3 Sherman & Marquette 
July 3 Ted Bates, Inc. 
June 29 Roche, Williams & 
Cleary 
June 22 Warwick & Legler 
July 1 McKee & Albright 
June 4 Ellington & Co. ° 
July 5 Batten, Barton, Durstine 


& Osborne 


MUTUAL BROADCASTING SYSTEM 


Company 
Delaware, Lackawanna & 
Western Coal Co. 


Juvenile Jury 
The Shadow 
Quick as a Flash 


Hiatus 
Hiatus 


What Makes You Tick? June 6 


July 4 
May 30 


Benton & Bowles 
Ruthrauff & Ryan 


William H. Weintraub 
Company 


Study Shows 90% 
Would Change the 
Term ‘Spot Radio’ 


Toronto—Almost 91% of Cana- 
dian broadcasters, station repre- 
sentatives and agency executives 
are dissatisfied with the term “spot 
radio,” according to a poll con- 
ducted by All-Canada Radio Fa- 
cilities Ltd. 

Following the suggestion of Paul 
H. Raymer, of Paul H. Raymer 
Company, who started a crusade 
for a more definitive name for 
spot radio early this year (AA, 
Feb. 2), Guy Herbert, John Tre- 
gale and Spence Caldwell of All- 
Canada sent out a letter to hun- 
dreds of Canadian broadcasters 
and those associated with the in- 
dustry. 

Plugging the term “selective 
radio” as an alternative to “spot 
radio,” the letter requested re- 
cipients to indicate which of the 
two terms they prefer, or to sug- 
gest other alternatives. 

Seventy-six per cent of the re- 
spondents approved of selective 
14% agreed that there 
should be a change, but preferred 
another term, and 9% declared 
themselves in favor of retaining 
the term spot. 


Few Called the Answers 


Mr. Raymer made his original 
plea for a shift following an in- 


| formal survey of top advertising 


what came to their minds when 
the phrase was mentioned, and 
got an amazing assortment of re- 
plies. Few of those queried de- 
scribed spot radio as non-network 
programming. Most, however, 
mentioned cow catchers, hitch- 
hikes and chain breaks. 

Determined to get a more sat- 
isfactory term, All-Canada took 
up the fight for selective radio. 
Interest was great enough so that 
30% of the total mail list replied 
to the questionnaire. Of the 
signed response, 46% came from 
station executives, 23% from 
agency time buyers and radio di- 
rectors, and 12% from representa- 
| tives. 

There are, said Mr. Caldwell, in 
commenting on the results of the 
poll, “two kinds of broadcast ad- 
vertising: network and selective. 
It seems to me to be entirely am- 
biguous and somewhat disrespect- 
ful to saddle this great and grow- 
ing medium with a name like ‘spot 
radio.’ ” 


NBC Appoints Turner 


Oscar Turner, who has been on 
a special assignment for NBC in 
New York, has been assigned as 
account executive in network sales 
for NBC’s Western division. 


Increases Ad Rates 

The Enterprise, Oregon City, 
Ore., has increased its general and 
open local display rates to six 


cents a line. 


Pharmaco, Ine. Jim Backus Hiatus May 30 Ruthrauff & Ryan 
Wander Company Captain Midnight Hiatus June 21 Hill Blackett & Co. 
manufacturers. He asked them 


CCA Membership 
Hits Record 485 


With 21 new members since 
Jan. 1, membership in Controlled 
Circulation Audit, Inc., New York, 
has reached 485, according to 
Frank L. Avery, managing direc- 
tor. The present total includes 
150 advertisers, 85 agencies and 
250 publications and applicants. 
New publication members are 
Cleaning & Laundry World, Lock- 
er Management, National Auto- 
motive Jobber, National Engineer, 
New Mexico Beverage Journal, 
Super Service Station and West- 
ern Finishing. 

New advertiser members are: 
American Type Founders, Peter 
A. Frasse & Co., Towmotor Cor- 
poration, Okonite Company, 
Standard Electric Time Company, 
Texas Company, and Plymouth 
Cordage Company. New agency 
members are The Franklin Indus- 
trial Service, W. W. Hudson, Fred 
M. Randall Company, Foote, Cone 
& Belding, Philip Hopkins As- 
sociates, Erwin, Wasey & Co., and 
Federal Advertising Agency. 


Melamed Appoints Soash 


Vern C. Soash, formerly adver- 
tising director of Minnesota Fed- 
eral Savings & Loan Association, 
has joined Melamed - Hobbs, St. 
Paul advertising and marketing 
organization. 


Gardner Drops Account 


Fred Gardner Company, New 
York agency, has resigned the ac- 
count of Travel Expositions, Chi- 
cago, effective immediately. 
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NATURALLY—She didn't notice the 

bump, the copy explains, and plugs 

Packard's three new eights for ‘48. 

The company is running three 1,200 line 

ads in almost 1,500 newspapers this 

month as part of its stepped-up pro- 
motion schedule. 


Packard Drive 
Increases “48 
Backlog of Orders 


Detroir — Packard Motor Car 
Company’s ’48 drive has not only 
“increased showroom traffic tre- 
mendously, but dealers have on 
hand more unfilled orders now 
than a year ago,” according to 
Hugh Hitchcock, the company’s 
advertising director. 

In order to exploit the produc- 
tion increase to 60 cars an hour, 
the company is expanding its 
newspaper schedule. Three 1,200- 
line ads this month will run in 
almost 1,500 papers, boosting 
mileage, riding comfort and 
roominess. 

Similar copy covering ventila- 
tion, straight-eight engine, econ- 
omy, power, ride-ability, comfort 
and handling ease already has ap- 
peared in as many as 1,559 papers 
of 1,382 U. S. and Canadian cities, 
and by the end of June the news- 
paper advertising for the first six 
months of ’48 will be more than 
three times that of the entire year 
1947. 

Young & Rubicam directs the 
account. 


Coca-Cola Profit 
Increases 50% 


WILMINGTON, Det.—One bright 
sign in a mixed current earnings 
picture for industry generally was 
the report of Coca-Cola Company 
that its net profit rose more than 
50%, from $3,449,535 in the first 
quarter of 1947 to $5,718,233 in 
the first quarter of 1948. Coca- 
Cola does not release sales figures. 

Following the stockholders 
meeting here, the board of direc- 
tors gave a luncheon for Robert 
W. Woodruff on his 25th anni- 
versary with the company. Since 
April 28, 1923, Mr. Woodruff has 
been president, chairman of the 
board and chairman ‘of the execu- 
tive committee. 


COCA-COLA’S SUMMER 
SHOWS MUSICAL 

New YorK—Coca-Cola will con- 
tinue to emphasize musical shows 
in its summer replacements, 
through D’Arcy Advertising Com- 
pany. 

When Percy Faith and Jane 
Frohman bow out of “The Pause 
That Refreshes on the Air” May 
30, Coca-Cola will start moving 
into the spot (CBS, Sundays, 6:30 
p.m., EDT) an eight-week replace- 
ment presenting carbon copies of 
foreign programs presented by the 
sponsor in Europe and Latin 
America. 

Coke’s Friday “Spotlight Revue” 
(CBS, 10:30 p.m., EDT), with 
Spike Jones and Dorothy Shay, 
will exit for 13 weeks the end of 
June, and will be replaced DY 
Dick Jurgens and orchestra. 


Advertising Age, May 17, 1943 
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44 Newspapers 
Carry Big Yank 
Birthday Copy 


Cuicaco — Last week Reliance 
Mfg. Company, a leading manu- 
facturer of apparel for men, 
women and boys, celebrated its 
50th anniversary with a series of 
open houses for customers and 
employes, and at the same time 
released newspaper promotion of 
Big Yank week, which runs from 
May 14 to 22. 

Big Yank is the work clothing 
line with which the company 
entered the national advertising 
field a quarter of a century ago. 
The ads, running in 44 daily news- 
papers, in space from three to 
five full columns, on Friday car- 
ried complete lists of local deal- 
ers, and approximately 1,500 were 
listed. The advertising space was 
paid for entirely by Reliance, as 
it does not promote cooperative 
deals. 

While the major emphasis in the 
Reliance advertising program is 
on Magazines, newspapers are 
playing an important role in sea- 
sonal promotions for various divi- 
sions of the line. 


Papers Listed 


Newspapers carrying the Big 
Yank copy, which featured gray 
covert work shirts at $1.79, in- 
cluded the Akron Beacon Journal, 
Atlanta Journal, Baltimore Sun, 
Birmingham Age-Herald and 
News, Boston Globe, Buffalo 
Courier-Express, Charleston Ga- 
zette, Charlotte Observer, Chicago 
Tribune, Cincinnati Post, Cleve- 
land Press, Columbus Dispatch, 
Dayton News, Dallas Times-Her- 
ald, Des Moines Register and Trib- 
une, Detroit News, Grand Rapids 
Herald, Houston Chronicle, In- 
dianapolis News, Los Angeles 
Herald-Express, Louisville Cour- 
ier-Journal, Memphis Commercial 
Appeal, Milwaukee Journal, Min- 
neapolis Star-Tribune, New Or- 
leans Times - Picayune, Omaha 
World-Herald, Peoria Journal and 
Star, Philadelphia Inquirer, Jour- 
nl, Portland, Ore., Providence 
Bulletin, Richmond News Leader 
and Times-Dispatch, Rochester 
Democrat & Chronicle, San Fran- 
cisco Call-Bulletin, St. Louis Post- 
Dispatch, St. Paul Pioneer Press, 
Sioux City Journal and Tribune, 
Syracuse Herald-Journal, Toledo 
Blade, Tulsa Tribune and World, 
Washington Star, Wichita Beacon 


Your product, your name and 
your @isplay all work, tfether when 
sn. OKC point.sale unit feins 
dominance with it$ form and lor 

Hats, gloves, underwear, jewelry, 
food, and druf items, machinery no 
matter what you sell, 01d King Cle 
can help you. Write for our 
new brochure of display ideas. 


DI) King Cole Displays 


CANTON, OHIO 


and Youngstown Vindicator. 
Ruthrauff & Ryan is the agency 
for Big Yank clothing. J. W. 
Champion is vice-president in 
charge of advertising for Reliance. 


Farm Journal, Inc., 
Moves Ad Offices 


Farm Journal, Inc., publisher of 
Farm Journal and Pathfinder, has 
consolidated its executive and na- 
tional advertising headquarters in 
Philadelphia. Richard Babcock, 
national advertising mdnager of 
Farm Journal, and Arch Thiele, 
national advertising manager of 
Pathfinder, will make their head- 
quarters in Philadelphia. Barry 
Urdang, sales promotion manager 
of Pathfinder, also has been trans- 
ferred from the New York office 
to Philadelphia. 


Grimes to Strohmeier 


David W. Grimes, formerly 
editor of Boat & Equipment News 
and Aircraft & Equipment News, 
has been appointed an account ex- 
ecutive of Strohmeier Associates, 
New York. 


Soap Makers Fail 
to Advertise 
Price Drops 


New York — Recent price re- 
ductions by the soap industry’s 
Big Three—Procter & Gamble, 
Lever Brothers and Colgate- 
Palmolive-Peet—will not be sup- 
ported by special advertising. 

Lever’s reduction of 6% in the 
prices of all its major brands, it 
was explained, followed a steady 
decline in the price of tallow from 
27 cents a pound a year ago to 13 
cents currently. 

But a P&G spokesman pointed 
out that recently—with expected 
increased demand from the armed 
forces, ERP and other sources— 
prices in the “whole field of ani- 
mal and vegetable oils have 
firmed.” A few days ago P&G 
reduced prices of household clean- 
ers two cents a large box and soap 
prices about one cent a cake. The 
effect of this, however, was largely 


offset last week when P&G in- 
creased the wholesale price of 
Crisco and other shortenings two 
cents a pound. 

Colgate - Palmolive - Peet Com- 
pany, Jersey City, cut prices on | 


toilet soaps, package soaps and| 
detergents about 6% last week. 
C-P-P plans no advertising and | 


has done none on the price re- PHOTO ENGRAVING COMPANY 
duction. | , f 


Plugs McGregor Shirts | 

McGregor Shirt Company, Ham- | 
ilton, Ont., through J. Walter' 
Thompson Company, Toronto, is | 
using newspapers in London, Ont., | 
to introduce its Scotch yoke shirts | 
to the Canadian consumer. Ad-. 
vertising will be extended to other 
markets as distribution and sales. 
warrant. 


sentation of the company’s ._— 
by 


lications previously handl 
the late J. Howard Tinkham, pub- 
lishers’ representative. 


uo 


- QUALITY 
PHOTO 
ENGRAVING 


Appoints Don Hanson 
Don Hanson, formerly with. 


1-17 S. DESPLAINES 
McGraw-Hill Publishing Com-) 


pany, has been appointed west = 
coast manager of Petroleum Pub- | peaseuaeee 


lishing Company, with offices at 
1406 S. Grand, Los Angeles. He 
will take over advertising repre- | 


6343 


Your story sells for a whole year... 
in this BUYERS’ GUIDE ISSUE 


Announcing 3rd Annual LATIN AMERICAN BUYERS GUIDE 


NOTE THESE FEATURES — 


® Ayear round guide... to your products 


© NEW full coverage of all strata of the trade — 
10,000 key customers 


Flexible space requirements —to fit your needs 
Classified products directory 

Permanent reference material 

Your export catalog for the year to come 
Published in Spanish 


KEEPS YOUR STORY BEFORE THE PEOPLE WHO CONTROL YOUR LATIN AMERICAN BUSINESS 


for drugstore products, 
ingredients and equipment — 


TO BE PUBLISHED IN THE 
AUGUST 1948 issue of 
EL FARMACEUTICO 


Here is a special directory of sources of supply 
which Latin American buyers use for a whole year.. 
It is the only single guide which shows them where 
to buy drugstore products, raw materials, packag= 
ing items, production equipment, medical supplies. 


‘Farmactutico 


A McGraw-Hill International Publication * 330 West 42nd Street, New York 18, N. Y. 


Overseas Branch Offices: London * Mexico City * Rio de Janeiro * Buenos Aires 


Also publishers of PHARMACY INTERNATIONAL for overseas circulation 
to the drug trade outside of Latin America 


Advertising pages for the Buyers Guide (August) Issue of El Farmacéutico close June 11th 


pe 


es su Cee eae . Ro 5, SEM Rr ie te Seite « ye a vi a ee = ae See ee re eS So ee a “ae ce ad = pes ere ats Pe ; i, ct ain : Wee Peme he ig i 
‘ A Sa oa ei. oi ee , ee i ¢ oye ay i he ae se fy a 2 eS ce ae a . ‘# 5 a ha ‘4 a Sai Oo, Lom phd sil pie TR a . i MS Poe : “te ed ay fs ss 
a Fer ee i a eg Ree ge ee ee Sie ; Ke ig cicieGal, Seger 1 ees : a se ee rg ee Se Sek are fe ees) ae, 
Mann Biers eer ce ee 5 eed fe ER Oe ae ee Ramee tt aes hs ‘ ge ex oe Elie ade Saat shiek Cer 2 Die ee ote ails mS ; . 
gas en rte Cr SS 1S ei ee ae 3 4 i ¥ pa Fy + Wage oo . fo aie ae - 3 x Soa oe, Be kay hae pane eg ie & 
ae. ab ame Be cae ae ee ean eS OE a ag en | ee, < ee eee ee ge a ae ‘eae’ nif “inh ; re en ; iy ies se eet a ~ bee ; 
ry re, =) | aco .. an Rae a fetes 5 aaa is ce ht eee he ela ay lace eh. at . ee * ee aie, seit ti el ee OE te cae coh, 1 cae eo a a ee hee Se ee he ee 
sighs Te a eet ee ee ee ee Loyal We ae ee ee eee ee SOR one gees ae) ae i ee Or ‘ 
cg aia Soh Be itn” ae em eae ethers ere yeas. oe e ae ba ee ‘ atte ae oS er ae ae, co 
: , nae ' oe 
17 1948 Aaver mg Age, May ’ eC ‘ 
’ sng 
a 
l a 
ee | i 
3 | : a 
B= | openers | 
#) at 
==" ie 
= : 
: 
wD pn i 
wal al 
AE es ’ 
a we ‘fe) 
Rotor: td Aa 
ae @ iN 
oe = ere j ts 7 
7s a 
: ee 
a 
kard OM OE a 
a. \". Ca ASS .," 
“fl ry to : . i. 
a% 4. af ig 
7 | ‘ 
ee — 
: si 
Of 
| oe 
7 | . 
' ale: 
| ee | 
| ‘ 
| 
eos pri fate “oe ae a im oe oh i A, 
nh ico- 4 
4 Ge en A ae es 
rn, ee We ge i 
ee ong sree 
é a 
i a 
| le Mite 
FSR ; 
| arate a eo 
| Yeitt -. 
\\y ae 
| VRECIOW a 
%. aN vereee 4 
q WR GT New ys a 
Beas “ — 
me OS) ——- — 
= } coe so eee Tks 2 _ = 
we ; Ay cae = 
Stop ‘em. with Sculpture R: 
; 2 rn 
oe oa 
ri Bd 
a. & eS - 
7s a “- a SU 
4 * 5 eee 
: : *) apes 
ne Ss Ps a 
es B , er 
: << - 
* gsm 7. ; a 
i % yee 5 ll eae 
: ie ae Ete 
Fo at ae F a 
i &# 7 Y o23 ie * eit 
as: ~ ° By 
your take m eC ca 
7 
a 
the hands of iy 
US DANGs OF" - 
~ 
a 
a 
x, 
’ a 
aa 
i. 
, a oe 
| : * Po 7” = - 
. > ao. : Ri as ee ee 
ay ‘, a 
ee 
eas FX 
a 
ee 
an tee ePbes Micra ts Wag cei m fos er Me eee na ey Wee: - ge ed at : 7 ‘ : ; eS : te ae ae 
Se Fa ans iliogt fuk cobeet re alin nb See ea RSE ay ae Tele pS Ts gael RPE OES, wale) aan ay Weer ate Base ae Ce mie | ave Den ras OMLEOT rain Le oat Nas igre ilps eae aes : 5 oy 
r Z - “ " ace Es. Sr ME PO Ser eS! ge mga OA Rte ok Sa ae ek RX Oy Sy er 2 = > pa Ne ieee gy fas ssh HE Fe ae! Silty eMan =e No Nae yee a pean pe 28 a ayn ee eS ila Sty Ee ecb onary eet Srpliad Sac hi TP NP en Cece 8 ‘ OS en) 9 Wee ia oe ean ee 
ce * res j “ ; : = * \ EPMA, Reins” aes Mey MIT ON ome gear apes Bee Lo Macs Pee vee Ce tS oe Pasa ape DO wee mB sate asa Reteee j > he ay eee ee 


Gallagher Promoted 


Neil A. Gallagher, account ex- 
: ecutive, has been named a vice- 
president of Casler, Hempstead & 
Hanford, Rochester, N. Y., agency. 


Printing buyers say 
we do a good job 
of offset printing 


Triad League Will 
Honor Hotchkiss’ 


bers of the Triad League, 
|many an alumnus who first 


40 Years at NYU 


Noted Ad Teacher 
Tells AA Business 
Not Yet Profession 


New YorK—On May 21, mem- 
and 


learned advertising principles in 
his classes, will gather at the 
New York Advertising Club to 
celebrate George Burton Hotch- 
kiss’ 40 years as a teacher of ad- 
vertising. 

When young G. B. Hotchkiss 
came to New York University in 
1908, it was far from the “Colossus 
of Washington Square.” He had 


late Frank Alvah Parsons, who | 
lectured on display; Harry L. Hol- | 
| Engerers, professor of psychology 
‘at Columbia, and Mr. Hotchkiss, 
|who lectured on advertising copy, 
and was then teaching English at 
NYU. 


As Early as 1905 


The university had offered one- 
term courses in advertising and 
selling as early as 1905 and 1906; 
these were condueted by special 
lecturers. 

In 1915 the department of mar- 
keting was formally recognized, as 
“the department of advertising 
and marketing,” and Mr. Hotch- 
kiss became chairman of the de- 
partment—a post he was to hold 
until 1928, when he retired, and 
was to resume (he had been a staff 
professor in the meantime) in 
1943, when the university was 
hard hit by the war. 

The department in 1915-16 of- 
fered most of its courses with em- 
phasis on advertising: display, es- 
sentials of advertising, copy, 


HAPPY DAY—-Alan Cullum, 14-year-old Nashville boy, smiles happily from the 
rear seat of the new Ford convertible he won by submitting the winning name 
to the Tom Mix name-the-dog contest on the Ralston Purina Co. radio show. On 
the sidewalk behind Alan and his parents are, left to right: E. S. Tanner, WSIX 
commercial director; Louis R. Draughon, WSIX co-owner; Robert L. Henry, 
Memphis, district sales manager, cereal division, Ralston Purina; O. E. Nonn, 
president of Hippodrome Motors, Ford dealer, and Jack M. Draughon, WSIX 
co-owner and general manager. 


been graduated from Yale in 1905, 
received his M.A. in 1906 and 
spent two years as an instructér 
at Beloit College. 

In 1910, the Advertising Men’s 
League of New York (the fore- 
runner of the present ad club) 


magazine and newspaper advertis- | o¢ the broader field of marketing.” 
ing, advertising psychology, cam- Tn 1916, the basic NYU course of 
paigns, economics of advertising, | “Markets and Marketing Methods” 
and analysis of marketing costs. was established by Ralph Starr 

Butler Started Course Butler, who later headed the mar- 


: ‘ keting department of General 
a otal Today » general marketing is the Foods Corporation as a vice-presi- 
began inviting college professors | primary course and in Mr. Hotch-| Gent This course is “still taken 


to lecture in its series of classes | kiss’ words, “we have increasingly by the majority of first-year stu- 
on advertising, among them the | come to view advertising as a part | gents regardless of their field of 
specialization.” 
| Besides his teaching duties, Mr. 
: : Hotchkiss found time to work, on 
1 h t pany, one of the companies which 

é was merged into BBDO. 
3 A quiet, gray-haired man, 
E | troubled by deafness, Mr. Hotch- 
: A 4A GROWING VARKET kiss has turned out a number of 
Ss 'eminent admen: Otto Kleppner, 
|der Hotchkiss; John Anderson, 
treasurer of McCann - Erickson, 
Douglas Taylor, of J. P. McKin- 
“ney & Son; Abbott Kimball, head 


a part-time basis, as a reporter on 

| head of his own agency and author 
HERE’S WHAT HAPPENED IN FLORIDA IN 1947” 

|of his own agency, and others. 


The Veritone Co., 57 W. Grand Ave., Chicago 
Telephone Whitehall 5957 


writer with George Batten Com- 
|while he studied advertising un- 


the New York Sun and as a copy- 
‘of the “Advertising Procedure” 
FOOD STORE SALES UP 46.1% 

Anderson, Taylor, Kimball, the 
'late Howard Myers of Architec- 
|tural Forum, George Buenger, ad- 
|vertising manager for an Indian- 
|apolis department store, and W. K. 
Porzer, New York research man, 
_were members of the Triad League 


‘in 1914. Hotchkiss himself is re- 
‘luctant to give a list of notable 


ome RETAIL SALES UP 30.4%. 


DRUG STORE SALES UP 22.8% 


GENERAL MERCHANDISE SALES UP 22.6% 


alumni “since I would be bound 
to omit some who are deserving 
of mention.” 


Talks of LaRoche 


He has no estimate of the num- 
ber of students who have been in 
his classes during the 40-year 
span, nor would the number of 
graduates be an accurate measure- 
ment. NYU is a day-and-night 
proposition, with many graduates 
of other colleges sprucing up their 
knowledge with part-time study. 

Two such students were James 
D. Mooney, who subsequently be- 
came a General Motors vice-presi- 
dent and now is head of Willys- 
Overland Motors, and Chester J. 
LaRoche, subsequently president 
of Young & Rubicam and now 
head of his own agency. Of La- 
Roche, Hotchkiss recalls that “no 
one needed it less,” since the fu- 
ture head of Y&R was already do- 
ing nicely in the advertising busi- 
ness when he enrolled in Hotch- 
kiss’ class. 

He now has two classes in 
which most of the students are 
both college graduates and actu- 
ally working in the advertising 
business. 

The author of a fistful of adver- 


|tising and marketing books, either 
|alone or as a collaborator, is cau- 
itious in his claims about what 
‘education can do for advertising. 

Asked if he thinks colleges have 


Many other important indices climbed in simi- 
lar proportions. The Florida market is a grow- 
ing market. 

Important to space buyers is the fact that more 
than 78% of Florida’s effective buying income is 
concentrated in the areas served by Florida’s 
three big morning dailies. In 45 of Florida’s 67, 
counties these morning newspapers give you from 
20% to 100% family coverage. ' 


To reach the people with money to spend in 
Florida's three major markets — Jacksonville, 
Miami and Tampa—and their trade areas, effec- 
tively and at low cost, use Florida’s three major 
morning newspapers. 


+ From Current (May 10, 1948) Sales Management's Survey of Buying Power. 
f » 
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improved the advertising business, 
he says merely “I believe the ad- 
vertising world has come to rec- 
ognize the fact that university 
teachers can save a part of the 
work that would otherwise have 
be done by the apprenticeship 


+ 
L¢ 


search can help to save some of| 


the wastes in distribution.” 

Of creative ability, he recalls 
the preface to “Advertising Copy,” 
originally published in 1924: “— 
have no illusions about the prac- 
ticability of teaching people to 
write. But anyone who has the 
natural talent and who will give 
the necessary time and effort can 
learn this or any other art. And 
he can learn faster under sys- 
tematic guidance than alone.” 

Nor is Hotchkiss over-sanguine 
about advertising. “The advertis- 
ing business may some time be- 
come a profession,’ he told AA, 
“put the time is not ripe yet.” 


Offices Crowded 

He believes universities have 
helped to make advertising and 
marketing more efficient, and he 
feels that advertising has been 
helped considerably by the uni- 
versity’s contribution of research- 
trained personnel. 

He faces unblinkingly the fact 
that many academic hopefuls lack 
the intrinsic ability to get along 
capably in advertising, and “you 
can get along with much less 


would interfere in any way with 


‘our advertising club, the Triad 


| League, which began its long help- 
| ful career in 1914.” 

| At 64, Mr. Hotchkiss can reckon 
1/1948 as a year of honors. At the 


l'annual awards dinner of Adver- 


of his services to advertising. 
Ralph Starr Butler, who recently 
retired from his General Foods 
post, noted that “probably no per- 
son has been privileged to exer- 
cise beneficial influence over so 
many persons who were preparing 
for advertising and market- 
6a 

In response to a student’s ques- 
tion, Mr. Hotchkiss once said that 
he was interested in correspond- 
ence chess, rare books pertaining 
to business, puzzles, dabbling in 
verse and “formerly played golf.” 
Of his five children, two are ac- 


McDonald, Chicago. 


Philco, Gulf 
Televise Their 
Radio Programs 


New York—Some of the talk of the telecast. The promotion stunt, | 
«ystem and also that scientific re-_ tising & Selling, he was presented | simultaneous radio and television | if it catches on, is expected to re- 
with a silver medal, in recognition broadcasts is being translated in- | °e!ve the works 


| to action. 


Philadelphia. 


Philco scheduled advertisements | 


in the major papers in the five 
cities. 
to McNeill’s “candidacy” for presi- 
dent, which was announced over 


from Philco, 
/which may send the show on tour 


| Starting June 1 the Gulf Oil | between now and the convention. 


'Corporation’s 


“We the People” 
will go before the cameras and the 


Two Mutual shows, “Heart’s De- 
sire” and “Queen for a Day,” re- 


'mikes over CBS. Time for the ceive simultaneous video and radio 


ml 
program, 
& Rubicam, is 9 p.m., EDT. Tele- 
|easts of the 1l-year-old Columbia 
|TV, New York; WCAU-TYV, Phila- 
delphia, and WMAR-TV, Balti- 
more. 

| Philco Corporation last week 
took advantage of Don McNeill’s 
/ eastern tour to televise its portion 
of the “Breakfast Club,” through 


tive in advertising: George B. Jr. ‘the Hutchins Agency. This show, 


with Time, Inc., and Barbara, a) @ 
copywriter with Henri, Hurst &| beamed to audiences on five east- 


regular ABC feature, was 


ern stations, originating at WPTZ, 


| show will be carried over WCBS-| 


handled through Young | COverage—the latter through the 


| new Hollywood station, KTSL. 
| 


Perma-Stone to Fisher 


James Fisher Company, 
ronto, has been appointed to di- 


Stone Ltd., Toronto, manufacturer 
of structural stone fittings. News- 
papers and direct mail will be 
used. 


To Cockfield, Brown 


This copy called attention | 


To- | 


rect the advertising of Perma- | 


Arthur Jones, formerly manag-. 
ing director of Erwin, Wasey of. 


Canada Ltd., Toronto, has re- 
joined Cockfield, Brown & Co. as 
chairman of the Toronto offices’ 
plans board. He also will assist 
in the creative activities of the 
agency. 


Appoints Oldham 

Harold Oldham has been named 
sales promotion manager of Mere- 
dith, Simmons & Co., Toronto and 


Montreal, industrial adhesive 
manufacturer. 
e — 
remember 
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brains in other lines of work.” A 
university, in his view, cannot do) 
a complete job of training; it pro- | 
vides a basis, saves the trained | 
product from making mistakes he 
might otherwise make—and it is. 
up to experience to finish the job. 

The marketing department of 
NYU is housed in a _ crowded | 
room, its professors and instruc- | 
tors sitting at desks piled high} 
with literature, examination ma- 
terials, term papers and mail. The 
office is symbolic of all American | 
colleges, loaded to the gunwhales 
with students. A low railing, its 
gloss worn away by the pressure 
of students’ sweaty hands, fences | 
the little enclosure where the) 
undergraduates congregate to get 
admission slips, to make an ap-| 
pointment with an instructor, or 
to find out if some information is 
available. 


Young Hopeful’s Problem 

A boy in a tweed coat, sporting 
a crew-cut and still wearing the) 
gold discharge emblem in his 
lapel, asks a student worker in 
the office—she interrupts tran- 
scribing notes for a course in 
ethics to answer inquiries—about 
his chances of getting into Hotch- 
kiss’ copy clinic next fall. 

“IT don’t have the prerequisites,” 
he says, “but I’ll pick them up) 
during the summer. I just want to. 
be sure there’ll be a place for me. 
in the class.” 

The girl disappears into the nar- | 
row, glassed-in cubicle which | 
houses the chairman of the de-| 
partment and his secretary. She | 
comes back promptly; he must | 
have passed the two courses. 

“Can I be sure?” he insists. | 

“Well, the better grade you get, | 
the surer you’ll be,” she tells him, | 
te he leaves with a determined | 
ook, | 

A Year of Honors 

At the testimonial dinner on | 
May 21, Otto Kleppner will act. 
as toastmaster, and the principal | 
Speaker will be Bruce Barton, 
chairman of the board of BBDO, 
and a man who did not sit in one | 
of Hotchkiss’ classes. 

Che Triad League has a notable 
istory at NYU, and is dear to 

tchkiss’ heart. In 1933, when 

pha Delta Sigma, a national 
iorary advertising fraternity, 
posed to establish an NYU. 
‘apter and wanted to call it the. 
‘corge Burton Hotchkiss chapter, | 
* dean of advertising teachers 
‘epted the honor. But with a 
viso: “I should not have done 
' if I thought this organization 
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Now we can give you absolute proof that your ad in the 
Locally-Edited Magazines will receive top readership* 


ATLANTA JO 


COLUMBUS DISPATCH 

HOUSTON CHRONICLE 

INDIANAPOLIS STAR 

LOUISVILLE COURIER-JOURNAL 

THE NASHVILLE TENNESSEAN 

NEW ORLEANS TIMES-PICAYUNE-STATES 
SAN ANTONIO EXPRESS 


*Ask us to show you! 


LOCALLY-EDITED GRA 


ealouhy 


can prove it! 


g 


YW 


oy 


For some time now we have been stating and restating our belief that 


people are interested most in persons, places and events that are closest 


to them. As proof of the value of the “Local Touch” in editing a Sun- 
day Magazine, we have pointed to our own rapid growth and to the 


increased acceptance we are enjoying among national advertisers. 


In a recent readership survey made in Atlanta by the Publication 
Research Service (the organization which makes all surveys in the 
Continuing Study of Newspaper Reading) the Locally-Edited Atlanta 
Journal Magazine led feature by feature, page by page, ad by ad! 


URNAL 


Eight weekly newspaper magazines 
featuring the Local Touch 

for highest reader interest. 

for greater advertising value. 
Total circulation: over 1,650,000. 


Contact any of the following Representatives: Branham Company, Jann & Kelley, John Budd 


Company, Kelly-Smith Company, O’Mara & Ormsbee, Sawyer-Ferguson-Walker Company. 
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Total average daily net paid circulation 


FEBRUARY 


In excess of 


630,000 
MARCH 


In excess of 


650,000 
APRIL 


In excess of 
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THE PICTURE NEWSPAPER 


Eastern Office 250 Park Avenue, New York 17 Plaza 3-1103 
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BOSTON RAISES EYEBROWS—The Hollywood “composite” beauty on the left, 

featured in poster advertising for the Buster Crabbe Aqua Parade of 1948, 

which will play in principal cities, had to add a little covering when the Parade's 

Boston representative warned that the scanty French bathing suit would not be 

acceptable in the Hub. Spot transcriptions, radio interviews with Buster Crabbe, 

and newspaper advertising will be used in each city through Smith, Bull & 
McCreery, Hollywood. 


ICIE JUDGES—Picking winners in the FINCERTI PS. HORTICULTURE 
International Council of Industrial Edi- C5 POOD-H RALTW-HAPPH f é‘ eat 

tors publication contest, announced at _ ow . O RP Le A SA 2 EI 
the ICIE convention in Milwaukee May i ; 4 TEN a 
7, are (left to right) Harry J. Loynd, 
vice-president, Parke Davis & Co.; 
Marie Winthrop, president, Tech Ad- 
agency, Detroit, and Lee A. White, 
director of public relations, Detroit 

News. (Story on Page 47.) 


Bem a thi 


STUDENT POSTER WINNERS—The [4th annual Cleveland students’ poster art 

competition, for which J. A. Zimmer, president of Central Outdoor Advertisin 

Co., contributed $600 in prizes, drew 1,130 entries. The poster at upper le 

won the grand prize for Bob Gutfranshski of the Albert Bushnell Hart Junior 

High School. The others are: upper right, first prize in the senior high school 

class; lower left, first prize, technical high schools, and lower right, first prize, 
art schools and universities. 


the CROSLEY 


FLAT ee 


WINNERS ARE HAPPY—Plaque award winners in the Associated Business 

Papers’ advertising competition in Division 2 are Paul J. Reeves, advertising 

manager of Timken Roller Bearing Co. (left), and E. E. Haring of Batten, Barton, 

Durstine & Osborn (right), Timken agency. Between them is Andrew J. Haire, 
head of Haire Publishing Co. and president of ABP. 


os ee, 


UTILITY—This new storage and display 


WIN ABP CERTIFICATE AWARDS—Andrew J. Haire (second from left), presi- 

dent of the Associated Business Papers, poses with certificate winners in Divi- 

sion 2 of the ABP advertising competition. From left are Charles W. Dean, 

Elastic Stop Nut Corp.; Mr. Haire; H. E. Van Petten, advertising manager, 

Koroseal division, B. F. Goodrich Co., and Kenneth Akers, president, Griswold- 
Eshleman Co., the Koroseal agency. 


SKIPS TRADITION—Outdoor posters throughout the West are showing this 

*¢ tor the Berkeley, Cal., division of Durkee Famous Foods, which omits the 

‘sue’ salad illustration in favor of an ingredient that makes the product "better." 

® same theme is being used in full-color ads in the Pacific Group of Pictorial 

Review and in the Portland Oregonian. Emil Reinhardt Advertising, Oakland, 
is the Durkee agency for the West. 


rack for the Crosley Floating Jewel 

needle, made by the Crosley division 

of Avco Mfg. Corp., holds a supply of 

two dozen needles in the vertical shaft 

of the stylus, from which the deale: 
may sell. 


FIRST CLIENT—The F & M Schaefer Brewing Company has signed as the first 
sponsor for WPIX, the New York Daily News station. The company will air 
the Ranger hockey games at Madison Square Garden next season. Looking on 
at a staged “demonstration” are John T. Morris, Schaefer advertising manager; 
B. O. Sullivan, commercial manager of WPIX; Ned Irish, executive vice-president 
of the Garden; R. J. Schaefer, Schaefer president, and Robert L. Coe, WPIX. 
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INDUSTRIAL ADMEN MEET—The executive committee of the National Industrial Advertisers Association studies a pre- 
liminary report of industrial buying practices. Left to right, seated: William A. Marsteller, manager, advertising and research, 
Rockwell Mfg. Co., Pittsburgh, and chairman of the NIAA board; William D. Crelley, merchandising manager, G-E X-Ray Corp., 
Milwaukee; W. Lane Witt, who resigned as president and general manager of NIAA at this meeting, and Arno O. Wit, sales 
promotion manager, Schramm, Inc., West Chester, Pa. Standing: William A. Bates, advertising manager, Steel Co. of Canada, 


Montreal; E. Hurlburt, advertising manager, Ritter Co., Rochester; Harry Hoffman, Hoffman & York, Milwaukee agency, and 
Bernard Dolan, Peter Frasse & Co., New York. 
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Appoints Van Cleve 

Bert Van Cleve, formerly sales | 
promotion manager of the West 
Coast division of Owens [Illinois 
Glass Company, has been appoint- 
ed manager of the California Olive 
Industry Advisory Board, San) 
Francisco. 


Joins ‘Oregonian’ | 


Jeannette Cissman, formerly | 


with Adolph Bloch Advertising| Well established advertisin 
Agency, Portland, Ore., has joined | 


the promotion department of the 
Oregonian, Portland. 


“AVENUE 
FOR 
ADVERTISING" 


Chicago's suddenly “perked-up" advertis- 
Ing market demands trained advertising 

nel immediately. May we advise 
isting your background with A. D. Castle 
at your very earliest convenience? im- 
mediate openings are in the following 
classifications: 


Account Execs Tech. Writers 
Revamp Artists 
Iihustrators Adv. Mgrs. 
Layout Artists Researc 
Production Mgrs. Television 


Trainees in all fields 
AVENUE EMPLOYMENT COUNSELORS 
55 E. Washington St. AND. 1490 


| ADVERTISING 


| 


| 
| 
| 
' 


MAR 


LA | 
| 


Figure bold face heads (maximum two lime 


HELP WANTED 


| 
HELP WANTED | 


FRED J. MASTERSON 
AND PUBLISHING 
PERSONNEL 


Executive—Creative—Adv. Sales 


LAYOUT ARTIST, $5,000 per year. 
agency 
has an opening on its sta 
experienced Layout Man. 
now with a store, newspaper, agency, 
or manufacturer and if you are inter- 
ested in a permanent position with 
plenty of opportunity for advance- 
ment it will pay you to write to 
us. Pleasant surroundings—no night 
work regular hours. Our staff 
knows of this ad. All inquiries in 
strict confidence. Please give all de- 
tails in first letter including age, ex- 
perience, and samples. Samples will! 
be returned. 

Box 9572, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 

ADVERTISING & PUBLISHING 

ALL TYPES OF POSITIONS 
Sales—Creative—Executive 
Consult our H. R. Hazard 

GEORGE WILLIAMS CO.—Personne!l 
209 S. State St., Har. 2063, Chicago 


Art Director and Retoucher—Me- 
chanical products. Would your fam- 
ily enjoy life in a small city? I have 
a good permanent job open. Good 
pay. 
Box 9563, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 

7 


Good Men Are 


EMPLOYERS 
Service Bureau 
FINDS THEM! 


@ CREATIVE—Copyyriters, consumer and 


industrial, all media: $3,600 to $15,000. 
Artists, Illustrators, Art Directors: $4,000 
to $18,000. Proven radio personnel: $4,500 


to $25,000. Many available throughout U.S 
All applicants’ references carefully investi- 
gated. 


Hard To Find... 


EMPLOYERS Service Bureau 


A Superior Personnel Service for Discriminating Employers 
33 W. Washington Street, Chicago 2, Illinois 


@ EXECUTIVES—Several leading account 
executives billing in seven figures, Also 
medium and small agency men of established 
ability. Space and time salesmen. Pub- 
licity, promotion managers, market research 
analysts. All applicants’ references carefully 
investigated. Resumes, confidential details 
available to qualified employers. 


FiNancial 1155 


ATTENTION! 


* PHILADELPHIA 
* CLEVELAND 
* DETROIT * DALLAS 
Full time sales representation or bro- 
ker wanted for old established lithog- 
rapher specializing in displays and 
point-of-purchase advertising material. 
All replies strictly confidential. 
Box 7034, ADVERTISING AGE 
100 E. Ohio St., Chicago II, Ill. 


GIRL BITES JOB 


Hungry copywriter wants job she can sink 
her oath fate: no milk-toast sinecure but 
a tough, meat-and-potatoes job that pays 
off with gravy. 13 years’ experience: 8 
years with 4A agency, 5 years with large 
mail order company. Thorough knowledge 
production, layout, copy. No wild, flight- 
of-fancy writer but capable of poco 
sound, factual, down-to-earth selling copy, 
articularly on industrial and technical 
fees Have assumed complete respon- 
sibility for planning and production of 
various selling media. Would make good 
creative assistant to busy account execu- 
tive or advertising manager. Will go 
anywhere for right opportunity but prefer 
Chicago or seaboard city. 


Box 7063, ADVERTISING AGE 
100 E. Ohio St., Chicago II, lil. 


WRITER-EDITOR 

Large oil company has Chicago opening for 
technical writer Excellent opportunity for 
promotion Applicant should be able to han 
die editorial preparation and layout of techni 
cal and engineering bulletins covering ail 
phases of automotive, aviation and industrial 


equipment. Graduate engineer preferred, but 
—since engineers are available for technical 
work—the prime requisite is writing ability 
to prepare technical information for use by 
both engineers and laymen, 


Box 7064, ADVERTISING AGE 
100 E. Ohio Street, Chicago |/, Illinois 


FOR SALE TO PUBLISHERS 
ENTHUSIASM — ABILITY — EXPERIENCE 


If you want a man who is sot a “rate and 
circulation order taker but who approaches 
buyers with ideas and logic—-who has 15 year 
of successful experience who at 39 is old 
enough to be seasoned and young enough 
to be enthusiastic, get in touch with me. We 
can effect a mutually advantageous connection 
Chicago only 

Box 7062, ADVERTISING AGE 

100 E. Ohio St., Chicago ti, tl. 


WANTED: EXPERIENCED 
ADVERTISING SALESMAN 


OUR trade papers are on a 
national basis, and established 
as leaders in the field. Open 
territories throughout U. S. — 
Straight commission when 
proven—many of our salesmen 
now make over $15,000 year. 


Box 7052, ADVERTISING AGE 


| 100 E. Ohio St., Chicago 11, Illinois 
| 


|} known 
| 

| Resumes confidentially considered. | whose products are distributed na- | 
|185 N. Wabash, Fra. 0115, Chicago 
~. - | tising 


for an| , te 
If you are | advertising 


OUTSTANDING OPPORTUNITY 
FOR ADVERTISING MAN 
well-established, nationally 
Minneapolis manufacturer 


wants assistant adver- 
manager. Recent personnel 
expansion requires a new man who 
can assume full responsibility of the 
department and prepa- 
ration of advertising working with 
the Advertising and Sales fromo- 
tion Manager. Obviously he must 
understand advertising procedure 
and production. He must be able to 
write, and must have the ability to 
create ideas and translate them into 
action. He must be personally co- 
operative and able to speak before 


tionally an 


groups. Age 30 to 40 preferred. Sal- 
ary commensurate with position. 
All communications treated in con- 
fidence. Please outline experience 


fully and enclose picture. 
jox 9558, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


Serving Both Employer & Employee 


Advtg—Sales Prom. Megr....... $8,000 

Assistant Account Exec....... 4,200 

Industrial Copywriters ....... 5,000 

Jr. Copy-Engineering Deg.....$3,000 
Layout Artists ....$5,2 


SHAY AGENCIES 
30 W. Washington Central 9800 


Two Retouching Artists Wanted 
One thoroughly experienced—one 
can be young man ready for better 
job. Mechanical products, Perma- 
nent. Good pay. Write: 

30x 9562, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, II). 


WANTED—CHICAGO 
DISPLAY SALES 


Laundries’ Ad 
Budgets Too Low, 
Christopher Says 


Sr. Paut.—Arthur B. Chris-| 
topher, of Vancouver, . Canada, 
president of the American Insti- 
tute of Laundering, has urged 
laundry owners to increase their 
advertising budgets, with empha- 
sis on local advertising. 

Addressing the annual conven- 
tion of the Minnesota Institute of 
Laundering and Cleaning here, 
Mr. Christopher said that the rec- 
ord $834,000,000 business achieved 
by the industry last year merely 
“scratched the surface” of the po- 
tential market. 

“Intelligent local advertising— 
and lots of it—can put the indus- 
try in the billions of dollars a 
year classification,” he declared. 

Mr. Christopher revealed that 
his own company is allotting 4% 
of its sales for advertising. 


Would Spend $33,000,000 


“The same percentage applied 
to the national business volume 
of 1947 would have meant some 


REPRESENTATIVE 


| Nationally known firm selling large 


users of fine dealer displays is in- 
terested in obtaining the services of 


|a commission representative who is 


| already 


| tunity 


contacting advertising and 
promotion departments of na- 
accounts. Excellent oppor- 
for right party. 
Box 9576, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


Wanted—VYoung, alert space sales- 
man for Chicago office of leading 
trade publication in growing field. 
Opportunity with a future. Write 
fully, giving age, experience, income 
requirements. Strict confidence. 
Box 9578, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Tl. 


Man to create and direct advertising 
and sales promotion program for 
large group of independent service 
stations. Oil industry experience de- 
sirable. Write fully, setting forth 


sales 
tional 


|experience and salary requirements. 


J 
| 
| 


WANTED 


|| ACCOUNT EXECUTIVE 


Top-flight agency has important open- 
ing for seasoned executive with suc- 
cessful background in packaged goods. 
Must be able to co-ordinate copy, 
| media, and merchandising on fast- 
growing food products. Compensation 
five figures open. Application must 
give all details. Strict confidence 
pledged. Our own people know of 
this advertisement. 


Box 7065, ADVERTISING AGE 
100 E. Ohio St., Chicago II, Illinois 


IDEA MAN 


|] Printing plant out of town wants man 
with ideas on point-of-sale and direct 
|] mail material. Must have. practical knowl- 
edge of reproduction processes, especi- 
ally letter press and lithography. Pro- 
ressive plant. Rapidly growing business. 
ood opportunity. Write full details of 
experience. 


Robert N. McMurry & Co. 
332 South Michigan Ave. 


Chicago 4, Illinois 


Small Agency has opening for a man 
|] with accounts. Chance to write his 
own ticket and to make for himself 
whatever place he wishes. Write fully 
in confidence. 


Box 7066, ADVERTISING AGE 
100 E. Ohio St., Chicago II, Illinois 


Box 9579, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


POSITIONS WANTED 
Industrial Advertising Manager— 
10 years in machine tool and indus- 
trial advertising. Mechanical engi- 
neering graduate. Versatile, creative 
—ready to put his experience to 
work for your company. 

Box 9573, ADVERTISING AGE 


330 W. 42nd St., New York 18, N. Y. | 


Yng. man 22 employed in Ig. adv. 
office gen. capacity desires pos., 
preferably sm. office. Lots of zip but 
not much exp. $250. Chgo. 
Box 9574, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


EDITOR of Trade Magazine avail- 
able soon. Experienced in Food, in- 
stitutional equipment, manufactur- 
ing, jewelry, mail order. Will econ- 
sider publicity job. Univ. grad. 
Married, 37. 3 children. $7500 min. 
if Chgo. 

Box 9575, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, II). 


Genius Wants Work. 15 yrs. exper. 
in advertising & sales promot. Can 
create original ideas that bring im- 
mediate results. Make sparkling lay- 
outs & write good copy. Save money 
on type, art, etc. Agency, dept. store, 
nat’l & retail. If you want action 
at lowest cost, write: 

Box 9577, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


Free lance copy. Chicago. Brochures, 
speeches, scripts, newsletters, ar- 
ticles, etc. Top man, fully employed, 
can handle occasional assignment. 
Box 9580, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, I11. 


ADVERTISING ASST. 5 YRS. 
EXP. PRINTING BUSINESS 
B. S. deg. Journ, Maj. adv. 2 yrs. 
Adv. Mer. retail store. 
agcy., pub., or indus. concern. 
Box 9581, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


AN EXECUTIVE COPYWRITER 
WITH BASIC APPROACH 
Promotional minded - creative - idea 
originator. Product analysis and 
program planning. Age 33-11 years 
consumer and industrial experience. 
5 years agency copy, contact, and de- 
tail. Salary minimum, $7500.00. 

Box 9567, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


|for the stature the laundry in- 


—— all its weekly wash to laundries 


Want pos. in 


$33,000,000, which is about right 


|dustry has achieved in recent 
| years,” he said. 

Laundries actually spent about 
| $8,000,000, or approximately 1%, 
|of their 1947 sales volume on ad- 
| vertising, he reported. 

He urged that they stress in 
\their advertising regularity of 
'pick-ups and deliveries, the labor 
saved the customer, and assurance 
|that clothes will be returned in 
-as good condition as when sent, 
|and that, if an article is damaged 
|or lost, remuneration will be made. 

A recent national survey, Mr. 
Christopher said, showed that only 
|10% of the urban population sends 


and that only 27% of the rest 
sends a part of the weekly wash 
to laundries. 

“That means nearly 10,000,000 
family customers,” he said, “more 
than we’ve ever had before, but 
we can do better.” 

Mr. Christopher is making his 


|appeal at a series of laundering | 


conventions in various states. 


| 


Pictsweet Introduces 
Peas, Corn in East 


Pictsweet Foods, Mount Vernon, 
| Wash., which last fall extended 
‘distribution of its frozen pack 
\from the Pacific Coast into the 
| Midwest and East, currently is in- 
| troducing its canned peas and corn 
in nine markets of the Atlantic 
Seaboard and South. 

Black - and - white newspaper 
copy of 300 and 600 lines is being 
used weekly in Boston, Philadel- 
phia, Pittsburgh, Atlanta, Rich- 
mond, Roanoke, Norfolk, Tulsa 
and Oklahoma City. In addition, 
half-page color copy in Sunday 
comic sections is being employed 
in Boston, Pittsburgh and Phila- 
delphia. The agency is Ruthrauff 
& Ryan, Seattle. 


Kocher Names Martin 


George Homer Martin Associ- 
ates, Newark, has been named to 
direct the promotion of Swiss 
watches and clocks for Walter 
Kocher & Co., New York. Trade 
publications and magazines will 


ves €ieer waee ta etm ene, 


USES NEWSPAPERS—Dormeyer Corp, 
Chicago, food mixer manufacturer, js 
using this full page black-and-white ad 
in newspapers in Chicago, Atlanta 
Cincinnati, Denver, Kansas City, Min. 
neapolis, St. Louis and New Orleans, 
Ten other cities will carry the campaign 
later. John W. Shaw Advertising is the 
agency. 


Farnsworth Plans 
Fall Campaign 


Fort Wayne—Farnsworth Tele- 
vision & Radio Corporation, which 
has introduced a new line of radios 
and television sets, is preparing 
a sizable campaign for fall. 

This year’s advertising budget 
—expected to be more than 
1947’s—includes plans for ABC’s 
“Metropolitan Auditions of the 
Air,” possible magazine copy in 
some 10 publications starting in 
September, and cooperative news- 
paper ads and radio spots. War- 
wick & Legler is the agency. 

The new Capehart and Farns- 
worth line includes 32 different 
models—some in popular prices. 
Phonograph - radios range from 
$295 to $1,595. Five television sets 
are now in production. There is 
a 10-inch table receiver priced at 
$375, including installation and 
service charges. At the other ex- 
treme is a console combination 
with a 12-inch direct view tube 
priced at $1,395. 

E. A. Nicholas, president of the 
corporation, has revealed that ad- 
ditional distributors have been 
added to the company’s list in 
smaller cities as well as in metro- 
politan markets. 


Plan Video Expansion 


Detroit Broadcasting Company, 
operator of WJBK, and its parent 
company, Fort Industry Company, 
have leased the two top floors of 
the west tower of the Masonic 
Temple for installation of televi- 
sion studios for WTVO and stu- 
dios and offices of WJBK and 
WJBK-FM, in addition to execu- 


Company. Fort operates seven 
AM and six FM stations and has 


television stations. 


Joins Burton-Rodgers 


Harold H. Woody, formerly ac- 
count executive of W. L. Stens- 
gaard & Associates, Chicago, has 
been appointed director of sales 
in the Chicago office of Burton- 
Rodgers, Inc., producer of conven- 
tion exhibits, store fixtures an¢ 
merchandising displays. 


Bundscho Moves Offices 


J. M. Bundscho, Inc., advertis- 
ing typographer, has moved its o!- 


be used. 


cago. 


REPRESENTATIVES AVAILABLE 


Established Space Representative 
for aggressive and effective sales 


duties for trade or consumer maga- | 


zine or newspaper. W. Pa.; Ohio; E. 
Ind. and S. Mich. Prefer permanent 
affiliation with substantial publisher 
starting July. 
Box 9559, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


MISCELLANEOUS 
Advertising, Sales Literature, copy, 


layouts, ideas for Publications and 
Direct Mail, expertly prepared at 
low cost. 


Robert Peterson, Phone Central 6750 
442 Civic Opera Bldg., Chicago 6 


A young, aggressive, manufacturer of P 
come associated with a large, nationa 
| 


We believe that our 90% distribution on 
in Texas, Oklahoma, Arkansas, and Loui 


investigation. 


| ADVERTISING AND SALES PROMOTION NEEDED 


|| a large advertising and promotion campaign. 


| 100 E. Ohio St., Chicago 11, Illinois 


harmaceutical products would like to be 
organization who can immediately take 


over the exclusive sales, promotion, distribution, and advertising rights to ov 
|| products. We have our own manufacturing plant of approximately 15,000 square 
feet and can assure you of unlimited quantities of our products. Our pro ucts 
have been on the market for about 7 years and we have plenty of clinica! 
dence and thousands of satisfied customers. We can show you sales potentia!'e¢ 
that will amaze you —our products have practically 100% year ‘round af veal. 


evi- 


the West Coast and our 50% distribu‘io2 
siana will develop immediate profits ‘ro™ 
This proposal will stand intensive 


Box 7058, ADVERTISING AGE 


tive offices of the Fort Industry 


construction permits for three 


fices to 180 N. Wabash Ave., Chi- 
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Canadians Aroused 
by Drewry Mountie 
Drinking on Duty 


(Continued from Page 1) 
shape because he has the line on 
his horse’s bridle while he pours 
the ale. The horse looks on, long- 
ingly, otherwise he might joggle 
his arm. 


Suggestion Is Absurd 


“I realize that we have no con- 
trol over the advertisements ap- 
pearing in foreign magazines. But 
this force has a tradition and 
drinking is one of the things 
strictly forbidden; to suggest they 
do so is absurd. 

“My view is that something 
should be done, if necessary, to 
stop the magazine from coming 
to Canada if it is going to traduce 
the reputation of the Royal Cana- 
dian Mounted Police as is done: in 
the advertisement I have just sent 
aeross to the minister.” 

Reason for questioning the 
Canadian Minister of Justice is | 
that RCMP come under his juris-_ 
diction. Mr. Isley indicated that | 
no permission had been given 
Drewry’s to run this advertise- 
ment and that inquiries would be 
made to “see whether anything, 
ran be done.” 

Questioning by ADVERTISING AGE 
reveals that there is in the Cana- 
dian statutes authority which pro- 
hibits use of the “Mountie” in-. 
signia without permission from 
fficials of the force. This applies 
only to Canada, of course, so that | 
there is no jurisdiction over use 
by a foreign country. 

The fact is that originally there 
was a connection between the | 
Drewry organization in the United | 


A Technique for 
Producing \deas 
by 


James Webb Young 


Where do the moneymaking ideas | 
come from—those ideas that make suc- | 
cessful novels, radio programs, moving 
pictures, sales campaigns and business ? 
James Webb Young, one of the highest 
paid idea men in the advertising busi- 
ness, set out to answer this question 
for his students at the University of 
Chicago. The result is a little book 
that you can read in an hour but will 
remember the rest of your life. In the 
simplest and clearest of language Mr. 
Young has succeeded in describing the 
way the mind works in all creative 
people. He gives you the formula 
which they consciously or unconsci- 
ously follow in producing ideas. He 
shows you how to train your mind so 
that idea production is, as he says, “as 
definite as the process by which motor | 
‘ars are produced.” Enthusiastically 
tndorsed by sales managers, editors, | 
‘ollege professors, poets, advertising 
men, salesmen and business executives | 
who have read it. 


Send for your copy of A TECH.- | 


NIQUE FOR PRODUCING 
IDEAS now. Only $1 postpaid. 


Advertising Publications, Inc. 
100 F. Ohio Street, Chicago 11, Illinois | 


FILL IN AND MAIL THIS COUPON | 


a TODAY 
Adve:tising Publications, Inc. 

Div. 915 

100 ©. Ohio St., Chicago 11, M1. 
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States and the original Canadian|reasonable requests to use the| 


firm (stil) doing business) in Can- 
ada with headquarters in Winni- 
peg. But for many years now 
there has been no connection be- 
tween the two companies. Pre- 
sumably, however, the U. S. com- 
pany still retains the right to use 
existing trademarks, etc., in the 
U. S. 

Also, the Canadian Drewry or- 
ganization uses a somewhat simi- 
lar trademark for advertising its 
ginger ale in Canada, but, in order 
to conform with Canadian custom 
and with the “facts of life,” it 
specifically withdrew some years 
ago the use of the Mountie label 
for advertising its beer. 

The point is that no Mountie is 
allowed to drink beer or liquor 
while in uniform. Therefore, an 
advertisement which pictures this 
happening is inaccurate and mis- 
leading and tends to reflect on the 
very high traditions of the force, 
it is felt here. 

By and large, there is very little 
interference by the RCMP with 


in Canada. 


which pictured a Mountie stand- 
ing over a hole in the ground and 


such powder “gets its worm” just 
like the Mounties “get their man.” 
Another advertisement for 
Mountie bow ties was not ap- 
proved. 


‘Not in Good Taste 

It is not likely that any official 
action will be taken in this mat- 
ter although it is clear from press 
and parliamentary comment that 
the Drewry series is not considered 
in good taste. 

In many respects the ads which 
have so far been given circula- 
tion in Canada are well set up 
and are indirectly a good adver- 
tisement for a famous Canadian 
institution. It is the inaccuracy 
of a Mountie drinking beer while 
in uniform that is annoying to 
Canadians. 


carried a caption that such-and-| 


In South Bend, Rudy A. Moritz, 


|Mountie insignia for advertising| Drewry’s vice-president and gen- 
One notable request | eral manager, expressed obvious 
which was turned down was an|surprise—but not consternation— 
advertisement for worm powders | when told by AA last week about | to show the Mountie holding the 


dians, and hinted that—after the 
| present heavy inventory in dis- 
play and other material is used up 
—the company might discontinue 


the controversy caused by the Life bottle of ale, at least while on 


ad. 

Mr. Moritz said his company | 
had used the Mountie trademark | 
ever since Prohibition ended 15) 
years ago and never had a com-| 
plaint until now. Not until the 
new half-page campaign in Life 
and in Collier’s began this spring, 
however, has the company adver- 
tised in media reaching Canada. | 
It does not distribute there. Pre-| 
viously, it has used outdoor from | 
coast to coast and other media. 
Maxon, Inc., Detroit, handles the} 
account. 

Neither had Mr. Moritz realized | 
that the Canadian company long | 
since discontinued use of the) 
Mountie picture in its beer adver- | 
tising. 

He said, however, that his com- | 
pany will certainly take into con- | 
sideration the attitude of Cana-| 


duty. 

On the other hand, he pointed 
out that the company has spent 
hundreds of thousands to make the 
symbol known in the U. S. and 
cannot quickly make more than 
minor changes. 
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Vo ENJOY THE METROPOLITAN 
GRAND OPERA SEASON IN 


bat at home they read The Dallas News 


Each Springtime the Metropolitan Grand Opera 
comes to Dallas for a season—one of its rare depar- 
tures from home and its only appearance in the 


Southwest. 


Dallas city dwellers make up perhaps half of each 


capacity audience. The rest come from outside the city. 


From grand opera to specialty shop, everything in 
Dallas considers the great out-of-city part of the Dallas 


market. 


That's the market-area that's covered only by The 
Dallas Morning News. The “Met'’ knows it's the best 
concentration of buying power in the whole Southwest. 


Sell the readers of The News and you have sold the Dallas Market. 


Ghe Dallas Morning News 


CRESMER & WOODWARD, INC. 


New York e@ Chicago °¢ 


Detroit 


Member 


» Representatives 


e Sanfrancisco © Los Angeles 


AMERICAN 
MEBSPAPER 
ADVERTISING 
WET WORK 


THE TEXAS ALMANAC—RADIO STATIONS WFAA AND WEAA i 
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Appoints Proud 

M. J. Proud has been appointed 
manager of the export department 
of the tractor division of Allis- 
Chalmers Mfg. Company, Milwau- 
kee, succeeding W. O. Taylor, who 
has retired after 42 years with the 
company. 


To Kewaskum Utensil 


L. W. Flieman Jr., formerly dis- 
trict sales manager of Zenith 
Radio Corporation, Chicago, has 
been named general sales and ad- 
vertising manager of the Kewas- 


kum Utensil Kewas- 


kum, Wis. 


Company, 


(Advertisement) 
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Jolleffe Denies 
RCA Holds Back 
UHF Television 


WasHINGTON—An RCA spokes- 
man warned last week that “up- 


|Stairs” television is not ready to 


go, and that current efforts to force 
a shift to higher frequencies may 
result in no television at all. 

In a statement to the Senate 
interstate commerce committee, 
C. S. Jolleffe, RCA’s chief engi- 
neering officer, contended that new 
vacuum tubes must be developed, 
and more facts determined regard- 
ing wave propagation at the higher 
frequencies. 

Though he was called ostensibly 
to defend RCA’s role in the de- 
velopment of FM, Dr. Jolleffe may 
have been speaking over the com- 
mittee’s head to the FCC which 
is scheduling a fresh investigation 
of the state of “upstairs” television 
for this fall. 


Denies FM Report 


Designed to provide a more com- 
petitive system of nationwide tele- 
vision, and to head off heavy in- 
vestment in the lower band, the 
FCC proposal has created a certain 
amount of uneasiness among pur- 


equipment and the set-purchasing 
public. 


POSTER WINNERS—First, second and 
third prize winners (top to bottom) in 
the 10th annual poster art contest 
sponsored by Walker & Co., Detroit 
outdoor company, are these, which won 
$75, $35 and $15, respectively, for 
three students of ory Technical High 
ool. 


enable any television set prospect 
to buy with perfect confidence that 
his investment will be protected. 

The Senate committee hearing 
was the handiwork of Sen. Charles 
Tobey (R., N. H.) who has main- 
tained that RCA may be holding 


|back “upstairs” color television in 
chasers of television broadcasting | 


order to exploit first the market 
for low-band equipment. 
As the hearing opened, Senator 


As a further assurance to the Tobey reviewed the familiar con- 
public, Dr. Jolleffe showed the) tention that RCA had delayed FM 


committee a low-cost converter | during the late 1930s. 
which is said to be capable of ad-| that the firm withheld a report ex- | 
According | tremely favorable to FM from the 
to Dr. Jolleffe this adjuster could FCC, but sent eight copies of it to 


justing any television. 


He charged 


be made for about $10, and should | Russia. 
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If active men with mature incomes make up your market, 
you'll ring up a business bull’s-eye when you aim your 
advertising at 900,000 Elks. For, every Elk is a sales 
manager's trophy — a solid customer, with a hankering for 
and appreciation of the better things in life. 


Whatever you make and sell—if a male buys or specifies 
it—you'll find that The Elks pays off when added to your 
ad schedule. Sure as shootin'!... 


You U/ sell 17-2... wf you Vell sh tn 


Wants More Stations 


Dr. Jolleffe itemized RCA re- 
|search into FM, and contended that 


the disputed report was a hivh) 
tentative one which was mod fig 
considerably in the light of |ate 
|tests. His chief concern obvio sly 
was television. Aware that virty. 
|ally all available frequencies in thy 
'downstairs channels have alre ad 
been claimed, the commission ha 
called on technicians to push alhea 
toward the perfection of an ultr 
high frequency system which wil! 
maintain a far larger number of 
stations. A week ago, the com- 
mission determined to reopen the 
“upstairs” issue, with the object 
of licensing some stations in that 
area if the technical state of the 
art warrants. 


Much Data Collected 


At the same time the commis- 
sion decided to juggle the down- 
stairs channels in the hope of pro- 
viding some television for the 
many communities which are not 
covered under the existing alloca- 
tion pattern. 

Dr. Jolleffe contended that tele- 
vision “gives promise of being a 
billion dollar business this year.” 
He reported that a “substantial” 
amount of data on high power 
transmissions at 500 to 900 mc 
has been obtained and that a tech- 
nical paper on this subject has 
been prepared for publication in 
the June issue of the “RCA Re- 
view.” 


Station KIOA Debuts 


KIOA, Des Moines, owned by 
the Independent ' Broadcasting 
Company, has gone on the air op- 
erating on a frequency of 40 kilo- 
cycles, with 10,000 watts daytime 
and 5,000 nighttime. John W 
Boler, formerly president of the 
North Central Broadcasting Com- 
pany, is president and genera! 
manager of the new station. Don 
Alt, formerly with Station WMT 
|Cedar Rapids, is program direc- 
tor, and Mary Tucker, formerly 
managing editor of Charm, is pro- 
motion director. 


straining every nerve to run your schedules as 


ordered, to accept absolutely every line of your copy 


but it's not easy—yet! Newsprint rationing still limits 


our advertising space, and from time to time even now 


we must ask for smaller copy or optional dates. If we 


do, please remember it's not because we aren't trying! 


REPUBLIC and GAZETTE 
/ Represented by 


KELLY-SMITH 


COMPANY 


New York Chicago Lo ngel Francisco Detroit 
© (MKiante oe Bnitadeivnia® @ Boston 
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Conlon Ironer, 
Washer Prices 
Slashed Heavily 


(Continued from Page 1) 
turers under their own brand 
names.) 

|. N. Merritt, vice-president and 
general manager of the division, 
told 400 midwestern dealers 
Wednesday night that he predicts 
other manufacturers in the field 
will follow Conlon’s lead. 


Somebody Must Start It 

In pioneering price reductions,” 
Mr. Merritt said, “somebody has 
to start it. All companies cannot 
play ‘dog in the manger’ without 
completely disrupting the nation’s 
economy. Everybody says you 
can’t lower prices now, but we 
know that now is the time to do 
%” 

American industry can halt the 
inflationary price - wage spiral 
through lower prices for consumer 
goods, he said, but emphasized at 
the meeting that Conlon’s low re- 
tail prices—-they are about the 
same now as prewar—are not the 
result of present or pending labor 
contract negotiations. He admitted 
that Conlon’s program might ap- 
pear ridiculous to others in the in- 
dustry in face of scarcities due to 
the rearmament program and war 
possibility. 

Mr. Merritt may have been too 
modest in thinking this, however, 
for his reputation is high in the 
industry. Formerly head of sales 
for Hurley (now Thor Corpora- 
tion) he is responsible for major 
production and management poli- 
cies at Conlon. In addition, he is 
chairman of the ironer division of 
the American Washer and Ironer 
Manufacturers Association — and 
co-chairman of its public relations 
committee. 


Will Use Television 

Appliance manufacturers thus 
will think twice before they are 
sure that the price reduction is 
ridiculous. If there is doubt about 
the anti-inflationary reason given 
for the move, it is apt to come 
from conviction that Mr. Merritt 
and Roy E. Andree, Conlon’s di- 
rector of sales, consider the washer 
and ironer industry fast closing 
the pipelines to dealers and to be 
rapidly reaching the point at 
which everything made cannot be 
sold for any price. 

To advertise the new products, 
Conlon is using page space in Bet- 
ter Homes & Gardens, Good 
Housekeeping, Ladies’ Home Jour- 
nal and Parents’ Magazine—hav- 
ing started this spring in consumer 
magazines for the first time in its 
history. In addition it is using 
What’s New in Home Economics 
and trade publications. 

Robert Moore, of C. C. Fogarty 
Company, recently named agency 
for Conlon, told AA that Conlon 
will shortly use television in vari- 


ous markets to promote the ap-| 


pliances. 

‘elevision is considered a natu- 
ra| to sell ironers, for a major dif- 
ficulty in this field has been the 
housewife’s feeling that automatic 
lroners are too difficult to use. 
Vi‘eo demonstrations are ex- 
pe ted to prove—via races be- 
tween models using hand. irons 
al ironers—that ironers are 
m och faster and easier to use, and 
to show how to operate them. 


Uses Records in Homes 

Ir. Andree told AA that the 
CC npany has made considerable 

dway in recent months with a 
fo r-record album of instructions 
W ich dealers lend to housewives 
W 9 buy or plan to buy ironers. 
hese permit the buyer to study 
machine at will, for as long as 
likes, and in private—without 


th 
sh 


' 


| 


| 


feeling that “some blond demon- 
strator, whom she may not like 
anyway,” will consider her stupid. 
Presentation books, with large 
photographs, go with the set of 
records. Mr. Andree said all 
magazine ads will mention the 
records and presentations. 

Conlon recently added to its 
plant facilities here, increasing 
production capacity by five times. 
Mr. Merritt said that “now that 
the home appliance field has be- 
come a ‘buyers’ market’ to a large 
extent, we feel that in utilizing 
production line techniques and en- 
gineering ability to produce a 
quality product at a low price we 
are making a major contribution to 
the fight against inflation.” 

“You’ve all read in the newspa- 
pers this week about a large cor- 
poration apologizing because it 
didn’t make more than $20,000,000 
profit last year,’”’ Mr. Merritt said, 
contrasting this with Conlon’s pol- 
icy of making a modest profit by 
selling high-quality products at 
lower prices. 


|vertising under the direction of 


Dunn-Fenwick, ‘Blaisdell Gates, vice-president. 
. | Entire perso 1 of the t - 
Abbott Kimball | ganizations will Ge ‘ee, with 
. i\the Lo ] 
Merge Agencies the Los Angeles office scheduled to 


|move into larger quarters. The 
Los ANGELES — Abbott Kimball 


‘San Francisco office will remain 


Company of California, with of-|at 155 Sansome St. 


fices in Los Angeles and San Fran- 
cisco, has merged with Dunn-Fen- 
wick & Co., Los Angeles agency, 
under the Kimball company name. 

The merger marks the second 
major shift in the Kimball com- 
pany in as many months. Earlier 
this year (AA, March 8), Abbott 
Kimball sold its office and all local 
accounts in Kansas City to the 
Rogers & Smith agency in that 
city. The principals in the Kan- 
sas City office joined Rogers & 
Smith as account executives at that 
time. 

In announcing the California 
merger, Mr. Kimball cited the in- 
creasing importance of the West 
Coast as the principal reason for 
the switch. Oniy major plan for 
the immediate future to be re- 
leased, is expansion of fashion ad- 


New Lineup 


Abbott Kimball is to be chair- 
man of the board of the merged 
companies. Howard Ehrlich, ex- 
ecutive vice-president of McGraw- 
Hill Publishing Company until he 
joined Kimball early this year as 
vice-president and treasurer of the 
West Coast offices, becomes presi- 
dent of the new company. 

Lloyd W. Dunn, formerly presi- 
dent of Dunn-Fenwick, has been 
named executive vice - president; 
David R. Fenwick, also a partner 
in Dunn-Fenwick, is vice-president 
and treasurer. Jerry Novorr, for- 
mer vice-president of Dunn-Fen- 
wick, has been appointed vice- 
president and director of the 
merged agencies; Blaisdell Gates 
is vice-president in charge of the 


| fashion division and J. F. Corri- 
'gan has been named secretary and 
|media director. 


Wittner Agency Moves 
Fred Wittner Advertising, New 
| York, has moved to new quarters 
‘at 2 W. 45th St. 


TEACHER 
salaries up—up—up! 


= 


INSTRUCTOR 


EAST OR WEST 
or NATION-WIDE 


To Reach Management Executives 


Advertise for the ““YES” that gets ACTION . . . through the pages that decision- 


making executives value more highly than any other publication 


Wwe a policy-setting official 
says OK, the sale is complete. 
It is these men who read The New 
York Journal of Commerce or the 
Chicago Journal of Commerce, day 
after day. 

They need these papers in guid- 
ing their decisions, because they 
are the only complete daily business 
newspapers published — not merely 
financial papers — for exclusive, 
shot-calling national news features, 
and for local spot news of their own 
business area. 

The Journals of Commerce hold 
the confidence of 75,000 subscribers 
who pay $20 a year to read it. A 
proved readership of more than 
200,000 presidents, vice-presidents 
and other production, purchasing. 
sales and traffic executives. 

J-of-C circulation represents the 
highest concentration of business 
and industrial decision-making offi- 
cials now available for advertisers. 


The Journals of Commerce 
Chicago Hournal of Commerce 


12 East Grand Ave., Chicago 90, Ill, 


Che Journal of Lommerce 


NEW YORK 


53 Park Row, New York 15, N. Y. 


7+OF RAH 


Do you advertise a business prod- 
uct or service? A commercial or in- 
dustrial commodity? A Consumer 
product with a top-income market? 
Do you have an institutional mes- 
sage for top management? 

Write or telephone for the Story 
of the Greater Journal of Com- 
merce Market and rate cards. One 
order buys either or both, for sec- 
tional or nation-wide coverage 

Get to the men who DECIDE... 
in the dailies that HELP them 
decide. 


Nation-wide concentration of Top Management 


A Few of Thousands of J-of-C Advertisers 
Who Are Also Subscribers 


Consolidated Vultee Aircraft * Merck & Co., Inc. * The Dow Chemical 
Company * The Chase National Bank * Bigelow Sanford Carpet Co. * 
American Meat Institute * American Rolling Mill Co. * Park & Tilford 


* Eastern Airlines * Frankfort Distillers Corporation. 


AGEMENT’S 


GOOD 


RIGHT 


H AN D 
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Rural and City 
Listeners Don't 
Agree on Shows 


New Yorx«— The first U. S. 
Hooperatings, covering January 
and February, showed a marked 
difference between the city and 
rural following of top radio pro- 
grams. 

Exceptions to this generality are 
“Truth or Consequences” (Duz- 
NBC) and “Hit Parade” (Lucky 
Strike-NBC). In these cases the 
city and rural ratings are less than 
one point apart. 

“Fibber McGee & Molly” placed 
first on these ratings with 24.85, 


OF DIAMONDS 


RIGHT IN YOUR OWN BACKYARD 
There's untold wealth at your elbow! 
15 million Negroes spend 10 billion 
dollars a year on every ty product! 
Reach this big buying public through 
the Negro sare press. For in eemnenion write 
1 nited Newspapers, Inc., 545 
Fifth pha N. Y., serving America's 
leading advertisers over a decade. 
NOTE: We now have facts compiled by the 
Research Co. of America on brand 


| (27.53 city, 23.97 town, 22.35 ru- 
ral). This figure, arrived at by a 
combination telephone coincidental 
and diary study, is projectable to 
8,449,000 homes, according to C. E. 
| Hooper. 
Others in the top ten: 

U.S. City Town Rural 

Truth or Consequences. 24.26 24.22 24.70 23.98 


Charlie McCarthy .... 23.78 25.27 24.87 21.14 
Jack Benny .......... 23.62 27.5 24.08 18.61 
Fred Allen .......... 23.29 25.86 23.67 19.92 
Radio Theater ...... 22.89 29.25 19.34 18.10 
Amos ‘n’ Andy....... 21.05 22.63 20.38 19.71 
Hit Parade ........ 20.22 19.86 22.41 18.87 
Bandwagon .......... 20.12 21.60 21.62 17.16 
PACIFIC HOOPERATING 
SHOWS BENNY FIRST 


New York—The April Pacific 
Program Hooperating shows Jack 
Benny in first place among the 
first 15 evening programs, with 
Bob Hope ranking second and 
Walter Winchell third. 

The average evening set’-in- 
use of 32.3 reported was down 3.8 
from the last report and down 0.7 
from a year ago. The average eve- 
ning rating was 9.0, down 1.1 from 
the last report and up 0.1 from a 
year ago. 

The average daytime sets-in- 
use of 17.9 reported was down Q.6 
from the last report and up 2.3 
from a year ago. The average 
daytime rating was 4.4, with no 


preferences of Negroes from coast to coast. 
Write now for this free information. 


change from the last report but 


|up 0.8 from a year ago. 


-. + for ; provides 


Van Buren 
8790 


the “know how” to assist you in organizing 


your art and copy . . . determining your 


method of printing 


...» producing your 


work economically and quickly. Publications, 


catalogs, booklets, direct mail from black and 


white to full color . . 


. Now over one million 


impressions a day. 


Make your next job 


XCELLO 


high in quality. 


PRESS 11: 


LITHOGRAPHERS + PRINTERS + BINDERS + 


400 NO. HOMAN AVENUE, CHICAGO 24, ILLINOIS + 


Cur. Prev. Cur. Points 
Rank Rank Program Rating 

1 © BRED sicccccecces Hy] —2.1 
2 10 Truth or Consequences. . +2.2 
3 2 +Fibber ‘McGee & Molly.. et —4.2 
4 3 Amos 'n’ Andy.......... 3.4 4—3.3 
5 & -« ea epepyEenr 4.0 06=6—t1.1 
6 8 Godfrey's Scouts ........ 23.9 —2.0 
7 ££ ) UW RE 3.8 —3.0 
8 4 Fitch Bandwagon sowsees 23.6 —4.1 
$  & £2 Sea 23.5 +3.8 
10 11 Your Hit Parade........ 21.9 =—2.0 
11 DB, ve ccvececcces 21.4 48 
12 5 Charlie McCarthy ....... 21.1 62 
13 14 Jergens Journal ......... 21.0 —1.5 
“4 12 My Friend Irma......... 21.0 —2.6 
15 19 Kraft Music Hall........ 21.0 +03 
16 NR Judy Canova ............ 20.6 +2.0 
17 17 Date with Judy.......... 20.6 —1.5 
18 NR Aldrich Family ......... 20.5 +1.9 
19 NR Man. Merry-Go-Round ...19.9 +08 
20 20 This is Your F.B.1......1998 —O.4 


1 2 + rrr 17.8 0.0 
2 2 Bill lem News........ 126 —0.9 
3 3 Edward R. Murrow...... 10.9 —1.6 
1 1 Arthur Godfrey ......... 11.4 +0.5 
2 2 Our Gal, Sunday......... 11.3 +09 
3 5 When Girl Marries....... 11.2 +1.2 
4 NR Young Widder Brown....11.1 +2.0 
5 7 Backstage Wife ......... 10.9 +1.2 
6 6 Rom. Helen Trent....... 10.8 +1.0 
7 2 | rerereer 10.5 +09 
8 s&s 4 > arrrer 10.5 +11 
9 4 Right to Happiness...... 10.3 +0.2 
10 Ce BEE dciwesbot écond 10.2 +1.0 
"1 13. Portia Faces Life........ 10.2 +1.0 
12 9 Ma Perkins (CBS)....... 10.1 +05 
13 12 Wendy Warren .......... 10.0 +0.7 
4 3 My True Stery.......... $5 —0.9 
18 |. | 6A 9.4 +0.2 
1 4 True Detective Mystery. .12.9 +01 
2 NR Armstrong Theater ..... 12.8 +1.5 
3 NR House of Mystery ....... 11.9 —0.2 
a 1 Sheaffer Parade ......... —2.4 
5 NR Grand Central Station...11.3 0.1 
NR—Not ranked in previous report. 


Nielsen Report 
Shows ‘Truth or 
Consequences’ Up 


Cuicaco—Microphone X is al- 


Nielsen Figures on Top-Rated Shows 


Week of April 4-10, 1948 
All figures copyright by A. C. Nielsen Company 


EVENING, ONCE-A-WEEK, 15-60 MINUTE PROGRAMS 


Average Audience 


EVENING, 2 TO 5 A WEEK, 5-30 MINUTE PROGRAMS 


Cur. Prev. Cur Points 
Rank Rank Program Rating Change 
1 De TEE aacerecccees —3.4 
2 1 Fibber McGee & Molly.. m4 84 
3 3 Amos 'n’ Andy.......... 28 8 —2.9 
4 11 Truth or Consequences. ..20.5 +1.7 
5 7 Godfrey's Scouts ....... 9.6 —0.7 
6 i! ND PEED ‘esacocccecese 19. —0.5 
7 10 Jergens Journal ......... 1.4 = —1.4) 
8 f a Sapces 1.2 =—3.0) 
8 6 Jack Benny ............. 71.2 —3.8 
10 WR Life of Riley............ 6.6 +16 
11 12 My Friend irma......... 65 —2.1 
12 4 Charlie McCarthy ....... 16.3 —5.6 
13 8 Fitch Bandwagon ....... 16.2 —4.0 
4 20 This is Your F.B.1.......16.1 +0.3 | 
18 16 Your Hit Parade......... 15.9 —1.3 
16 15 Mr. District Attorney... .15.9 —1.5 | 
17 NR Aldrich Family ......... 15.4 +1.3 
18 8 Red Skelton ............ 15.1 —2.7 
19 ish inainnas oes 15.0 —1.8 
20 Hy Screen Guild Players..... “4.8 0 «4—1.1 
1 1 Lone Ranger ............ 4.1 ~ 03 
2 2 Bill Henry News......... 1.5 —1.0 


3 3 Edward R. Murrow...... 8.1 


DAYTIME, 2 TO 5 A WEEK, 15-30 MINUTE PROGRAMS 


1 3 When Girl Marries....... 10.3 +1.3 
2 1 Our Gal, Sunday........ 10.1 +06 
3 13 Young Widder Brown.... 9.9 +1.9 
4 7 Backstage Wife ......... 99 +13 
5 4 Rom. Helen Trent....... 95 +07 
6 yy ° ee 95 +08 
7 * Y} ea 9.4 +0.9 
8 2 Right to Happiness...... 9.3 -+0.2 
$ 9 Arthur Godfrey ......... 90 +06 
10 6 Ma Perkins (CBS)...... 90 86=6—=+0.3 
" ef eee 8.8 +0.9 
12° 12 Portia Faces Life........ 88 86 6+0.8 
13 WR Wendy Warren .......... 86 86—+0.8 
14 ae MCD 66660ccceceve 85 86+-0.6 
15 NR Lorenzo Jones .......... 8.4 +-1.0 
| 


DAYTIME, SATURDAY OR SUNDAY, 5-60 MINUTES 


_ = 

1 1 True Detective Mystery. .10.3 04 
2 NR Armstrong Theater ...... 10.3 +2.2 
3 3 Adv. Archie Andrews..... 9.4 0.0 
4 WR Grand Central Station.... 9.3 +0.2 
5S NR Stars Over Hollywood.... 8.6 -+0.5 
‘Sta-Neet Maps Campaign 


Sta-Neet Corporation, Los An-| 


geles, will spend $100,000 during 


June, July and August to pro- | 


mote its Family Home Barber in 
national magazines. Full - color | 


pages will be used in The Ameri- | 


can Weekly, Life and The Satur- | 


most as strong a listener magnet | qqy Evening Post, supplemented | 


‘for the “Truth or Consequences” | 
show as was the Walking Man|ads and schedules 
contest, according to A. C. Nielsen | Druggist, 
Company’s rating report for the West Coast Druggist. 


| week of April 4-10. 


| The Procter & Gamble program | agency. 
/moved back to second place in the | 
“Fibber | 


|latest report, displacing 
/McGee & Molly” (S. C. Johnson 
'& Son), which dropped to third 
position. “Lux Radio Theater” 
was first, as usual. 

Fred Allen (Ford Dealers) 
moved up the list from ninth to 
fifth position, P&G’s “Life of 


Riley” soared from 24th to ninth 
place, and the “Judy Canova” 
show (Colgate - Palmolive - Peet) 


jumped from the number 30 spot 
to 16th. 

Other upward shifts: “Aldrich 
Family” (General Foods) moved 
from 31st to 18th, and “Manhattan 
Merry-Go-Round” (Sterling Drug) 


|last report to 19th position on the 
| present listing. 


Charlie McCarthy Slips 


The “Fitch Bandwagon” moved 
| ‘down from fourth to ei ghth; 
“Charlie McCarthy” 
Prose dropped from fifth to 
12th, and “Jack Benny” 
Strike) 
| llth place. 
| Among the daytime two-to-five 
|}a week shows, Arthur Godfrey for | 
_ Chesterfield held on to first place, | 
| while “Young Widder Brown” 
| (Sterling Drug) jumped from 16th 
| position to fourth, and “Rose- 
|mary” (P&G) rose from 14th to 
10th. At the same time, Libby, 
|McNeill & Libby’s “My True 
| Story” dropped from third to 14th 
position. 

The Nielsen report on _ total 
radio usage per home continues to 
show an increase over correspond- 
ing figures a year ago. The 4.5 
hours per home per day for the 
week of April 4-10 was 9% above 
the listening level a year ago. 


(Standard | 


by local co-op radio, newspaper | 
in American 
Beauty Fashion and 


Company, Los 


Angeles, is the | 


GM Drops Prices 5°/,’ 
on Electric Appliances 


General Motors Corporation 
Detroit, has announced a 5% pr ce 
reduction on all household el. 
trical appliances. It is understc 0 
that no campaign is planned ty 
promote the reduction. 

Items affected include sma}! 
electric motors manufactured by 
Packard Electric Division, Wz:r- 
ren, O.; Delco Appliance Division, 
Rochester; Delco Products Divi- 
sion, Dayton, and electric refrig- 
erators, ranges, washers, ironers. 
dryers and water heaters produced 
by Frigidaire Division, Dayton. 


Werner Joins Humburg 

Donald C. Werner has joined 
Christy Humburg Advertising 
| Agency, St. Louis. 


_ 
~— 


FoR. 


PENETRATING 
EDITORIAL 
ANALYSIS — 


The hoT book 


fhiutd / 


The Mayers | 


im The business 


———— 


climbed from 29th place on the! 


} 


(Lucky | 
slipped from seventh to! 


} 


THl 


RD LARGEST 


Birmingham is now the third largest 


city in the South according to 


1947 U.S. Census Reports. 


ALABAMA'S BEST BUY FAR! 


- 


i) 
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THE NEWS- 
Birmingham 2, Alabama 


AGE-HERALD STATIONS 
Headley-Reed, National Reps. 
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ertising Age, May 17, 1948 


/' Adi 


WINNING DECISION—Final decision of the judges in the $1,500 essay contest 
sponsored by the National Association of Wholesalers was being made when 
is picture was snapped at a conference at the Waldorf-Astoria. Left to right 
are Professor Harry R. Tosdal, Harvard University; Wroe Alderson, president, 
| American Marketing Association; Dr. Ralph S. Alexander, Columbia University, 
and Dr. Howard T. Hovde, chairman of the NAW essay award committee. 


of The Motor World. Mr. Davies 
had been a member of the Cleve- 
land Advertising Club for the past 
29 years and was the founder and 
president of the Cleveland Adver- 
tising Golf Association. 


{early automobile advertising, he 
|was with J. Walter Thompson 
| Company in Detroit, Dunlap-Ward 
jand the Fidelity Advertising 
Agency, of which he was presi- 
dent before he formed his own 
agency under the name of Max-. —_—_—_—— 
ton R. Davies Company. WGIL Names McGeehan 

Earlier, he had worked for the MeGeshan & O'Mara. tac. tae 
Detroit News and as an advertis-|peen appointed to represent Sta- 
ing representative and field editor|tion WGIL, Galesburg, II. 


ices GEORGE BAKER 
porat) on | OUISVILLE—George Baker, 65, 
5% pr ce fe former head of the National Ad- 
Id elec. ertising Art Center, New York, 
derstc o¢ nad former staff artist of the 
inned to ‘oy rier-Journal here, died last 
yeek at his home in Winter Park, 
Sow gh “la. He retired last year. 
" WwW = Mr. Baker for several years was 
Division. art director for the former Lord 
ts Divi. @& Thomas agency in New York 
> refrig- City. He left this organization to 
ironers, § organize his own company which 
sroduced J supplied art work for many large 
iyton. advertising accounts. : 
jurg WILSON H. LEE 
s joined ORANGE, Conn.—Wilson Horatio 
vertising Lee, 96, president of Wilson H. 
Lee Company here, printer and 
——— Mpublisher of city directories for 


150 cities and towns, died May 9 
at his home. 

Mr. Lee was a former chairman 
ff the Trades Practice Committee 
of the Associated Advertising 
Clubs of the World, a founder 
and former president of the As- 
sociation of North American Di- 
rectory Publishers and former 
president of the United Typothetae 
ff America. He began his career 
at the age of 21, publishing street 


0) BILLION DOLLAR 


POULTRY INDUSTRY MARKET 
se . 
POULTRY supply dealer 


Pioneer Business Paper Serving The Poultry Industry 


BURRIDGE D. BUTLER, Publisher 
1230 Washington Bivd., Chicago 7, Minois 
Write on Business Letterhead For Market Data Folder 


directories for three New Hamp- 
shire towns. 


FREDERICK COLE 

New YorkK—Frederick Van 
Cleve Cole, 57, editor of The 
Jewelers’ Circular-Keystone, New 
York, and vice-president of the 
Chilton Company, died May 9 in 
Montefiore Hospital here after an 
illness of four months. 

Prior to joining The Jewelers’ 
Circular - Keystone in 1938, Mr. 
Cole was vice-president of the 
Penton Publishing Company and 
had been associated with Interna- 
tional Cotton Mills and Esquire. 


H. A. MORRISON 


Cuicaco — Herschell A. Morri- 
| son, who retired in 1944 as vice- 
| president and a director of the 
Simmons - Boardman Publishing 
Corporation, died in Presbyterian 


| hospital here May 9. 


| RUSSELL CHAPMAN 


| 


| Lonpon—Russell Chapman, gen- 

eral secretary of the British Ad- 
| vertising Association from 1927 to 
| 1945, died here in April. He re- 
| cently undertook a speaking tour 


of 20 cities in the United States, 
examining publicity methods 
there. 


JOSEPH E. ATKINSON 

Toronto—Joseph E. Atkinson, 
82, owner-publisher of the To- 
ronto Daily Star and Star Weekly, 
died May 8 of a heart ailment at 
his home here. He had been with 
the Star in an administrative ca- 
pacity since 1900. 

The Daily Star, with a circula- 
tion of 350,000, and the Weekly 
Star, with 900,000, were willed by 
the publisher in perpetuity to the 
Atkinson Charitable Foundation, 
which will devote its profits to re- 
ligious, charitable and educational 
objectives in Ontario. Seven trus- 
tees, a majority of them working 
newspaper men of the Star, will 
govern the foundation and the two 
newspapers. 


MAXTON R. DAVIES 
CLEVELAND—Maxton R. Davies, 
vice-president and treasurer of 
Foster & Davies, Inc., died here 
on May 6 at St. Luke’s hospital. 


Mr. Davies had been an officer of | 
Foster & Davies since its organ- | 
ization in 1927. As a pioneer in| 
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RECORD-BREAKING CROWDS VIEW THE 
POST-INTELLIGENCER’S HOME SHOW! 


Just another example of Post-Intelligencer reader-response was the great 
Yon success of the 1948 Seattle Home Show. Sponsored by The Post-Intelli- 
. gencer and publicized only through its columns, the colorful show packed 
the huge Armory building for nine days. . 
its kind in Pacific Northwest history! For ACTION, choose the P.-I. 


THE SEATTLE POST-INTELLIGENCER 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


. the most successful event of 


lea AE 
— oe} 


SEATTLE POST-INTELLIGENCER 


SMASH HIT/ 


~ DE we OF 


ee fe ae ape awe * a ‘ Se Se) a ete oe nyt 4 foes er eo ee je dla : sp oe en fp ee i he oe . ro ee 3 ht Pi RR aa ef SS Sing SO Loy ee 2 
a fOr ee ioe ee | ik ie © ae 2S IG ations = ae Cog de it ald Rey Rees eee ee atl od i ee ats, ins ee a ated Pee Ae eg Phe as 
‘ > sa a ieee eee aie anki ee af Eg ee Ne ae Be Re eee eee tS ae ee, ee Se Penk Or ee epee et ef a Ate bea > wes eae % — See ee es age ate ea? oar ee ee ees ie Pa ee. Feil tf 
de Mi, yy a eer BN im eee ee ee a eS I Me a ot 5 ere Cn Gn ee OT ya ae ae Be hee aes eee y x ie Sa Ae 
~~ ae 29, oil dl : eee MS. Remini vs as eee tem gel ieee Pein EA hs chan en ee eee ee ee ae 
OS a a ee ae eee RIS SOS Ee ae a 
: ' eee 
rao 3 ee ces Pree hs i ; , ee 
. : = a ae ts gO BY an coals ol : ‘eee 
Mong B23 a> a rae 4 bis zi sal said - s 
_~ oe “Ee a gf - ney j 7 
ae aa | 4 ~~ ae, 2 gc A 4 n 
ie. ae . ees: 7 as 
; a" as i ry. naire my shea 
: ee eee ee ee ec 
Ee MR TS oa a. yy ae ne 
ey PE ee ee ee ee B gee. ,*, ae i? os 
i ae oe tah a » ey ae ee =a ‘ tae i “ hae H le + pei te Pe ee 
io Se ee ee a Pe Lae oe yee » aaa ir, a 
2 ee eee: eS 
(és A pg” y ‘ TN! - 
- a 
: AE 
a ball 
a a 
| pre . 
» ‘ 7 
- “he eo: 
“*. Ce 
ie 
—_—_— et 7 
a 7 
The cS | | 
/ ee - ar 7 | : 
‘ - | } 
=K . , 
ta ss” cll y 
| #5 fg ae ad Wee 7 
| y it ae =) 
' Ais : - 
SS | | - : 
=) | ft ‘ 2 
| | laa - 
{ 
f | | 
= a fy 
+ \ 
ie | ai 
ne 
eee oe 8 “a 
es is = - i 
: o> QQ of : eee et : . ie 
Pewee ne Se fei t ) t. i ean ee Rae ue 
eee » a ot ‘ ry be eae Damas 
‘sae mee i me spar Aa aes 
teen , 4 Sh ay = 
“ ‘vp ee. a. "ad pil a ees 
“a a + 7 J ¥ ia us a 
ss - 7 oF . F ae iy 
— H JS 4 ita ; 
. " 2 s ‘_ ‘4 i ek 
= a ‘ ‘ * : 
7 « ~w-y , eee YS Ss 4. &) r 4 2s 
AMERICAN HERIT PAW SOW Gy ee 
7. mls te . +S ral +3 ‘Bl’ — se 
_ ant tt , bo U “Gi ara 2S ae — | 
— . —— > 5 on a toners er aan ~~ ns ie 
—, - a - i ae ene m wd J bi * ual 
= : = es Oe a ee x Sao iialiten. oh 
' — » i : , al . } ivge ieee : 
jest oe rr - ¥ ‘ "or ’ y ——— 4” — - ae ald see 
Bert tan : ee ee ‘ i# : ° 2 = i:— —— 7 « — 4 ied ee aa ct ar sae ve ny i ef a 
io ae eres Pigcdees, Pie a f ide rene . : z - “ 4% oF . an 1 AG alae ; : . , 
, eee oe ey. : OE - G foe i Dy Ps i 
rts ab Yee ea —— Pees | ad > a 7 ; ite ota ' e . -d 7 
. : ee Ortedies ue o SSeS | Ee , i : a ‘ fi ore 2 e 3 * 
Bo eee Be ' ' ped 1 e 7 uy +e a. ' BAe. 
: ik bap pila teeta ind # yea KITE 74, “ OMAR] me gl ‘ e. tote . oes 
pe = eld a ’ a s a a 4 b ‘ . i 1 . ioe 
| te J alll ‘ | _ Ss. xe 
- f s ‘ of Be ~ ' xs S as ‘ ¥ . <3 . be is 7 P 7 ; si 
Bee bt - -5 . - Te se: te - = a ; T Ts A, 54 ber P ma yr ‘ t —s: eer 
. a a) “ ea co, ae ee ae “te, sa 4 . a  - 4 . is “ ‘ : <r 
s — Ps: a 4 ‘ > aes et eae | ~ nos ~ ‘ ~ gee pe e —< et ‘ a eae Bae 
| bir », * » — i - ’ 4 eee ee a ier SH at i 00 Pe ee ee " = A ale = i ; sd, 
|) sy ee A CNet : , os Secale ee ek wre i eb oe 
o TE ere ee ie ee ——_ te: i 4. Sri © aan ait — = ae so 6s oa bey ; ee 
See Ie ee rvvi Me)” « “ge a - i oe F =. Se EE r ’ on ‘oe 
1 od eo ves * ot ee £ é - Bs o * irae ~ ~ as 
7 A ere ee: ae — pane ga rages Sal Ge " ’ oo 
; ati A ee a fess re z se % oy eh who Rite bh ey Ai sig FG. og 7* J 7 i : % A aa 
aoe 2 ee a ee ee re Rae Werke Eek go oar” Oe ae Oe ioe f > es 
Oo. On a ee ame a, oe eee 8 eee RS 4 * ap 
¥ ee er eg: Ln a ee Sa ee ee) : aa 
y et me : ~: iguana a )’ oa : ‘ Sle Sa. Mgt aes os. Y Bf ale : Bas 
Gee pre Sa j eT 2p) ee ac: '* oes Fe 4 we. OC es io yo ener or ee ae : . a 
° in. See ee hg Ae ee Se eee! MR ee UF oe ON Se ’ ' yas 
, i Sa Sit le Gant EY Fae AG Se, Sie Sa i Oe ge - ad es Se 2 A @ oh 
> ‘keteare ue ¥ NS <6'9 ae wae? Aiglit ee eg a a Ge * ii nee. | 2S, gee: - 2 Se eS 
“ an : 2 : ff ill t b \ ; % is - * ~~ - ee BS a oe ee a ae ms ay Srey a — xe 3 = 4 ee ony ae i oe = se 
. ; : P at e PS ea aoe be ae RS > * — Se i da igre a ‘he of os ae 
ee. Ss * avs ame 3. me ¢ + : eR : 2. ii a i fk e he me 4 ee - 
; 4 5 e eo " ay alts ne: . Pe ‘ E a“ 2 ee ae Be 
ot ee Sty i Bek yO LS! . 
% ie alles -. ~ . ie 
‘4 ie F “— : oy ‘ By >, j oe 
e ‘“ f 4 e we. ont 2 ' ' be 
< Bi . > ‘gy? -* z an 
+ oe Sag a Py ers .2 o 
a | Sa. eet a ye > = 4 ro < 7 B® | ‘a 
AR! Sef <a * ‘4 ‘cok’ eS; an 
eis i. i Pe dn ft ase « E 
ey . — 2 . @ a 
- an 2 ' hi fs ee? ‘ ® wr 
; . en a 2 eS ie — oe " 
4 .* a) as, = SY ae ; é 
; \ Bi, a s Tce * ‘ 
aa oy. * ora Oe et 7 
; } 4 A Pe: Mees ea 5 ia 
; 1 ¥ 4 et a Sees. inf tee - 
| ao a 2, - ) Sere see. ek ar ee, <a 
; ae i ee ce 
: ; - ee Sal eee ca ee ‘ es 4 , ae . Bla 
INS tae r4 ie ‘ie aici eee “ 
dale ESE ee eee Pale, ee ae ae a . . me 
Reps. bee Say Pa gee I oe th Z PUFF [ 
: Bee oe © . oe vee. ¢ oe ips a 
Bessemer: ce eemeanrene . — Wart a ae — /~ ve oy te , , ee ohne 
a Ba ore i ee om ‘paz = — - - ; FF eS na eis ‘ae a : sewage Pe pees f 
a f ae a. , < 
, — 
2 oi a> Goa Nee eae iv oe ice ca “pyts: = pe ee a . F , ; ; . fas 4 
gio ee Sy Ss toca oe -) gh pe hy ies HESS toga. ia ae es One gee, ee AR reo s ae SS i : Oe ena a 4: ¢ Sum : ; ks as Pa ; : ; we ae ; : it rarer ; ai 5 ig : pe ie ives ar s pene " 
PEE EL ES LEN PM th Tea ARON RE ka Ree Pee eae Oe tty Bee eM ECR he ee ea se ie ke dah oor eo Vk SOA Oe Rg WR er aati le dae ee caer sere Wa ees as Ute ee: : ee oa ee 
P orn fr Sn ie eth Le Ee SEAR REN Olney Gee ea, ao pe elt Py ae ee TE Mee cy Shen NER WN ed ee oe ah oa es oes: ade a Sake ee Bt at ; ct ane Vans , : / a ee 
k wig st ¥e rc bP i Ab RH ca Riar Ae tok SAS lg ecg tn a Ee Stan Scied ees es hee Ls ae ie ey iD Nie Ah rags a en tis a eee are ea Saige ; cians << as ey eet yea Me ea ‘a bat i 


WRCS Begins Operations 

WRCS has begun broadcasting 
in Ahoskie, N. C., on 970 kilocycles 
and a power of 1,000 watts. The 


station is owned by the Roanoke-| 
Chowan Broadcasting Company, | 


of which Charles H. Jenkins is 
president. 


‘Ingalls Joins Haire 

Charlotte Ingalls, formerly with 
Women’s Wear Daily and Chicago 
market editor of the Associated 
Press, has joined Haire Publish- 
ing Company, Chicago, as mid- 
west editor of Haire publications 
|in the fashion field. 
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Y at WORCESTER’S Wak 


Look twice at Worcester’s spendable 
retail sales dollars indicated in Sales 
Management's 1948 Survey of Buying 
Power — $317,689,000 or an average 
of $5,304 per family. This represents 
an increase of 20.6% over the 1946 
estimate. Compared with the national 
buying income average of $4,309, 
Worcester families have 23.1% more 
to spend, and they spend it. Worcester 
led every major New England city in 
January ‘48 retail sales with an 8% 


Worcester belongs on your 
key list of active markets with 
the medium to thoroughly cover 
it— the Worcester Telegram- 
Gazette — daily circulation in 
excess of 140,000, Sunday over 


ELEGRAM-GAZETIE | 


* WORCESTER, MASSACHUSETTS | 


INCOME 
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PoPAI Study Looks 
Good, Maurer Says 


(Continued from Page 1) 
in Rochester and Syracuse. 

They embrace 120 drug stores 
and 40 hardware stores. A com- 
| plicated inventory and sales check 
has been devised to enable PoPAI 
| to shift the panels of 30 Roches- 
‘ter stores with displays and 30 
| without, 30 Syracuse stores with 
| displays and 30 without, and simi- 
|lar manipulations with the hard- 
ware panel to determine what ef- 
fect installation of displays has 
had. A _ sales test rather than 
traffic or observation, was the de- 
sire of the Association of National 
Advertisers. 


Gains 66 to 109% 


Mr. Maurer based his report on 
a letter from W. J. O’Brien, ex- 
ecutive vice-president of Fact 
Finders, to Norman F. McKean, 
executive secretary of PoPAI, on 
May 11. This shows only the drug 
products, and reveals that three 
of the four products tested have 
experienced sales increases of from 
66 to 109% with displays. In the 
same period, the leading competi- 
tor’s brands have declined from 
2 to 20%. In the case of the fourth 
product, the competitor has 
launched a vigorous campaign, 
and raised sales 15%. 

The four drug products are 
Lustre Creme, Squibb’s toothpaste, 
Dr. West’s tooth brush and Wild- 
root cream shampoo. 

To date, Mr. Maurer said, there 
is no evidence of carryover sales 
stimulation to non-display stores 
carrying the same products. 

The four hardware products, 
on which Mr. Maurer did not re- 
port, are Kemtone, Yale & Towne 
products, General Electric lamps 
and Johnson’s wax. 


‘Golden Spike’ Drive Coming 


Point-of-purchase will be the 
spearhead of an intensive “Golden 
Spike” campaign for 


ley, advertising manager of Sea- 
gram Distillers Corporation. This 
campaign, starting in late May, 
through Roy S. Durstine, Inc., 
also will involve spreads in maga- 
zines, and newspaper and business 
paper advertising. 

Featuring a painting by Dean 
Cornwell of the driving of the 
golden spike, which completed the 
first transcontinental railroad, at 
Promontory Point, Utah, in May, 
1869, “Golden Spike” drinks will 
be served by the Union Pacific 
and other railroads. The original 
painting also will be displayed at 
the railroad fair to be held in 
Chicago soon under the auspices 
of the Association of American 
Railroads. 

Ancient Bottle, Mr. Mosley said, 
is a high-price product with cer- 
tain sales qualities which federal 
alcohol authorities do not permit 
the distiller to advertise. Among 
these are its age. So Seagram 
adopted a golden spike as a sym- 
bol of quality. Golden plastic 
spike drink stirrers are being used 
at bars and restaurants and are 
being offered as advertising nov- 
elties at package stores. 


Stickle on Television 


The main window display litho- 
graph of the painting has been 
designed for permanent use later 
inside the retailers’ establishments. 
Backbar streamers, table tents 
and counter cards of the painting 
also will be used. “Gold” port- 
folios of the campaign are being 
used by Seagram and distributors’ 
salesmen. 
| J. Herbert Stickle, advertising 
| and sales promotion manager of 


. . 
in Prelim Report — >is: 

| vertising, 
|sold in two weeks, as against 900 


Ancient | 
Bottle gin, declared George Mos- | 


the Westinghouse home radio di- 
vision, predicted that—with ade- 
quate sales support — television 
need not make home radio re- 
ceivers obsolete. He cited recent 
tests of the advertising committee 
of Radio Manufacturers Associa- 
tion: in Hartford, with the aid of 
point of purchase and other ad- 
3,000 radio sets were 


in Providence, a city of similar 
size, which lacked the support of 
special promotion. 

“If you can get merchandise 
displayed,” Mr. Stickle pointed 
out, “you can get it sold.” He 
predicted that families will use 
both radio and television—differ- 
ent members using the receivers 
for different reasons. 

Clifford L. Vanderbogart of 
Niagara Lithograph, president of 
PoPAI, announced that the at- 
tendance of 780 at the symposium 
marked it as the “largest display 
advertising meeting.” More than 
200 applications had to be turned 
down for lack of space. 


NBC Leases Video Space 


National Broadcasting Company 
last week leased three RKO-Pathe 
sound studios in New York for 
television use. This arrangement, 
which will run for five years, 
brings to five the number of NBC 
video studios in New York. In 
addition to the studio space the 
network acquires an entire floor 
for office personnel in the RKO- 
Pathe building at 106th St. and 
Park Ave., location of the studios. 


Y&R Promotes Hicks 


Vance D. Hicks, space buyer in 
the media department of Young 
& Rubicam, New York, has been 


appointed media director of the| 


agency’s Detroit office. 


Joins Morrison Agency 
Lew von Trott, formerly pro- 
duction manager of Frank H. 
Bercker Studios, Milwaukee, has 
joined the Morrison Advertising 
Agency, Milwaukee, as art direc- 
tor and production supervisor. 


| Ernest S. Lovan, Scott Leonard 


jand John H. Wellenkamp have 
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Corpus Christi 
Paper's ITU Men 
Quit over Machine 


Corpus CuristTi, Tex. — Union 
printers left their jobs May 7 
when the Corpus Christi Caller. 
Times began receiving teletypeset- 
ter tape punched out simulta- 
neously for a circuit covering the 
Caller-Times, San Angelo Stand- 
ard-Times and Abilene Reporter- 
News. 

Gilbert Vetters, business man- 
ager of the Caller-Times, took 
charge in the composing room. 
Advertising, editorial and circila- 


tion employes helped set type. A 
10-page Saturday edition was 
published. 

ITU local officers said there 


was no strike, and Publisher Con- 
way Craig agreed. About 40 print- 
ers, and seven or eight teletype- 
setter operators, left. The Caller- 
Times immediately began hiring 
| replacements. 

Teletypesetter tape for certain 
wire and special copy is fed to 
the three newspapers of the Harte- 
Hanks chain. Specially equipped 
linotype machines set type auto- 
matically as the tape is moved. 


Radio Spots for Sale 


For the first time in its 20 year 
history WCBS, Columbia’s New 
York station, is offering nighttime 
spot announcements for sale. Sta- 
tion break commercials have been 
sold on the station Monday 
through Saturday, 7:45 a.m. to 
| 5:59 p.m., since October, 1947. The 
|}success of the daytime spots 
| caused WCBS to decide to make 
|evening time available. 


‘Tracy-Locke Adds V.P.s 


been elected vice-presidents of 
Tracy-Locke Company, Dallas 
'agency. Mr. Lovan joined the 
agency in 1944, Mr. Leonard in 
1947 and Mr. Wellenkamp, who 
also is treasurer, in 1942. 


Blow the dust off your clubs, men, and ask the little woman where she 


hid your spiked shoes. It's hook-and-slice time again, and we're count- 


ing on you to be out there beating the bushes on Saturday, May 22, 
when the Chicago Artists’ Guild launches its 1948 series of gala golf 
meets at beautiful Nordic Hills Country Club. The modest price of 


admission gets you 18 holes of golf (no limit on number of strokes) 


. a chance at nearly half a hundred fine prizes... 


and a swell 


dinner with a bunch of good guys. Better phone Bill Kapche today 
at WHItehall 5355 and reserve a starting time for your foursome. 


CNM OON LEY 310. 


FOR QUALITY PHOTO ENGRAVINGS 
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Accent on Selling 
Has Helped Build © 
rogers Volume 


New YorK—A report on Kroger 
ompany’s 18-month “accent on 
elling” program was delivered 
ast week to the Sales Executives 
lub of New York by Joseph B. 
Hall, president. He also traced 
the success of Kroger’s special 
romotions (“Stars of the Food 
World” and contests) which “as- 
tonished not only their manufac- 
uurers but ourselves as well.” 

The advantage of the chain, Mr. 
Hall recalled, was originally in 
buying, and “comparatively little 
selling took place.” This buying 
advantage was gradually vitiated 
“partly through regulation, partly 
through competition,” and Kroger 
switched in 1946 to put emphasis 
on selling, “where it should have 
been all the time.” 


Stresses Merchandising 


Kroger began by (1) changing 

its organization, switching grocery 
buying department to grocery 
merchandising department, and 
setting up five group merchandis- 
ers to whom buyers were respons- 
ible; (2) deemphasizing private 
labels, since under self-service 
national brands began to zoom; 
3) closer cooperation with man- 
ulacturers, with whom Kroger 
had sometimes been in conflict 
when its accent was on buying 
‘and we thought in terms of lower 
prices, buying advantages, special 
deals, concessions and allow- 
ances”; (4) advertising — Kroger 
used Life, tied in with “advertised 
in Life” promotions, used a two- 
week stars of the food world cam- 
paign, which entailed ads in 1,185 
newspapers, radio spots, and a 
Life spread, and (5) pushing prize 
contests, which Kroger promotes 
along with the manufacturer. Mr. 
Hall said: “One of the large soap 
companies credits our exception- 
ally large 1948 sales of their prod- 
ucts to this specialized prize con- 
‘est promotion.” 

Mr. Hall also thinks business 
should switch its emphasis to sell- 
ing the free enterprise system, re- 
calling that many people “still be- 
lieve in government control of 
rices, and rationing in what 
amounts to confiscatory taxes of 
torporate profits.” 


Urges Profit Reports 


He warned of the misconcep- 
tons of business profits, and re- 
hrted that in 1947 Kroger, doing 
the biggest sales volume in its his- 
‘ory, made a profit of 1.27 cents 
er dollar sale, 1.7 cents per dollar 
Sale in 1946, and “in very few 
years of its 66-year history has 
me ompany shown a net income 
as high as 2% of sales.” And he 
recailed that George Hartford, of 
A&P has remarked that in a gen- 
ration the retail food store’s 
kup has been cut from 33% to 

16% today. 

Kroger has instituted a program 
» plaining its operations to em- 

s and stockholders, and noted 
‘the great source of preju- 
ce is ignorance —the ignorance 
breeds not only error but 
nali e as well.” 

M:. Hall believes that Kroger 
‘oc \bly has not done as much as 
S ould in selling the function 
siness as a whole, although 
€} inted out that “if each com- 
a sold itself to the public, then 
‘ver ually the public would be 
n all the companies, and on 
i¢ ystem of which they are a 

. Every one of us who is 
‘ness man has a personal re- 
ibility to sell American busi- 
to men and women in all 

of life.” 


Last Minute News Flashes 


old Schwinn Names J. 


Cuicaco—Arnold Schwinn & Co., 


Walter Thompson 


bicycle manufacturer here, has 


switched its account from Grant Advertising to J. Walter Thompson 
Company. While both the company and JWT declare that final pro- 


motion plans have not yet jelled, 


it is generally understood that an 


intensive campaign is in the works, and will break some time after 


JWT begins servicing the account 


late in June. 


Indian Motocycle to Launch $500,000 Drive 

SPRINGFIELD, Mass.—Indian Motocycle Company, through its agency, | 
Lawrence Fertig & Co., New York, released orders to 18 magazines | 
last week for “the largest campaign ever launched for motorcycles.” | 


Starting with August issues, the campaign will involve an expendi- | 


ture of $500,000 in the last half of 1948. Direct mail and sales pro-| 


motion material is included. 


Rubber Corp. Promoting Rucoam Plastic Film 


BrooKkLyn—Rubber Corporation of America is trying to acquaint) 
the public with the word “Rucoam, 


turers for use in raincoats, handb 


tutional ads in business papers and the New York Times. 
pany will expand its advertising this summer with ads in Good) 
Housekeeping and House Beautiful. 


New York. 


” 


American Airlines Launches Teaser Campaign 


New YorkK—American Airlines last week started a teaser campaign 


in newspapers in 15 cities herald 
Vultee Convair liners. 


ing the arrival of its Consolidated 


The teasers will run daily until May 24, when 


full-page announcements will break, followed by 1,000-line ads on 
June 1 when the service is begun in the 15 cities, and smaller ads 


later. 


Life, Look, Newsweek, The Saturday Evening Post and Time. 
Eventually American will have 75 of 


rauff & Ryan is the agency. 
the planes. 


In addition, a black-and-white full page will run in Collier’s, 


Ruth- 


United Fruit Advertises Cruises Again 


New York — The United Fruit 
cruises June 4 and will promote 
Atlantic Seaboard and as far we 
Wendell P. Colton Company here. 


Company will resume Caribbean 


them in 24 newspapers along the| 


st as Chicago. The agency is the 


N. Y. Job Shops 


to Raise Prices 


New YorK—The New York Em- 
ploying Printers Association last 
week ran ads here thanking their 
customers for support during the 
12-day typographers’ strike, and 
announced a price increase. 

The amount of the increase, not 
uniform for all contracts, was not 
disclosed. The ad spoke of New 
York’s favorable competitive con- 
dition. By this was meant largely 
that the settlement here runs till 
the fall of 1949, while other cities 
must negotiate sooner. The wage 
increase here amounted to 114% 

Woodruff Randolph, president 
of the ITU, said last week that 
New York newspapers have not 
made a contract proposal. This 
was promptly denied by the pub- 
lishers. No settlement is expected 
for another week. 


$9 OFFER IN CHICAGO 

BY DAILIES, SHOPS 
Cuicaco—In separate negotia- 

tions with Local 16 Chicago Typo- 

graphical Union (ITU), the Chi- 

cago Newspaper Publishers Asso- 

ciation and the Franklin Associa- 


tion, for commercial shops, have | 


offered wage increases. 

The job shops’ offer of $9.29 
more a week was made Wednes- 
day. The local’s officials say it is 
unacceptable, but they will submit 
it to the ITU executive council. 

The newspapers, which have 
printed by photo-engraving since 
Nov. 24, offered $9 more for 36%4 
hours, same daytime work week 
as before. The proposal includes 
a “struck work” clause “in so far 
as it is permissible by law” and a 
provision that foremen be mem- 
bers of the union. It does not pro- 
pose ITU jurisdiction over Vari- 
typing and similar processes. 


Charney Moves Offices 


Charles J. Charney Associates 
has moved its offices to larger 
quarters at 1776 Broadway, New 
York 19. 


Adds Jackie Morrell 


Jackie Morrell, formerly with 
Grant, Advertising, has joined the 
copy staff of Henri, Hurst & Mc- 
Donald, Chicago. 


GM Appoints 
Smith TV Head 


last week gave television full- | 


for 11 years radio program mana- 
ger, as director of radio and tele- 
vision production. 

First video feature which the 
company will use probably will be 
its “Betty Crocker Magazine of the | 
Air,” with the debut tentatively | 
set for the fall. 

With the appointment of Mr. 
Smith as radio and television di- | 
| rector, 


the direction of Thomas W. Hope, 
to Mr. Smith’s supervision. 

The film department, now three | 
years old, produces from four to | 
seven pictures annually in its own | 
studios, the bulk of which are for | 
“inside” use. 

Samuel C. Gale, vice-president | 
in charge of advertising and public | 
services, said the film staff shift 
“seems desirable and practical in| 
view of the important role film 
will play in the effective develop- | 
ment of General Mills’ television 
| broadcasting.” 


| 
Farber Launches Drive | 


S. W. Farber, Inc., New York, is 
launching a special “cool summer 
cooking” campaign for Farber- 
|;ware broiler robots in the New 
| York Times Magazine, The Amer- 
ican Weekly (West Coast edition) | 
and The Saturday Evening Post. | 
The agency is Posner-Zabin Ad-| 
vertising, New York. 


Mitchell-Faust Names 2 


Oscar F. Sterling, art director 
and a member of the executive 
committee, has been named vice- 
president of Mitchell-Faust Ad- 
vertising Company, Chicago. 
Harry Altice has been appointed 
vice-president, fashion co-ordi- 
nator and a member of the ex- 
ecutive committee. 


Marshall Joins GMA 


ADVERTISING AGE erred May 3 in 
saying that David Wallace had 
been appointed information direc- 
tor of Grocery Manufacturers of 
America, New York. This should 
have been David Marshall. Mr. 
Marshall recently was with Amer- 
ican Airlines. 


a plastic film sold to manufac- | 
ags, garment bags, etc., with insti-| 
The com-| 


The agency is Hicks & Greist, | 


fledged media status with the ap-|opening portion 
pointment of Edward G. Smith,|\Cowan production was picked up 
|by Smith Brothers, Inc., 
|Sullivan, Stauffer, 


|Bayles—sponsorship to 


the company had trans- | 
.|ferred the film department, under | 
\the client pending the signing of 
'a contract. 


XY; 
a 
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| OUT OF 5—To appeal to the one 

out of five American females in the 

teen-age bracket, Roberts, Johnson & 

Rand division of International Shoe 

Company is running this color copy in 

Seventeen, through Krupnick & Asso- 
ciates, St. Louis. 


ABC Network 
‘Stops the Music’ 
for $2,000,000 


New YorK—Nine weeks after 
Charles Barry, ABC vice-presi- 
dent, decided to buck NBC’s Mc- 
Carthy-Allen lineup with a lush 
giveaway, “Stop the Music,” four 
advertisers have been sold on the 
soundness of the idea — which 
means almost $2,000,000 more in 
gross time billings for the net- 
work. 

Speidel Company, Providence 
jewelry company, will sponsor the 
| 8:30-8:45 p.m., EDT, segment of 
the show through Cecil & Pres- 
_brey, starting May 23. However, 


MINNEAPOLIS — General Mills|the advertiser will take a hiatus 


on the time, starting June 27. The 
of the Louis 


through 
Colwell & 
start in 
the fall. 

First advertiser to sign for the 
program was P. Lorillard Com- 
pany, through Lennen & Mitchell, 
which last week bought the final 
quarter hour. 

The fourth backer reportedly 
was set at press time, but ABC 
refused to announce the name of 


Hudson Cancels 
Distributorships 


Detroir— On Aug. 1, Hudson 
Motor Car Company will complete 


its switch from a nationwide dis- 


tributor organization to direct 
sales to dealers. 

Almost all of the company’s dis- 
| tributor contracts will be canceled 
lon that date. In place of the pres- 
ent marketing setup, the company 
will have some 20 zone offices and 
parts warehouses to service its 
dealer organization. 

Chrysler, Studebaker and Pack- 
ard also are among the companies 


|'which have abandoned distributor- 


dealer marketing arrangements. 
i\Only Cadillac, Willys-Overland 
and Kaiser-Frazer, among the 


larger manufacturers, will be left 
with distributor programs when 


Hudson completes the change- 
over. 
Harper Appoints Kothe 


Richard Kothe, formerly with 
Twin Cities stations KSTP, 
WTCN, WLOL and WMIN as an- 
nouncer-producer, has been ap- 
pointed director of radio and tele- 


vision of Harper Advertising 
Agency, St. Paul. 
‘Good House’ Adds Two 


Harold Leonard Brown, for- 
merly with J. M. Mathes, Inc., 
New York, and Raymond J. Peter- 
son, formerly with Charm, have 
joined the eastern sales staff of 
Good Housekeeping, New York. 


DuMont Plans 
Transcription 
Video Network 


New York—Allen B. DuMont 
Laboratories last week played its 
trump card in the network com- 
petition for television affiliates. 

Demonstrating a new teletran- 
scription method, the company 
made known its intention of build- 
| ing a network of stations by fur- 


nishing them with transcribed 
programs. 

Network officials emphasized 
that the service, which is “less 


expensive” than coaxial cable and 
radio relay charges or film costs, 
will be made available to “our 
affiliates.” However, there was 
some hedging on the definition of 
the term, which, they said doesn’t 
mean much in the case of some 
midwestern stations which have 
signed agreements with networks 
that are unable to feed them any 
programs. (NBC has affiliation 
contracts with WLWT, Cincin- 
nati, and KSTP, St. Paul.) The 
inference was that in television’s 
early days, at least, dual affiliates 
might be common. 


$1,000 to $1,200 an Hour 


Rates for teletranscriptions will 
be based on a station’s circulation. 
An hour of transcription by the 
DuMont method costs from $1,000 
to $1,200. Rental, of course, is 
extra. ; 

The types of programs to be 
transcribed will depend on re- 
sponse from stations and potential 
sponsors. Last week’s telecast of 
the “Breakfast Club” at Philadel- 
phia was filmed by DuMont. 

To demonstrate the technique 
to the press, DuMont last week 
aired a 30-minute thriller, “Mr. 
Dynamite,’ over WABD, New 
York. The production was tran- 
scribed earlier at the DuMont 
studios. This is one of the pack- 
ages for sale. 

The network hopes to line up 
stations for the type of produc- 
tions which they will be unable 
to afford either live or filmed. 

Dr. Allen B. DuMont, president 
of the company, repeatedly has 
asserted that present networking 
methods—coaxial and radio relay 
—cost more than telecasters can 
afford and has warned that the 
industry will devise its own net- 
working system unless something 
is done to bring them down. 


MERLE SIDENER 

INDIANAPOLIS — Merle Sidener, 
head of Sidener & Van Riper, In- 
dianapolis agency, and one of the 
best known advertising men in In- 
diana, died here at the age of 73 
May 11. Mr. Sidener was a for- 
mer city editor of the Indianapolis 
Star, and active in a host of civic 
and organizational activities. 

Mr. Sidener served with the old 
Indianapolis Journal, News and 
Star, resigning as city editor of 
the latter in 1910 to form the agen- 
cy with Guernsey Van Riper. He 
was an officer of the Association 
of American Agencies for many 
years, and for six years was chair- 
man of the National Vigilance 
Committee, predecessor of the 
National Better Business Bureau. 


RAY M. OAKLEY 

Quincy, Itt.—Ray M. Oakley, 
72, treasurer of the Quincy News- 
papers here and manager of the 
daily Quincy Herald Whig, died 
May 12. He started as an office 
boy on the Herald in 1891. 


Miller Names Hatton 


Frederick G. Hatton, formerly 
with Bo Bernstein & Co., has been 
named an account executive of 
Dwight Miller, Providence, R. I., 
| advertising agency. 
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Where 'BLUE MONDAYS were cut 
right out of her life 


MASS DISTRIBUTION 
of labor-savers 
sets millions of women free 


Remember “Blue Mondays”? Who hears of them 
now, in America? 

For in this land—and only in this land—we’ve 
written a new Emancipation Proclamation—for 
women. 

And implemented it with things called washing 
machines, self-freezing refrigerators, vacuum clean- 
ers. dishwashers, ironers, model kitchens, and a 
score of other gas and electric servants to relieve 
our wives of drudgery . . . 

So sweethearts may come out of the kitchen, 
and women have time to be citizens. 


HOW DID WE DO IT? 


What made possible this particular aspect of the 
second American Revolution, of the new “economic 
democracy” which now makes us the envy of the 
world? 

A head-start in the “Industrial Revolution”? 
Other nations were in it when we were back- 
woodsmen. 

\ special genius for Mass Production? We hold 
no copyright. 

Look further. 

Look at a peculiarly American sort of genius for 
Mass Distribution—possessed by countless mer- 
chants, salesmen, advertising men. A sort of “itch” 
to spread more goods, to more people, at ever 
lower cost. 

Look then at a new power ready for the use of 
such American dreamers. 


A power generated by a new type of editing, using 
new techniques in articles about personalities, real 
people, heroes and villains, love and romance, 
mystery and crime. And so making our world 
vivid, exciting and understandable to millions 
of readers... 


Thus creating the opportunity for Mass Medium 
Advertising. 


A NEW SOCIAL FORCE 


Consider, for example, how one magazine, alone, 
employing such mass editorial techniques. is able, 
week after week, to win and hold the attention of 
the men, women and young people in 9,357,277 
homes—so that it is rightly “called The American 
Weekly. 

Consider how advertising, given such a circula- 
tion, delivers its message not only into every type 
of American home, but to enough of them in any 
given community to make the mass movement and 
mass demand which make mass production possible. 


Consider the relatively low costs at which such 
messages can be de- 


livered .. . as illus- 1948 (Latest Announced Rates) 
trated by the fig- Phe American W eekly . . $2.14 
uresattherightfor — Life oon 3 
reaching 1,000 — The Saturday Evening Post 4.05 


homes with one — Collier's 3.98 
t-color advertising 


page in each of the four leading weekly magazines. 


Is it any wonder that, with this low-cost means 
of communication available, American experts in 
mass distribution, especially those firms under the 
heading “The Social Register.” have been able to 
spread the products of American mass production 
to so many people? 
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called America! 


ese 


The SOCIAL REGISTER of 
AMERICAN BUSINESS 


A Partial List of Important Advertisers in 
The American Weekly During 1947 and 1948 


American Cranberry Exchange 
American Dairy Assn. 
American Home Products Corp. 
American Safety Razor Corp. 
Anheuser-Busch, Inc. 
Armour & Co. 
Aviation Corp. . . 
Baver & Black 
Bendix Home Appliances, Inc. 
The Best Foods, Inc. 
The Bon Ami Co 
Book-of-the-Month Club, Inc. 
The Borden Co. 
Bourjois, Inc. 
Bristol-Myers Co. 
Bulova Watch Co. 
Burnham & Morrill Corp. 
California Fruit Growers 
California Packing Corp. 
California Walnut Growers 
Campana Sales Co. 
Chesebrough Mfg. Co., Cons‘d. 
Chrysler Corp. 
Cling Peach Advisory Bd. 
Clorox Chemical Co. 
Colgate-Palmolive-Peet Co. 
The Cream of Wheat Corp. 
The Cudahy Packing Co. 
Doubleday & Co., Inc. 
The Drackett Co. 
Easy Washing Machine Corp. 
Ecko Products Co. 
The Electric Auto-Lite Co. 
Elgin National Watch Co. 
Emerson Drug Co. 
Emerson Radio & Phono. Corp. 
Lady Esther, Ltd. 
Eversharp, Inc. 
Fiction Book Club 
Florida Citrus Commission 
General Electric Co. 
General Foods Corp. 
General Mills, Inc. 
General Motors Corp. 

Buick —Chevrolet— P Oldsmobile 
Gerber Products Co. 
Gillette Safety Razor Co. 
Goodyear Tire & Rubber Co. 


Crosley Div. 


John Hancock Mutual Life Ins. Co. 


H. J. Heinz Co 

Hey wood-Wakefield Co. 
Hughes Brushes, Inc. 

Hunt Foods, Inc. 
International Cellucotton Co. 
The Andrew Jergens Co. 
Johnson & Johnson 

S. C. Johnson & Son, Inc. 
Kaiser-Frazer Corp. 

Kellogg Co. 

Kraft Foods Co. 

Jacques Kreisler Mfg. Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Co. 


Lever Bros. Co. 

Libby, McNeill & Libby 
Liggett & Myers Tobacco Co. 
Thomas J. Lipton, Inc. 
Manhattan Soap Co., Inc. 
Mars, Inc. 

Max Factor Cosmetics 

The Mennen Co. 

The Mentholatum Co. 

Miles Laboratories, Inc. 
Minnesota Mining & Mfg. Co. 


Minnesota Valley Canning Co. 


Motorola Company 
National Association of 
Margarine Mfrs. 
National Biscuit Co. 
National Pressure Cooker Co. 
Nestle’s Milk Products, Inc. 
Owens-Illinois Glass Co. 
Pabst Sales Co 
The Parker Pen Co. 
— & Tilford 
si-Cola Co. 
pile sbury Mills Inc. 
Planters Nut & Chocolate Co. 
Plough Sales Corp. 
Pressed Steel Car Co., Inc 
Procter & Gamble Co. 
The Quaker Oats Co. 
Ralston Purina Co. 
RKO-Radio Pictures, Inc. 
R. J. Reynolds Tobacco Co. 
Roma Wine Co. 
W. A. Sheaffer Pen Co. 
The Sherwin-Williams Co. 
The Shotwell Mfg. Co. 
The Simoniz Co. 
Simmons Co. 
Smith Brothers 
Socony-Vacuum Oil Co., Inc. 
The Soil-off Mfg. Co. 
The Sparks- Withington Co. 
E. R. Squibb & Sons 
Sterling Drug, Inc. 
Sunshine Biscuit, Inc. 
Swift & Co. 
Sylvania Electric Products, Inc 
he Corp. 
Tide Water Assoc. Oil Co. 
20th Century-Fox Film Corp. 
Union Pacific Railroad 
United Fruit Co. 
Van Camp Sea Foods Co. 
The Wander Co. 
Wm. R. Warner & Co., Inc 
L. E. Waterman Co. 
Welsh Co 
Western Electric Co. 
Westinghouse Electric Corp. 
F. A. Whitney Carriage Co. 
Willys-Overland Motors, Inc 
William H. Wise & Co., Inc. 
Rudolph Wurlitzer Co. 
W. F. Young, Inc. 


THE 


Greatest 
Circulation 
in the World 


MERICAN 


Waka) { 


“The Nation’s Reading Habit”—A Hearst Publication 


MAIN OFFICE: 63 VESEY STREET, NEW YORK 7, %. } 
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